EDITORS  PUBLISHER 


The  OMesiRcBlis/iersanclAclveriisersJoum&l inAaxetiai 


J93(> 


y,69,No.  18 

Every  Saturday 

NEW  YORK,  N.  Y.,  MAY  2, 1936 

Yearly,  $4,  la  edTanee,  by  nail,  U.  8.  and  l/V,.  /'m-w 

laland  I’caacaalona ;  Canada,  $4.&0;  foreign,  $5.  iWC  rCT  \eOpy 

Vgents  Welcome  ‘Classification^  Rates 
Designed  to  End  Differential 

live  Qualified  Approval  to  Suggestion  for  Local  Agreements  Covering 

Certain  Lines — ^Problem  Is  4'A  Topic 


•  TTTH  newspaper  advertising  rates 
■scheduled  to  be  one  of  the  prin- 
topics  of  discussion  at  the  annual 
otion  of  the  American  Associa- 
of  Advertising  Agencies,  agency 
this  week  expressed  keen  interest 
Sfggestions  made  at  the  recent 
A  convention  for  settlement  of 
long-debated  rate  differential 
ems. 

Ai  agency  leaders  gathered  at  White 
)hur  Springs,  W.  Va.,  for  the  open- 
ef  their  convention  April  30,  most 
dMDi  were  still  imaware  of  the  ex- 
to  which  this  topic  had  been 
used  at  the  ANPA  sessions.  The 
that  a  definite  program  had  been 
id  by  which  newspaper  pub- 
might  move,  city  by  city,  to 
efasion  of  the  general  advertising 
I  was  heard  with  some  surprise 
some  skepticism.  It  was  pointed 
ftat  many  of  the  agencies  most 
med  by  the  problem  have  clients 
would  not  relish  any  newspaper 
nts  to  bar  them  from  access 
local  rates.  In  consequence,  some 
wore  imwilling  to  comment  for 
ication  on  the  matter.  Others, 
considering  the  proposals  only  a 
omise  step,  conceded  that  if 
.ted  by  any  considerable  number 
newspapers  they  would  give  the 
i  a  much  improved  strategic 
ition  as  regards  the  use  of  news¬ 
ier  qnce. 

The  most  specific  suggestion  made 
the  ANPA  convention  regarding 
differentials  came  from  John  E. 
eran,  advertising  director  of  the 
ps- Howard  Newspapers.  Mr. 
3'an  told  the  publi^ers  that  the 
iem  had  assumed  “alarming  pro- 
ons,”  threatening  to  jeopardize 
the  newspaper  rate  structures  and 
agencies’  position  in  the  newspa- 
advertising  business.  To  meet 
threat,  he  suggested  that  classifi- 
on  rates  be  set  up,  in  which  the 
J  rate  would  be  the  same  as  the 
ional,  for  mechanical  refrigerators, 
ns,  automobiles,  gasoline,  tires, 
newspaper  publishers  in  each 
wight  agree  (m  the  classifications 
he  established  in  that  city,  making 
yrangement  effective  upon  ex- 
tion  of  all  contravening  local 

tracts. 

Hnneran’s  suggestions,  and  the 
»s  of  other  ANPA  speakers  on 
matters,  are  reported  more 
.y^Kwhere  on  this  page. 

Bei^n,  president  of  the 
f  j*ociation,  told  Editor  &  Pui- 
the  convention  opened 
while  he  regarded  the  clas^ca- 
^_ytem  as  a  makeshift  to  avoid 
®**^ty  of  bringing  national  rates 
‘'ckiaer  to  local  rates,  he  would 
w  mclined  to  welcome  the  plan 
step  in  the  rig^t  direction. 


By  ROBERT  S.  MANN 


“One  good  thing  about  Mr,  Fin- 
neran’s  plan,”  he  said,  “is  that  it  would 
restore  fair  competition  between  na¬ 
tionally  advertised  goods  on  the  one 
hand,  and  unbranded  goods  or  private 
brands  on  the  other,  so  far  as  the 
classification  rates  reach.  It  ought  not 
be  possible  for  a  dealer  in  private 
brands  or  imbranded  merchandise  to 
advertise  them  at  rates  far  below 
those  applied  to  national  advertising 
in  the  same  classifications.  The  news¬ 
paper  is  in  a  sense  a  public  vehicle 
by  which  an  advertiser  may  reach  a 
group  of  consumers;  and  the  pub¬ 
lishers  should  give  access  to  that 


market  on  approximately  equal  terms 
to  all  alike. 

“But  in  making  one  rate  for  both 
local  and  national  advertising,  the 
newspaper  should  adjust  both,  not 
simply  raise  the  local  rate.  The  ad¬ 
justment  should  protect  the  publisher 
from  loss,  but  should  be  aimed  at  end¬ 
ing  abuses,  not  at  rate-raising.” 

Referring  to  Mr.  Finneran’s  expres¬ 
sion  of  opinion  that  “agents  and  ad¬ 
vertisers  alike  will  give  every  con¬ 
sideration  to  newspapers  in  cities  where 
rate-evasion  situations  are  cleaned 
up,”  Mr.  Benson  said; 

“We  realize  the  need  for  compen¬ 


FINNERAN  OUTLINES  PLAN  TO  HALT 
EVASION  OF  NATIONAL  RATES 

Suggests  Local  Discussions  by  Publishers  to  Fix  Claissifications 
in  Which  Retail  Charge  Would  Equal  General — 
ANPA  Hears  Agencies  Praised 

A  DEFINITE  program  for  combating  Finneran.  “For  many  years  the  ad- 
the  “alarming  trend  of  national  vertising  agency  business  has  grown 
advertising  from  national  rates  to  local  at  an  amazing  rate,  and  national  ad- 
rates”  was  outlined  before  the  AOTA  vertising  in  newspapers  has  increased 
convention  last  week  in  an  address  proportionately.  Under  the  agent’s 
by  John  E.  Finneran,  advertising  di-  experienced  hand,  obscure  and  small 
rector  of  the  Scripps-Howard  News-  advertisers  have  grown  to  be  large 
papers — an  address  which  could  be  national  accounts.  One  classification 
reported  only  briefly  at  that  time.  of  industry  after  another  has  been 
F.iTtpha«ii7ing  that  he  Contemplated  educated  by  the  advertising  agent  to 
only  voluntary  discussions  among  pub-  un  increasing  and  profitable  use  of 
lishers,  he  suggested  that  they  hold  advertising  space. 
mopfingg  with  the  other  publishers  “Inasmuch  as  your  association  re¬ 
in  their  own  cities  relative  to  setting  cently  adopted  a  resolution  as  being 
up  ^laggifw^atif^ng  of  advertising  in  unequivocjdly  in  favor  of  the  main- 
which  rate  evasions  are  especially  tenance  of  the  present  advertising 
numerous.  In  ♦b«»ga  classifications  agency  system,  it  becomes  necessary 
each  newspaper  would  make  its  local  for  publishers  to  support  the  system 
rate  the  same  as  its  national  rate,  and  thereby  protect  Ae  agent  on  his 
beginning  with  the  expiration  of  all  legitimate  and  earned  commissions, 
local  contracts  that  might  interfere.  “In  past  years  this  valuable  sales 
A  similar  plan,  although  not  SO  force  for  the  publisher  could  recmn- 
detailed,  has  been  approved  by  several  mend  the  use  of  newspaper  adver- 
publishers’  associations  in  western  tismg  in  conjunction  with  or  in  pref- 
states,  although  the  extent  to  which  erence  to  magazine  advertising,  radio 
it  has  actually  been  made  effective  is  advertising,  billboard  space  or  other 
doubtful.  forms  of  advertising  promotion.  They 

F.  G.  Hxmtress,  publisher  of  the  could  do  so  with  the  assurance  that 
San  Antonio  Express  and  News,  told  the  space  would  be  productive  of  re- 
the  ANPA  of  a  somewhat  different  suits  for  the  advertiser  and  that  the 
plan  which  has  been  in  operation  in  publisher  would  so  handle  the  space 
his  city  for  more  than  a  year,  as  allotted  to  him  that  the  agent  would 
described  below.  certain  of  his  legitimate  15  per  cent 

Both  Mr.  Finneran  and  Norman  S.  commission.  The  agent  could  work 
Rose,  of  the  Christian  Science  Monitor,  in  the  interest  of  newspaper  adver- 
gave  high  praise  to  the  advertising  tising  for  the  publisher  without  fear 
agencies  as  an  instrument  which  has  losing  his  commissions, 
devdoped  great  quantities  of  linage  “Of  late  years  a  pernicious  system 
and  which  deserves  the  support  of  circumventing  paymwits  of  agency 
newspaper  publishers.  commissions  is  causing  a  wide  breach 

“TSie  agency  service,  operated  by  in  the  heretofore  efficient  and  pleasant 
persons  of  Img  training  and  wide  ex-  relationships  that  existed  between  the 
perience,  is  a  service  apart  from  that  agency  and  the  publisher.  Publishers 
rendered  by  the  publisher,”  said  Mr.  (Continued  on  page  16) 


sating  publishers  who  make  adjust¬ 
ments  in  rates  to  equalize  competition 
between  advertisers,  especially  if  this 
involves  any  reduction  in  the  general 
rates.  Such  a  move  would  be  in  the 
interest  of  the  national  advertiser.  I 
believe  that  a  number  of  national  ad¬ 
vertisers  would  be  willing  to  increase 
their  linage  in  a  newspaper  which 
lowers  its  general  rate,  thus  spending 
the  same  amoimt  of  money  in  the 
newspaper  as  at  present.  While  this 
might  not  fuUy  compensate  the  pub¬ 
lisher  for  the  additional  space  used, 
it  would  help  him  to  pull  out  of  his 
present  difficulties.” 

Other  agency  leaders,  queried  by 
Editor  &  Publisher  about  Mr.  Fin¬ 
neran’s  suggestions,  expressed  them¬ 
selves  as  follows: 

Richard  Compton,  president  of 
Blackman  Advertising,  Inc.,  New  York: 
“In  my  opinion  any  action  tending 
to  eliminate  differential  between  local 
and  national  newspaper  rates  will  be 
beneficial  to  the  whole  industry,  in¬ 
cluding  newspapers  themselves.  As  a 
step  toward  equalization  of  national 
and  local  rates,  I  am  heartily  in  favor 
of  this  procedure.” 

H.  M.  Donovan,  of  Donovan-Arm- 
strong.  Advertising,  Philadelphia: 
‘Where  the  advertisers  of  refrigera¬ 
tors,  radios,  and  other  electrical  equip¬ 
ment,  automobiles,  gasoline,  tires,  and 
other  heavy  goods  are  doing  a  jobbing, 
wholesaling,  or  distributing  business, 
we  believe  a  national  rate  should 
ply — even  though  the  advertiser  may 
also  be  selling  at  retail. 

Our  expwience  in  doing  business 
with  one  Ffiiladelphia  newspaper 
which  follows  the  foregoing  rule 
been  very  satisfactory.  We  believe  the 
rule  has  worked  to  the  benefit  of  ad¬ 
vertiser,  agency,  and  newspaper. 

We  heartily  indorse  the  resolutions 
recommended  and  approved,  as  printed 
in  Eoiroe  &  Pubusbxr,  April  25 
page  5,  regarding  recognition  of  ad¬ 
vertising  agencies.” 

Sbarle  He3(dee,  vice-president,  Max- 
on,  Inc.,  Detroit:  “Equalization  of 
local-national  rates  would  uneques- 
tionably  benefit  not  only  publisher 
but  advertiser  and  agent  as  welL” 

H.  H.  Kyneit,  Aitkin-Kynett  Co.— 
“I  am  of  the  opinion  that  bodi  news¬ 
papers  and  advertisers  would  benefit 
greatly  from  a  standardization  of  rates 
in  the  classificati(xis  suggested  by  Mr. 
Finneran.  It  would  be  a  most  con¬ 
structive  move  and  one  that  would 
greatly  strengdien  die  cidvertiser’s 
faith  in  newspaper  publishers’  policy. 

“In  refnence  to  the  res(dution  about 
recogniti<Mi,  I  only  hope  that  members 
of  the  ANPA  will  follow  out  this  reao- 
lutkm  to  the  letter.  If  the  standard 
of  agency  practice  is  to  be  hi^  the 
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Editor  &  Publisher  for  May  2,  1936 


basis  for  recognition  must  likewise 
be  high,  and  calls  for  complete  re¬ 
sponsibility  on  the  part  of  the  agency. 


Officers  elected  were: 

Chairman  of  the  board,  Paul  L. 
Cornell,  Geyer,  Cornell  &  Newell,  New 


“Speed  the  day  when  ANPA  goes  York;  president,  John  Benson,  New 
still  further  in  tightening  its  recog-  York;  vice-president,  Henry  Eckhardt, 
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nition  requirements!” 


Kenyon  &  Eckhardt,  New  York;  sec- 


Charles  Presbrey,  Frank  Presbrey  retary,  Ralph  H.  Jones,  Ralph  H.  Jones 
Co.— “Anything  that  will  clear  up  the  Co.,  CincinnaU;  treMurer,  E.  DeWitt 


May  4 — Wisconsin  Daily  News¬ 
paper  League,  spring  meeting. 
Milwaukee. 


mess  of  local  and  national  rates  wiU  Hill,  McCann  -  Erickson  Company, 
help  the  individual  papers  that  do  it  New  York;  directors,  Raymond  Rubi- 


Personally,  I  don’t  believe  it  wUl  mean  cam.  Young  &  Rubicam,  New  York; 
the  discontinuance  of  any  advertising  Albert  W.  Sherer,  Lord  &  Thomas, 


May  4-9 — Annual  Journalism 
Week,  University  of  Missouri. 
Columbia. 


Imaginary  Flames  Staged  fm  | 
porters  at  Demonstration  ia 
Philadelphia — Practica¬ 
bility  Is  Shown 


for  any  length  of  time  if  the  local  and  Chicago;  Thomas  L.  L.  Ryan,  Pedlar 
national  differential  is  done  away  &  Ryan,  New  York;  directors  repre¬ 


senting  councils  —  New  York,  Mark 


WiNTHROP  Hoyt,  Charles  W.  Hoyt  9’^'  ’ 


Co. — “I  sincerely  believe  that  news¬ 
papers  in  general  would  benefit  If 
the  large  differential  between  the  na¬ 
tional  and  the  local  rate  was  reduced. 


York;  New  England,  H.  B.  Humphrey, 
H.  B.  Humphrey  Co.,  Boston;  West¬ 
ern,  H.  M.  Dancer,  Henri  Hurst  & 
McDonald,  Chicago;  Atlantic,  C.  Har- 


OT^enelin^^  in  certain  classi-  I**  ^  Geare  -  Marston,  Inc., 


fications. 

“At  the  present  time  we  are  work 


Philadelphia. 

“Don’t  write  down,”  was  the  topic 


ing  for  one  client  who  is  entitled  to  a  Cim^gham  who  told  his 


local  rate.  This  client  reimburses  us 
on  a  fee  basis. 


audience  that  in  sport  writing,  as  in 
advertisement  writing,  appeal  to  the 


“For  many'  years  this  particular  "‘“ff  ^  achieved  without  re¬ 
client  did  not  employ  an  advertising  ^  guttCT  Iw^ag^ 


agency  largely  because  the  local  rate  ..  In  a  ^nse,  said  Mr.  Cunningham 


did  not  provide  for  the  advertising  we  sports  wntere  are  trying  to  sell 
agency’s  commission.  The  client  de-  ®  public. 


agency  s  commission.  Ine  client  de¬ 
cided  that  it  would  be  beneficial  to 


“We  find  slogans  as  useful  as  any 


have  an  advertising  agency,  and  has  advertiser  d^  for  instance,  the  ‘Four 
indicated  to  us  re^ntly  that  this  is  Hors^en  of  Notre  Dame,  the  Brown 


the  case. 

“I  am  sure  that  the  newspapers 


Bomber’,  and  many  others.  But  the 
biggest  men  in  sports  writing,  such 


could  have  charged  the  national  rate,  “  Grantland 


allowed  the  advertising  agency  com-  haven  t  it  necessary  to 


mission,  and  have  had  a  100  per  cent  «  dignified  level  in  toeir 


satisfied  advertiser. 


You  can  use  simple,  attrac- 


“Advertising  agencies  are  duty  tive  Engli^,  ^d  still  get  the  n^s 


bound  to  secure  the  lowest  rates  pos¬ 
sible  for  their  clients.  At  the  same 
time  we  do  not  like  to  chisel  nor  to 
secure  lower  rates  by  subterfuge.  We 


sary  punch  into  what  you  write.” 

Mr.  Cunningham  cited  examples 
from  his  sports  experience  to  illus¬ 
trate  his  talk.  Warning  against  over- 


May  11-12 — Ontario-Qoebec  Cir¬ 
culation  Managers’  Assn.,  annual 
meeting.  General  Brock  Hotel. 
Niagara  Falls,  Ont. 

May  11-12 — Pacific  Northwest 
Circulation  Managers*  Assn.,  meet¬ 
ing,  Olympia,  Wash. 

May  12 — Blue  Pencil  Club  of 
Ohio,  annual  meeting.  Faculty 
Club,  Ohio  State  University,  Co¬ 
lumbus. 

May  12 — New  Elngland  News¬ 
paper  Advertising  Executives’ 
Assn.,  meeting,  Parker  House. 
Boston. 

May  14-16 — Oklahoma  Press  As¬ 
sociation,  spring  meeting,  Musko¬ 
gee. 

May  15-16 — Advertising  Affilia¬ 
tion,  annual  convention,  London. 
Ont. 

May  18-20 — Southern  Newspa¬ 
per  Publishers’  Association,  an¬ 
nual  convention.  Grove  Park  Inn. 
Asheville,  N.  C. 

May  25-27 — American  Newspa¬ 
per  Publishers’  Association,  me¬ 
chanical  conference,  Chicago. 

May  28-30 — Catholic  Press  As¬ 
sociation,  annual  convention,  Co¬ 
lumbus,  O. 

May  30 — Southern  Circulation 
Managers*  Assn.,  convention,  At¬ 
lanta,  Ga. 


are  forced  to  do  this  only  when  com-  ^  to  achieve 

netitors  resort  to  this  nractice.  digmty,  he  renunded  his  audience  of 


petitors  resort  to  this  practice.  ne  remmaea  auoience  oi 

“Obviously  there  is  every  justifica-  how  Gene  TuMey,  in  1^  sophomore 
tion  for  a  local  rate  in  certain  classi-  •  earned  wide  ffislike  among 

fications  and  I  do  not  advocate  the  writers  by  affecting  poly- 


(Special  to  Editoe  &  Pi’BLitan)  I 
Camden,  N.  J.,  April  28— Newm 
permen  “covered”  an  imaginai^  '***the 
by  televiaon  in  a  sut^ssful  dem,  “tuatio. 
stration  held  April  24  m  the  RQ  L  new 
Victor  laboratories  here.  ^ 

For  the  bendit  of  the  invited  goaf  bonus  o 
and  company  officials  and  technka»  diip  to 
several  units  of  the  Camden  Rre  Di  ^  in 
partment  responded  to  a  special  a]«i 
a  mile  from  the  plant  and  we 
through  their  paces.  A  televia 
camera  took  in  the  battle  with  t!  Dpine 
imaginary  flames  and  a  microphia 
picked  up  the  sound  effects. 

’The  audience  in  the  labcxata  ^d 
viewed  the  “fire”  in  pictures  5  x 
inches  transmitted  over  the  receiw  ^to 
The  images  reproduced  were  in  v»  ^  th 
ous  shades  of  green.  h 

No  details  were  missed.  T.a/t^q 
were  raised,  hoses  were  turned  c*  1“ 
the  flames,  spectators  gathered  a<  were  p 
had  their  pictures  flashed  unknoa)  ezimin 
to  them,  and  automobiles  croei^  idiptal 
the  Delaware  River  bridge  in  i  c^: 
backgroimd  were  clearly  portrayedZ  coopers 
“This  demonstration  is  a  prelude  U 
those  to  be  made  in  June  in  Newj  departi 
York  from  the  top  of  the  Fmpifj  to  rewi 
State  Building,”  said  R.  R.  BralTii  (1)^(1 
rector  of  the  RCA  Television  Com 
mittee,  when  the  test  was  concl^^M  ahrie: 

“There  are  so  many  problemiihi  atoblii 
volved  that  we  do  not  know  exaM  Ide  coi 
when  television  will  reach  the  heal  hver 
Much  will  depend  on  the  New  distribi 
experiments.  ior  eve 

“It  is  safe  to  say  that  home  id^/  ^ 
vision  is  at  least  18  months  awrt 


abolishment  of  the  local  rate.  At  the  syR^ical  vror^. 
same  time,  I  do  believe  that  strict  Tunney  Imd  j 


how  Gene  Tunney,  in  his  “sophomore  Finery,  vice-president  of  Yoi^  &  vision  is  at  least  18  months  awrt 

days”,  earned  wide  dislike  among  Rubicam,  Inc.,  New  York,  speakmg  as  Television  is  a  plaything  of  our 

sports  writers  by  affecting  poly-  an  art  director;  and  ^1  Me^,  vice-  search  engineers,  but  as  this  demow 

syllabical  words.  president  of  Bristo  Myers  Company,  gtration  proves,  they  are  now  read* 

»*fn _ 1 _ 3 _ 1 _ _ R^ _ 11  Naw  Vnrir  cnvincF  A  KnlAs  ManAcrAr’s  .  .  %  •.  *  ....  ’7 


classifications  on  the  part  of  every  I®  public  than  any  other  ath- 
newspaper  will  eventually  lead  to  a  lete,”  said  the  ^eaker,  yet  he  faded 


“Tunney  had  perhaps  more  to  sell  New  York,  giving  “A  Sales  Manager’s  ^  take  it  from  the  laboratory 
to  the  public  than  any  other  ath-  Slant.  outdoors.” 

lete,”  said  the  speaker,  “yet  he  failed  This  afternoon’s  session  opened  with - “ 

utterly  to  win  the  public  regard.  But  a  discussion  of  marketing  research  by 


fairer  rate  structure  for  everyone, 
the  advertiser,  and  the  newspaper 
publishers.” 


outdoors.” 

JOSEPH  WITH  SCHENLEY 


don’t  misunderstand  me  about  'Tun-  Frank  Coutant  of  Pedlar  &  Ryan,  New 


ney.  In  later  years  he  has  foimd  what  York,  and  then  turned  to  radio.  Speak- 


Former  Hearst  Man  BecomwE  Add 
titing  Manager  ' 


Heads  of  some  large  agencies  said  lacked  before — a  sense  of  humor  ers  on  the  latter  subject  were  Roy  E.  twing  Manager  '  ^ 

flatly  that  the  subject  was  one  they  — ^  achieved  substantial  re-  Larson,  vice-president  of  Time  maga-  Schenley  Products  Company,  Iici  ^ 
could  not  HiOTiQ.  for  publication.  One  Sard  among  those  who  know  him.”  zine;  Tom  Rever,  director  of  radio,  has  appointment  of  Hill  Joseph  a* 


could  not  discuss  for  publication.  One 
indicated  he  would  prefer  not  to  stir 


up  debate  on  the  matter,  saying  that  trok  a  different  stand. 


Mr.  Day,  speaking  a  few  minutes  Benton  &  Bowles,  Inc.,  New  York;  Rob-  vertising  manager. 


ert  J.  Landry,  radio  editor  of  Variety, 


WRRRRRRROARVRR0  VSRR  ^  1«  «  1  'f 

through  dealers.  Another  passed  the  dignity  do  not  necessarily 

problem  back  to  the  newspapers,  say-  8°  together.  , 


In  1922  Mr.  Joseph  accepted  an 
fer  to  join  the  Hearst  newspaper  a 
gaiuzation,  and  has  been  with  tba 


so  far  as  he  knew  no  agencies  are  **B®®  H  As  You  Must”  was  his  topic,  and  Lenox  R.  Lohr,  president  of  Na-  fer  to  join  the  Hearst  newspaper 
t-nmmiBcinn.  on  space  puTchased  b®  ai^sued  forcefully  that  mass  tional  Broadcasting  Company.  gaiuzation,  and  has  been  with  tl 

through  dealers.  Another  passed  the  appe*'!  and  dignity  do  not  necessarily  At  an  open  session  Friday  morning  for  the  past  fourteen  years.  He 
problem  back  to  the  newspapers,  say-  8o  together.  Raymond  Rubicam,  retiring  chairman  been  connected  in  various  capae 

imr  that  thev  were  the  onlv  ones  who  Miss  Marion  C.  Taylor,  merchandise  of  the  board  of  the  Four-A,  was  sched-  with  the  New  York  American, 


ing  that  they  were  the  only  ones  who 


could  solve  it  He  added  that  the  editor  of  Conde  Nast  Publications,  en-  uled  to  speak  on  “Why  Pick  on  Adver^ 


with  the  New  York  American,  I 
New  York  Journal,  the  Daily  Min 


whole  situation  was  chaotic  and  that  tered  the  discussion  with  a  talk  entitled  tising?”  Clarence  Frances,  president  and  the  American  Weekly. 


he  would  be  glad  to  have  it  cleared  up. 


Newspaper  Flavor  Pervades 
Convention  AAAA 

{By  telegraph  to  Editoe  &  Publissbe) 


“Bad  Taste  Is  Bad  Business.”  Maurice  of  General  Foods  Corporation,  had  the  Mr.  Joseph  is  the  author  of  nuD 
Collette  took  his  stand,  “A  Little  to  topic,  “Business  Broadened  Responsi-  ous  articles  on  advertising  and  has 
the  Right  of  the  Left,”  as  he  worded  bilities”;  Mrs.  Jean  Austen,  editor  of  extensive  merchandising  experie 
his  title.  The  American  Home,  “Alone  To-  Many  innovations  in  ret^  selling 

Other  speakers  at  the  morning  ses-  gether,”  and  Thomas  H.  Beck,  presi-  sult^  from  surveys  imder  his  di 
sion  were  Dr.  Tallinn  M.  Gilbreth,  dent  of  Crowell  Publishing  Company,  tion. 

consulting  engineer,  presenting  the  “Something  For  Nothing,  or  Good  R^  Bom  in  Baltimore,  Maryland, 


Whitb  Sulphur  Springs,  W,  Va.,  woman  consumer’s  viewpoint;  Vaughn  Herring.” 
April  30 — A  distinct  newspaper  flavor 


pervaded  the  debate  on  writing  of 
advertising  which  marked  the  open¬ 
ing  session  of  the  American  Asso¬ 
ciation  of  Advertising  Agencies  at  its 
nineteenth  annual  convention  begin¬ 
ning  here  today. 

A  newspaper  writer.  Bill  Cunning¬ 
ham,  sports  columnist  and  feature 
writer  of  the  Boston  Post,  set  a  key¬ 
note  for  the  debate,  and  a  collection 
of  news  pictures  formed  an  interest¬ 
ing  exhibit  used  by  William  L.  Day, 
vice-president  of  J.  Walter  Thomp¬ 
son  Company,  New  York,  in  rebuttid. 

Another  newspaper  angle,  a  dis¬ 
cussion  of  newspaper  advertising 
rates,  while  not  listed  on  the  printed 
program,  was  expected  to  occupy  the 
attention  of  the  agents  at  one  of  the 
cloaed  sessions  that  made  up  most  of 
the  program. 
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Bom  in  Baltimore,  Maryland, 
was  educated  in  the  public  scha 
of  that  city.  After  graduation  fre 
college,  he  became  associated  vi 
his  brother  in  developing  a  succesd 
advertising  agency  in  Cincinnati. 


SIX  JOIN  SIGMA  DELTA  CM 

The  Stanford  University  CluAI 
Sigma  Delta  Chi,  initiated  six  Nor4 
em  California  newspapermen  as  sao 
date  members  at  San  Francisco  ApK 
18.  They  were:  Paul  W.  Smith,  ex*® 
utive  editor,  San  Francisco  ChroniA 
Harry  Lutgens,  publisher.  Son 
Independent;  Dan  Beebe,  publiti* 
Oroville  Mercury  -  Register;  M31i 
Holland,  news  manager.  Pacific  W" 
sion.  United  Press;  John  BrokenddB 
managing  editor.  Son  Jose  Mcr^ 
Herald  and  Roy  A.  Brown,  publiA 
Sanger  Herald.  John  Thompswi,  f» 
eign  editor.  Son  Francisco  News,  * 
speaker  of  the  evening. 
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bonus  system  boosts  TIMES’  LINAGE 

iCol.  Adler  Tells  ANPA  Members  of  Success  Through  Dual  System  to  Recognize  Individual 

Merit  and  Stimulate  Cooperative  Advertising  Effort 

rpHERE  are  many  bonus  plans  in  Col.  Julius  Ochs  Adler,  general  manager  of  the  New  York  Times,  drew  salesman’s  weekly  salary.  It  is  believed 
1  successful  operation  today,  and  no  the  attentive  interest  of  the  American  Newspaper  Publishers  Association  highly  desirable  that  bonus  payments 
me  plan  can  justifiably  be  described  members  at  their  meeting  last  week  when  he  outlined  the  New  York  Times’  should  not  be  allowed  to  become  too 
u  the  sole  panacea  to  meet  varying  advertising  bonus  plan.  Mr.  Adler’s  address  is  presented  herewith  in  full,  great  a  proportion  of  the  salesman’s 
lituations  and  conditions  that  exist  in  .  -  •  —  ■  total  compensation,  otherwise  many 

, he  ncwspa^r  offices  ^oughout  this  $50,000  of  additional  revenue.  In  ad-  advertising  department,  who  do  not  oftheobjectionablesituationsattend- 
^try.  A  discussion,  however,  of  any  ^^e  share  in  Plan  B  and  receive  only  one-  ant  upon  a  straight  commission  plan 

hoous  or  commisMon  p  an  in  re  a  on-  personnel  receives  a  one-  half  of  the  normal  payment  under  wdl  at  once  arise. 

^  to  adverlismg  logically  divides  half  share  of  the  bonus,  which  means  Plan  A.  This  special  plan  is  based  condition,  I  would  suggest  to 


ittflf  into  three  parts: 

1.  The  Purpose. 

2.  The  Plan, 

3.  The  Result. 

Being  fully  familiar  only  with  the 
background  and  details  of  the  plan  in 
Joree  in  the  New  York  Times  adver- 
thing  department,  I  am  naturally  con- 
itrained  to  confine  myself  for  the  most 
part  to  the  application  of  the  regula- 
tiaos  that  exist  in  our  own  office. 

The  Purpose 

In  considering  the  many  ideas  that 
were  presented,  each  suggestion  was 
examined  from  the  standpoint  of 
affaptability  to  several  cardinal  prin- 
ciptls:  (1)  an  intent  to  stimulate 
cooperative  effort  and  teamwork 

ide  tlioughout  the  complete  advertising 

dapartment  as  one  unit,  (2)  a  desire 
to  reward  individual  accomplishment, 
(I)  a  due  regard  for  the  legitimate  in- 
msts  of  st^  members  with  higher 
piaries  by  paying  in  proportion  to 
otablished  earnings,  and  (4)  equita- 

kk  consideration  of  the  interests  of 

lover  salaried  men  and  women  by  a 
teibution  that  would  be  the  same 
f«  every  one  regeu'dless  of  salary,  (5) 
and  finally,  both  revenue  gains  and 
avrt  increases  were  objectives  of 
IX  equal  importance. 

The  Plan 


one- fourth  of  one  per  cent  of  their  upon  the  number  of  insertions  and  ^  ° 

annual  salaries  for  each  $50,000  reve-  amount  of  white  space  obtained  by  o  t  e  spec  c 

nue  increase.  In  this  group  are  in-  individual  sales  people.  A  nominal  P'^oblem  of  their  own  newspapers,  tt- 

cluded  telephone  salesmen  and  sales^  fund  also  is  available  for  distribution  *®sp^tive  o  w  e  er  e  proper  3 

to  telephone  solicitors  exceeding  their  t^etropoliten  daihes  or  of 

_ _ _  week-dav  ouotas  in  the  sale  of  ae  smaller  size,  it  would  be  advisable  to 

Toi^ts  a^id'Splei^^^^^  limit  the  announced  plan  to  an  initial 

period  of  six  months  to  one  year. 

Results  This  will  provide  an  opportunity  for 

These  various  bonus  plans  have  been  some  revision  which  experience  will 
in  operation  a  little  over  a  year,  and  doubtless  indicate, 
we  believe  this  is  a  sufficient  period  But  once  a  permanent  schedule  is 
in  which  to  judge  of  their  efficiency.  adopted,  in  fairness  to  the  staff  as  well 
The  bonus  has  very  definitely  im-  as  to  the  newspaper,  it  should  be 

proved  the  esprit  de  corps  and  morale  hoped  that  the  cost  will  be  substan- 

of  the  entire  staff.  It  is  needless  to  say  tial.  Certainly,  the  more  generous  the 

.  ^  ^  to  this  audience  that  here  is  an  in-  bonus  payments,  the  more  pronounced 

tangible  asset  which  must  not  be  reck-  wi^  be  the  success  of  your  plan  and 
oned  with  lightly,  and  in  fact  is  almost  the  more  evident  a  heightened  esprit 
indispensable  in  any  well-conducted  of  a  loyal  and  enthusiastic  staff  for 
and  truly  successful  business  venture,  still  greater  fields  to  conquer. 

be  it  advertising  or  other  form  of  com-  _ 

mercial  enterprise. 

Further,  convinced  the  bonus  CONTEMPT  SENTENCE 

has  stimulated  sales  efforts  and  pro-  *0  APPCAI  PIT 

moted  individual  responsibility  and  As  a 

One  other  result  has  been  to  increase  Washington  Herald  Re 

the  interest  of  everyone  in  the  show-  porter.  Sentenced  to  90  Days, 
ing  of  every  division,  because  the  larger  Taken  to  U.  S.  Supreme  ' 

Col.  Julias  Ochs  Adler  bonus  Is  dependent  upon  the  efforts  Court 

. .  of  all.  - 


IS  APPEALED 

Case  of  Washington  Herald  Re¬ 
porter,  Sentenced  to  90  DaySi 
Taken  to  U.  S.  Supreme 
Court 


IT  R4  importance.  girk  in  the  classified  ffivision,  sewe-  To  be  specific  as  to  results,  the  Times  (.Special  to  Editob  &  Pubushe*) 

ancB*  The  Plan  t^ies,  stenographers,  clerks  and  o  ce  shown  a  gain  in  excess  of  one  and  Washington,  D.  C.,  April  27. — Ap^ 

Aftpr  ciich  siftinv  and  annarentlv  ’  r.  •  1.  j  i-  ^  million  lines  since  the  inception  peal  to  the  U.  S.  Supreme  Court  has 

^  eod^Ss  elimina!i?n  of  a  wide^t^^^^^^  •  of  bonus.  Undoubtedly,  it  can  jus-  been  taken  by  David  Lee,  Washington 

dSSs  bSrie  of  die  mmiy  c3  of  revenue  increase  i^d  for  ^yj^^ly  be  claimed  that  there  were  Herald  reporter  who  was  sentenced  to 

•V  tims  that  liad  to  be  satisfied  the  T  un-  contributing  factors,  notably  a  serve  90  days  in  jail  for  contempt  of 

Times  finally  evolved  a  two-part  bonus  ^  inage  com-  gg^gfaj  resurgence  in  business,  but  we  ibe  Montgomery  County,  Md.,  circuit 

to  the  st^Lr^  p^^  with  the  correspon^g  mondt  do  not  believe  that  improved  business  court. 

,  tdieme  l^ovm  to  the  s^  Dy  me  previous  year,  and  (2)  gams  m  conditions  alone  can  account  for  our  Lee  and  Pat  Frank,  another  Herald 

^ewhat  trite  tides  of  Plan  A  and  ^^nt  of  the  field.  (It  is  doubdess  reporter,  were  given  90-day  sentences 

-  ^  STothe^-^dle^^ne  tr  bJth  or  fbat  per  cent  of  the  field  ®  ^  ^ter  the  court  inqimed  into  the  pub- 

neither  mav  become  effective  in  any  ™cans  Ae  percentage  of  all  a  ver  is-  pgxignee  of  a  smaller  newspaper  may  lication  of  a  decision  in  a  criminal 
^  ^  ^  mg  pub^ed  in  Ae  Tmes  m  reladon  interest.  I  cite  the  case  of  the  case  before  that  decision  was  an- 


^ewnai  vrue  uues  ^  pg^  gent  of  the  field.  (It  is  doubdess  -  reporter,  were  given  90-day  sentences 

-  ^  STothe^-^dle^^ne  tr  bJth  or  fbat  per  cent  of  the  field  ®  ^  ^ter  the  court  inqimed  into  the  pub- 

neither  mav  become  effective  in  any  I^’^centage  of  all  a  ver  is-  pg^ig^gg  gf  ^  smaller  newspaper  may  lication  of  a  decision  in  a  criminal 

■  !!e  month  ^  ^  ^  mg  pub^ed  m  Ae  Tmes  m  relation  interest.  1  cite  the  case  of  the  case  before  that  decision  was  an- 

A  nrovides  we  believe  the  to  total  linage  of  New  York  City  news-  Chattanooga  Times,  with  whose  affairs  nounc^.  The  Maryland  Court  of 

detired  stimulus  to' the  entire  adver-  Pa^rs  )  •  f  tv.-  Pi  1  am  familiar.  This  newspapier  has  for  ^PP®ala  reversed  the  lower  cowt  on 

stimulus  to  me  entire  aaver  There  is  appropriated  for  this  Plan  some  time  recoonized  the  bonus  nrin-  Frank’s  sentence,  but  upheld  the 
tumg  department  as  one  unit,  and  at  g  ^  ^  j  agate  i^g  some  time  r^o^ized  me  bon^  prin-  ,  as  to  Lee 

rti*  enmo  time  reerwmizps  individuals  “  00““^  one  teni  o  c  y  b  ciple  as  a  stimulus  for  extra  busmess,  P®^aity  as  to  JjTO.  ...  ,  , 

in  uroDortion  to  their  salaries  The  gamed.  For  examp  e,  i  e  and  has  expierimented  with  a  number  appeal  charges  violation  of  the 

LE^^bas^i  £  this^£i Entirely  ^am  m  per  cent  ^  field  and  p^ns.  Generally  at  the  beginning  due  process  provision  of  the  Consti- 

STinTreS^advSiliM  income  ako  shows  an  mcreas^f  200,^  lines,  of  each  month  some  objective  has  been  tution  on  the  grounds  ^t  Lee  was 
aeate  iSi^lined  d^^ribu-  announced  and  varying  kinds  of  bonus  fried  wiAout  a  c^rge  indictment  or 

For  elcSoM  of  revenunSreaso  Though  Ae  of  the  f^d  is  g^ts  made.  -The  objective  may  iniormation,  was  dem^  ffie  presump- 

om  thfcoSSn^rSIinth  of  th-  take  the  form  of  the  renewal  of  a  spe-  ^on  of  innocence,  and  that  ffie  con- 

ve^  ffir-rEs^avrto  each  distiibution  of  a  full  Iwnus  sh^e  is  number  of  annual  contracts,  or  was  against  the  weight  of  the 

SrSn  onl-S  of  one  niade  only  to  the  advertismg  divisions  pg^haps  of  new  contracts  allotted  to  ., 

enpDie  person  one  na^  oi  one  pe  showing  gams.  pach  individual  solicitor  nr  to  thp  ctafF  ^c  Washmgton  Herald  paid  a 

of  annual  salary.  For  exampk,  should  each  of  the  sbe  divisions  have  ^  whole-  or  again  a  linage  quota  Publication  of  the  story 

a  s^esman  earns  a  salary  of  $100  a  ^  image  gain,  the  fund  is  distributed  -  the  month  mav’  be  annoimced  which  involved  a  decision  in  a  murder 

week,  and  if  the  revenue  gam  is  pou-u®  ^one  all  eliaible  salesmen  *  ,  .  f  announced, 

^00,000  for  the  month,  the  individual  irrespective  of  salary  But  if  a  diyision  which  is  generally  a  10  per  cent  m-  - 

receives  under  Plan  A  one  ner  cent  of  i  t  crease  oyer  the  correspondmg  month 

of  tha  previous  year,  »iU.adi^e„t,  JOSEPH  JORDAN  PROMOTED 
lor  the  month  of  $52.  share  the  remaining  three-fourths  is  1°'’  j  factors  as  five  Sundays  and  Announcement  was  made  this  week 

Any  excess  of  revenue  increase  over  distributed  eouallv  among  the  staff  of  special  promotions.  of  the  appointment  of  Joseph  Jordan 

CHI  I  units  such  as  $50,000  or  $1W,000  oL^d^isioi^  in  addition  to  the  sn°eci^°  ^s”“an  ’  M  the  Duluth 

8  carried  over  to  the  succeedmg  original  share  to  which  each  individual  sometirnes  a  special  bonus  is  an-  Herald  and  News-Trtbune  by  Paul 

HH  month.  If  there  is  a  loss  in  revenue  !  entitled.  Onlv  outside  Salesmen  "u example,  only  recently  Block  and  M.  F.  Hanson,  co-publish- 

in  any  month  it  is  necessary  to  make  g  advertising  executives  are  eligible  Chattanooga  Times  was  in  process  ers.  Mr.  Jordan,  who  was  busmess 
op  that  loss  with  subsequent  gains  in  ^r  tMs  bonus^  ^  special  advertising  in  con-  manager  of  the  two  newspapers,  suc- 

tevenue  before  Plan  A  can  again  be-  ^  believe’  that  Plan  B  anoroxi-  with  the  ope^g  of  the  South-  ceeds  F.  J.  Hanson,  who  resigned  to 

come  operative.  m^es  ^  desire  to^Vecognize^indi-  league  baseball  season.  The  as-  become  associated  with  a  private  en- 

All  advertising  salesmen,  advertis-  yidual  group  production  by  allotting  ^'Snment  was  given  to  two  men.  Last  terprise. 

»g  department  executives  and  certain  payments  only  to  the  adyertising  diyi-  P^®"^  yielded  a^ut  300 

otiier  department  heads  such  as  the  wWch  show  results.  To®  carry  SCOTT  &  BOWNE  APPOINTS 

Pwmofion  manager,  the  office  man-  te  the  production  of  combined  efforte  gcott  &  Bowne,  Bloomfield,  N.  J., 

the  credit  manager,  whose  duties  indiyidual  salesman  was  found  a  of  '"ore  th^  ^  maker  of  Scott’s  Emulsion,  Scott’s 

toectly  on  advertising  revenue,  wholly  impractical  and  full  of  admin-  eamed  by  a  considerable  Cod  Liver  Oil  Concentrate  Tablets, 

eligible  for  a  so-called  full  share  istrative  and  clerical  complications.  “  Scott’s  Vitamin  A  and  D  Tablets  and 

M  the  bonus— t.e.,  one-half  of  one  per  „  i  r-t  -a  j  di  years  the  monthly  Ki-Moids  for  stomach  acidity,  has 

W  of  his  annual  salary  for  each  Supplementary  ClaBtified  Plan  bonus  payments  of  the  Chattanooga  placed  its  advertising  with  Young  & 
.  bonus  plan  applies  to  the  classified  An  additional  and  supplementary  Times  have  averaged  one-half  of  the  Rubicam,  Inc.,  New  York. 
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SOUTH  DAKOTA  CONTEMPT  DECISION 
REVERSED  BY  SUPREME  COURT 

**Wiser  to  Err  in  Favor  of  Absolute  Freedom  of  Speech  Than 
in  the  Other  Direction,”  Court  Says  in  Deciding 
Four- Year-Old  Case 


(Special  to  Edito«  &  Publisheb) 

PIERRE,  S.  D.,  April  27— South  Da¬ 
kota’s  Supreme  Court  has  over¬ 
turned  a  four-year-old  contempt  judg¬ 
ment  against  the  Aberdeen  (S.  D.) 
American-News,  its  editor  and  pub¬ 
lisher,  in  a  unanimous  decision  which 
emphasized  the  need  for  upholding 
press  freedom,  and  dealt  exhaustively 
with  the  contempt  question  in  general. 
The  decision  was  handed  down  April 
24. 

Although  it  criticized  severely  the 
articles  held  in  contempt,  and  de¬ 
clared  the  appeal  presented  a  close 
question,  the  Supreme  Court  said: 

“It  is  better  and  wiser  to  err  in  favor 
of  absolute  and  unrestricted  freedom 
of  speech  than  in  the  other  direction.” 

The  case,  which  attracted  wide  at¬ 
tention  in  newspaper  and  legal  cir¬ 
cles,  developed  during  a  heated  con¬ 
troversy  over  alleged  official  graft  in 
Brown  county,  of  which  Abe^een  is 
the  county  seat.  The  American- 
News  Company,  a  Ridder  Brothers 
corporation,  publishes  the  Morning 
American,  the  Evening  News  and  the 
Sunday  American-News.  In  1930  and 
1931  the  fight  over  graft  charges  was 
at  its  height,  and  four  persons  were 
indicted.  The  newspapers,  in  the 
words  of  the  Supreme  Court,  were 
“militant  crusaders  for  the  taking  of 
prompt  £md  effective  measures.” 

Diu-ing  the  graft  investigation  for¬ 
geries  by  Royal  Hasse,  a  former  Brown 
county  auditor,  were  discovered.  He 
pleaded  gmlty  before  Circuit  Judge 
Howard  Babcock  and  was  fined  $300 
and  sentenced  to  six  months  in  jail, 
with  the  jail  term  suspended.  The 
American-News,  which  contended 
Hasse  was  guilty  of  other  criminal 
acts,  thought  the  punishment  insuf¬ 
ficient  It  carried  extended  news 
stories  of  the  proceedings,  and  in  an 
editorial  published  after  the  sentence 
was  pronounced  called  it  “a  pat  on  the 
back.” 

The  editorial  called  the  punishment 
“not  commensurate  with  the  offense 
nor  consistent  with  sentences  the 
jurist  had  meted  out  for  similar  crimes 
by  others,”  and  concluded:  “The  hon¬ 
orable  judge  should  doff  his  regal 
robes,  don  sackcloth  and  sit  in  ashes 
until  his  penitence  is  complete.” 

The  contempt  action  was  started  im¬ 
mediately  by  a  Brown  Coimty  Bar 
Association  Committee  and  Circuit 
Judge  J.  H.  Bottum  was  called  in  to 
preside.  Judge  Bottum  foimd  the 
articles  “wilfully  contemptuous,”  fined 
the  paper,  J.  A.  Mathews,  publisher, 
and  Howard  C.  Anderson,  editor,  $200 
each,  and  sentenced  the  two  men  to  30 
days  in  jail.  Vindication  by  the  Su¬ 
preme  Court  came  too  late  for 
Mathews,  who  died  in  December,  1933. 
Anderson  left  the  American-News  last 
fall  and  now  publishes  a  weekly,  the 
Northwest  Journal,  at  Aberdeen.  Rob¬ 
ert  L.  Owens,  publisher,  and  John  A. 
Bailey,  executive  editor,  now  head  the 
American-News. 

Judge  Bottum  suspended  jail  sen¬ 
tences  of  Mathews  and  Anderson  “dur¬ 
ing  good  behavior,  with  no  other  con¬ 
dition  than  that  you  do  not  publish  in 
the  future  articles  of  condemnation  or 
contempt  of  court.”  Counsel  for  the 
newspapermen  contended  this  amoimt- 
ed  to  censorship. 

Tlie  newspaper  hied  an  appeal, 
which  the  bar  group  then  tried  xm- 
successfuUy  to  have  dismissed  without 
argument  on  merits  of  the  case.  In 
oral  arguments  in  September  1934, 
Attorney  H.  O.  Hepperle  contended  for 


the  defense  that  the  contempt  judg¬ 
ments  were  in  contravention  of  Con¬ 
stitutional  guarantees  of  freedom  of 
publication,  and  that  the  articles  were 
true.  Counsel  for  the  bar  committee 
declared  independence  of  the  courts 
was  at  stake.  Said  the  Supreme  Court 
in  its  opinion  April  24: 

“The  need  for  a  free  and  imfettered 
press  is  perhaps  more  urgent  in  this 
country  today  than  ever  it  has  been 
before,  although  we  venture  to  think 
that  it  is  not  by  the  judicial  depart¬ 
ment  of  government  that  freedom  of 
the  press  or  of  speech  is  most  threat¬ 
ened  in  the  present  era.  Freedom, 
nevertheless,  is  not  synonymous  with 
utter  and  unlimited  license.” 

Proceeding  to  describe  the  news 
story  complained  of  as  “inacciu-ate 
and  unfair,”  and  the  “sackcloth”  edi¬ 
torial  as  “definitely  beyond  the  boimds 
of  fair  and  decent  comment  and  critic¬ 
ism,”  the  high  court  declared  the 
newspapermen  “attempted  to  arrogate 
unto  themselves  the  administration  of 
justice  in  regard  to  all  these  cases.” 

Notwithstanding  this  criticism,  the 
court  proceeded  to  reverse  the  judg¬ 
ment  without  costs,  explaining  that  it 
thought  the  newspapermen  badly  ad¬ 
vised  (by  an  attorney  who  told  them 
the  articles  were  not  in  contempt); 
that  it  thought  Mathews  and  Ander¬ 
son  believed  they  were  acting  for  the 
public  good;  that  it  appreciated  the 
stress  of  local  excitement  and  feeling; 
“but  above  all,  because  we  feel  that 
we  best  promote  the  public  welfare 
by  erring  in  the  decision  of  so  close  a 
question  in  favor  of  the  defendants 
rather  than  against  them.” 

The  opinion,  by  Judge  Dwight 
Campbell,  delved  into  the  contempt 
question  in  a  manner  which  may  be 
of  guidance  to  newspapermen. 

“The  cases  with  reference  to  con¬ 
tempt  of  court  by  publication  will  fall 
quite  naturally  into  three  general 
classifications,”  the  opinion  said,  “the 
line  of  demarcation  being  sometimes 
rather  indistinct.  In  the  first  group 
are  the  cases  where  the  publication  is 
charged  to  be  contemptuous  because, 
as  the  phrase  goes,  it  ‘scandalizes  the 
courts.’  In  this  group  will  be  foimd 
publications  charging  that  the  admin¬ 
istration  of  justice  has  been  corrupt; 
that  the  court  has  been  prejudiced  or 
has  acted  from  improper  motives  or 
‘played  politics’  in  its  decision;  here 
likewise  come  the  various  types  of 
publication  abusing  the  judges  or  of¬ 
ficers  of  the  court,  including  jurors 
and  grand  jurors,  and  holding  them 
up  to  public  ridicule  or  contempt. 

“In  the  second  group  are  contemptu¬ 
ous  publications  with  respect  to  pend¬ 
ing  ceises.  Here  will  be  foimd  pub¬ 
lications  of  libels  concerning  parties 
to  or  witnesses  in  a  pending  suit  or  the 
attorneys  therein;  publications  of 
prejudicial  matter  which  could  not  be 
introduced  in  evidence;  publications 
attempting  to  influence  the  decision  of 
the  court  by  threats  or  intimidation, 
open  or  covert;  publications  advising 
disobedience  to  court  orders,  or  taking 
a  violent  partisan  stand  upon  any 
question  before  the  court.  In  the  third 
group  are  the  cases  relating  to  the 
publication  of  false,  inaccurate  or 
garbled  accounts  of  judicial  proceed¬ 
ings.” 

Although  deprecating  publications 
of  the  first  class — “scandalizing  the 
courts” — the  South  Dakota  tribunal 
said  it  was  committed  to  the  rule 
which  leaves  the  judge  in  such  cases 
to  his  remedy  by  civil  action  or  libel 


proceeding.  Of  the  second  class— com¬ 
ment  on  pending  cases— the  opinion 
said: 

“The  danger  that  the  administration 
of  justice  in  future  cases  will  be  em¬ 
barrassed  or  impeded  by  criticism  of 
past  decisions  is  relatively  remote  and 
we  think  it  better,  as  a  matter  of  social 
policy,  that  such  risk  should  be  taken 
rather  than  that  the  process  of  con¬ 
tempt  should  be  used  in  such  cases. 
We  believe  that  any  publication,  to 
be  punishable  for  contempt,  should  be 
embarrassing  or  obstructive  to  the  ad¬ 
ministration  of  justice  in  a  pending 
case,  and  obstructive  in  fact  rather 
than  in  theory  or  by  possibility.  It 
follows  also  from  this  view  that  a 
mere  technical  pendency  of  action 
does  not  suffice.  It  must  be  pending 
in  such  a  sense  and  in  such  a  manner 
that  there  is  still  something  for  the 
court  to  do  therein,  the  doing  of 
which  may  be  embarrassed,  impeded 
or  obstructed  by  the  publication  com¬ 
plained  of.” 

Of  the  third  class — false  and  inaccu¬ 
rate  accounts — the  court  remarked: 

“We  believe  that  in  all  contempt 
cases  the  distinction  should  be  bourne 
in  mind  throughout  between  a  merely 
defamatory  publication  and  an  actual¬ 
ly  obstructive  publication.  We  think 
the  courts  should  reserve  the  use  of 
the  weapon  of  contempt  for  such  pub¬ 
lications  as  can  fairly  and  reasonably 
be  said  likely  in  point  of  actual  fact  to 
intimidate,  influence,  impede,  embar¬ 
rass,  or  obstruct  the  court  in  the  due 
administration  of  justice  in  an  actually 
pending  matter.  And  we  entertain  the 
opinion  that  if  error  is  made  in  either 
direction  in  determining  that  question, 
it  is  better  and  wiser  to  err  in  favor 
of  absolute  and  unrestricted  freedom 
of  speech  rather  than  in  the  other 
direction.” 

The  court  added  a  bit  of  counsel  to 
newspapermen. 

“The  public  interests  will  be  much 
better  served,”  it  said,  “if  the  news¬ 
paper  will  permit  the  courts  to  con¬ 
duct  pending  matters  without  inter¬ 
ference,  reserving  and  exercising 
fully  and  freely  the  right  fairly  to 
criticise  and  comment,  in  decent  and 
temperate  language,  when  the  case  is 
fully  concluded.  We  think  no  one  will 
be  readier  to  agree  with  this  view 
than  the  great  mass  of  able  and  con¬ 
scientious  newspaper  men,  who  have 
regard  and  respect  not  only  for  the 
courts  but  for  the  ethics  of  their  own 
profession.  It  is,  we  think,  a  fortunate 
thing  for  the  people  of  this  country 
that  the  newspapers  of  the  country  in 
general  do,  as  a  matter  of  fact,  accept 
this  view  and,  save  in  rare  instances, 
conduct  their  papers  accordingly.” 


CHRONICLE  USING  WIREPHOTO 


Dispute  with  Associated  Press  Set¬ 
tled  by  San  Francisco  Daily 
(Special  to  Editos  &  Publishes) 

San  Francisco,  April  27. — Terminat¬ 
ing  a  dispute  lasting  months,  the  San 
Francisco  Chronicle  last  week  pub¬ 
lished  for  the  first  time  Associated 
Press  Wirephotos  for  which  it  con¬ 
tracted  months  ago.  It  is  now  pub¬ 
lishing  an  edition  labeled  “Wirephoto 
Elxtra.” 

For  nearly  a  year  the  Chronicle 
refused  to  accept  the  service  in  a 
contract  disagreement.  An  Associ¬ 
ated  Press  contractor  conferred  with 
George  T.  Cameron,  publisher,  just 
before  Christmas  with  no  decision. 

As  the  result  of  a  message  from 
Mr.  Cameron,  then  in  New  York,  first 
Wirephotos  appeared  in  last  Wednes¬ 
day’s  editions.  They  were  only  identi¬ 
fied  as  AP  pictures,  but  Paul  C.  Smith, 
executive  editor,  admitted  they  were 
Wirephotos.  Official  recognition  was 
given  in  Thursday  editions.  Details  of 
the  dispute  were  never  made  public. 


JANESVILLE  GAZETTi 
ENDS  DIFFERENTIAL 


Local  Advertising  Rate*  Advaai 
to  Average  Level  Equal  to  N«| 
National,  T.  G.  Murphy 
Announce* 


The  differential  between  the 
national  and  the  local  adverti^ 
rates  has  been  eliminated 
Janesville  (Wis.)  Daily  Gazette,  ^ 
newspaper  is  announcing,  in  lettj 
sent  to  advertising  agencies. 

The  national  rate  remains  at 
cents  per  line  gross  less  15  per  cecL 
agency  commission  and  2  per  cent^ 
cash.  The  local  rates  have  been  alf 
vanced  to  a  point  where  they  wil 
meet  on  an  average  the  net  national 

In  his  letter  to  agencies,  Thoaai 
G.  Murphy,  assistant  manager,  stated: 

“On  March  1,  1936,  owing  to  tia 
rising  cosits  and  because  local  rata 
have  heretofore  been  too  low,  thi 
Janesville  Gazette  announced  an  in. 
crease  in  local  advertising  rates  vdddl 
brings  now  the  net  local  rate  to  ttel 
same  plane  as  the  net  national  rate 
In  some  cases  the  local  rate  will  be, 
higher  than  the  net  national,  tinsi 
eliminating  the  need  on  the  part  of  n 
advertising  agent  from  any  attenqi 
to  place  business  through  local  phan- 
nels  in  the  Janesville  market 

“For  the  past  five  years  at  least 
leading  advertising  agencies  have  beet 
recommending  the  lessening  of 
spread  between  local  and  natiootel 
rates  and  on  this  the  Gazette  agrea 
wholeheartedly.  The  above  announce* 
ment  is  our  answer.  We  would  ap¬ 
preciate  it  very  much  if  you  woold 
write  and  tell  us  just  how  you  fed 
about  this  new  arrangement  It 
certainly  favorable  to  the  agenci « 
method  of  doing  business.  ' 


Fin 


w 


“Effective  April  1,  1936,  the  Gazetttl  H.1 


announced  that  it  would  take  bua* 
ness  direct  from  advertising  agen¬ 
cies  without  this  business  having  to 
clear  through  any  intermediate  of¬ 
fices.  We  also  feel  that  this  will  hawl 
a  tendency  to  eliminate  extra  work! 
on  the  part  of  the  agency  and  makk 
handling  of  business  more  efficiept*  \ 
National  agencies  have  been  quick  t 
to  respond  to  the  action  taken  by  the  ( 
Gazette.  Many  have  written  letten 
of  congratulations,  stating  that  oths 
newspapers  will  eventually  follow  the 
example  of  the  Gazette. 
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HECOX  LEAVES  ALBANY 
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Gannett  General  Manager  Join 
Saratogian — McDonald  Promoted 

After  26  years  of  service  with  whtf 
are  now  Albany’s  Gaimett  Newspa¬ 
pers,  Arthur  D.  Hecox  has  asked  to 
be  relieved  of  his  duties  as  general 
manager  of  these  properties,  effective 
May  1. 

He  will  continue,  however,  with  the 
organization  as  general  manager  of 
•the  Saratoga  (N.  Y.)  Saratogian,  en¬ 
tailing  as  it  does  less  arduous  dutiei 
than  management  of  the  newspapers 
in  the  capital  city.  f 

The  announcement  of  Frank  kl 
Tripp,  Gannett  Newspapers  general  I  ^ 
manager,  of  Mr.  Hecox’s  desire  to  re-  j  Ra 
tire  from  the  Albany  management  car-  ♦  aa 
ried  notice  of  appointment  of  A  J. 
McDonald,  present  manager 
Saratogian  and  formerly  manager  of  t  J”' 
the  Olean  Herald,  as  general  manago* ;  w 
of  the  Albany  properties.  •  ^ 

B.  J.  Lewis  as  editorial  director  w  { 
be  in  charge  of  the  news  and  editorial 
activities  of  both  the  Evening 
and  the  Knickerbocker  Press,  boo 
daily  and  Sunday. 

John  J.  Coimers,  now  advertising 
manager  at  Albany,  is  advanced  to  be 
business  manager  of  the  Km<^' 
bocker  Press  to  direct  the  advertising 
and  circulation. 


Editor  &  Publisher  for  May  2 ,  1936 
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ANPA  WILL  CONSIDER  MEETING  IN  FALL 

Fmal  Session  of  Fiftieth  Annual  Convention  Re-Elects  All  Officers — Charles  A.  Webb  Retires 

from  Board — Newsprint  Friday  Topic 

lI^ITH  the  re-election  of  all  offi-  Harris  feels  that  time  “next  to  news”  which  springs  from  the  rights  guar-  She  spoke  on  the  subject:  “Can  a 
W  cers  uncontested,  the  brief  final  could  be  sold  at  a  premium,  but  that  anteed  to  the  people  by  the  Constitu-  Woman  Be  a  Newspaper  Man?”  Open- 
session  of  the  fiftieth  annual  meeting  newscasts  could  be  kept  free  of  com-  tion,  speakers  said.  Resolutions  aimed  ing  with  a  “movie”  description  of  the 
of  the  American  Newspaper  Publishers  mercial  tie-ups.  at  the  Black  senatorial  lobbying  com-  typical  newspaperman.  Miss  Thomp- 

A*ociation  in  New  York  City  last  In  the  newsprint  report  submitted  mittee  and  the  politico-criminal  alii-  son  took  issue  with  the  public’s  idea 

week,  was  enlivened  somewhat  by  the  by  W.  G.  Chandler,  concern  was  ex-  ance  in  Minnesota  were  passed  by  the  of  a  writer,  and  denied  that  they  are 

suggestion  of  a  fall  meeting  in  No-  pressed  over  recent  developments  in  convention.  New  Orleans  publishers  abnormal  in  any  way. 

vember.  Canada,  toward  the  merger  of  paper  were  congratulated  on  overthrowing  "I  have  known  hundreds  of  news- 

S.  E.  Thomason,  publisher  of  the  companies  aimed  at  control  of  the  the  Huey  Long  tax,  and  the  Phila-  papermen  and  spent  a  large  share  of 
Chicago  Times,  brought  up  the  matter  market,  and  toward  government  con-  delphia  Inquirer  was  complimented  on  my  life  among  them,”  she  said,  “and 
of  resumption  of  the  semi-annual  trol  of  marketing  aimed  to  bring  its  fight  against  corruption  in  one  of  I  have  found  very  little  that  distin- 
meetings,  discontinued  when  the  de-  about  an  increase  in  the  price  of  paper,  the  state  departments.  guished  them  as  a  breed  of  animals 

pression  hit  bot-  from  tho  ro.^t.  of 

tom.  Others  who 
discussed  the  mat¬ 
ter  looked  on  the 
proposal  as  more 
for  pleasure  than 
business  —  a  sort 
of  a  rest  after  the 
Presidential  elec- 
tiwi  battle.  A  gen¬ 
erous  show  of 
hands,  asked  by 
President  Jerome 
D.  Barnum,  pub- 
lidier,  Syracuse 
(K.  Y.)  Post- 
Standard,  c  o  n  - 
vinced  him  that 
d*  subject  war¬ 
ranted  further 

stady  by  Ae  boMd  ^  group  of  the  ANPA  officers  and  directors;  left  to  right,  front  row — E.  H.  Harris  secretary;  Jerome  D.  Barnniii,  pres-  j 


of  dhectors  for  q  g, 

later  decision.  B  Palmer,  gene 

Mr.  Bamum  was 
reelected,  as  were 

James  G.  Stahlman,  publisher  of  the 
Hathville  Banner,  vice-president;  E. 
E  Harris,  publisher,  Richmond  (Ind.) 


ed  when  the  de-  about  an  increase  in  the  price  of  paper,  the  state  departments.  guished  them  as  a  breed  of  animals 

from  the  rest  of 
the  human  race, 
except — and  there 
are  exceptions  to 
this,  too — that  they 
are  rather  more 
curious  about  life, 
and  rather  more 
eagerly  intelligent 
than  most  people. 
Or  perhaps  that  is 
a  prejudice. 

“I  have  known 
eminent  successful 
newsp  a  p  e  r  m  e  n 
who  had  large 
families  to  whom 
they  were  de- 
vot^.  I  have 
known  newspa- 
D  0  r  in  0  n  wr  o 

A  group  of  the  ANPA  officers  and  directors;  left  to  right,  front  row — E.  H.  Harris  secretary;  Jerome  D.  Barnnm,  pres-  anrl 

ident;  James  G.  Stahlman.  vieepresident ;  Walter  M.  Dear,  treasurer.  Back  row — Charles  H.  Taylor,  W.  E.  Macfarlane,  ^  ® 

L.  B.  Palmer,  general  manager  of  the  ANPA.  E.  H.  Butler,  J.  S.  Parks,  John  S.  McCarrens.  Howard  Davis,  W.  G.  Chandler,  some 

and  Norman  Chandler. 


Mr.  Stahlman  spoke  on  developments  2.  Extension 
toward  production  of  newsprint  in  bureau. 


illustrations: 
“Vincent  Shean, 

the  Press-Radio  who  is  the  adventurous  newspc^r- 
man,  par  excellence,  has  for  his  chief 


the  Southern  states,  which  not  only  3_  Adoption  of  a  more  rigid  policy  hobbies  listening  to  opera  and  sym 


PtUadiumdtem,  secretary;  and  Wal-  would  make  the  United  States  less  qJ  agency  recognition. 

ter  M.  Dear,  gener^  manager,  Jersey  dependent  on  imports  but  might  pro-  ^  Realization  of  greater  need  for  a  , 

Gty  Jersey  Journal,  treasurer.  duce,  he  said,  a  new  Southern  m-  newspapers  as  most  courageo^  newspaperman  I  have 

Charles  A.  Webb,  publisher,  Ashe-  d^h:y  with  an  annual  turnover  of  ^  medium.  known— he  once  blackmailed  the 

riUe  (N.  C.)  Citizen,  retired  from  the  $5^,000,000  Accentance  of  a  warning  from 


phony  orchestras. 

“Edgar  Mowrer,  who  is  one  of  the 


Pope,  and  that  is  a  wonderful  story — 


board  after  15  years  and  John  S.  Mac-  Technical  progress  in  the  u: 
Carrens,  general  manager,  Cleveland  Southern  pine  for  newsprint, 
Ploin  Dealer,  was  elected  to  succeed  Stahlman  reported,  has  been  ma 


Technical  progress  in  the  use  of  ®  ®  passion  for  early  Itali^  poetry 

luthern  nine  for  newsnrint  Mr  Harvey  KeUy,  chairm^  of  the  special  ^nd  modem  painting.  His  gifted 


lanaeer,  OUUUICIJI  pme  lui.  Iicwbuiuii,  mr.  _ : - -  - - 

elected  to  succeed  Stahlman  reported,  has  been  made  to  in  m’oobaninal  workerc  spends  his  off  hours 

the  point  where  there  are  means  of  ^  w  fn 

_ _ -.1 — have  to  be  met  by  similar  in-  *  John  Gvmther,  another  romantic 


Four  directors  were  re-elected  for  escape  from  the  present  “intolerable  .q  other  denartments  due  to  .  - i  - - - - - 

two  year  terms:  E.  H.  Butler,  pub-  situation.  Paper  has  been  developed,  ^he  “end  towlid  SSSSn  of  ^^^wspapemm,  is  pre-enu- 

lidier,  Buffalo  Evening  News;  W.  G.  he  said,  which  met  all  tests  for  stand-  ^  towaru  organmuon.  nently  the  intellectual,  who  only  en- 


ard  newsprint,  while  the  figures  in-  6.  Study  of  social  security  legislation  joys  drink  when  it  is  accompanied  by 
dicate  that  such  paper  could  be  pro-  looking  toward  the  passage  in  indivi-  first-class  conversation,  and  has  a 
duced  at  a  price  cheaper  than  the  states  of  laws  satisfactory  to  passion  for  fine  prose, 

price  of  making  paper  from  Northern  businesses  with  a  high  standard  of  T.  R.  Ybarra  drinks  sherry  and  is 

a  gourmet,  and  refuses  to  travel  any- 


Chandler,  general  business  manager  of  ard  newsprint,  while  the  figures  in- 
Scripps-Howard  Newspapers;  John  S.  dicate  that  such  paper  could  be  pro- 
Parks,  publisher.  Fort  Smith  (Ark.)  duced  at  a  price  cheaper  than  the 
Times-Record;  and  S.  R.  Winch,  busi-  price  of  making  paper  from  Northern 


ness  manager,  Portland  (Ore.)  Jour-  spruce. 


employment  stability. 


nal.  *  Satisfactory  pine  trees,  Mr.  Stahl-  7.  Decision  to  work  toward  general  where  except  with  his  delightful  wife. 

Other  continuing  directors  are  Nor-  man  said,  could  be  grown  in  the  South  establishment  of  the  old  NRA  code  That  wild-eyed  heU-raiser,  Mr. 

man  Chandler,  vice-president  Los  An-  in  five  years.  Contracts  are  on  file  age  limits  in  relation  to  newspaper  Van  Anda,  when  he  was  not  editing 

gel**  Times;  Howard  Davis,  business  sufficient  to  keep  a  two-machine  mill  boys,  as  evidence  of  good  faith  toward  ^be  Times,  contemplated  the  stars, 

manager.  New  York  Herald  Tribune;  busy  and  Mr.  Stahlman  indicated  he  proposed  national  legislation  affecting  Raymond  Swing  composes  music 

F.  L  Ker,  Hamilton  (Ont.)  Spectator;  is  in  negotiation  with  three  responsible  child  labor.  ^nd  teaches  his  children. 

W.  E.  Macfarlane,  business  manager,  financial  groups  to  provide  backing  8.  The  private  decision  of  many  pub-  .  Walter  Duranty,  if  he  does  not  go 

Chicago  Tribune;  and  Charles  H.  Tay-  for  the  enterprise.  lishers  in  attendance  to  strive  for  “Own  to  fame  m  tte  greatest  day  to 

lor,  manager  of  the  Boston  Globe.  One  of  the  great  difficulties,  it  was  local  anti-publicity  arrangements  as  recomer  of  the  Russian  Revolu- 


8.  The  private  decision  of  many  pub-  .  “Walter  Duranty  if  he  does  not  go 
lishers  in  attendance  to  strive  for  “  the  greatest  day  to 
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r,  manager  of  the  Boston  Globe.  One  of  the  great  difficulties,  it  was  local  anti-publicity  arrangements  as  recorder  of  the  Russian  Revolu- 

Chief  among  the  topics  covered  at  said,  was  the  high  freight  rate  in  the  described  to  the  convention  by  At-  * 

e  Friday  session,  previously  unre-  South,  but  R.  A.  Cooke,  manager  of  lanta  and  Los  Angeles  publishers  ,  .  °  for  the  fact  that 

in  nninmne  ncwE-  thc  ANPA  tiaffic  department,  said  where  these  co-operative  drives  to  .  the  most  loyal  and  appre- 


the  Friday  session,  previously  unre¬ 
ported  in  these  colxunns,  were  news¬ 
print  and  radio  efforts  were  already  being  made  to  eliminate  free  space  have  proven  sue-  inen^.  m  laci,  ai 

me  eonvention  adopted  the  reeolu-  obtain  lo»er  rates.  ceeeftil. 

tion  of  E.  H.  Harris’  radio  committee  Less  than  half  of  the  600  delegates  The  colorful  annual  dinner  of  the  newspaperrnen  are  incre^lv^re- 

o«lli^  for  continuation  of  the  Press-  to  the  convention  were  in  attendance  Bureau  of  Advertising  was  held  spectable  belong  in  fact  to  the  verv 
Radio  Bureau  for  another  year  and  Friday,  but  all  other  sessions  were  Thursday  night  in  the  Grand  Ballroom  nicest  neonle  have  tender  hearts  are 

attended.  This  year’s  program,  of  the  Waldorf-Astoria,  where  Ae  kind  to  chUd^en,  read  more  boo£  and 
noe,  the  United  Press  and  the  Asso-  while  not  altogether  devoid  of  dis-  convention  meetings  were  held.  The  gge  fewer  movies  than  the  members 
dated  Press  to  provide  their  reports  cussion  from  the  floor,  was  comprised  dinner  drew  the  cream  of  the  nation’s  of  most  professions  and  though  thev 
without  charge  to  the  Bureau.  The  mainly  of  individually  scheduled  talks,  publishing  business  to  hear  addresses  seldom  die  rich  iKs’iialW  nmufrlo 
^0  chains,  NBC  and  CBS,  have  in-  The  usual  procedure  of  reading  the  by  Carl  W.  Ackerman,  dean  of  the  or  another  for  their  widows 

<ucated  that  they  want  the  present  ar-  printed  reports  was  largely  done  away  Columbia  Graduate  School  of  Jour-  “Nevertheless  there  i<5  definitelv 
rangement  continued.  with,  in  an  effort  to  avoid  duplication,  nalism.  Sir  Gerald  Campbell,  New  prejudice  against  women  in  this  mo- 

Outstanding  at  the  convention  was  since  the  reports  were  available  in  York  British  Consul  General,  and  fession.  A  woman  who  wants  to^^get 
the  absence  of  all  controversy  on  the  printed  form.  Dorothy  Thompson  (Mrs.  Sinclair  on  a  newspaper,  is  in  somewhat  Ae 

^viously  j)otent  radio  situation.  Chief  among  the  accomplishments  Lewis),  foreign  correspondent  and  same  p>osition  as  a  Jew  who  wants 
None  of  the  publishers  expressed  much  of  the  annual  meeting  were:  ®  syndicate  columnist.  to  get  on  the  college  football  team. 

®‘«cem  about  radio  news,  one  way  1.  A  consolidation  of  viewpoint  and  The  speeches  of  Sir  Gerald  Camp-  It  is  not  impossible,  but  she  has  cer- 


ciative  of  friends.  In  fact,  and  at  the 


obtain  lower  rates.  cessful. 

Less  than  half  of  the  600  delegates  The  < 
to  the  convention  were  in  attendance  Bureau 


•heated  that  they  want  the  present  ar-  printed  reports  weis  largely  done  away 
rangement  continued.  with,  in  an  effort  to  avoid  dunlication. 


now  a  syndicate  columnist. 


to  get  on  the  college  football  team. 


concern  about  radio  news,  one  way  1.  A  consolidation  of  viewpoint  and  The  speeches  of  Sir  Gerald  Camp-  It  is  not  impossible,  but  she  has  cer- 
or  mother,  but  fell  readily  in  line  the  taking  of  a  militant  stand  against  bell  and  Mr.  Ackerman  were  re-  tainly  got  to  prove  that  she  can  play, 

wth  Mr.  Harris’  aim:  the  elimination  encroachments  on  the  freedom  of  ported  in  last  week’s  edition  of  Editor  And  the  first  thing  she  is  up  against 

•^  sponsored  news  over  the  air,  pos-  the  press.  The  convention  was  also  &  Publisher,  but  Miss  Thompson’s  is  the  woman’s  page,  and  the  society 

under  some  Federal  Communi-  warned  of  the  great  responsibility  address  was  not  complete  at  press  page,  and  the  idea  that  there  is  a 

cations  Commission  regulation.  Mr.  which  such  freedom  carries— a  freedom  time.  (Continued  on  page  21) 
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AP  MUST  REINSTATE  MORRIS  WATSON 
SAYS  LABOR  RELATIONS  BOARD 

Trial  Examiner  for  AP>Watson  Hearing  Finds  Association  Is 
Engaged  in  Unfair  Labor  Practices — Also  Holds 
Service  Is  Engaged  in  Interstate  Commerce 

Finding  that  the  Associated  Press  and  refusing  to  employ  Morris  Watson, 
is  engaged  in  unfair  labor  prac-  and  thus  di^ouraging  membership  in 
tices  under  the  Wagner  Labor  Act,  the  labor  organization  known  as  the 
Dean  Charles  E.  Clark  of  the  Yale  American  Newspaper  Guild  and  The 
Law  School,  trial  examiner  at  the  Associated  Press  Unit  thereof,  and  by 
National  Labor  Relations  Board  hear-  interfering  with,  restraining  and 
ing  of  the  AP-Watson  dispute,  recom-  coercing  its  employes  in  the  exercise 
mended  April  24  that  the  AP  reinstate  of  the  rights  guaranteed  in  Section  7 
Morris  Watson  and  negotiate  with  of  the  National  Labor  Relations  Act, 
the  American  Newspaper  Guild  as  as  set  forth  in  the  above  findings  of 


BURNSTAN  JOINS  DAILY 

Accountant  Appointed  Basinet*  Man¬ 
ager  of  Chicago  Daily  Timet 

(.Special  to  Eoirot  &  PutLisiict) 
Chicago,  April  28 — Arthur  Burnstan, 
formerly  with  James  O.  McKinsey 
Company,  engineers  and  accountants, 
—  has  resigned 


BOARD  ORDERS  DAILY  f 
TO  MEET  WORKERS 

NLRB  Sayt  Hartford  City  (lad.) 
Newt  Mutt  Bargain  Collec¬ 
tively  with  Prettmen't 
Union 


representatives  of  its  editorial  em¬ 
ployes. 


fact,  has  engaged  in  and  is  engaging 
in  an  unfair  labor  practice  affecting 


[:^ome“LSSe2  J.  BUTLER 

manager  of  the  ^  Pf.usHEt  Co.tEsPONDENt) 

Chicago  Daily  Washington,  D.  C.,  April  28.— Na- 
Times  it  was  an-  fio>^al  Labor  Relations  Board  jurisdic- 
nounced  here  to-  over  the  newspaper  publishing 

today  by  S.  E.  industry  faced  a  possible  test  this  S 
Thomason,  pub-  week  following  issuance  of  an  order  * 
lisher.  Mr.  to  die  Hartford  City  (Ind.)  Newt  to 
Burnstan  sue-  bargain  collectively  with  International 
ceeds  Robert  W.  Printing  Pressmen  and  Assistants’ 
Walshaw,  who  Union. 

becomes  treasur-  Edward  E.  Cox,  Printer,  Inc.,  of 
er  in  charge  of  Hartford  City,  Ind.,  is  the  publi^er 
the  Times  ac-  of  the  News.  The  board’s  action  does 
not  present  a  clear-cut  question  of 


The  decision  was  filed  with  Mrs.  commerce  within  the  meaning  of  Sec- 
Elinore  M.  Herrick,  director  of  the  tion  2,  Subdivisions  (6)  and  (7),  of 


.\KTHUt  Bl'INSTAN 


Regional  Labor  Board.  Under  its  said  act.  j  ^  ooarus  acuon  aoes 

teSis  the  Associated  Press  has  ten  “2.  Respondent,  by  the  discharge  co^tmg  department.  not  pre^nt  a  clear-cut  quesbon  of 

days,  after  service  of  the  decision  upon  and  refusal  to  employ  Morris  Watson.  ^.s  ass^iation  with  Me-  the  ^siUon  of  a  newspaper  with 

it,  to  comply  with  the  recommenda-  and  by  its  refusal  to  bargain  coUec-  Company  Mr.  Burnstan  was  lation  to  interstate  commerre,  for  ^ 

tions.  If  is  not  done  the  recom-  tively  with  the  American  Newspaper  director  of  rnarketmg  md  cornmercial  re^on  toat  toe  company  also  make* 

mendations  then  go  to  the  National  Guild,  as  set  forth  in  toe  above  find-  research  wth  ^our  &  Co.  Chi^go,  and  distributes  gl^me  md  grease 

Labor  Board  at  Washington.  D.  C.,  ings  of  fact,  has  engaged  in  and  is  economist  for  the  Department  of  Com-  proof  wrappers  and  ^lls  90  ^r  cent 

for  isBuance  of  an  order  requiring  engaged  in  an  unfair  labor  practice  "^erce  m  W^ngton  D  C  and  a  of  toe  prt^uct  outside  the  state.  If 

toe  organization  to  act  affecting  commerce  within  toe  mean-  n^ember  of  toe  New  York  State  Tax  the  publisher  is  to  raise  a  jurisdic- 

If  the  AP  then  dedines  to  obey  ing  of  Section  8,  Subdivision  (1),  and  Comm^ion  at  ^^y.  bond  quesUon  it  is  pointed  out,  it 


toe  order,  the  NLRB  may  appeal  to  the  Section  2,  Subdivision  (6)  and’  (7),  ^r.  Bi^tan  is  35  years  old,  a  ^ad-  would  newssarily  be  ba^  upon  some 

U,  S.  Circuit  Court  of  Appeals  or  the  of  the  National  Labor  Relations  Act.  uate  of  Lafayette  College  and  of  the  ground  other  thw  a  claim  of  intn* 
Associated  Press  itself  may  take  the  “3.  Respondent,  by  the  discharge  g?-aduate  school  at  Columbia  Univer-  state  operation-freedom  of  the  preo, 
to  that  court.  Through  its  attor-  and  refusal  to  employ  Morris  Watson,  °ae  time  he  was  with  the  for  instance, 

ney,  John  W.  Davis,  the  AP  has  al-  and  by  its  refusal  to  bargain  collec-  Chicago  Herald  and  Examiner  pro-  Resistance  to  the  order,  if  there  it 
ready  contended  that  toe  labor  act  is  tively  with  the  American  Newspaper  niotion  department.  In  recent  years  to  be  any,  will  not  arise  from  toe  emn- 
imconstitutional.  Guild,  as  set  forth  in  toe  above  find-  served  m  a  member  of  toe  plaint  that  any  interference  with  op- 

It  was  found  bv  toe  trial  examiner  ings  of  fact,  has  engaged  in  and  is  University  of  Chicago  faculty.  eration  will  result,  for  toe  reason  that 


It  was  foimd  by  toe  trial  examiner  ings  of  fact,  has  engaged  in  and  is 
that  toe  sole  reason  for  toe  discharge  engaged  in  an  unfair  labor  practice 
of  Morris  Watson,  an  editorial  em-  affecting  commerce  within  toe  mean- 
ploye,  by  toe  AP,  was  that  he  “joined  ing  of  Section  8,  Subdivision  (3),  and 


W.  J.  PUNCH  PROMOTED 


eration  will  result,  for  toe  reason  that 
the  board  having  ordered  collective 
bargaining  with  toe  union  has  ex¬ 
hausted  its  powers,  for  all  practical 


and  assisted  a  labor  organization  Section  2,  Subdivisions  (6)  and  (7),  Succeed*  Late  William  M.  Horner  Ptuposes.  Under  the  Wagner-Cwi- 


known  as  toe  American  Newspaper  of  the  National  Labor  Relations  Act. 
Guild  through  its  Associated  Press  “Wherefore,  toe  undersigned  recom- 
Unit,  and  engaged  in  concerted  activi-  mends  that: 


on  Brooklyn  Citizen 


nery  Act,  administered  by  NLRB,  the 
board  is  empowered  to  require  an  | 


Unit,  and  engaged  in  concerted  activi-  mends  that:  William  J.  P^ch  has  been  ap-  employer  to  bargain  with  his  em- 

ties  for  toe  purpose  of  collective  bar-  “1.  Respondent  cease  and  desist  advertismg  manager  of  tM  ployes  or  with  representatives  of  their 

gaining  and  other  mutual  aid  and  from  interfering  with,  restraining,  or  ^ooklyn  Citizen,  it  was  announced  own  choosing.  When  toe  employer 

protection.’’  coercing  its  employes  in  the  exercise  week.  He  succeeds  toe  late  Wil-  receives  toe  designated  representa- 

“By  toe  discharge  and  refusal  to  of  toe  right  to  self-organization,  to  M.  Homer,  pioneer  automobile  lives  and  hears  their  demands  he  has 

employ  said  Morris  Watson,  respon-  form,  join,  or  assist  labor  organiza-  advertising  man  who  succumbed  to  fulfilled  toe  requirements  of  toe  act 

dent  (AP)  has  interfered  with,  re-  tions,  to  bargain  collectively  through  appendicitis  last  week.  There  is  no  compulsion  to  accept  the 

strained,  and  coerced  its  employes  in  representatives  of  their  own  choosing,  .  Punch  has  been  with  the  demands,  it  is  conceded, 

toe  exercise  of  the  rights  guaranteed  and  to  engage  in  concerted  activities,  advertising  department  of  toe  Brewk-  Should  there  be  a  refusal  on  the 

in  Section  7  of  toe  National  Labor  for  toe  purpose  of  collective  bargain-  ^Yu  Citizen  for  toe  past  eight  publisher  to  receive  the 

Relations  Act.”  ing  or  other  mutual  aid  or  protection.  Y^®^’  which  he  was  wito  delegation,  NLRB  has  toe  riAt 

The  complaint  accusing  toe  Asso-  “2.  Respondent  cease  and  desist  'he  New  York  Evening  Post  for  six  ^  y  g  court  and 


tions,  to  bargain  collectively  through  appendicitis  last  week. 


There  is  no  compulsion  to  accept  the 


Mr.  Pimch  has  been  wito  the  demands,  it  is  conceded. 


advertising  department  of  toe  Brook¬ 
lyn  Citizen  for  toe  past  eight 


Should  there  be  a  refusal  on  the 
part  of  toe  publisher  to  receive  the 


mg  or  other  mutual  aid  or  protection.  Years,  prior  to  which  he  was  wito  delegation,  NLRB  has  toe  ri^t 


The  complaint  accusing  toe  Asso-  “2.  Respondent  cease  and  desist  'he  New  York  Evening  Post  for  six 
ciated  Press  of  violating  toe  Laixir  from  refusing  to  bargain  collectively  years.  At  toe  outbreak  of  toe  World 


to  go  into  a  U.  S.  circuit  court  and 
ask  that  toe  order  be  confirmed. 


Act  was  served  on  toe  organization  wito  toe  American  Newspaper  Guild,  War  Mr.  Punch  was  with  ’Thomas  A.  modified  or  denied.  An  employer  vdio 
last  December.  The  AP  sought  in  the  representative  of  its  editorial  em-  Edison  Inc.,  leaving  Jn  1917  to  join  ignores  toe  order  as  confirmed  would 
January  to  gain  an  injunction  to  re-  ployes,  and  discouraging  membership  toe  58th  Artillery,  A.  E.  F.  He  served  in  contempt  of  court,  but  even 
strain  toe  Regional  La^r  Board  from  in  any  labor  organization  by  discrim-  13  months  overseas.  under  those  circumstances  there  is 

holding  a  hearing,  but  this  plea  was  ination  in  regard  to  hire  or  tenure  of  -  nothing  in  toe  law  to  require  toe  em- 

denied  after  two  months  by  Federal  employment  and  by  toe  discharge  and  HEARST  IS  73  APRIL  29  nlover  to  accent  toe  demands  of  his 

Judge  William  Bondy.  The  hearing  refusal  to  re-employ  Morris  Watson.  -  _ 


was  held  April  7-8.  «.  v/.uci  w  cixc^iuaic  me  puu-  vviiiiam  Kanaoipn  nearst  on  ms  vijra  in  iLo  Harffnrrl  ritv 

Dean  Clark  found  ^t  toe  employes  ci^  of  the  act,  respondent  take  the  birthday,  April  29,  were  a  number  of  News  case  iioints  out  that  on  Julv  1 
of  the  AP  at  its  New  York  office,  where  following  affirmative  action:  his  close  associates.  George  E.  Pan-  1935  the  Siion  Tnnototed  a 

Watson  was  employed,  were  engaged  a.  Reinstate  Morris  Watson  as  edi-  coast,  chief  Hearst  plant  engineer,  ar-  committee  to  neiSttete  a  worS 

in  intxkr«faf<»  nnf4  tViaf  fViia  tonal  PTYinlova  at  nnr»a  at  Viie  FAtTvtAv  •  1  _  _ i__ _  a  _ai _  C0ninillt6e  10  negOtlRtO  R  WOrKulft 


“3.  In  order  to  effectuate  toe  poll' 


HEARST  IS  73  APRIL  29  ployer  ti 
In  San  Simeon  this  week  to  honor  workers. 
William  Randolph  Hearst  on  his  73rd  -phe  di 


Morrte  Watson  Mid  m  a  statement,  during  the  period  of  his  discharge;  publisher  of  the  New  York  American  Son  and  to  toiTSce  a^ 

8  brilliant  opinion  m  his  and  bargain  coll^tively  with  its  edi-  Randolph  Hearst,  another  son,  Sed  a  proposed  aw^mS  ir* 

interm^ate  report  to  toe  National  tonal  employes  torough  the  American  traveled  to  the  coast  in  a  party  last  Sng  to  wSes  hourf  S  workLg 

Labor  Relations  Board  may  well  be-  Newspaper  Guild  and  its  National  wootonH  ^  jV”  wages,  nours  ana  worxins 

_  _  ___  • _  •  V  1  1  1  *11  e  •  1  .  TV _ A?___  Tt  1  V  V  t  wet?R.eiiu.  ronnitmnc  l.,atpr  fwn  iinmn  rAnrP5»ll- 


present  its 
Notification 


come  an  imperishable  bill  of  rights  Executive  Board,  duly  chosen  rep- 
for  editorial  workers.  I  can  only  hope  resentative  of  The  Associated  Press 
that  toe  courts — if  they  are  resorted  Unit  of  such  Guild, 
to — will  find  it  so.”  “b.  File  wito  the  Labor  Board  di- 


20TH  STATION  FOR  ABC 


conditions.  Later  two  union  represen¬ 
tatives  met  wito  officials  of  toe  com¬ 
pany  and,  according  to  toe  testimony, 


uictv  uitr  u-vjui  uicy  me  leaeiieu  wiiii.  aueii  vjruiiu.  t»  j-  a  a-  3irTrT>rj  t\  u  \  .  .  .  •  . 

to-wiU  find  it  so.”  “b.  File  with  the  Labor  Board  di-  .  ^  ^  ^  i  through  toe  union  was  ^ 

“The  text  for  next  year’s  meeting  rector  for  the  Second  Region  a  report  the  ^liated  Broadcasting  fused.  It  also  was  charged  that  the 

of  the  AP  and  ANPA  should  be  six-  in  writing  setting  forth  in  detail  toe  company  endeavored  to  have  em- 

ti  paragraph  of  Dean  Clark’s  find-  manner  and  form  in  which  it  has  ^  ^ 

ings  of  fact:  ‘—and  freedom  of  toe  complied  with  toe  foregoing  require-  complaint,  tesb- 

press  would  be  facilitated  by  a  freedom  ments.  ABC  stations  is  the  ^th  station  to  mony  was  introduced  that  a  umOT 

of  organization  granted  to  its  highest  “It  is  further  recommended  that,  who  was  discharged  was  tdd 

skilled  equally  wito  its  other  em-  unless  on  or  before  ten  days  from  which  begins  c^^ations  toe  that  he  would  be  reemployed  if  he 

ployes’.”  toe  date  when  this  report  is  served  Qui'  the  union.  He  tendered  his  res- 

Dean  Clark’s  conclusions  and  recom-  upon  toe  respondent,  the  respondent  Illinois,  Indiana  and  ignation  as  a  member  of  toe  org^- 

mendations,  summarizing  toe  facts  and  notifies  toe  said  regional  director  in  Wisconsin.  zation  and,  witnesses  said,  was  im- 


history  of  toe  case  at  toe  end  of  his  writing  that  it  will  comply  wito  toe  ' 

twenty-page  decision,  were  as  follows:  foregoing  recommendations,  toe  mat-  REPRESENTATIVE  CHANGE 


zation  and,  witnesses  said,  was  im¬ 
mediately  offered  reinstatement 
Hartford  City  News  has  a  circula- 


“Upon  the  basis  of  toe  foregoing  ter  be  referred  forthwith  to  toe  Na-  The  Santa  Barbara  (Cal.)  News  and  tion  of  2,200,  of  which  150  are  sent  to 

findings  of  fact,  toe  undersigned  tional  Labor  Relations  Board  and  that  Press  have  appointed  as  their  national  subscribers  outside  Indiana.  Out  of  a 

hereby  determines  and  concludes:  such  board  issue  an  order  to  require  representatives  Williams,  Lawrence  &  $200,000  income  in  1935,  17  per  cent 

“1.  Respondent,  by  refusing  to  bar-  the  respondent  to  take  toe  action  as  Cresmer  Co.,  New  York,  effective  came  from  toe  newspaper  businew* 

gain  collectively  and  by  discharging  aforesaid.”  May  1.  the  NLRB  announcement  states. 
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CHAIN  OF  NEWSPAPER 
STATIONS  JOINS  NBC 

McCUtchy  Radio  Interests  to  Make 

Ckange,  Beginning  Next  Year — 
fire  Stations  Inroleed  in  One 
of  Biggest  NBC  Tie>ups 

Affiliation  with  the  National  Broad¬ 
casting  Company  of  five  radio  stations 
operated  by  the  McClatchy  News¬ 
papers,  California  chain,  will  become 
effective  early  next  year.  Announce¬ 
ment  of  the  arrangement  was  made 
April  24.  just  three  days  before  the 
death  of  C.  K.  McClatchy,  publisher 
of  the  Coast  group. 

Through  the  Don  Lee  network,  the 
stations  are  at  present  affiliated  with 
Columbia  Broadcasting  Company.  The 
switch  involves  no  change  in  owner¬ 
ship  of  the  stations. 

The  Sacraviento  Bee  station  KFBK, 
Kem-Bakersfield,  KMJ-Fresno  and 
KWG-Stockton  will  joint  the  NBC 
network  Jan.  1,  1937,  or  as  soon  as 
existing  commitments  expire.  KOH- 
Reno  will  transfer  to  NBC  Feb.  15  of 
next  year.  Four  of  the  stations  under 
the  NBC  arrangement  will  be  optional 
blue  or  red  network  stations,  taking 
sustaining  and  commercial  programs 
from  both  circuits.  KERN  will  join 
the  blue  network. 

The  Sacramento  Bee,  thought  to  be 
the  first  Coast  paper  to  build,  own  and 
operate  a  station,  began  its  air  opera¬ 
tions  in  1920. 

Commenting  on  the  contracted  affil¬ 
iation,  Lenox  R.  Lohr,  NBC  president, 
issued  a  statement  through  NBC  San 
Francisco  offices  in  which  he  said; 
“Guy  C.  Hamilton,  general  manager, 
McClatchy  Newspapers,  is  one  of  the 
pioneers  in  combining  the  service  of 
radio  with  that  of  newspapers.  It  is 
his  theory  that  headline  news  broad¬ 
casts  build  good-will  and  prestige  for 
both  printed  news  and  advertising.” 

RADIO  PETITIONS  GRANTED 

(Special  to  Kditor  &  I’iblisher) 

Washington,  D.  C.,  April  27 — Dem¬ 
ocrat-News  Co.,  Inc.,  Lewistown, 
Mont.,  publisher  of  the  Democrat- 
News  and  Telegram,  has  been  granted 
a  construction  permit  for  a  radio 
broadcasting  station  on  1200  kilo¬ 
cycles,  100  watts,  with  unlimited  time. 
The  Federal  Communications  Commis¬ 
sion  also  has  granted  the  Fond  du 
Lac  (Wis.)  Commonwealth  Reporter 
a  modification  of  license  permitting 
broadcasting  on  unlimited  time. 

DILL  SEEKS  STATION 

(Special  to  Euitor  &  Publisher) 

Washington,  D.  C.,  April  29— For¬ 
mer  Senator  Clarence  C.  Dill  has  ap¬ 
plied  to  the  Federal  Communications 
Commission  for  a  radio  broadcasting 
license  to  operate  on  1310  kilocycles, 
100  watts,  unlimited  time.  He  requests 
the  facilities  of  Station  WOL  if  that 
station  is  granted  an  assignment  on 
1230  kilocycles.  Since  retiring  from 
the  Senate,  Dill  has  been  engaged  in 
the  practice  of  law  here,  specializing 
in  radio  matters. 


NEWS  MEN  SAVE  LIFE 
OF  KIDNAPED  GIRL 


Reporter  and  Cameraman  for  Wash¬ 
ington  Herald  First  to  Find 
19-Year-OId  Victim  at 
Leesburg,  Va. 


MOST  HARASSED  Man 
IS  DEXTER  FELLOWS 


Probably  the  first  piriure  ever  taken  of  a  kidnap  victim  being  rescued  from 
deaili.  Caniernian  Rex  Curtis  of  Wnshinftton  Herald  took  this  shot  of  Reporter 
Peter  Finney  of  the  same  paper  as  the  latter  hastily  unties  the  twine  which 
bound  Hilda  Utterback's  neck  and  wrists  and  which  was  slowly  strangling  her. 
The  two  news  men  were  first  of  a  large  posse  to  find  her  in  an  abandoned  house. 

young  men  in  the  game  right  here  in 
New  York,”  and  again  he  ripped  off 
a  long  list  of  names  so  fast  that  they 
were  almost  meaningless  to  the  inter¬ 
viewer. 

Asked  about  what  he  thought  of 
iiewspapermen  in  general  he  said, 
"Why,  I  think  mighty  well  of  them. 
Why  shouldn’t  I?  TTiey’ve  all  been 
mighty  nice  to  me.  Uniformly  so.” 

Mr.  Fellows  has  been  traveling  with 
circuses  for  almost  42  years.  He 
started  in  with  Pawnee  Bill  in  1893. 
In  1903  he  went  to  England  with  Buf¬ 
falo  Bill,  and  on  his  return  again 
joined  Pawnee  Bill.  In  1905  he  went 
with  the  Ringling  Brothers  show.  And 


Dexter  Fellows 


RE-ENTERS  DAILY  FIELD 

The  Asheville  (N.  C.)  Daily  News, 
which  discontinued  daily  editions  sev¬ 
eral  months  ago  in  favor  of  a  weekly 
edition,  has  resumed  daily  issue. 
Harold  Thoms  is  publisher.  Before 
being  converted  into  a  daily  news¬ 
paper  last  summer  the  paper  had  pub¬ 
lished  for  10  years  as  the  Asheville 
Advocate,  a  weekly. 

FREE  ADS  TO  JOBLESS 

To  aid  the  unemployed  to  find  jobs, 
the  Washington  Daily  News  is  carry¬ 
ing  “situations  wanted”  advertisements 
without  charge.  Twelve-word  adver¬ 
tisements  are  inserted  for  three  con¬ 
secutive  days  when  brought  to  the 
News  office.  The  free  service,  it  was 
explained,  is  “for  the  time  being.” 


Veteran  Circus  Publicity  Man  Pained 
by  Those  Who  Would  De-Wrinkle 
His  Face — Mourns  Passing 
of  Friends 

“The  most  bothered  and  harassed 
man  in  New  York,”  agreed  Dexter 
Fellows,  dean  of  all  circus  publicity 
men  and  guiding 
light  of  the  Bar- 
num  and  Bailey 
Circus  press 
staff,  when  he 
was  told  that  he 
was  a  very  diffi¬ 
cult  man  to  see. 

“I’d  enjoy  it  if 
some  of  the  peo¬ 
ple  who  write  to 
me  and  contact 
me  weren’t  just 
pestiferous,”  he 
continued  while 
opening  a  Rood 
of  mail  and  telegi'ams  at  a  writing 
desk  in  the  lobby  of  the  Hotel  Cum¬ 
berland,  New  York.  “But  look  here 
for  instance.  Here  is  a  letter  from 
somebody  who  wants  to  take  the  lines 
and  wrinkles  out  of  my  face,  without 
pain.  'That’s  what  I  mean.” 

Although  Mr.  Fellows  has  never 
worked  on  a  newspaper  in  his  life, 
except  when  he  was  a  boy  delivering 
papers  for  the  Fitchburg  (Mass.)  Sen¬ 
tinel,  he  claims  that  a  few  years  ago 
he  probably  knew  more  newspaper 
men  in  the  country  than  any  other 
man.  ’That  may  not  be  so  now,  he 
added. 

Snatching  the  cigarette  from  his 
mouth  that  had  been  hanging  there 
precariously  ever  since  he  walked  out 
of  the  elevator,  he  reeled  off  from 
memory,  as  rapidly  as  if  he  were 
reading  them,  a  list  of  over  thirty 
newspapermen  of  New  York  City  who 
have  passed  away  in  the  last  few 
years. 

“I  knew  the  old-timers,  but  it  is 
getting  difficult  for  me  to  get  ac¬ 
quainted  with  the  youngsters  in  the 
business  today.  Some  of  these  kids 
out  of  journalism  school  walk  up  to 
me  a  bit  afraid,  thinking  that  ‘this  old 
buzzard  is  a  press  agent  and  he  is 
liable  to  try  to  put  something  over  on 
me.' 


(Special  to  Editor  &  1'ubli.sher) 

Washington,  D.  C.,  April  27— Wash¬ 
ington  newspapermen  located  a  kidnap 
victim,  tied,  gagged  and  at  the  point 
of  death,  and  restored  her  to  her  par¬ 
ents  while  a  posse  combed  the  woods 
in  the  area  surrounding  Leesburg,  Va., 
Sunday  morning. 

The  girl,  Hilda  Utter  back,  19,  owes 
her  life  to  Reporter  Peter  Finney  and 
Photographer  Rex  Curtis  of  Washing¬ 
ton  Herald,  according  to  physicians 
who  examined  her  after  she  had  been 
carried  back  to  the  farmhouse  home 
of  her  parents,  Mr.  and  Mrs.  H.  Stanley 
Utterback.  The  Herald  scored  a  beat 
on  news  pictures,  carrying  several 
photographs  taken  by  Curtis  while 
Finney  worked  to  unloose  cords  tied 
about  the  girl’s  neck  and  wrists  be¬ 
fore  she  had  been  beaten  and  thrown 
into  the  closet  of  an  abandoned  shack. 
A  heavy  mattress  was  thrown  over 
her  to  speed  suffocation.  Unable  to 
move  or  cry  for  help,  the  victim  was 
semi-conscious  when  the  newspaper¬ 
men,  conducting  their  own  search 
heard  muffled  moans  and  went  to  her 
aid.  She  suffered  no  ill  effects. 

The  Utterback  girl  was  snatched  in 
the  rear  yard  of  her  home  about  9 
o’clock  Saturday  night  when  she  went 
out  to  lock  the  poultry  house.  Two 
men,  one  of  them  colored,  whisked  her 
away  to  the  abandoned  shack  nearby, 
beat  her,  and  tied  her  neck  and  wrists, 
announcing  they  would  return  later  to 
complete  the  job. 

Physicians  called  after  Miss  Utter¬ 
back  was  returned  to  her  home  ex¬ 
amined  the  girl  and  negatived  the  sus¬ 
pected  reason  for  the  kidnaping.  Po¬ 
lice  absolved  a  former  tenant  of  her 
father,  but  are  running  down  other 
clues. 

Finney  and  Curtis  were  assigned  to 
cover  the  story.  ’They  arrived  to  find 


in  1906  he  joined  up  with  Barnum 

and  Bailey  and  has  been  with  them  fba^a  possejiad  acted^quickly  to  sm- 
for  30  years. 


Dexter  Fellows  is  assisted  in  his 
duties  by  Roland  Butler,  Frank  Bra¬ 
den  and  Edward  Johnson. 

TO  DISCUSS  PROMOTION 

The  New  England  Newspaper  Ad¬ 
vertising  Elxecutives’  Association  will 
meet  May  12  in  the  Parker  House, 
Boston,  to  hear  the  report  and  dis¬ 
cussion  of  the  New  England  promo¬ 
tion  committee  findings.  The  New 
England  promotion  campaign  features 
copy  prepared  by  New  England  agen¬ 
cies.  selling  advertising  in  New  Eng¬ 
land  newspapers  to  state  manufac¬ 
turers.  TTie  campaign  will  run 
throughout  the  summer. 


round  a  wide  area  shortly  after  the 
girl  was  missed,  and  acting  upon  the 
theory  that  the  kidnapers  could  not 
have  gone  a  great  distance,  decided  to 
inspect  the  abandoned  building.  En¬ 
tering  by  a  window  they  were  about 
to  leave  when  the  muffled  moans  at¬ 
tracted  them  to  the  closet  There  they 
found  the  girl  in  a  weakened  condi^ 
tion  with  the  tight  cord  about  her  neck 
rapidly  creating  a  swelling  which,  doc¬ 
tors  say,  would  have  cut  off  her  breath 
within  half  an  hour. 


AD  MEN  PLAN  CRUISE 

A  two- week  cruise  on  a  liner  to 
Denmark.  Norway,  and  Sweden  is  the 
novel  plan  for  the  1936  convention  of 
the  British  Advertising  Association 
starting  July  4.  The  cruise  will  take 
13  days  and  meetings  will  be  held  at 
Oslo.  Stockholm,  Copenhagen  and 
Helsinki. 


AYER  PROMOTES  EASTMAN 

Carl  J.  Eastman,  manager,  San  Fran¬ 
cisco  office  of  N.  W.  Ayer  &  Son,  has 
been  elected  vice-president  in  charge 
of  Pacific  Coast  operations  by  the 
agency’s  board  of  directors  meeting 
in  Philadelphia,  it  was  annoimced  this 
week.  Mr.  Eastman  has  been  San 
Francisco  office  manager  for  six  years. 

FROST  JOINS  FERRY-HANLY 

Herbert  H.  Frost  has  joined  Ferry- 
Hanly  Company,  New  York,  in  an 
executive  capacity,  and  will  serve  as 
But  I  do  know  some  very  fine  ladio  and  merchandising  counsel. 


CARMACK  PLANS  APPEAL 

(Special  to  Editor  &  Publisher) 
Nashville,  Tenn.,  April  30 — Despite 
the  fact  that  public  sale  of  the  proper¬ 
ties  of  the  Tennessee  Publishing  Com¬ 
pany,  former  publisher  of  the  Tennes¬ 
sean  papers,  has  been  set  by  U.  S. 
District  Judge  John  J.  Gore  for  Jime 
1,  attorneys  for  E.  W.  Carmack,  pres¬ 
ident  of  the  company,  have  announced 
that  they  soon  will  file  a  petition  for 
a  writ  of  certiorari  with  the  U.  S.  Su¬ 
preme  Court.  It  will  ask  the  highest 
tribunal  to  supersede  the  judgment  of 
the  U.  S.  Circuit  Court  of  Appeals  at 
Cincinnati  which  affirmed  the  previ¬ 
ous  decision  of  Judge  Gore  in  denying 
a  petition  of  Carmack  and  associates 
to  reorganize  the  publishing  company 
under  Section  77-B  of  the  National 
Bankruptcy  Act. 


BROWN  WITH  HARTMAN 

Robert  C.  Brown,  for  12  years  in 
charge  of  national  advertising  for  the 
Neio  York  Evening  Journal  and  an 
executive  of  the  Hearst  International 
Advertising  Service,  has  joined  L.  H. 
Hartman  Co.,  Inc.,  New  York,  as  vice- 
president. 


10 


Editor  &  Publisher  for  May  2 ,  1936 


SOUTH  TEXAS  PRESS 
ELECTS  MOHLE 


S*uth  Texks  Pr«»«  Ataociation  En- 
dorses  Action  of  Governor  in  Leav* 
ing  State  on  Centennial  Train 
Bound  for  New  York  City 


(Special  to  Editob  ft  Publishib) 

San  Antonio,  Texas,  April  26 — 
After  a  session  in  which  outstanding 
“shop  talks”  were  made  by  women 
who  talk  the  language  of  the  small 
town  print  shop — the  ninth  annual 
convention  of  the  South  Texas  Press 
Association  ended  yesterday  with 
election  of  Stanley  Mohle,  business 
manager  of  the  Lockhart  Post- 
Register,  as  president.  The  conven¬ 
tion  registration  numbered  240. 
George  H.  Atkins’  Beeville  Bee- 
Picayune  was  adjudged  the  best  all¬ 
round  weekly  in  the  association’s  an¬ 
nual  cup  contests,  although  the  Mis¬ 
sion  Times  won  tluw  of  the  six  cups 
offered  for  points  of  excellence. 

Joe  T.  Cook,  youthful  editor  of  the 
Mission  Times,  was  elected  vice- 
president  of  the  association.  Arthur 
Lefevre  Jr.,  Texaco  Star,  Houston,  as¬ 
sistant  to  the  president;  Sam  Fore, 
Floresville  Chronicle-Journal,  trea¬ 
surer,  and  Fred  Herndon,  San  An¬ 
tonio,  secretary,  were  all  re-elected. 

Beeville  Bee-Picayune  won  the  cup 
for  best  advertising  appeal  as  well  as 
best  all-round  paper.  Mission  ’Times 
was  awarded  firat  place  for  best  front 
page,  best  mechanical  appearance  and 
best  exhibit  of  commercial  printing. 
Missicm  Enterprise  was  declared  to 
have  the  best  editorial  page. 

Miss  Helen  Zene  Wortman,  jour¬ 
nalism  instructor  at  Hardin-^ylor 
College,  Belton,  made  one  of  the  fea¬ 
tured  talks  on  the  second  day  of  the 
two-day  convention.  As  one  of  the 
contest  judges,  she  expressed  praise 
and  constructive  criticism  for  papers 
in  the  ccxnpetition. 

She  commended  those  which  strive 
for  complete  commimity  coverage, 
trying  to  reflect  all  interests;  she 
lauded  improvement  in  editorials,  de¬ 
claring  t^t  the  winning  editorial 
page  was  a  reflection  of  the  ideas 
and  ideals  of  its  community.  An  edi¬ 
tor  must  get  out  of  his  office  and 
mingle  with  his  people  to  absorb 
those  ideas.  Miss  Wortman  stressed. 

On  the  program  to  discuss  mechan¬ 
ical  excellence,  Mrs.  Salter,  of  the 
Kerrville  Mountain  Sun,  captured  her 
hearers  in  such  a  way  that  the  con¬ 
vention  voted  to  have  her  remarks 
printed  in  the  association’s  bulletin. 

A  widow  who  carried  on  after  the 
death  of  her  publisher-husband,  Mrs. 
Salter  mixed  wit  with  serious  talk 
about  headlines,  makeup,  composition 
and  the  like.  She  places  lead  stories 
on  the  left-hand  side  of  the  page  and 
frowns  on  streamer  headlines — unless, 
she  observed,  “somebody  shoots  some¬ 
body  else,  or  steals  a  goat,”  for  “my 
folks  know  something  has  happened 
when  we  use  a  streamer.” 

’The  men  on  the  convention  pro¬ 
gram  included  Jack  Howerton,  Cuero 
Record,  who  led  a  discussion  on  ad¬ 
vertising;  Joe  T,  Cook,  whose  subject 
was  news  and  editorial  contents,  and 
R.  H.  Fackelmann,  Raymondville 
Chronicle,  on  commercial  printing. 

The  convention,  taking  cognizance 
of  criticism  of  Governor  James  V. 
Allred  for  leaving  the  state  to  ac¬ 
company  the  Texas  Press  Association 
Centennial  special  train  north,  voted 
to  indorse  the  governor’s  action  as  a 
“service  to  Texas.”  Allred  spoke  at 
the  annual  banquet  of  the  South 
Texas  Press.  Justice  R.  L.  Bobbitt  of 
the  Court  of  Civil  Appeals  also  was 
a  convention  speaker.  William  Klein- 
man,  assistant  to  the  general  manager 
of  Editor  &  Publisher,  was  intro¬ 
duced. 


TEXAS  PRESS  SPECIAL 
WELCOMED  IN  N.  Y. 

Centennial  Committee  Met  by  Mayar 
La  Guardia,  Addretaed  at  Ban* 
qnet  by  Gov.  Lehman  and 
Gov.  Allred 


Henry  F.  Misoelwitz.  night  cable  editor 
Florida,  vrith  Mrt>.  Mis«elwitx.  from  the 
winter  from  a  New 


of  the  United  Pres*,  ia  recuperating  in 
effects  of  a  blackjacking  received  last 
York  hold-up  man. 


TELEGRAMS  TO  NOTIFY 
PULITZER  WINNERS 


The  Texas  Press  Centennial  Com. 
mittee  abroad  the  “Texas  Press  Cen¬ 
tennial  Special”  arrived  in  New  York 
Thursday  April  30  and  was  welcomed 
at  the  Pennsylvania  station  by  Mayor 
Fiorella  LaGuardia  and  other  New 
York  officials.  The  group  of  100  pub¬ 
lishers,  editors,  business  and  profes-  ^ 
sional  men  was  led  in  a  parade  to  the 
Ritz-Carlton  and  Biltmore  Hotels  by 
the  34-piece  Longhorn  Band  of  Texae 
University. 

The  group  was  entertained  at  a 
banquet  in  the  Biltmore  Hotel 
Thursday  night  at  which  the  chlff 
speaker  was  Colonel  Edward  M 
House  of  Austin,  Texas.  Confined  to 
his  New  York  home.  Col.  House  spoka 
from  his  study  over  wires  to  the  ban¬ 
quet  from  where  it  was  broadcaat 
Other  speakers  at  the  dinner  were: 
Gov.  James  V.  Allred  of  Texas;  Go». 
W.  L.  Cross  of  Connecticut;  Mayor  F. 
LaGuardia  of  New  York;  Mayor 


their  views  on  the  “Pulitzer  Prize  „ 

Awards  of  1935”  in  a  broadcast  over  G®orge  Sergeant  of  Dallas;  and  Maj. 


Harry  Hamaen  and  Clayton  Hamilton 
Will  Give  Tbeir  Views  on  Choices 
of  Judges  Following  Announce¬ 
ment  Dinner  Monday 


the  NBC-Blue  network  from  10:30 
to  11:00  following  the  announcement 
of  the  awards. 


W.  R.  HEARST  APPEALS 
FROM  COURT  RULING 


Winners  of  the  ten  Pulitzer  Prizes 
in  letters  and  journalism  will  receive 
a  telegram  announcing  the  award 
some  time  next  Monday  night.  May  4. 
A  telegraph  messenger  boy  will  be 
waiting  to  dis^tch  the  telegrams  as 
soon  as  the  prizes  are  annoimced, 
promptly  at  9  p.  m.,  by  President 
Nicholas  Murray  Butler  at  the  annual 
dinner  of  the  Columbia  School  of 
Journalism.  The  dinner  will  be  held 
at  the  Hotel  Commodore  at  7:30. 

Hie  awards,  which  will  be  made  on 
the  recommendaton  of  the  Advisory 
Board  of  the  School  of  Journalism  by 
the  Trustees  of  the  University  late 
Monday  afternoon,  will  be  kept  secret 
until  Dr.  Butler's  announcement.  Hie 
proceedings  at  the  dinner  will  not  be 
broadcast  by  radio. 

Among  the  guests  of  honor  at  the 
dinner  will  be: 

President  and  Mrs.  Nicholas  Mur¬ 
ray  Butler;  Trustees — Mr.  R.  G.  Bab¬ 
bage  and  Miss  Babbage,  Mr.  Frederick 
Coykendall  (Chairman  of  the  Board 
of  Trustees)  and  Mrs.  Coykendall, 
Mr.  and  Mrs.  Archibald  Douglas,  Dr. 
and  Mrs.  Frederic  S.  Fleming,  Dr. 
Everett  W.  Gould,  Mr.  and  Mrs.  Am¬ 
brose  Henry,  Mr.  Willard  V.  King, 
Mr.  and  Mrs.  Albert  W.  Putnam,  Mr. 
and  Mrs.  Harry  P.  Robbins,  Mr.  and 
Mrs.  W.  B.  Symmes,  Mr.  and  Mrs. 
G.  E.  Warren,  Mr.  and  Mrs.  Stephen 
G.  Williams. 

Advisory  Board  of  School  of  Jour¬ 
nalism — Mr.  Robert  Lathan,  Mr.  Mar- 
len  Pew,  Mr.  Harold  Stanley  Pollard. 

Mrs.  Gilbert  M.  Hitchcock,  wife  of 
late  Senator  Gilbert  M.  Hitchcock, 
and  donor  of  Hitchcock  Scholarship 
in  School  of  Journalism,  and  Dr. 
Frank  D.  Fackenthal,  secretary  of 
Columbia  University.  Among  previous 
prize  winners  will  be  Herbert  Bayard 
Swope,  Zona  Gale  and  T.  S.  Stribling. 

Presiding  at  the  dinner  will  be 
Hugh  W.  Robertson,  Westchester 
Papers,  president  of  the  alumni  as¬ 
sociation,  with  Dean  Carl  W.  Acker¬ 
man  as  toastmaster. 

Harry  Hansen,  book  critic  of  the 
New  York  World-Telegram,  and  Clay¬ 
ton  Hamilton,  drama  critic  and  au¬ 
thor,  and  member  of  the  drama  com¬ 
mittee  for  the  awarding  of  the  Pulit¬ 
zer  prizes  for  13  years,  will  present 


Drive  to  Prevent  Further  Seicure  of 
Private  Telegrams  Proceeds  on 
Two  Fronts — Answer  to 
FCC  Motion  Made 


(By  telegraph  to  Editor  &  Publishes) 

Washington,  D.  C.,  April  30 — Pub¬ 
lisher  Hearst’s  drive  against  private 
telegram  seizure  advanced  on  two 
fronts  this  week  when  District  Co¬ 
lumbia  Court  of  Appeals  was  asked 
to  reverse  Justice  V^eat’s  ruling  that 
Senate  committees  cannot  be  en¬ 
joined,  and  an  answer  was  filed  in 
District  Columbia  Supreme  Court  to 
the  Federal  Communications  Commis¬ 
sion’s  motion  to  dismiss  an  applica¬ 
tion  for  permanent  injunction.  Final 
decisions  may  be  handed  within  one 
month. 

Elisha  Hanson,  Hearst  coimsel, 
asked  the  Ap;>eals  Court  to  grant  a 
speedy  review  on  the  theory  that  the 
Wheat  ruling  has  placed  Black  com¬ 
mittee  in  a  position  to  make  further 
use  of  seized  telegrams.  Citing  legal 
precedents,  he  moved  that  committee 
members  be  stripped  of  their  official 
or  representative  character  and  that 
each  be  “subjected  to  the  conse¬ 
quences  of  his  individual  conduct.” 

The  Hearst  appeal  summarized 
arguments  which  were  made  in  Jus¬ 
tice  Wheat’s  court,  but  were  rejected 
on  jurisdictional  grovmds. 

The  lower  court  refused  to  enjoin 
the  Communications  Commission  on 
the  ground  that  telegram  seizure  had 
been  discontinued.  Hanson’s  answer 
points  out  that  while  FCC  claims  no 
present  intention  to  gather  in  wires  it 
is  under  no  compulsion  to  refrain 
from  so  doing  unless  a  permanent  in¬ 
junction  issues. 


STUDIED  POLICE  TACTICS 

Ben  Holstrom,  staff  writer  for  the 
Minneapolis  Star,  last  week  completed 
a  three-week  series  of  special  feature 
articles  on  piolice  administration  in 
mid-western  cities  for  the  Star.  The 
series  was  presented  to  aid  residents 
of  Minneapolis  in  forming  an  estimate 
of  their  own  police  administration, 
under  sharp  criticism  during  the  last 
two  years.  The  series  will  be  followed 
by  articles  on  police  administration 
in  Minneapolis. 


Gen.  William  M.  Haskill  who  acted  for 
Gov.  Herbert  H.  Lehman  of  New 
York.  Graham  McNamee  was  master 
of  ceremonies.  The  program  was 
broadcast  over  the  NBC  blue  network. 

The  special  good-will  train  left 
Dallas,  Tex.,  on  Sunday,  April  26,  to 
spread  word  of  the  (Central  Centennial 
Exposition  at  Dallas,  and  the  rest  of 
the  state’s  celebrations,  to  prospective 
visitors  in  the  north,  east  and  mid¬ 
west.  A  send-off  in  the  form  of  a 
radio  broadcaat  originated  at  WFAA, 
the  Dallas  News  and  the  Dallas  Jour¬ 
nal  station.  Governor  Allred  was  the 
chief  speaker. 

Governor  Allred  described  the  pil¬ 
grimage  as  one  not  only  to  advertise 
the  Centennial,  but  to  honor  residents 
of  the  states  from  whence  the  pio¬ 
neers  of  Texas  came.  He  described 
the  contributions  the  states  on  the 
tour  made  to  Texas’  war  for  indepen¬ 
dence,  and  Texas’  subsequent  growth. 

The  group  from  the  Lone  Star  State 
reached  Washington  Wednesday  eve¬ 
ning,  April  29,  and  was  met  at  Union 
station  by  Vice-President  John  N. 
Gamer,  RFC  Chairman  Jesse  Jones, 
Senators  Morris  Sheppard  and  Tom 
Connally,  the  entire  Texas  delegatiim 
in  the  House  of  Representatives,  and 
Post  Office  Department  Solicitor  Karl 
A.  Crowley. 

More  than  500  persons  attended  a 
dinner  in  honor  of  the  visitors  at  the 
National  Press  Club  that  evening  at 
which  George  Stimpso,  president  of 
the  club  and  Washingtcxi  correspon¬ 
dent  for  the  Houston  (Tex.)  Post  ex¬ 
tended  a  welcome. 

Other  cities  visited  were  Little  Rock, 
Ark.,  where  Gov.  J.  N.  Futrell  of 
Arkansas  joined  the  trip,  and  Mem¬ 
phis,  Term. 

The  newspapermen  on  the  Texas 
train  are  headed  by  Lowry  Martin, 
publisher  of  the  Corsicana  (Tex.) 
Sun  emd  father  of  the  Centennial 
idea.  The  others  are:  W,  M.  McIntosh, 
San  Antonio  Light;  Louis  Elbert,  Gal¬ 
veston  News-Tribune  and  president  of 
the  Texas  Press  Association;  Robert 
Edwards,  Denton  Record-Chronicle; 
Joseph  Leonard,  Gainesville  Register; 
Tom  Foster,  Kilgore  News;  Louis 
Bailey,  editor,  Dallas  Dispatch;  Sam 
P.  Harbin,  publisher,  Richardson  Echo 
and  secretary,  Texas  Press  Assn.;  T. 
J.  Simmons,  Dallas  News  and  Jour¬ 
nal;  B.  C.  Jefferson,  Dallas  Times- 
Herald;  V.  R.  Huffaker,  Whitesboro 
News-Record;  and  Don  Sterling,  Wal¬ 
ter  Holbrook  and  Dale  Miller,  of  the 
Centennial  press  department. 


Ar  his  office  he  is  plain  Mister  Smith  .  .  .  just  an 
.  average  man.  But  at  home  in  his  garden  he  be¬ 
comes  master  of  his  universe  .  .  .  ruler  of  all  he  surveys. 

His  crown  is  a  battered  panama;  his  royal  raiment 
— a  polo  shirt  and  slacks;  his  sceptre — a  rake  or  a  hoe. 

He  wages  relentless  war  against  beetles  and  weeds; 
otherwise  he  is  a  benevolent  monarch,  lavishing  his 
time  and  his  care  upon  loyal  subjects — Mrs.  Smith,  their 
chubby  crown  prince,  and  two  tow-headed  princesses. 

No  drafty  castle  is  his,  but  a  modern,  livable 
home,  with  everj’  comfort  and  convenience  which  his 
means  can  afford.  This  year  he  managed  to  install 
automatic  heat.  In  the  Fall  ther*'  are  prospects  of  a 
new  car,  if  the  kitchen  renovating  this  Summer  does 
not  take  too  much  ready  cash. 

He  is  Emperor  Smith  —  i^e  man  with  a  private 
home  .  .  .  The  solid,  substantial  citizen  around  whom 
America  revolves.  He,  and  the  millions  like  him,  are  the 
comfort  of  butcher,  grocer,  retail  store,  manufacturer 
.  .  .  the  comfort  of  the  whole  fabric  of  business. 
Philadelphia  is  filled  with  Smiths. 

They  have  built  this  City  into  the  greatest  City,  of 
Homes  in  all  America.  A  City  in  which  ninety-one  per 
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cent,  of  all  dwellings  are  single-family  homes.  A  City 
w'hich  contains  more  single  -  family  homes  than  all  of 
New  York  and  Buffalo  combined ;  more  than  Detroit 
and  Cleveland  add'd  together. 

And  they  have  built  up  a  great  home  newspaper, 
the  third  largest  dailv  newspaper  in  America.  The 

Philadelphia  Bulletin  is  read  by  nearly  everyone  —  in 
every  age  group,  in  every  income  class,  in  every  section 
of  city  and  suburbs. 

Its  circulation  of  511,647  net  paid  daily  (1934  aver¬ 
age.  1935  average — 519,694)  is  two  and  one-half  times 
the  circulation  of  any  other  Philadelphia  evening  news¬ 
paper,  and  more  than  the  morning  newspapers  combined. 

Because  it  is  a  great  market  of  home  needs,  adver¬ 
tisers  concentrate  in  Philadelphia  .  .  .  and  in  The 

Bulletin.  During  1932,  1933,  1934  and  1935,  The 
Bulletin  led  all  six  -  day  newspapers  in  America  in 

national  advertising. 

Consult  your  Advertising  Agency  about  this  great¬ 
est  market  of  homes,  and  about  The  Evening  Bulletin. 

©  7975,  Bulletin  Company,  City  Hall  Square,  Philadelphia. 
Robert  McLean,  President.  W m.  L.  McLean,  Jr.,  I'ice-Pres.  and 
Treas.  Sales  Offices:  Neva  York,  Chicago,  Detroit,  San  Francisco. 
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Editor  &  Publisher  for  May 


Birthday 

WITH  this  issue  of  Editor  &  Pub- 
ubbkr  this  column  becomes  one 
year  old.  We  were  bom  on  May  4  of 
last  year.  We  are  as  surpris^  as 
you  are  that  we  have  lived  so  long. 
A  year  isn’t  very  long,  but  you  have 
no  idea  how  old  we  feel.  We  are 
grateful  that  we  have  been  tolerated 
all  these  months.  To  those  who  have 
helped  with  their  cooperation,  with 
their  words  of  encouragement,  with 
their  suggestions  and  advice,  and  to 
those  who  have  kept  us  in  touch  with 
what  is  going  on  in  the  new^aper 
promotion  world  .  .  .  our  sincere 
thanks. 

«  *  « 

New  York’s  Meson 

Kenneth  mason,  the  capable 

promotion  manager  of  the  New 
York  Sun,  came  up  from  the  ranks 
of  the  teaching 
profession.  He 
started  his  work¬ 
ing  life  as  a  high 
school  teacher. 
He’s  not  sorry 
that  he  gave  up 
teaching.  There’s 
more  fun  in  be¬ 
ing  a  newspaper 
man ,  even  a 
newspaper  pro¬ 
motion  man.  He’s 
been  in  his  pres- 
Kenneth  Mason  ent  position  for 
about  six 
months.  Prior  to  that  he  was  a  copy 
writer  in  the  Sun’s  promotion  depart¬ 
ment.  He’s  been  with  the  Sim  for 
about  two  years.  Before  that  he  was 
promotion  manager  of  the  Newark 
Star-Eagle,  assistant  promotion  man¬ 
ager  of  the  New  York  Evening  Post, 
promotion  manager  of  the  New  York 
Graphic,  copy  writer  in  the  Collier 
Service  Corporation,  a  high  school 
teacher  in  Uniontown,  Pa.  (what  he 
taught  there,  we  don’t  know). 

He  was  graduated  from  Cornell 
University,  college  of  Civil  Elngineer- 
ing,  in  1927.  He’s  a  graduate,  also,  of 
the  State  Teacher’s  College  at  Buffalo, 
N.  Y.  While  in  college  he  was  editor 
of  the  Cornell  newspaper  and  art  edi¬ 
tor  of  the  Cornell  year  book. 

He  has  11  people  in  his  promotion 
department;  eight  men,  three  women. 
They  do  all  the  promotion  for  the 
Sun;  circulation,  display  advertising, 
classified  advertising  promotion.  The 
job  that  Mason  is  proudest  of  is  the 
current  series  of  ads  based  on  the 
human  interest  stories  in  the  Sun. 

He’s  married.  Has  no  children. 
Beer  is  his  favorite  drink.  Steak  is 
his  favorite  dish.  Poker  is  his  favorite 
pastime.  German  is  his  favorite  cook¬ 
ing.  Of  peeves  he  has  hardly  any. 
Being  young,  his  ambitions  are  still 
in  the  formative  stage.  He’s  only  30. 
*  *  • 

Pennsylvania  Liquor 

An  elaborate,  painstaking,  colorful 
“Analysis  of  Liquor  Sales  in 
Pennsylvania"  comes  from  the  Pitts¬ 
burgh  Press.  It  was  done  under  the 
direction  of  H.  W.  Hogeland,  the 
modest  Press  research  director. 

Physicallv,  it  is  a  long  and  murow 
book  (11  Ly  17  inches  in  size).  The 
cover  stock  is  pebbly  silver  and 
printed  in  red  and  black. 

The  inside  pages  have  maps  in  color, 
bar  charts  in  color,  complicated  line 
charts  in  color,  tables  in  color,  and 
three  tricky  celluloid  rulers  stuck  in 
pockets  for  you  to  superimpose  over 
the  charts  to  see  what  you  can  see. 

There  are  tables  and  charts  to  show 
the  s"!e  of  liquor  by  counties,  the 
relationship  between  all  of  Pennsyl¬ 
vania,  Western  Pennsylvania,  Alleg¬ 
heny  County  and  the  Pittsburgh  A. 
B.  C.  ‘K'ading  Area.  And  the  last 


chart  in  the  book  shows  the  distribu¬ 
tion  of  Pittsburgh’s  three  papers  by 
areas.  There  is  surprisingly  little 
about  the  Pittsburgh  Press  in  the 
book.  In  fact,  there  is  hardly  any. 

The  chart  that  struck  our  fancy 


most  was  the  simple  one  that  brings 
out  the  effect  that  holidays  have 
upon  the  sale  of  liquor.  Sales  for 
July  4  are  30  per  cent  above  normal 
sales.  Labor  Day  is  up  19  per  cent; 
Thanksgiving,  18  per  cent;  Armistice 
Day,  6  per  cent;  Christmas  and  New 
Year,  50  per  cent. 

The  analysis  is  based  on  data  sup¬ 
plied  by  the  Pennsylvania  Liquor 
Control  Board.  It’s  a  statistician’s  job. 
It’s  a  good  statistician’s  job.  It  should 
be  useful  to  anyone  selling  liquor  in 
Pennsylvania.  It  should  be  a  feather 
in  researcher  Hogeland’s  cap. 

•  *  * 

From  St.  Louis 

ON  our  desk,  also,  are  the  first  five 
of  a  series  of  promotion  and  re¬ 
search  books  issued  by  the  St,  Louts 
Globe-Democrat.  Apparently,  they  are 
not  intended  to  be  very  impressive  in 
physical  appearance.  Apparently  they 
were  put  together  as  inexpensively  as 
possible.  The  cover  stock  (a  different 
color  for  each  book)  is  nothing  to 
boast  about.  The  inside  pages  are 
mostly  photo-lithographed  from  type¬ 
written  sheets.  The  titles  are  too  long 
and  say  too  much. 


chandising  Service  when  the  Globe- 
Democrat  handles  your  job.’’  An¬ 
other  is  called;  “The  Medium  for 
Media — How  to  reach  Executives  in 
the  St  Louis  Market  Who  Place  Ad¬ 
vertising”  (that  title  isn’t  so  bad). 
And  the  last  has  as  its  title:  “The 
Scope  of  the  1936  Building  Program 
in  St.  Louis’’  (that’s  the  best  title  in 
the  bunch). 

But  maybe  we  place  too  great  an 
emphasis  on  the  appearance  of  promo¬ 
tion  jobs.  Maybe  we  emphasize  too 
much  the  importance  of  making  a 
favorable  first  impression.  The  con¬ 
tents  of  these  books  are  all  right  and 
maybe  that’s  all  that’s  important 
Allen  French. 

CANADIAN  PRESS  TO 
EXPAND  NEWS  CASTS 

Annual  Meeting  in  Toronto  This 
Week  Approves  Memorandum  of 
President  Preston  Regarding 
Day-Time  Radio  Bulletins 

(By  telegraph  to  Editor  &  Pi  blisher) 
Toronto,  April  30 — Plans  to  aug¬ 
ment  the  present  Canadian  Press 
radio  news  bulletin  service  with 
broadcasts  throughout  the  day  were 
approved  at  the  annual  meeting  of 
the  Canadian  Press  here  yesterday. 

The  meeting  approved  the  Memo¬ 
randum  present^  by  its  president, 
W.  B.  Preston  of  the  Brantford  Ex¬ 
positor,  and  a  delegation  of  directors 
on  April  7  last,  to  the  Parliamentary 


committee  investigating  radio  undnl 
the  chairmanship  of  A.  L.  Beaubini^  i 
The  memorandum  proposes  to  sup.  i 
plement  with  three  day-time  bull(.| 
tins  the  10-minute  summary  of  tin  | 
day’s  news  now  broadcast  each  eve.  I 
ning  over  the  network  of  the  Cana^j^  | 
Radio  Broadcasting  Commission.  f 

The  supplementary  bulletins  wfli 
be  prepared  at  the  head  office  of  the 
Canadian  Press  in  Toronto  free  of 
charge  and  delivered  through  the  co¬ 
operation  of  the  telegraph  companies 

These  directors  were  elected; 

British  Columbia,  B.  C.  Nicholas 
Victoria  Times,  and  M.  E.  Nidwls 
Vancouver  Province;  Alberta,  C.  E.  i 
Campbell,  Edmonton  Bulletin,  and  0.  t 
L.  Spencer,  Calgary  Herald;  Su- 1 
katchewan,  Thomas  Miller,  Moon  I' 
Jaw  Times-Herald.  and  J,  S.  Wood- 
ward.  Saskatoon  Star-Phoenix;  Mani¬ 
toba  and  Ontario,  Port  Arthur  West 
E.  H.  Macklin.  Winnipeg  Free  Prtu, 
and  W.  W.  McCurdy,  Winnipeg  Trib- 
line;  Ontario,  W.  Rupert  Davies 
Kingston  Whig-Standard;  A.  R.  Ford. 
London  Free  Press;  F.  I.  Ker,  Hamd- 
fon  Spectator;  C.  O.  Knowles,  Toronto 
Telegram;  E.  Norman  Smith,  Ottaun 
Journal,  and  Mr.  Preston. 

Quebec,  Henry  Gagnon,  Le  Soled 
and  Oswald  Mayrand,  La  Pratt 
(French  directors),  E.  J.  Archil»ld, 
Montreal  Star,  and  J.  A.  McNeil, 
Montreal  Gazette.  Maritimes,  Senator 
W.  H.  Dennis,  Halifax  Herald;  H.  P. 
Duchemi:  ,  Sydney  Post-Record,  and 
H.  P.  Robinson.  Saint  John  Telegraph- 
Journal. 


Worcester,  Massachusetts 

A  MARKET  OF 
GROWING  IMPORTANCE 


Within  an  average  18-mile  radius  from  Worcester  are  some  sixty 
substantial  suburban  communities  and  more  than  6,000  modem 
farms.  More  than  40  per  cent  of  these  suburban  families  own  cars; 
most  of  them  live  within  an  easy  IS  or  20-minute  drive  from 
Worcester,  the  natural  social  and  shopping  center  of  the  entire 
Central  Massachusetts  area. 

Every  trend  of  the  times  serves  to  emphRslse  the  Importance  of  this 
Worcester  saburban  market.  Its  population  (237,976)  is  greater  than 
that  of  Worcester.  Its  industries  are  as  stable.  Its  standards  of 
living  are  as  high.  Here,  as  throughout  the  nation,  the  smaller 
communities  are  growing  at  a  rate  more  rapid  than  that  of  the  large 
cities  which  they  surround.  Here,  as  elsewhere  good  roads  and  fast 
transportation  enable  more  people  every  year  to  combine  the  satis¬ 
faction  of  small-town  life  with  the  advantages  of  buying  in  a  large 
dty. 

Of  importance  to  advertisers  is  the  fact  that  this  great  and  growing 
Worcester  suburban  market  is  effectively  covered  by  the  same 
medium  that  covers  the  city  of  Worcester.  In  the  city  AND  the 
suburbs  the  Telegram-Gazette  covers — six  days  every  week — more 
than  85  per  cent  of  all  families  which  everyday  receive  a  Worcester 
daily  paper  in  their  homes. 


Population!  City  and  Average 
18-mile  Retail  Trading  Zone 


433v287 
°°  108,291 


One  is  entitled  “In  St  Louis,  it’s 
the  Globe- Democrat  for  travel  news 
and  advertising — First  in  Resort  and 
Travel  News  and  Advertising.”  An¬ 
other  is  headed:  “The  Trend  of  Shoe 
Advertising  is  Positive  Proof  that  in 
St  Louis  the  most  powerful  adver¬ 
tising  influence  is  the  St.  Louis  Globe- 
Democrat.”  A  third  is  captioned:  “Be 
assured  of  the  Best  in  St.  Louis  Mer- 


Average  Net  Paid  Daily  Circulation  ^  AO  AO 
For  the  Year  1936 

More  than  100,000  for  more  than  eight  years. 

HIE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 
George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  National  Representatives 

New  York,  Chicago,  Boston,  Philadelphia,  Detroit  San  Francisco, 
Los  Angeles,  Cincinnati 


UHtti  *frM  sm 


The  children  pictured  on 
this  page  live  in  homes 
where  the  New  York  Her¬ 
ald  Tribune  is  a  daily  vis¬ 
itor.  The  young  girl  at 
the  top  is  a  freshman  in 
a  high  school  on  Long 
Island:  the  pair  of  young 
men  are  brothers;  the 
girl  on  skates  is  in  the 
fourth  grade  of  public 
school;  the  boy  with  the 
ball  is  in  the  eighth 
grade;  the  young  lady 
reading  her  Herald  Trib¬ 
une  lives  in  Woodside, 
Queens;  the  very  young¬ 
est  person  pictured  is  a 
newcomer  to  New  Ca¬ 
naan,  Conn. 


These  are  the 


CHILDREN 


Recently,  a  nine-year-old 
wrote  and  told  us  why 
he  likes  the  Herald 
Tribune : 

"I  am  nine  years  old 
and  like  the  Herald 
Tribune  best  of  the 
papers.  I  like  the  dark 
way  you  prmt  the 
headline. 

I  think  you  put  eas¬ 
ier  words  in  the  col¬ 
umns. 

If  you  want  to  read 
at  least  it's  small 
enough  to  get  done 
with  some  time. 

I  like  the  way  you  put 
the  radio  columns. 
'That’s  all. 

(Signed) 

A  liker  of  the 
Herald  Tribune.” 


u  IVw  v«*ar**  from 


now,  roiiiit  tlit><44>  4*liil<lr«‘n.  'rhev  are 


New  ^  i>rk.  Nor  the  niO!«t  Iteautitiil.  Nor 


healthy  .  .  .  uii«l  iioriiiai.  Vi  ith  parent 


In  addition  to  printed 
features  which  appeal  to 
children,  such  as  Burgess' 
daily  Nature  Stories, 
crossword  puzzles,  com¬ 
ics.  gravure  pictures,  the 
New  York  Herald  Tribune 
eng^es  in  extra  activities 
for  its  young  readers. 

For  instance,  there  is  the 
Junior  Garden  Club 
Council,  in  which  6,331 
children  have  been  en¬ 
rolled  in  a  year. 


impatient  kind,  a;*  ea^er  to  hny  new  f'ood$«.  new  elothin^,  thin»A 


for  their  home!*,  a?*  they  are  anxious*  to  diM’ard  the 


The  Herald  Tribune  Home 
Institute  has  issued  two 
booklets  for  the  use  of 
children,  which  are  of¬ 
fered  to  readers  at  13c 
each.  8,000  copies  of 
■  Gifts  a  Child  Can  Make  " 
have  been  sold  since  its 
publication  two  years  ago. 
A  booklet  Just  issued 
'Dishes  a  Child  Can 
Cook”  has  already  sold 
1.300  copies. 


children  rind  parent^)  hold  to — is  their  Herald  rrihiine. 


To  them,  as  to  more  than  33(1,(100* 


comes  closest  to  their  wav  of  living 


newspaper 


paper 


and  thinking.  'I'he  Herald  IVibune  is 


their  paper  for  two  final  reasons:  It 


Among  under  -  privileged 
children,  the  Herald  Trib¬ 
une’s  famous  Fresh  Air 
Fund  has  been  doing  com¬ 
mendable  work  for  gen¬ 
erations.  Supported  by 
contributions  from  Herald 
Tribune  readers,  the  Fresh 
Air  Fund  provides  vaca¬ 
tions  for  thousands  of 
tenement  children  every 
year.  Last  year,  $113,027 
was  contributed,  and  12,- 
238  children  were  sent 
away  for  two  weeks  or 
more.  Children  in  Herald 
Tribune  families  them¬ 
selves  donated  several 
hundred  dollars  of  this 
total. 


tells  them  what  they  want  to  know;  it  can  tell  them  what  you  have  that  they  should 


have,  liecause  they  are  the  readers  with  both  the  mind  and  the  money  to  buy. 


NEW^YORK 


The  children  of  today  are 
your  customers  of  tomor¬ 
row.  In  the  very  young 
rwders  in  the  families 
which  make  up  its  circu¬ 
lation.  the  Herald  Trib¬ 
une  offers  you  a  bit  of 
the  future. 


A  MASSED  MARKET  WITH  THE  MIND  AND  MONEY  TO  BUY 


The  children  (or  their  parenlt)  pictured  on  thit  page  read  the  New  York  Herald  Tribune. 
Advertisers  who  win  their  confidence  early  in  life  can’t  fail  to  profit  as  they  grow  older. 
In  a  changing  world,  they  are  almost  the  most  permanent  kind  of  advertising  investment. 
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Editor  &  Publisher  for  May  2,  1936 


C.  K.  McCLATCHY,  OWNER  OF  COAST  QUESTIONS  FOR  ANP* 

NEWSPAPER  GROUP,  DIES  AT  77  m.S,„  S"'  a,S'"'(LSr’B£S:  LISTED  IN  PROGRAM 

_ _ _ _  stereotype  department  foreman,  all  of  p 

Practiced  Vigorous,  Crusading  Type  of  Journalism  Which  the  Sacramento  Bee;  Howard  Lane,  *  *®’  •w«pr^  mo  ^ 

w  1  I  r  u*  pk  c  1.  «/  n  i*.  buslness  manager,  McClatchy  radio  tography  and  EngraTiiif  to  B*  Di*. 

Made  Influence  of  His  Dailies  Fell— Won  Pulitzer  staUons,  and  Evert  Peterson,  ^ger  cu«.d  at  Thraa-Day  Maatiati, 

Prize  in  1935— Daughter  Heads  Papers  Bee  engraving  plant.  Atbarilla,  North  Carolba 

^  U Listing  of  toid:^"tr^  before  th 

CHARLES  KENNY  McCLATCHY,  C.  K.  McClatchy’s  interest  in  his  Clatchy  employes,  were:  Rudy  Hickey,  annual  meeting  of  the  Southern  IW 

77.  president  of  McClatchy  News-  papers  continued  almost  to  the  day  Myron  V.  Depew,  H.  R.  McLaughlin,  paner  Publishers  Assooiatinn 


vnpa 

tAM 


district  near 
Sacramento,  Cal. 
Pneumonia  cul¬ 
minated  a  long 
illness  which 
was  induced  by 
a  fall  near  Davis, 
Cal.,  several 
years  ago. 

Until  the  time 
of  his  death,  Mr. 
McClatchy  was 
editor  of  the 
Sacramento  Bee, 


77,  president  of  McClatchy  News-  papers  continued  almost  to  the  day  Myron  V.  Depew,  H.  R.  McLaughlin,  paper  Publishers  Association,  Grim 

papers,  died  April  27  on  his  ranch  in  of  his  death.  He  wrote  regularly  for  G.  K.  Engstrom,  F.  C.  Willey,  Har^  Park  Inn,  Asheville,  N.  C.  Mav^ 

the  Carmichael  his  editorial  column,  “Private  Thinks,”  Conway,  Walter  Jones,  H.  P.  Wallis,  19.20,  indicates  that  much  the  aun. 

.  and  continued  his  editorial  activities  G.  H.  Hamilton,  Roy  V.  Bailey,  Fred  problems  brought  up  at  the  aSpi 

even  after  he  had  placed  a  great  por-  B.  Moore,  Arthur  Waugh,  Roy  Good-  meeting  in  New  York— radio  dml 

tion  of  the  burden  of  the  business  end  win,  Dell  Hathaway,  Chris  Schwabe,  print,  advertising  agency  recognhim  ‘ 

on  the  shoulders  of  G.  C.  Hamilton,  ^nd  Alex  Ashen.  photography  and  engraving— will  b 

general  business  director  of  the  Me-  An  editor  who  expressed  himself  discussed  in  the  light  of  Southern  cot. 
Clatchy  newspapers,  and  an  increas-  vigorously  and  positively  through  his  ditions. 

ing  editorial  responsibility  on  Walter  pa^rs  yet  sh^^  the  publ^  lime-  Sessions  wiU  begin  each  morning  „ 
u  ^  4  4  light  as  an  in Jvidu^,  Mr.  McClatehy  9:30  and  adjourn  at  1:00  p^^ , 

Politically  independent,  the  veteran  received  the  highest  possible  honors  ^  tournament  of  mem^  12- 
^itor  refused  to  accept  Public  of-  m  death.  His  own  papers  told  of  hw  g^^^^s  wiU  be  held  Tuesday  aftemS' 
nee.  He  contended  an  honest  editor  demise  under  a  five-column  head,  jg  .7  w*. 

must  keep  aloof  from  ties  which  The  story  was  illustrated  with  a  three-  .  ‘ 

might  sway  his  editorial  opinion  and  column  picture  with  a  black  border.  following  progran 

Sacramento  Bee,  q  ^  McClatchy  declined  to  join  fraternal  or  po-  On  the  editorial  pages  appeared  a  ^  c^ed  up  iot  di^ussion  at  ao; 

founded  by  his  litical  organizations.  He  championed  two-column  editorial  with  a  space  re-  presiding  officer: 


C.  K.  McClatchy 


founded  by  his  litical  organizations.  He  championed  two-column  editorial  with  a  space  re-  ^  presiomg  omcer: 

father,  James  McClatchy,  in  1857.  the  campaigns  of  William  Jennings  served  for  his  familiar  column  bear-  L  Officers  and  directors  meet  Sunday 
Since  its  establishment,  the  Bee  had  Bryan  and  Theodore  Roosevelt,  of  ing  merely  the  words:  “Merely  Some  8:30  o’clock, 

been  edited  by  but  two  men,  James  U.  S.  Senator  Hiram  Johnson  and  Private  Thinks  by  C.K.  30.”  2g  9'3()'oVl  Monday  monin, 

and  Charles  K.  McClatchy.  Alfred  E.  Smith.  He  championed  Northern  California  newspapers  '  3.  Roll  Call. 

Joining  his  father  when  17,  he  had  temperance  and  was  also  a  foe  of  praised  him  as  “vigorous,  outspoken,  Reading  of  minutes, 

been  with  the  Bee  nearly  61  years  prohibition,  seeing  no  inconsistency  conscientious,”  “independent  and  ,  Election  of  new  members  and  introdsfr 

and  its  editor  52  years.  in  these  stands  which  were  in  accord  fearless  ”  “one  of  the  coimtrv’s  ereat-  ““I*  B“csts. 


id  its  editor  52  years.  in  these  stands  which  were  in  accord  fearless,”  “one  of  the  coimtry’s  great- 

In  addition,  “C.K”,  as  Mr.  McClatchy  with  his  conscience  and  dictated  by  est  editors,”  and  “almost  the  last  sur-  1 

IS  known  to  every  reader  of  his  boffi  he^  and  mi^  vivor  of  the  colorful  old-time  journal-  7.Kipov^o{\rc;isur,:r  lw^r^$lZi 


papers  because  of  initialing  a  per-  Mr.  McClatchy’s  editorials  played  an  ism  of  California”  Chattanooga  tTenn.)  Nems) 

^nal  coli^n,  had  expanded  mightily  important  ^  in  California’s  influence  of  a  man  like  C.  K.  (Cron«« 

his  father  s  newspaper  estate  in  North-  litical  revolution  in  1910  directed  ♦  u  ^  *  H’  ”  H  i 

erp  California.  Sponsored  by  the  against  what  he  termed  “Southern  ^  ^  tos  no  ®uuu  le,  sai  9.  Report  of  labor  commissioner.  OosepkC. 

.  ’  j-  i  r  •  1  n  c  I  j  j  •  f  »  f  the  Sacramento  Union.  In  his  column.  Camp.) 

vigoro^,  crusading  t^  of  journal-  Pacific  railroad  doi^tion  of  the  Charles  J.  Ulley,  Union  editor,  said  lO.  Report  of  advertising  committee.  (He- 

ism  Whl^  made  the  M^latchy  influ-  s^e.  He  W^  ^  ^vocate  of  ^bhe  ..J^^  ^  ^  ^  bert  I>orter,  Atlanta  (Ga.)  Goorgian-AmtiZ, 

ence  felt  far  beyond  California,  Mr.  ownership,  of  election  of  the  Presi*  chairman.) 

McClatchy  firmy  established  the  dent  by  direct  popular  vote  and  reg-  secon  •  11.  Report  of  committee  on  advertiiiai 

Fresno  Bee  and  the  Modesto  Bee  as  ulation  of  public  utility  corporations.  Significant  editorial  remarks  from  agents. 

well  as  the  Sacramento  Bee.  In  addi-  In  34  years  he  missed  but  one  na-  Francisco  newspapers  included:  ,r,H‘ .  ^siness  affairs  comaittet , 

tion  'the  publishing  company  owns  tional  political  cemvention.  thought  for  himself,  he  fou^t  ?  •  «:  »  n,  ampa  (Fla.)  Tiniri,  clmi 

five  coast  radio  stations.  Who’s  Who  lists  Mr.  McClatchy  as  he  hat^,”  Call-Bulletin;  “Forffi-  g^utorUl  affairs 

Surviving  are  his  widow  and  two  having  pioneered  against  United  ^'ight,  irascible,  loving  and  hatmg  m-  (Xom  Wallace,  Louisville  (Ky.)  Times,  doii 

daughters,  EHeanor  McClatchy  and  States  entry  into  the  World  Court,  tensely,  he  inspired  affection  and  re-  man.) 

Mrs.  Charlotte  Maloney;  his  brother.  Crowning  his  editorship  was  the  1935  sentment  as  well  as  respect,’  News;  labor  committee.  (J.  E  On, 

V.  S.  McClatchy,  and  two  sisters,  Mrs.  Pulitzer  prize  for  disinterested  and  ®ud  easily  the  most  vivid  of  the  f^ews  and  Age-HinU, 

Fannie  Richardson  and  Miss  Emily  meritorious  service.  This  was  for  a  C^ifomia  personal  journalists,  jj 

McClatchy.  Mr.  McClatchy’s  hopes  series  of  stories  exposing  political  Chronicle.  (-j-jj  ueaiey,  Dallas  (Tex.)  News  Jounui, 

for  a  third  generation  in  the  editorial  corruption  in  Nevada.  TSe  Chronicle,  adding  that  the  late  chairman.) 

chair  of  his  newspapers  were  dashed  Announcement  that  policies  would  Carlos  McClatchy  was  the  third  mem-  .  Report  of  Lee  School  of  Jounulia 
a  few  years  ago  when  his  son,  Carlos  continue  imchanged  was  made  Tues-  ber  of  the  dynasty,  said:  “And  his  (Major  Powell  Glass,  Lynehburi 

K.  McClatchy,  then  publisher  of  the  day  by  Mrs.  McClatchy  in  the  fol-  children  were  expected  to  continue  it  17'  RepoVof  traffic^c’ommittw*”^  (John  A 

Fresno  property,  died.  lowing  statement:  into  the  fourth  generation.  So  far  as  Brice,  Atlanta  (Ga.)  JourntU,  chairman.) 

C.  K.  McClatAy  was  bom  in  Sacra-  “The  death  of  my  husband,  Charles  remembrance  goes,  that  has  never  I8.  Report  of  newsprint  manufaetare  cow 

mento  on  Nov.  1,  1858.  He  assumed  K.  McClatchy,  editor  and  owner  of  yet  happened,  in  a  single  family  of  “'Mc*-  (James  G.  suhlman,  Nashville 

his  father’s  post  as  editor  of  the  Sacra-  the  McClatchy  newspapers,  will  in  no  American  newspaper  publishers,  and  chairman.) 

mento  Bee  when  James  McClatchy  way  change  the  policies  of  the  pa-  only  time  can  tell  whether  it  will  still  s,„ted  bv**'i^mbers**”Mo^av*”ifternooo  ^ 

died  in  1884.  ’The  pioneer  California  pers,  either  business  or  editorial.  They  happen  in  this.  I8,  2:30  o’clock. 


Chattanooga  (Tenn.)  News.) 


his  father’s  newspa^r  estate  in  Nortii-  litical  revolution”  in  mO  dirtied  McClatchy  does  not  soon  die,”  said 


Charles  J.  Lilley,  Union  editor,  said  10.  Report  of  advertising  committee.  (Ho- 
“he  was  an  editor  first,  a  business  l’*”"*'''.  Atlanta  (Ga.)  Georgian-Amenas, 
man  second.”  chairman.) 

11.  Report  of  committee  on  advertuiii 
Significant  editorial  remarks  from  agents. 


San  Francisco  newspapers  included:  i^-  Report  of  business  affairs  conunittet  ] 


He  thought  for  himself,  he  fought  (R^lph  Nicholson,  Tampa  (Fla.)  Timet,  cIbii- 
vhat  he  hated,”  Call-Bulletin;  “Forth- 

.i«v,4  Uotinn  In  0‘  cditonal  affairs  conumttet 


journalist  had  purchased  the  paper  be¬ 
fore  his  son  was  bom. 

V.  S.  McClatchy,  an  older  brother, 
was  business  manager  of  the  Bee  until 
1923,  when  the  elder  son  of  the  news¬ 
paper’s  founder  sold  his  share  to  C. 
K.  McClatchy.  ’The  sale  included  the 
Fresno  Bee,  which  the  brothers  had 
established  in  1922.  Later  the  Modesto 
News-Herald,  now  the  Modesto  Bee, 
was  acquired  and  expanded  to  cover 
both  the  morning  and  evening  fields. 

With  enormous  prestige  in  the  Sac¬ 
ramento  River  Valley  because  of  the 
policies  of  the  Sacramento  Bee  under 
the  editorship  of  the  founder  and  his 
son,  the  Fresno  Bee  was  launched 
with  the  founder’s  grandson  in  charge. 
It  eliminated  first  the  Fresno  Herald 
and  later  the  Fresno  Republican.  ’Die 
Herald  was  purchased  in  1924.  The 
Republican,  which  had  become  a 
power  under  the  leadership  of  Ches¬ 
ter  Rowell,  now  editor,  San  Fran¬ 
cisco  Chronicle,  was  purchased  from 
Chase  S.  Osborn,  Jr.,  and  George  A. 
Osborn.  Mr.  Rowell,  nephew  of  the 
founder,  had  sold  the  Fresno  Repub¬ 
lican  to  the  Osborns  for  a  price  re¬ 
ported  to  exceed  $1,000,000.  Today 
the  Fresno  Bee  is  the  only  daily  in 
that  city.  The  Sacramento  Bee  had 
previoudy  purchased  and  absorbed 
the  Sacramento  Star. 


wiU  be  preserved  and  championed  as 
CJC.  developed  them  in  his  lifetime. 

“In  compliance  with  one  of  the  last 
requests  of  my  husband.  Miss  Eleanor 
McClatchy,  a  daughter,  has  been 
named  president  of  McClatchy  news¬ 
papers. 

“Walter  P.  Jones,  who  has  served 
as  editorial  director  imder  CJC.,  has 
been  named  editor  of  McClatchy 
newspapers. 

“G.  C.  Hamilton,  general  business 
director  of  McClatchy  newspapers, 
becomes  general  manager  of  the 
properties. 

“Other  than  these  no  changes  in  the 
personnel  of  newspapers  are  con¬ 
templated.” 

Private  services  attended  only  by 
relatives  and  (dose  personal  friends 
were  scheduled  for  the  family  home 
Thursday  morning,  with  R.  Rev. 
Monsignor  Thomas  E.  Horgan  offici¬ 
ating.  Public  graveside  services  were 
to  follow  with  B.  B.  Meek,  San  Fran¬ 
cisco,  delivering  the  eulogy.  Friends 
were  welcomed  to  the  home  at  stated 
hours  Tuesday  and  Wednesday  to 
view  the  body. 

Active  pall-bearers  were  announced 
as:  Mervyn  Rehm,  veteran  newsboy; 
Arthur  Bagwill,  assistant  composing 
room  foreman;  Ernest  Lyle,  assistant 


CEDAR  RAPIDS  CASES  UP 

Motion  to  Qaask  Indictment*  to  Come 
Before  State  Supreme  Court 

On  the  calendar  for  the  coming 
May  term  of  the  Iowa  Supreme  Court 
is  a  motion  to  quash  all  indictments 
obtained  against  Cedar  Rapids,  county 
and  state  officials  as  a  result  of  the 
Cedar  Rapids  Gazette  (»uiq>aign  last 
year  against  political  corruption. 
Nearly  50  men  were  indicted  last 
summer  after  the  Gazette  had  printed 
a  long  series  of  cdiarges. 

Attorney  General  Edward  L.  O’Con¬ 
nor  came  to  trial  but  the  first  jury 
could  not  reach  a  verdict.  At  the 
inception  of  a  second  trial  there  was 
a  motion  for  a  directed  verdict  and 
the  jury  acxiuitted  O’Connor. 

Mayor  W.  D.  Hayes  was  acquitted, 
although  he  was  suspended  from  of¬ 
fice  July  15  and  reinstated  Sept.  17. 

Several  ouster  hearings  were  held 
before  the  district  court  at  Sioux 
City.  These  proceedings,  growing  out 
of  the  daily’s  campaign,  brought 
resignations  of  County  Attorney  Max 
D.  Duckworth  and  Public  Safety 
Commissioner  Henry  Kuhlmann  of 
Sioux  City.  Kuhlmann  resigned  on 
the  fifth  day  of  the  ouster  hearings. 


20.  Discussion  on  Radio  and  Newspapen. 
led  by  £.  H.  Harris,  chairman  of  ANPA  Rais 
Committee  and  publisher  of  Richmond  (Ind.) 
Palladium-Item. 

21.  Address  by  Dr.  W.  W.  Alexaoio. 
Assistant  Administrator,  U.  S.  Resetdemeii 
Administration,  on  “What  Can  Be  Done  Aboit 
Farm  Tenancy?’’ 

22.  .Address  by  Mrs.  Jessie  Danid  Ana 

executive  director.  Association  of  Sootheni 
Women  for  the  Prevention  of  Lynchia*,  » : 
“Can  Newspapers  Harmonize  an  Editorial  Pd 
icy  Against  Lynching  and  News  Stores  a 
Lynchings  ?”  , 

23.  Address  on  “The  Changing  NewspspOi 
by  Mark  Ethridge,  Louisville  (Ky.)  Ceunf'  J 
Journal  and  Times. 

24.  Discussion  on  Promotion  of  a  Dw 
Newspaper,  led  by  H.  J.  Moorhead,  promoo* 
manager  of  Knoxville  (Tenn.)  NewsSentien. 

25.  Discussion  on  One-Man  Pboto-Engn*’ 
ing  Plant,  led  by  J.  F.  Donahue,  Tyler  (i®-) 
Telegraph  and  Courier-Times. 

26.  Discussion  on  Clasified  AdvertisiBg,  W 
by  H.  W.  Connell.  Beaumont  (Tex.) 
prise  and  Journal  and  vice-president  of 
ciatioa  of  Newspaper  Classified  AdverWW 
Managers. 


COLUMBUS  LEDGER  IS  SO 

Commemorating  its  50th  annivei-  ■ 
sary,  the  Columbus  (Ga.)  Ledger 
April  26  issued  an  120-page  effib® ' 
in  10  sections  reviewing  the  achieve-  ( 
ments  of  the  city.  The  newsp^ij  j 
was  founded  in  1886  by  Edward  T 
Byington. 


a  ^ecotd 1h^(xmt be  broken 


J/tt  DAILY  OKLAHOMAN  ^/?^TIMES 
CIRCULATION  COLLECTIONySr I9:j^ 


I933"35  Average,99’98%Perfect 


Despite  a  20%  to  30%  increase  in  subscription  prices, 
the  circulation  of  the  Oklahoman  and  Times  gained 
3.65%  in  1935  over  1933,  and  collections  increased 
from  99.96%  to  100% ! 

Here  is  a  circulation  collection  record  no  news¬ 
paper  anywhere  can  break! 

Only  the  editorial  excellence  of  the  Oklahoman 
and  Times  could  attain  such  a  perfect  circulation 
score.  Reader-interest  alone  is  the  only  stimulant 
used  by  these  newspapers  in  building  their  thousand- 
upon-thousand  circulation  lead  in  Oklahoma  City 
and  its  trade  area.  No  premiums  .  .  no  contests  .  . 


no  clubbing  offers  among  subscribers  or  carriers  have 
resulted  in  clean,  100%  WANTED  circulation. 
Copies  of  the  Oklahoman  or  Times  are  carrier  deli¬ 
vered  into  9  out  of  every  10  Oklahoma  City  homes 
.  .  into  3  out  of  every  5  in  the  trade  area  .  .  .  and, 
79.7%  of  this  circulation  is  concentrated  in  the  Okla¬ 
homa  City  trade  area. 

Through  their  clean-cut  policy  of  obtaining  circu¬ 
lation,  the  Oklahoman  and  Times  have  made  them¬ 
selves  singularly  effective  advertising  mediums  in 
Oklahoma  . . .  mediums  that  are  indespensible  to  any 
successful  advertising  program  in  this  rich,  ready-to- 
buy  market. 


March  T^et'Paid  Daily  Average 
Morning:  103,033  Evening:  95,245  Sunday:  127,494 

The  Daily  Oklahoman-Oklahoma  City  Times 

J^ational  Representative — E.  Katz  Special  Advertising  Agency 
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Editor  &  Publisher  for  May  2 ,  1936 


FINNERAN  OUTLINES  PLAN 
TO  HALT  RATE  EVASION 

1  (Continued  from  page  3) 

jire  accepting  agency-created  adver¬ 
tising  (legitimate  national  advertising) 
at  local  rates. 

“The  publisher  is  losing  and  will 
continue  to  lose  huge  sums  by  follow¬ 
ing  such  a  policy.  Thousands  of  alert 
advertising  sales  brains  will  cease  to 
work  in  the  newspaper  publisher’s 
interest  and  intensively  sell  other 
forms  of  advertising  wherein  the  15 
per  cent  commission  is  certain  for  the 
agent. 

“There  is  little  that  your  national 
advertising  department  or  special  rep¬ 
resentatives  can  do  in  combating  this 
situation  unless  the  publishers  agree 
to  unqualifiedly  support  the  adver¬ 
tising  agency  system  and  charge  na¬ 
tional  rates  for  national  advertising. 

“Any  plan  that  would  provide  cor¬ 
rection  of  this  situation  would  be  un¬ 
wieldy  if  put  on  a  national  scale. 
Standards  of  practice  differ  in  many 
cities. 

“It  is  suggested  that  the  situation 
be  treated  locally  in  each  city  and 
that  local  effort  and  improvement  will 
bring  about  national  improvement. 

“Rate  cards  might  well  be  changed 
to  show  ‘retail’  rate,  ‘classification’  rate 
and  ‘national  or  general’  rate. 

“The  classification  rate  plan  is  noth¬ 
ing  new  to  publishers.  Most  pub¬ 
lishers  have  had  separate  rates  for  the 
amusement  classification,  financial 
and  fmlitical  classifications,  as  well  as 
others.  By  extending  the  classification 
rate  plan  to  include  new  automobiles, 
new  radios,  new  mechanical  refrigera¬ 
tors,  gasolines  and  oils,  etc.,  the  pub¬ 
lishers  will  correct  the  national  rate 


will  tend  to  eliminate  much  misunder¬ 
standing  and  more  specifically  to 
present  a  sound  working  basis. 

“Importance  of  the  average  rate: 

“It  will  be  necessary  to  educate  re¬ 
tailers  in  every  city  where  the  classi¬ 
fication  rate  plan  is  to  be  applied 
When  retailers  appreciate  that  the  low 
local  rates  available  under  local  con¬ 
tracts  are  possibly  only  by  maintain¬ 
ing  a  fair  average  rate,  they  will  be 
quick  to  approve  the  plan.  They 
should  understand  that  in  buying  space 
for  the  account  of  the  manufactxirer 
they  deprive  the  publisher  of  legitimate 
space  revenue  and  thereby  decrease 
the  average  rate  of  the  paper,  and 
that  the  publisher,  in  self-protection, 
must  eventually  raise  local  rates  in 
an  effort  to  maintain  a  reasonable 
average  rate  on  which  he  can  operate 
at  a  profit. 

“When  retailers  buy  for  the  account 
of  the  manufacturer,  regardless  of 
how  the  retailer  may  bill  him,  the 
publisher  is  penalized  in  two  ways; 

(1)  he  loses  the  difference  between 
the  local  rates  and  national  rates;  and 

(2)  the  contributing  volume  of  manu¬ 
facturers’  advertising  enables  the  re¬ 
tailer  to  earn  a  lower  local  rate. 

“One  solution  of  this  might  be  that 
when  publishers  get  together,  on  cases 
where  contracts  exist  with  local  ad¬ 
vertisers,  these  contracts  be  cJlowed 
to  run  to  completion  and  that  the 
classification  rates  be  put  into  effect 
at  a  common  date  to  all  publishers, 
the  common  date  being  the  date  of 
expiration  for  the  local  rate  contract 
having  the  longest  period  to  run. 
Tliis  plan  has  been  effective  in  several 
cities.  As  long  as  manufacturers  and 
retailers  know  that  one  is  not  being 
penalized  to  the  benefit  of  another  in 
the  same  classification,  they  are  more 
willing  to  accept  and  approve  the 


“In  San  Antonio,  this  arrangement 
i.s  working  very  satisfactorily.  It  is 
my  understanding  that  it  is  working 
well  in  Houston,  also.  The  newspa¬ 
pers  of  other  Texas  cities  should  see 
the  advantage  of  the  clarification  of 
the  terms  and  rates  which  I  believe  is 
to  the  benefit  of  all  concerned." 

Mr.  Rose,  business  manager  of  the 
Christian  Science  Monitor,  told  the 
ANPA  three  reasons  why  the  “com¬ 
pany  agency,”  or  “house  agency” 
should  be  charged  the  full  card  rates, 
without  deduction  for  agency  com¬ 
mission. 

"The  first  reason,”  he  said,  “is  that 
the  company  agency  has  no  incentive 
to  develop  volume. 

"All  it  is  organized  for  is  to  get  the 
net  rate  for  the  manufacturer  by 
whom  it  is  owned,  on  whatever  amount 
of  advertising  he  places.  That’s  all. 
The  real  agency  is  ceaselessly  busy, 
building  up  more  linage — also,  of 
course,  more  radio  time,  more  billboard 
acreage,  more  direct  mail  poundage — 
but,  in  any  event,  more  advertising. 

"How  could  it  be  otherwise?  The 
more  business,  the  more  agency  com¬ 
mission.  So,  of  course,  they  are  all 
out  to  develop  new  business,  and 
employing  some  mighty  capable  men 
to  do  it — as  Mr.  Finneran  has  properly 
leminded  us.  I  saw  some  rather 
startling  things  in  the  building  of  new 
linage  by  agencies,  during  five  years 
that  I  spent  in  an  advertising  agency. 
I  saw  a  25,000-line  account  developed 
to  over  200,000  lines,  and  another, 
which  had  had  very  modest  begin¬ 
nings,  go  to  over  half  a  million  lines. 
The  agency  got  its  net  out  of  the  15 
per  cent,  newspapers  and  magazines 
got  the  linage.  Radio  had  not  at  that 
time  pulled  its  chair  up  to  the  fire- 
.side,  and  joined  the  family  circle. 

“The  second  reason  for  not  allowing 


commissions,  or  making  other  im. 
proper  inducements  in  order  to  obtain 
or  retain  clients. 

“On  the  Monitor,  we  have  observed 
of  late  a  very  slight  trend  toward 
shifting  the  billing  and  collecting  re. 
sponsibility  from  the  agency  to  the 
publisher.  A  few  such  requests  have 
come  to  us.  They  have  not  bem 
favorably  received,  and  I  am  sure  all 
present  would  agree  that  nothing  of 
this  sort  should  be  permitted. 

“In  conclusion:  Whether  or  not  the 
present  agency  commission  system  is 
the  ideal  set-up,  the  fact  remains  that 
it  is  the  established  procedure,  that 
ii  has  its  manifest  advantage  to  us, 
and  that  we  have  many  good  reasons 
for  giving  careful  consideration  and 
rightful  recognition  to  the  standard 
set  up  by  the  agencies  for  themselvet 
When  a  publisher  grants  recognition 
to  an  agency,  he  is  indorsing  it  as  a 
proper  agency  for  himself  and  other 
publishers  to  deal  with.  Should  not 
such  recognition  rightly  be  accorded 
in  so  far  as  is  reasonably  possible,  to 
agencies  which  have  obtained  also  the 
endorsement  of  their  own  organiza* 
tion,  and  operate  according  to  its 
standards?  Exceptions  there  will  al¬ 
ways  be  to  such  a  rule,  no  doubt,  but 
there  is  an  old  saying  that  the  excep¬ 
tion  proves  the  rule,  and  that  may 
perhaps  apply  in  this  instance.” 


STOCKTON  DAILY  SOLD 

Transfer  of  ownership  of  the  Stock- 
ton  (Cal.)  Independent  was  revealed 
this  week  with  announcement  by 
Frank  G.  Warren,  Stockton  attorney 
and  former  public  official,  that  he  had 
taken  over  ownership  of  the  Stockton 
Independent  Publishing  Company. 
Franklin  O.  Schroeder,  former  pres¬ 
ident  of  the  company,  resigned  last 


evasion  evil  in  great  part  and  clean 
up  a  situation  that  has  been  a  source 
of  trouble  and  complaint  from  both 
agent  and  advertiser  alike. 

“In  order  to  operate  effectively  on 
the  classification  rate  plan,  newspa¬ 
per  publishers  in  each  city  might  agree 
on  the  classifications  to  be  included 
in  the  new  ratings.  Likewise,  they 
might  agree  on  the  accounts  vmder 
each  classification 

“(1)  That  all  advertising  for  the 
classifications  carry  a  rate  equal  to  the 
national  or  general  rates  of  the  respec¬ 
tive  papers,  and  that  business  for  such 
classifications  placed  through  recog¬ 
nized  advertising  agencies  be  regarded 
as  commissionable  business  when 
placed  through  the  agent.  If  such  ad¬ 
vertising  is  placed  direct  by  the  manu¬ 
facturer,  it  is  to  carry  the  classifica¬ 
tion  rate,  which  is  equal  to  the  national 
or  general  rate  and  on  which  no  com¬ 
mission  or  discount  is  to  be  allowed. 

“(2)  Any  advertisement  for  goods 
in  the  agreed-upon  classifications, 
placed  by  a  local  retail  outlet,  depart¬ 
ment  store  or  regular  retail  shop 
owned  and  controlled  by  the  adver¬ 
tiser  placing  such  copy,  be  regarded 
as  general  rate  advertising  if  the  space 
therefor  occupy  more  than  20  per  cent 
of  the  total  space  run  in  any  one  day 
under  local  rate  contract. 

“It  is  my  opinion  agents  and  ad¬ 
vertisers  alike  will  give  every  con¬ 
sideration  to  newspapers  in  cities 
where  rate-evasion  situations  are 
cleaned  up  and  will  feel  confident  they 
can  place  space  in  the  newspapers  of 
that  town  at  identically  the  same  rate 
as  any  advertiser  in  their  respective 
industries. 

“Granting  that  it  isn’t  100  per  cent 
effective  at  the  outset,  it  nevertheless 
corrects  the  major  part  of  the  rate 
evasion  evil.  It  is  suggested  that  pub¬ 
lishers  in  each  city  consider  the  classi¬ 
fications  to  which  general  rates  should 
apply  and  then  check  Media  Records 
for  a  period  of  two  years  so  that  each 
account  under  the  classification  in 
question  can  be  agreed  upon.  This 


classification  rate  plan.  This  system 
might  prove  fair  to  all — to  the  adver¬ 
tiser,  to  the  publisher,  and  agency. 

“May  I  suggest  that  you  call  an 
early  meeting  of  the  publishers  in 
your  city  and  discuss  this  entire  matter 
with  a  view  of  arriving  at  a  workable 
plan  to  bring  about  improvement  in 
this  rate  situation  at  the  earliest  mo¬ 
ment?  If  the  remedy  is  not  applied, 
newspaper  publishing  will  ultimately 
lose  the  special  sales  and  creative  ser¬ 
vice  of  the  advertising  agent,  who, 
perforce,  will  interest  himself  in  plans 
for  those  forms  of  advertising  which 
respect  the  agency  commission  system 
and  the  soimce  from  which  their 
operating  profit  must  come.” 

Mr.  Huntress  described  the  San 
Antonio  plan  thus: 

“The  San  Antonio  newspapers,”  he 
said,  “have  voluntarily  consented  to 
clarify  the  terms  ‘local,’  ‘general’  and 
‘national’  advertising  so  as  to  prevent 
unfair  rate  practices.  A  national  ad¬ 
vertiser  shall  be  entitled  to  retail  rates 
only  when  he  sells  to  the  consumer 
through  one  or  more  retail  stores 
which  he  owns  and  operates.  Should 
the  store  named  also  carry  on  the 
business  of  territorial  jobber,  whole¬ 
saler  or  distributor,  the  advertiser 
would  come  imder  the  general  rate. 
Retail  rates  will  be  allowed  on  co¬ 
operative  advertising  confined  strictly 
to  bona  fide  retail  stores,  upon  condi¬ 
tion  that  such  advertising  is  paid  for 
by  the  stores  involved. 

“Local  general  advertising  rates 
shall  apply  to  advertising  over  the 
signature  of  two  or  more  retail  stores 
which  are  under  different  ownership 
offering  products  of  the  same  manu¬ 
facturer,  reproducing  advertisements 
prepaid  by  the  manufacturer  or  his 
agents. 

“General  rates  shall  apply  to  the 
following  classification:  Tires,  auto¬ 
mobiles,  automobile  accessories,  radio, 
electric  refrigerators,  household  ap¬ 
pliances,  transportation,  resorts,  and 
to  all  local  manufacturers,  distributors, 
jobbers  and  brokers,  and  so  forth. 


the  net  rate  to  company  agencies  is 
a  proper  observance  of  business  ethics, 
or,  to  depart  from  Harvard  vernacular, 
and  put  it  in  plain  Elnglish — there  are 
already  too  many  rackets  in  this 
country,  for  the  newspapers  to  en¬ 
courage  the  continuance  and  extension 
of  another  racket,  right  in  our  own 
back  yard,  that  undoubtedly  could  be 
stamped  out  if  all  concerned  would 
put  on  sufficiently  heavy  shoes,  and 
stamp  hard  enough. 

“Thirdly  and  lastly,  we  publishers 
need  the  good  will  and  friendly  regard 
of  the  advertising  agencies — we  all 
know  we  need  it  these  days,  with  the 
accusing  finger  of  unsatisfactory  rate 
differential  pointed  to  us,  and  threaten¬ 
ing  to  poke  us  in  the  eye,  whether  we 
deserve  it  or  not.  What  we  may  be 
able  to  do  about  the  differential  ques¬ 
tion  and  its  ramifications  has  been  so 
ably  and  completely  dealt  with  by  Mr. 
Finneran,  that  even  another  word  on 
that  subject  would  be  superfluovis. 

“Let’s  at  least  be  good  pals  with 
the  agency  boys  by  refusing  the  net 
rate  to  advertisers  masquerading  as 
advertising  agencies.  By  so  doing  we 
will  give  the  real  agencies  an  ad¬ 
vantage  they  should  have,  in  going 
after  business  that  is  now  being  placed 
through  improper  channels. 

“Maybe  after  they  got  it,  they  would 
slip  it  to  a  crooner,  or  place  it  in  the 
pages  of  our  coated  stoclb  contempo¬ 
raries,  who  don’t  have  any  differential 
problem  to  give  them  sleepless  nights. 

“The  American  Association  of  Ad¬ 
vertising  Agencies,  as  we  all  know, 
endeavors  to  keep  its  house  in  order; 
to  put  its  stamp  of  approval  only  on 
agencies  which  operate  honestly  and 
efficiently,  and  do  not  indulge  in  ir- 
regular  practices,  such  as  splitting 


week.  A.  L.  Banks  is  to  be  editor. 


Solicitor  of  Food  Advertising  is 
open  for  new  connection. 

Ten  years’  experience  on  Metropolitan 
newspapers,  contacting  principals  and 
agencies  from  East  to  West  Coasts, 
chains  and  independents.  Headquarters 
to  be  in  New  York  City,  Box  A-381. 


THE 

WALDORF 

ASTORIA 


Because  of  its  brilliant  facilities 
for  presenting  New  York's 
gayer,  pleasanter  mood,  The 
Waldorf  gives  glamour  to  even 
casual  visits.  And  the  large  and 
charmingly  decorated  Waldorf 
rooms  add  greatly  to  one's 
comfort  and  enjoyment. 

Single  rooms  are  $5.  S6.  $7 
Double,  $8,  $9,  $10. 

Park  Avenue  •  49th  to  50th  Sts. 

New  York 


4-?r^5Bjfs-i5:Er:rjrg-ii^rr;if  asiijf? 


The  First— and  the  Leader 

of  Them  All 


“Side  Glances,”  drawn  by  George 
Clark  and  distributed  by  NEA  Sendee 
as  part  of  its  budget  service,  was  the 
first  of  the  two-column  panels  that 
brought  human  interest  and  humor  to 
the  daily  newspaper. 

It  became  an  outstanding  success. 
Clark’s  keen  portrayal  of  human  na¬ 
ture  won  “Side  Glances”  a  i)osition  in 
500  newspapers. 

NEA,  which  has  pioneered  newspaper 
features  for  more  than  40  yean,  had 
started  another  trend.  The  flattery  of 
imitation  was  immediate.  Today,  two- 
column  drawings  are  a  part  of  every 
feature  service. 

But  “Side  Glances,”  which  was  the 
first  of  them  all,  is  still  the  leader  of 
them  all. 


I  only  want  to  scare  him.  Is  there  some  way  I  can  just 
almost  get  a  divorce?” 


461  Eighth  Avenue 
NEW  YORK 


814  Mission  Street, 
SAN  FRANCISCO 


St.,  CLE^pLAND,  OHIO 


18  Editor  &  Publisher  f 

PERCY  HAMMOND,  FAMOUS  AS  DRAMA 
CRITIC,  DIES  AT  64  OF  PNEUMONIA 


the  Cross  of  Officer  of  the  Netherlau^ 
of  the  Order  of  Orange-Nassau;  in 
1917  he  was  decorated  with  the  Bed 


COVERING  UNITED  STATES 
FOR  FOREIGN  READERS 


^  Cross  of  Honor  with  Laurels,  by  fin- 
DME  reporters  become  foreign  cor-  pg^or  Francis  Josef;  in  1912  '  Sincereit 
respondents  when  they  are  tagged  Thanks  and  Fullest  Apprcdatk#* 
.n  fko  TVoii  publicly  expressed  by  the  ci^ 

council  of  Vienna  for  services  m. 
dered  to  the  city. 

GOSS  BUYS  FOSTER  PLANT 


New  York  Herald  Tribune  Writer  Won  Recognition  In 
Chicago— Had  Barbed,  Sarcastic  Style  When  He 
Wished  to  Use  It — Body  Cremated 


by  Chance  in  the  “Farmer  in  the  Dell’’ 
of  journalism. 

Others,  like  Si- 

fmon  Lehr,  travel 
a  straight  path 
which  leads  di¬ 
rectly  to  foreign  Chicago  Pres*  Firm  Takes  0v« 
buflBk  coverage.  M  r .  English  Printing  Concern 

■  Lehr  is  corre-  The  Goss  Printing  Press  Co.,  Chi- 

spondent  of  the  cago,  has  purchased  the  printing  m*. 
New  Vienna  chine  works  and  business  of  Joseph 
Daily  in  New  Foster  &  Sons,  Ltd.,  Preston,  England, 
York  City,  where  and  will  continue  operations  under  the 
he  is  also  a  mem-  new  firm  name  of  Goss  Foster,  Ltd. 

-  ber  of  the  Asso-  This  move  was  made  in  order  to  have 

Simon  Lehe  ciation  of  Foreign  complete  manufacturing  facilities  in 

Correspondents.  England,  according  to  officials  of  the 
Although  he  had  wanted  to  follow  Goss  company.  Business  placed  by 
a  scientific  career,  he  fell  into  what  the  Goss  Printing  Press  Company  of 
he  calls  “more  practical  channels.”  Elngland,  Ltd.,  has  been  averaging  ap- 
Mr.  Lehr  early  found  foreign  events  proximately  $1,000,000  annually,  it  was 
and  conditions  intensely  interesting,  stated.  All  this  equipment  has  been 
This  interest,  combined  with  an  ap-  produced  in  the  Chicago  plant,  with  a 
titude  for  writing,  led  to  the  foreign  consequent  differential  in  selling 
editorship  of  the  Neue  Wiener  Zeitung  prices,  due  to  duty.  These  manufae- 
— after  he  had  been  chief  editor  of  the  turing  responsibilities  will  now  be 
Teplitzer  (Czechoslovakia)  Zeitung,  transferred  to  the  plant  at  Preston, 
correspondent  of  the  Neues  Wiener  The  former  sales  offices  and  service 
Tagblartt  at  the  World  Ebcposition  in  plant  of  the  Goss  Printing  Press  Com- 
Antwerp,  and  organizer  of  the  Pil-  pany  of  England,  Ltd.,  located  in  Fleet 
sener  (Austria)  Tagblatt.  Street,  will  continue  to  operate  as  the 

As  organizer,  delegate,  official  and  Goss  Foster  Company, 
enthusiastic  participant  in  a  great  Goss  Foster,  Ltd.,  receives  the  ri^t 
many  international  conferences,  par-  to  build  any  or  all  the  machines  de- 
ticularly  those  dealing  with  a  world  veloped,  patented,  and  built  by  the 
court  set-up,  he  gained  considerable  Goss  company  in  this  coimtry.  The 
renown.  For  this  work  he  had  gained  new  firm  will  also  exchange  designs 
background  in  1905  when  the  pres-  and  methods  of  manufacture  with  the 
idents  of  the  Courts  of  Justice  in  the  Goss  main  offices  and  factory  a*  Cli- 


PERCY  HAMMOND,  64,  noted  Mr.  Hammoi 
drama  critic,  with  the  New  York  perience  was 
Tribune  and  Herald  Tribune  since  News-Adverti 
1921,  died  April  25  at  the  Rockefeller  had  acquired 
Institute  Hospital,  New  York,  where  was  made  edit 
he  had  been  critically  ill  of  pneumonia  political  battle 
for  several  days.  went  to  Chics 

Mr.  Hammond  had  formerly  been  1898. 


Percy  Hammond 

with  the  Chicago  Tribune.  When  Bums 
Mantle  left  the  Tribime  in  1908  to  go 
to  New  York,  Hammond  stepped  into 
the  position  he  had  left  vacant  as 
drama  critic.  Previously  he  had  been 
on  the  Chicago  Evening  Post,  first  as 
reporter,  then  as  correspondent,  and 
later  as  editorial  writer. 

Mr.  Hammond’s  column  in  the  upper 
left-hand  comer  of  the  page  was  con¬ 
sidered  to  be  one  of  the  most  widely 
read  in  the  country.  New  Yorkers 
knew  him  from  countless  first  nights. 

Usually  Mr.  Hammond’s  reviews 
were  cheerful  and  constructive.  But 
there  were  times  when  he  poured  forth 
vitriolic  attacks  upon  certain  stage 
productions,  and  these  were  most  al¬ 
ways  presented  in  just  a  few  lines 
padced  full  of  sarcasm.  As  a  result  he 
often  became  engaged  in  bitter  feuds 
with  theatrical  producers.  While  in 
Chicago,  for  many  years  the  Shuberts 
refiised  to  allow  him  into  their  thea¬ 
tres,  and  in  retaliation  the  Tribune 
would  not  accept  Shubert  advertising. 

Mr.  Hammond  saw  his  first  play 
when  he  was  13  in  Cadiz,  O.,  where  he 
was  bom.  The  performance  of  Joseph 
Cawthome  in  “Little  Nugget,”  which 
was  played  under  a  tent,  so  enthralled 
him  that  he  decided  in  the  future  he 
was  going  to  see  as  many  shows  as 
possible.  His  father  was  a  merchant  but 
most  of  his  uncles  were  newspaper 
men,  and  it  was  about  this  time  that 
he  learned  to  stick  type. 

As  a  boy  he  passed  handbills  to  earn 
his  way  into  the  visiting  road  shows 
in  Cadiz.  Parental  objections  and  the 
lack  of  shows  probably  goaded  him 
into  running  away  to  Pittsburgh  when 
he  was  15.  There  he  spent  a  few 
months,  earning  enough  money  ped¬ 
dling  papers  to  see  many  more  shows. 

Then  he  went  on  to  Washington, 
D.  C.,  where  he  obtained  a  job  in  a 
government  printing  office  as  a  mes¬ 
senger  boy  and  typesetter.  It  was  here, 
he  said  later,  that  his  allegiance  to  the 
theatre  and  printers’  ink  was  sealed. 
After  four  years  he  returned  to  Ohio 
to  attend  Franklin  College,  1892  to 
1896. 


WOODY  SUCCEEDS  REED 

O.  A.  Woody  has  been  named  circu¬ 
lation  manager  of  the  Lubbock  (Tex.) 
Avalanche- Journal,  succeeding  Paul 
Reed,  resigned. 
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MODERNIZE  c->-linotype--D  EOR  SAFETY 


The  safest  place  for  eggs  just  now  is  right 
in  your  own  basket.  Investment  in  the 
modernization  of  plant  equipment  pays 
a  good  return,  and  it’s  safe. 
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Readers  of  Hearst  newspapers  constitute  more 
than  one-fifth — and  a  prosperous  one-fifth — 
of  the  total  buying  power  of  the  United  States. 
They  set  and  maintain  the  American  living 
standard.  They  enjoy  living.  They  are  the 
kind  of  upstanding  Americans  who  are 
bringing  back  prosperity.  They  have 
the  money  to  buy  what  they  want . . . 
...  .  and  they  are  buying  now. 
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E  D  I 

THE  MORRIS  WATSON  CASE 

By  the  decision  of  the  regional  trial  exam¬ 
iner  in  the  case  of  the  Associated  Press  vs. 
the  American  Newspaper  Guild,  ordering 
die  A.P.  to  reinstate  Morris  Watson,  its  dis¬ 
charged  employe,  with  adjusted  back  pay,  and 
to  bargain  collectively  with  the  A.  P.  Guild  unit, 
the  issue  between  journalism  and  the  Guild 
becomes  clear  cut.  It  is: 

Can  press  associations  or  newspapers  be  com¬ 
pelled  by  law  to  employ  men  whose  associations 
outside  their  employment  render  them  tempera¬ 
mentally  unfitted  to  produce  the  impartial,  objec¬ 
tive  reports  of  news  that  press  associations  and 
newspapers  require  for  proper  execution  of  their 
hinction? 

If  the  trial  examiner’s  decision  is  upheld  by 
the  National  Labor  Relations  Board,  thereby  set¬ 
ting  aside  any  consideration  of  the  special  char¬ 
acter  of  journalism,  its  employes  and  its  organi¬ 
zations  as  distinct  from  purely  industrial  groups, 
it  will  be  necessary  to  seek  determination  of  this 
issue  from  the  highest  courts  in  the  land. 

If  the  constitutionality  of  the  Labor  Relations 
Act  and  its  applicability  to  journalism  were  be¬ 
yond  the  powers  of  the  trial  examiner  to  deter¬ 
mine,  they  are  distinctly  within  the  jurisdiction 
of  the  Federal  Courts. 

There  is  small  question  that,  whatever  the 
validity  of  the  act  as  a  whole,  it  will  be  decided 
that  newspaper  organizations  cannot  be  held  by 
it  to  compulsory  employment  of  men  disqualified 
by  any  reason  for  the  special  work  of  writing 
the  nation’s  news. 

Any  other  decision  offends  common  sense.  In 
the  current  case,  it  is  plain  that  Mr.  Watson  was 
a  valued  employe  of  the  A.P.  until  his  activities 
for  the  Guild  took  so  much  of  his  time  and 
attention  that  the  quality  of  his  work  suffered. 
Mutual  confidence  between  Watson  and  his  su¬ 
periors  was  impaired.  For  several  years  a  man 
whose  work  brought  repeated  praise,  his  Guild 
activities  caused  him  to  be  regarded  as  an  agi¬ 
tator  who  disturbed  staff  morale  and  interfered 
with  operation  of  the  organization.  His  disturb¬ 
ing  activities  were  based  on  no  oppression  of 
himself  and  his  fellows;  on  the  contrary,  he  and 
they  have  been  paid  well  above  the  average 
salaries  for  similar  work.  They  have  sick  leave 
and  vacation  privileges  and  retirement  expecta¬ 
tions  equalled  by  few  employes  of  any  industry 
in  this  country. 

The  agitation  was  first  over  the  abstract  ques¬ 
tion  of  whether  the  A.P.  would  deal  with  the 
Guild  as  a  collective  bargaining  unit;  second,  as 
a  protest  against  discontinuance  of  the  five-day 
week,  which  the  A.P.,  after  14  months’  experi¬ 
ment,  had  discarded  as  unsuited  to  its  continuous 
seven-day,  24-hour,  operation. 

Mr.  Watson  set  out  to  achieve  martyrdom,  to 
be  discharged  by  the  A.P.  for  Guild  activity,  and 
to  become  thereby  the  Dred  Scott  of  the  news¬ 
paper  craft.  His  aim  was  the  establishment  of 
a  union  system  in  editorial  organization  which  is 
repugnant  to  the  fundamentals  of  the  journalistic 
function.  He  and  other  leaders  in  the  Guild  are 
definitely  committed  to  the  policy  of  reporting 
news  of  industrial  conflict  as  favorably  as  pos¬ 
sible  to  the  labor  side — a  tendency  of  which  there 
were  many  indications  in  the  recent  strike  of 
New  York  building  employes. 

Guildsmen  were  not  working  so  much  for 
their  New  York  newspapers  in  that  instance  as 
they  were  for  the  strikers — under  the  leadership 
of  a  man  who  learned  his  technique  in  the  I.T.U. 
and  never  handled  a  broom,  mop,  or  elevator 
control  in  his  life.  Several  reporters  appeared  to 
be  definitely  class  conscious,  and  were  egged  on 
in  print  by  Heywood  Broun,  national  Guild 
president 

What  happens  to  the  impartiality  of  the  A.P., 
other  press  services,  and  of  all  newspapers  if 
they  have  to  take  their  news  from  such  sources? 
What  can  be  the  result  in  public  thinking  if  all 
news  is  viewed  through  the  eyes  of  labor  vmion- 
ists,  written  by  zealots  for  the  labor  side,  head¬ 
lined  by  members  of  the  same  organization? 
Editors  don’t  print  what  they  please;  they  print 
what  they  get  from  their  writing  representatives. 


RIAL 


Take  heed  therefore,  that  the  light  Hhirk 
ik  in  thee  Im*  not  darkne^^.  l.uke.  \1;  3.S. 


The  overwhelming  majority  of  them  don’t  want 
news  colored  from  any  viewpoint,  and  the  A.P., 
by  its  very  nature,  cannot  survive  on  a  report 
prepared  by  avowed  propagandists  for  any  in¬ 
terest. 

Whatever  may  be  the  merits  of  collective  bar¬ 
gaining  by  representatives  of  the  employes’  selec¬ 
tion,  it  can  find  no  place  in  newspaper  organiza¬ 
tions  if  it  implies  that  the  employer  cannot  de¬ 
termine  and  control  what  manner  of  man  he 
will  employ. 

That  right  of  the  employer  is  fundamental  to 
the  survival  of  the  newspaper,  fundamental  to 
the  welfare  of  both  employer  and  employe.  It 
must  be  established  beyond  dispute  before  any 
effective  machinery  can  be  set  up  for  collective 
bargaining  on  wages  or  working  conditions. 


New  York  Post,  intense  champion  of  union 
labor,  solemnly  avers  it  has  no  objection  to 
news  written  by  unionists,  and  jeers  at  the 
AP  for  its  Guild  stand. 


FREE  PRESS  VICTORY 

The  free  press  victory  over  a  contempt  of 
court  citation  in  South  Dakota  commands 
the  attention  of  the  whole  press,  for  a  va¬ 
riety  of  reasons,  chief  of  which  is  that  the  local 
press  completely  defeated  a  county  bar  association 
that  was  intent  on  seeing  an  editor  whipped  be¬ 
cause  of  honest  indignation  over  an  action  of  the 
local  court. 

Foiu'  years  ago  a  circuit  judge  of  Aberdeen, 
S.  D.,  sentenced  a  politician,  who  had  been  found 
guilty  of  forgery,  to  serve  six  months  in  jail  and 
pay  a  $300  fine.  The  jail  sentence  was  then  sus¬ 
pended.  In  an  editorial  the  Aberdeen  American 
and  News  commented  that  a  heavier  sentence 
would  have  been  justified,  and  called  the  court’s 
action  “a  pat  on  the  back”  and  added:  "The  hon¬ 
orable  judge  should  doff  his  regal  robes,  don  sack¬ 
cloth  and  sit  in  the  ashes  until  his  penitence  is 
complete.”  There  were  other  comments,  almost  as 
daring. 

The  whole  Brown  County  Bar  Association  arose 
and  instituted  contempt  proceedings,  terming  the 
editorial  wilfully  malicious  and  calculated  to  in¬ 
timidate  the  court  and  impede  justice.  Judge 
Howard  Babcock  called  before  him  the  editor  and 
publisher  and  fined  each  $200  and  30  days  in  jail, 
the  latter  to  be  suspended  pending  “good  behavior, 
with  no  other  condition  than  that  you  do  not  pub¬ 
lish  in  the  futxire  articles  of  condemnation  or  con¬ 
tempt  of  court.” 

An  appeal  was  contested  by  the  bar  association, 
but  the  newspapermen  stood  firmly  on  their  con¬ 
stitutional  right  to  criticize  any  department  of 
government,  saying  that  the  stricture  was  fair  and 
the  facts  as  stated. 

The  decision  of  the  Supreme  Court,  now  pub¬ 
lished,  is  a  ringing  justification  of  the  action  of 
the  newspaper  and  its  editor  and  publisher.  The 
lower  court  is  reversed  and  the  court  holds:  “We 
think  the  courts  should  reserve  the  use  of  the  con¬ 
tempt  weapon  for  such  publications  as  can  fairly 
and  reasonably  be  said  likely  in  point  of  actual 
fact  to  intunidate,  influence,  impede,  embarrass,  or 
obstruct  the  court  in  due  administration  of  justice 
in  an  actually  pending  matter  ...  it  is  better  and 
wiser  to  err  in  favor  of  absolute  and  unrestricted 
freedom  of  speech  than  in  the  other  direction  .  .  . 
The  need  for  a  free  and  unfettered  press  is  perhaps 
more  urgent  in  this  coimtry  today  than  it  ever  has 
been  before.” 

The  decision  is  rightfully  hailed  by  the  South 
Dakota  press  as  a  new  grant  of  freedom. 


MRS.  ZELL  HART  DEMING 

Meetings  of  any  of  the  national  or  mid- 
west  newsjjaper  associations  will  not  seen 
the  same  without  Mrs.  Zell  Hart  Deming, 
publisher  of  Warren  (O.)  Tribtine  Chronicle.  Far 
more  than  20  years  she  has  sat  in  conference  with 
the  delegates  of  the  organized  press,  bringing  to 
those  councils  a  clear  understanding  of  every 
phase  of  newspaper-making  and  also  a  high  ided- 
ism.  Mrs.  Doming  was  long  the  only  woman  pub. 
Usher  who  attended  those  meetings,  or  indeed  wm 
in  active  personal  control  of  a  daily  newspaper 
She  entered  the  business  as  a  young  woman,  "doii^ 
society”  on  the  Warren  Tribune,  and  finally  painf,) 
control  of  that  newspaper.  Later  it  was  merged 
with  the  Chronicle,  lineal  descendant  of  the  Wer- 
ren  Trump  of  Fame,  established  in  1812,  and  hav- 
ing  changed  its  name  in  1816  to  Western  Resent 
Chronicle.  It  was  the  second  newspaper  to  be 
started  in  Ohio. 

Mrs.  Doming  was  remarkable  for  versatility, 
capable  of  writing,  editing,  managing  the  corpora, 
tion  or  the  advertising  or  circulation  department!, 
and  equally  at  home  in  the  mechanical  depart¬ 
ments.  Studying  every  phase  of  the  work,  she 
talked  on  even  terms  of  understanding  with  ex¬ 
perts  and  also  her  own  employes.  Her  office  was 
spotlessly  clean,  from  counting-room  to  circula¬ 
tion  delivery  office.  A  neat  and  orderly  plant, 
matching  a  beautifully  kept  home  and  garden,  was 
her  pride.  Mrs.  Doming  lived  the  role  of  the  active 
publisher,  but  never  yielded  finely  developed  femi¬ 
nine  character,  and  always  remained  interested  in 
home,  family,  friends,  books,  art,  flower  culture, 
encouraging  beauty  in  many  forms.  At  the  same 
time  she  was  faithful  to  her  official  responsibilities 
working  diligently  to  promote  the  interests  of  the 
commimity.  A  wide  circle  will  mourn  her  death. 


Tributes  attesting  the  fairness  and  bril¬ 
liancy  of  Percy  Hammond’s  dramatic  criti¬ 
cisms  showered  Nevj  York  Herald  Tribune 
when  his  death  was  announced,  a  remark¬ 
able  demonstration  of  popular  affection. 


THE  RATE  PROBLEM 

Reopening  of  the  advertising  rate  prob¬ 
lem  at  last  week’s  ANPA  convention  is  an 
indication  that  some  publishers  are  con¬ 
vinced  of  the  need  for  action  to  meet  the  growini 
practice  of  evasion  of  general  advertising  rates. 

Not  all  publishers  are  so  convinced.  Many  fed 
their  present  rate  structure  has  been  justified  by 
the  test  of  time,  and  that  they  can  settle  abuses 
without  adopting  a  new  kind  of  rate. 

No  one  knows  better  than  the  publisher  just 
what  his  local  situation  is.  In  this  case,  no  one 
is  in  a  better  position  than  the  local  publisher  to 
tell  just  how  his  market  would  be  affected  by 
adoption  of  “classification”  rates,  as  suggested  by 
J.  E.  Finneran,  of  the  Scripps-Howard  News¬ 
papers,  at  last  week’s  sessions.  And  for  that  re»- 
son  a  very  sound  point  of  Mr.  Finneran’s  dis¬ 
cussion  is  his  proposal  that  the  publishers  of 
each  city,  by  informal  conversations,  work  out 
their  own  solution  instead  of  trying  to  ad(^< 
a  national  program.  If  the  publi^ers  of  a  city 
feel  that  they  need  new  methods  or  new  “classifi¬ 
cation”  rates,  they  will  certainly  stand  a  mucb 
better  chance  of  success  if  they  agree  on  how 
advertisers  shall  be  classified. 

If  changes  should  be  made  involving  hi^JH 
rates  for  national  advertisers,  it  will  be  because 
these  advertisers  have  been  getting  retail  rates 
to  which  they  were  not  really  entitled.  If  changes 
should  involve  higher  rates  for  genuine  retail 
advertising,  it  will  be  an  object  lesson  to  retaikn 
of  how  they  have  been  injuring  themselves  by 
lending  their  rates  to  manufacturers. 

But  advertisers  may  be  assured  there  will  be 
no  precipitate  action,  and  that  publishers  are  not 
going  to  overturn  their  local  markets  unjustly 
The  matter  is  one  for  painstaking  consideration. 


There  are  limits  beyond  which  camera* 
man  enterprise  must  not  go,  as  witness  the 
atrocious  incident  at  the  Toscanini  fareioell 
concert,  and  responsibility  belongs  to  editors. 
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SANTA  CRUZ  DAILY  IN  McPHERSON 
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Henry  J.  ALLEN,  publisher,  To¬ 
peka  State  Journal,  Tom  Collins, 
managing  editor,  Kansas  City  Journal- 
Post,  and  Frank  O.  Larson,  vice-pres¬ 
ident  and  ('eneral  manager  of  the 
Tulsa  World,  are  on  the  program  of 
the  annual  convention  of  the  Okla¬ 
homa  Bankers  Association  to  be  held 
jlay  7  and  8  at  Tulsa. 

Amon  G.  Carter,  publisher.  Fort 
Worth  Star  Telegram  and  a  director 
of  the  West  Texas  Chamber  of  Com¬ 
merce,  is  heading  a  special  train  from 
Fort  Worth  to  the  annual  convention 
in  Amarillo  May  11-13. 

Noble  D.  Welty,  publisher,  Bartles- 
tille  (Okla.)  Examiner  was  the  prin¬ 
cipal  speaker  on  the  Pawhuska  Ro¬ 
tary  Club’s  weekly  luncheon  meeting 
recently.  Welty,  governor  of  the  Fif¬ 
teenth  District  Rotary,  spoke  on  the 
four  ideals  on  which  Rotarianism  is 
founded. 

Charles  A.  Guy,  editor  and  pub¬ 
lisher,  Lubbock  (Tex.)  Avalanche- 
Joumol,  was  recently  elected  for  a 
second  term  as  a  Lubbock  director  of 
the  West  Texas  Chamber  of  Com¬ 
merce. 

M.  M.  Harris,  editor,  San  Antonio 
Express  and  Evening  News,  recently 
addressed  the  San  Antonio  Advertis¬ 
ing  Club  on  "The  Newspaper’s  Service 
to  the  Community.” 

Quimby  Melton,  publisher,  Griffin 
(Ga.)  Daily  News  and  a  national  vice 
commander  of  the  American  Legion, 
hat  been  indorsed  by  the  Florida  De¬ 
partment  of  the  Legion  as  its  choice 
lor  national  commander. 

Victor  Hanson,  publisher,  Mont¬ 
gomery  (Ala.)  Advertiser,  Birming- 
km  Age-Herald  and  News,  has  piu:- 
ebased  the  Lynn  Haven  hotel  property 
at  Panama  City,  Fla.,  on  which  he 
plans  to  erect  a  hunting  and  fishing 
lodge. 

Wendell  Mayes,  publisher.  Brown- 
wood  (Tex.)  Bulletin,  was  elected 
president  and  Frank  Shearer  of  Me¬ 
nard  vice-president  of  the  Heart  o’ 
Texas  Press  Association  at  the  close 
of  the  group’s  recent  convention. 
Kerrville  was  selected  as  the  1937 
meeting  place.  M.  S.  Sellers  of  Rising 
Star  Record  won  the  cissociation  golf 
tourney. 

Editor  William  Elliott  Gonzales  of 
the  Columbia  (S.  C.)  State  observed 
bis  70th  birthday  anniversary  April 
24  by  working  at  his  desk. 

Douglas  S.  Freeman,  author  and  edi¬ 
tor  of  the  Richmond  (Va.)  News- 
Leader,  will  be  awarded  an  honorary 
degree  of  doctor  of  letters  at  the  Uni- 
•wity  of  Wisconsin  June  22. 

Milton  Randolph  has  assumed  the 
editorship  of  the  Martinsville  (Va.) 
Daily  Bulletin.  He  was  formerly  art 
editor  of  the  Columbus  (O.)  Dispatch. 
Haddon  Ivins,  editor.  Union  City 
(N.  J.)  Hudson  Dispatch  is  recuperat¬ 
ing  at  his  home  in  Englewood,  N.  J., 
following  an  operation  this  week,  for 
an  injury  to  his  nose  suffered  while 
playing  football  when  he  was  18  years 
old. 

T.  E.  Johnson,  editor,  Amarillo 
(Tex.)  News,  is  chairman  of  publicity 
of  the  West  Texas  Young  Democrat’s 
eonvention  meeting  in  Pampa,  Texas, 
this  week. 

IN  THE  BUSINESS  OFFICE 
D  ALPH  H.  QUINN,  general  man- 
ager,  Cinctnnoti  Enquirer,  has 
^en  title  to  the  Ramsey  farm  on 
TOute  42,  two  miles  east  of  Carrollton, 
Ky-  It  consist  of  nearly  100  acres  of 
farm  land,  and  buildings. 
William  V.  Jones,  business  manager, 
Utica  (N.  Y.)  Daily  Press,  has  re¬ 
tted  from  Florida,  where  he  and 
Mrs.  Jones  spent  part  of  the  winter. 

Van  Rayburn,  advertising  manager, 
Suffolk  (Va.)  News  Herald  has  been 
named  advertising  manager  of  the 


Duncan  McPhebson 


D.  MCPHERSON  and  his  son, 

•  Fred  McPherson,  Jr.,  today  con¬ 
trol  the  Santa  Cruz  (C!al.)  Sentinel,  a 
newspaper  which 
first  came  into 
the  hands  of  the 
McPherson  fam¬ 
ily  more  than  70 
years  ago. 

The  present 
publisher  has 
been  on  the  job 
for  but  15  years, 
having  come  into 
the  newspaper 
business  in  1921 
when  he  became 
administrator  of 
his  father’s  es¬ 
tate.  The  son  returned  to  Santa  Cruz 
nine  years  ago  after  broadening  uni¬ 
versity  studies  by  working  in  the 
East.  Since  then  he  has  become  both 
managing  editor  and  national  adver¬ 
tising  manager. 

For  almost  60  years,  Duncan  Mc¬ 
Pherson,  the  grandfather  of  Fred, 
Jr.,  was  an  outstanding  figure  in  Cali¬ 
fornia  newspaper  work.  He  died  in 
1921,  having  reached  his  81st  year. 

The  Sentinel  had  enjoyed  but  nine 
years  of  existence  when  Duncan  Mc¬ 
Pherson  became  a  partner.  The  first 
issue  of  the  Sentinel  was  run  off 
June  2,  1855  in  Monterey,  then  the 
capital  of  California.  Its  foimders 
were  John  McElroy  and  Delos  R. 
Ashley,  the  latter  subsequently  state 
treasurer.  B.  P.  Kooser,  who  issued 
the  state’s  first  newspaper.  The  Cali¬ 
fornian,  in  San  Francisco  in  the  fall 
of  1846,  purchased  Mr.  Ashley’s  in¬ 
terest  in  1865. 

At  the  end  of  Volume  I,  in  1856, 
the  Monterey  Sentinel  was  moved  to 
Santa  Cruz  and  published  under  the 
title  of  Pacific  Sentinel.  After  a  num¬ 
ber  of  changes  of  ownership,  Duncan 
McPherson  traded  his  ranch,  valued 
at  $900,  for  a  half  interest  in  1864.  At 
that  time  the  paper  adopted  the  name 
it  carries  today.  In  1871  Mr.  Mc¬ 
Pherson  sold  his  interest  to  J.  H. 
Hoadley  and  moved  to  Redwood  City, 
Cal.,  where  he  became  owner  and 

Clarksdale  (Miss.)  Daily  News.  He  is 
a  graduate  of  the  University  of  Ten¬ 
nessee  where  he  was  an  all-Southern 
football  player  in  1932. 

Vance  Jerome,  business  manager, 
Greensboro  (N.  C.)  Daily  News  and 
Record,  who  recently  underwent  an 
operation  at  Wesley  Long  hospital, 
has  returned  to  his  home,  and  is  re¬ 
cuperating. 


publisher  of  the  Redwood  City 
Gazette. 

In  1876  he  returned  to  Santa  Cruz 


I'.  M.  McPherson,  Jr.  F.  D.  McPherson 

to  form  a  partnership  with  J.  H. 
Hoadley.  Mr.  McPherson  then  sold 
a  one-sixth  interest  to  C.  W.  Waldron 
and  later  purchased  the  Hoadley  in¬ 
terest.  On  April  15,  1884,  the  Santa 
Cruz  Sentinel  became  a  daily  and  has 
been  one  ever  since.  A  complete  file 
of  the  paper  with  the  exception  of  the 
five  years  Duncan  McPherson  was 
out  is  in  the  present  owners’  pos¬ 
session. 

In  1907  Harold  McPherson  became 
a  member  of  the  firm  with  his  father 
and  Mr.  Waldron.  Harold  McPherson 
died  in  1916  and  Mr.  Waldron  retired 
in  1923.  When  Duncan  McPherson  died 
in  1921,  F.  D.  McPherson  took  charge 
as  administrator  of  the  estate  and  later 
purchased  the  interests  in  the  Sen¬ 
tinel  of  the  other  heirs.  Previously 
he  had  been  a  merchant  and  formerly 
engaged  in  various  business  activities. 
The  present  publisher  is  a  director  of 
the  California  Press  Association. 

Fred  McPherson,  Jr.,  was  graduated 
in  journalism  from  the  University  of 
Missouri.  Then  he  went  to  Universal 
Service  in  New  York  City,  later  be¬ 
coming  feature  editor  of  the  Brooklyn 
Eagle.  He  is  a  member  of  Sigma 
Delta  Chi. 

The  present  publisher  has  three 
other  children,  Mrs.  Robert  Rouse  of 
Watsonville,  Mrs.  Albert  Walker  of 
Redwood  City  and  Dr.  Mahlon  Mc¬ 
Pherson,  Santa  Cruz. 


L.  Roy  Philips,  advertising  director, 
Asheville  (N.  C.)  Citizen-Times,  ad¬ 
dressed  employes  of  the  Asheville 
Baking  Co.  on  “Quality  Merchandis¬ 
ing”  at  the  annual  meeting  held  this 
week. 

R.  W.  Wood,  formerly  of  the 
Orangeburg  (S.  C.)  Times,  has  joined 

(Continued  on  next  page) 


Abreast  of  the  Times 

Never  was  the  average  American  reader  more  anxious  to 
keep  up  to  the  minute  on  news  and  views  respecting  the  state 
of  the  nation. 

Frank  R.  Kent  (of  the  Baltimore  Sun)  is  doing  one  of  the  most 
popular  columns  that  ever  came  out  of  Washington.  Five  times  a 
week. 

Alice  Longworth  does  a  daily  dispatch,  125  to  175  words, 
which  goes  by  wire,  or  airmail.  It  is  trenchant,  wise,  revealing. 

Ken  Murray,  of  Broadway,  does  a  brief  daily  comment,  salted 
with  the  wit  that  makes  him  famous. 


The  MeNaught  Syndicate,  Inc. 


V.  v.  McNitt 
Chairmau 


TIMES  BUILDING 
NEW  YORK 


CHARLES  V.  MeADAM 
President 


IT  is  noteworthy  that  Edgar  Rice 
Burroughs’s  TARZAN  has  today 
some  300  subscribers  and  that  their 
list  is  steadily  lengthening. 

But  equally  noteworthy  is  that 
TARZAN  so  often  occupies  the  first 
page  of  their  color  comic  sections 
and  the  top  of  their  pages  of  daily 
strips — the  positions  reserved  for 
leaders  of  unquestioned  strength. 

TARZAN  more  than  merits  them. 
The  daring,  the  freedom,  the  vivid¬ 
ness  of  the  life  of  the  Ape-Man 
exert  a  fascination  upon  readers 
that  mounts  ever  higher,  with  the 
easy  power  of  Tarzan  himself. 

Territories  for  TARZAN  are  every 
week  closing.  If  your  territory  is 
stiU  open  there  is  still  opportunity 
to  call  upon  TARZAN’S  strength, 
its  proven  power  to  win  readers 
and  keep  them  won. 

Write  for  samples — today. 


United  Features 

MONTE  BOURJAILY, 
General  Manager 
220  East  42nd  Street.  New  York 
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the  Hickory  (N.  C.)  Record  advertis¬ 
ing  department. 

C.  W.  Patterson,  Jr.,  of  the  Asheville 
(N.  C.)  Citizen  advertising  staff  has 
joined  the  High  Point  (N.  C.)  Enter¬ 
prise  advertising  staff. 

Gordon  Ramsey,  of  the  Asheville 
(N.  C.)  Citizen-Times  advertising 
staff,  has  accepted  a  place  as  day 
desk  sergeant  of  the  Buncombe 
County  (N.  C.)  Sheriff’s  office. 

Frank  Rutledge,  formerly  with  the 
national  advertising  department  of  the 
Scripps-Howard  newspapers  in  New 
York,  Pittsburgh  and  Buffalo,  has 
been  appointed  manager  of  the  West¬ 
ern  New  York  branch  of  the  Investors 
Syndicate  Title  and  Guarantee  Co. 
with  headquarters  in  Buffalo. 
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William  Martin  of  the  WiUiston 
(N.  D.)  Daily  Herald  has  joined  the 
Bismarck  (N.  D.)  Tribune  advertising 
department. 

J.  Paul  Moore,  publisher,  Pittsburg 
(Cal.)  Independent,  has  joined  the 
Chico  (Cal.)  Record  as  advertising 
manager.  He  will  retain  his  joint 
ownership  of  the  Independent  with 
Ted  Bishop  but  Mr.  Bishop  has  as¬ 
sumed  full  managership,  it  was  an¬ 
nounced. 

W.  B.  Crossley,  advertising  manager. 
Ranger  (Tex.)  Daily  Times  since 
1932,  has  purchased  control  of  the 
Roscoe  (Tex.)  Times  and  assumed 
his  duties  April  28. 

Roy  Simmons,  promotion  manager 
of  the  Salt  Lake  Tribune  and  Tele¬ 
gram,  has  been  elected  president  of 
the  Sigma  Pi,  national  social  frater¬ 
nity,  University  of  Utah. 

G.  L.  Stanley  has  joined  the  Dalhart 
(Tex.)  Daily  Texan  advertising  staff. 

G.  Neill  Ferguson  of  the  advertising 
department  of  the  Memphis  Press 
Scimitar,  has  joined  the  advertising 
staff  of  radio  station  WMC,  owned  and 
operated  by  the  Memphis  Commercial 
Appeal. 

Olen  Lyon  of  the  Durham  (N.  C.) 
News  advertising  staff  and  John  H. 
Rike,  advertising  manager,  Belk’s 
Department  store,  Asheville,  have 
joined  the  advertising  staff  of  the 
Asheville  (N.  C.)  Citizen  and  Times. 


Joutnml 


Even/  Batmiot  Sinre  1881 


Marlto  E.  P«w.  Enter;  Atthur  T.  Bobb.  UmeeUte 
Enter;  Wamn  L.  Bauett.  Naee  Bditer;  Boban  8. 
Uann.  Aeeeeiete  Enter;  Jubn  W.  Pony,  Paatura 
Enter:  Blca  Clamow.  John  J.  Cloughat. _ 


Charlea  B.  Qroemet,  Oawaral  Ueneger:  Jamaa 
Wrlgbt  Brown.  Jr,  Bueineee  Uenener;  Cbarlaa  T. 
Stuart.  Adtertieine  J/onayar;  Uaorga  H.  Strata. 
Olrmlatian  Uamager;  L.  Parker  Likely.  Paraaimall. 
CleeeiSed  and  other  Sarrtaaa;  Bllzabeth  McMahon. 
Corkier ;  S.  L.  Dare.  Librariam. _ 


Waablnfton.  D.  C.  Correapondent ;  Oaneral  Prau  Aaao.. 
Jamea  J.  Butler  and  Oaorge  H.  Manning.  Jr.,  IttS 
.Vatiowol  Preee  Club  Elds.,  PhOB»  Mattopolltan  l>t». 


Chicago  Comapondant:  Oaorga  A.  Brandanburg,  921 
LendOH  Ouermlee  amd  Aeeident  Building,  269  Eerth 
Uichigan  Are..  Telephona.  Dearborn  gTTl. _ 
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Padfle  Coaat  Bepreaantatlvea ;  Editorial:  Campbell 
Wataon.  tlSt  Derbg  Street,  Berkeley.  Cal .  Telephona: 
Ttaotnwall  5667;  Ken  Taylor.  JtlS  North  Hebert 
Bant.,  Loa  Angelaa,  Telephone.  Uempataad  5722. 
Adfortlalng:  Fengar-Hall  Co..  Ltd..  San  Franclaeo. 
tst  Uerntgemerg  Street,  Telephone.  Qarflald  9749. 
Lea  Angalea,  IISI  B.  Broedeees,  Talapbona.  Proa- 
pact  2471  ;  Seattle,  100k  Second  Avenue,  Talapbm. 
Seneca  4490. 


Laatdon  Offloa:  e/o  The  Carton  Magarlna.  Qtand 
Bulldlnga.  Trafalgar  Sg.,  W.  C.  2.  Allan  Dala- 
fooa.  Manager.  Parla.  France  Offlee:  76  r«a  daa  Petite 
Chempe,  Sydney  B.  Clarke,  Ueneger.  Japan  Cor- 
ranondent,  Bana  B.  Johanaan,  c/o  Tba  Japan  Barlew. 
Yokohama. _ 


Sarrloa  Numbara: 

International  Yaar  Book  Number— Containing  dreu- 
latlona,  advartlalng  rater,  Newa  and  Feature  Sar- 
rloea.  Namaa  of  Edltora.  Publltbera.  and  Dapatt- 
mental  Exacutlvea  of  mote  than  2,969  nawapapata  of 
United  Slataa  and  Canada  with  baale  data  of  leading 
nawipapaca  of  tba  World — laat  Saturday  In  January — 
"A.N.P.A.'*  numbara  laat  two  Saturd^  In  April — 
A.N.P.A.  Mechanical  Conterenca  laat  Saturday  In  May — 
Adrartlalng  Conraaitlaa  oumbar  fourth  Saturday  In 
June — Annual  Syndlaate  and  Feature  Number  third 
Saturday  In  Saptaaobar — ^Nawapapar  llnan  atatlitlca. 
monthly,  annually  and  aaml-annually  In  rttiuary  and 
Auguat — Monthly  Equipment  Bedew  aaeond  Saturday 
each  month — Annual  eompUatlon  of  American  Newapa- 
par,  mechanical  data — Page  and  Paper  Stiaa — Mata  and 
daplb  of  Columna — Kind  and  Amount  Newapapar 
Equipment,  etc. — laat  Saturday  In  October. 

Market  Qulde — tba  apace  buyera  key  to  1999  city  and 
town  marketa  In  United  Stataa  and  Canada — contain¬ 
ing  baale  atandardlred  merchandlalng  and  marketing 
data  on  all  newapapar  markata — laat  Saturday  In 
Noremher. 

Sl»  of  type  page  9S  z  12  tnebea — 168  agate  Ilnaa 
(121k  ema)  on  tout  columna — total  of  672  agate 
Ilnaa  to  tba  page — 

Dlaptay  adrertlalng  ratea:  tranalent,  TSc,  par  agate 
Una.  or  aerlaa  of  Inaartlona  aa  followa: 


FOLKS  WORTH  KNOWING 


WHEN  the  horses  went  to  post  for 
the  Kentucky  Derby  at  old 


Churchill  Downs  Saturday,  among  the 


The  tingle  column  forty-two  Him  rata  maker  card  at 
a  coat  of  916  per  week  earot  u  low  a  rate  on  a 
52  time  batla  aa  any  other  acfaedule,  namely,  9169 
par  page:  995  half  page;  955  quarter  page. 

ClaaaUled  ratea;  75c.  par  agate  line  one  time;  69c. 
par  agate  line  tour  tlmaa. 

Sltuatlona  wanted:  59e.  par  agate  Him  one  time: 
49e.  par  agate  line  three  tlmea  (count  air  wotda  to 
the  llml. 

Subacrlptlon  ratea :  By  mall  payable  In  adaance 
United  Statea  and  laland  Poaaaatlont,  94  par  year; 
Canada  94.59;  Foreign  95. 

Club  ratea:  Three  aubacrlptluna  to  aaparate  addreaaea 
for  one  year  each  or  oim  aubacrlptlon  for  three  yeart, 
919;  five  aubacripUona  to  dllterent  addreaaea  for  one 
year  each  or  one  aubacrlptlon  for  five  yeara,  915;  ten 
aubacrlptlona  one  year  each  or  one  (or  tan  yeara,  925. 
Member  Aaaociated  Builneu  Papera. 

Charter  Mamhar  of  the  Audit  Bureau  of  Clrculatlona 
with  an  avarage  certified  net  paid  "A.B.C.'’  u  followa: 


John  C.  “Doc”  Cooke 


.Six  Monthii 

Net 

Ended 

Paid 

tiibutlon 

“  1934 . 

9.651 

10,607 

“  1933 . 

8.625 

9.819 

“  1932 . 

9,.337 

10.4?i8 

“  1931 . 

10.116 

11.120 

“  1930 . 

10.403 

11.417 

-  1929 . 

lO.lFO 

11.564 

“  1928 . 

8.067 

lO.OHl 

IN  THE  EDITORIAL  ROOMS 

WALTER  V.  HOGAN,  editor. 
White  Plains  (N.  Y.)  Daily  Re¬ 
porter,  has  appointed  William  O’Dono¬ 
van  as  (Uty  editor  and  has  added  to  the 
reportorial  staff  Christopher  J.  Wall, 
formerly  of  the  New  York  Sun  and 
the  City  News  Association,  and  Nor¬ 
ton  Mockridge,  formerly  of  the  Mt. 
Kisco  (N.  Y.)  Recorder. 

John  M.  Virden,  managing  editor, 
Seminole  (Okla.)  Evening  Reporter, 
has  resigned  to  accept  assignment  at 
Muskogee.  Okla.,  with  <the  Civilian 
Conservation  Corps. 

Captain  Harry  Price,  for  the  past 
three  years  travel  editor  and  assistant 
managing  editor  of  Brooklyn  Eagle, 
has  joined  Review  of  Reviews  as  man¬ 
ager  of  its  travel  bureau.  Captain 
Price  served  with  the  Royal  Flying 
Corps  in  the  war,  later  joining  Mon¬ 
treal  Star, 

Herman  Bonchek,  formerly  of  the 
Youngstown  Telegram,  has  joined  the 
rewrite  staff  of  the  Akron  (O.)  Beacon 
Journal. 

Gene  Robb,  of  the  Hearst  News¬ 
papers,  recently  interviewed  selected 
senior  students  in  the  School  of  Jour¬ 
nalism  and  the  School  of  Commerce 
at  the  University  of  Wisconsin,  Madi¬ 
son,  for  places  on  the  reportorial  and 
advertising  staffs  of  the  Hearst  organ¬ 
ization.  Two  University  of  Wisconsin 
men  were  selected  in  1934.  Lester 
Lindow  is  now  with  WCAE,  the 
Pittsburgh  Sun-Telegraph  station  and 
Robert  Davis  with  the  San  Francisco 
Examiner. 

Clingan  Jackson,  columnist,  Youngs¬ 
town  (O.)  Vindicator,  and  a  member 
of  the  state  legislature,  is  a  candidate 
for  the  Democratic  nomination  for 
Congress  in  the  May  primaries. 

E.  J.  Gordon  Bennett,  Philadelphia 
Daily  News,  photographer,  has  joined 
the  Philadelphia  Evening  Ledger  pho¬ 
tographic  staff. 

Paul  R.  Martin  of  the  South  Bend 
(Ind.)  News-Times  staff  had  the  rare 
experience  of  being  on  the  site,  and 
almost  on  the  “spot”,  when  20  freight 
cars  tumbled  off  a  viaduct  onto  a  high¬ 
way  at  Plymouth,  Ind.  He  estimated 
that  in  seven  seconds  more  his  car 
would  have  been  caught  by  the  fall¬ 
ing  cars. 

Joe  Dommershausen,  sports  writer, 
Madison  (Wis.)  State  Journal,  and 


writers  in  the  press  box  was  the  re¬ 
porter  who  probably  has  seen  more| 
Kentucky  Derbies  than  any  other 
news  or  sports  writer  living. 

This  true  Nestor  of  the  Derby  is 
John  C.  Cooke,  “Doc”  Cooke  as  he 
is  known  to  young  and  old  in  Nash¬ 
ville,  Tenn.,  and  “Jay  See  See,”  as  he 
has  been  known  to  followers  of  horse 
racing  for  more  than  half  a  century. 

Dean  of  Nashville  newspapermen, 
“Doc”  C<x)ke  on  March  24  celebrated 
his  82nd  birthday  by  starting  to  talk 
about  his  plans  for  Derby  Day.  To¬ 
gether  with  the  paper  for  which  he 
has  worked  almost  without  interrup¬ 
tion  since  1876,  the  Nashville  Banner, 
this  spring  he  also  is  celebrating  60 
years  of  service  in  the  business  of 
news  writing. 

He  is  attending  his  53rd  Derby  this 
year,  and  the  only  thing  that  could 
have  prevented  it  is  a  sudden  ill¬ 
ness,  which  he  is  not  in  the  habit  of 
having,  or  weather  that  would  stop  a 
duck — for  he  has  gone  in  every  other 
kind  of  weather,  including  some  that 
would  “ground”  most  ducks  —  since 
1880.  In  those  56  years  “D(x:”  has 
missed  but  three  Derbies,  and  last 
year,  despite  rain  that  turned  the 
Downs  into  a  quagmire,  he  was  right 
on  the  job  and  his  story  was  in  on  the 
dot  for  the  “Bulldog”  edition. 

For  more  than  a  half  century  he 
has  been  studying  and  writing  about 
blooded  horses  and  many  years  ago 
built  up  such  a  reputation  under  his 
“nom  de  track”  of  “Jay  See  See”  that 
his  racing  articles  were  carried  for 
years  as  regular  features  by  the  Cin¬ 
cinnati  Enquirer  and  the  Louisville 
Courier- Journal,  as  well  as  his  own 
paper,  the  Banner. 


Mrs.  Dommershausen  are  the  parents 
of  a  daughter,  born  April  20. 

In  recognition  of  his  artistic  ability 
as  well  as  the  public  interest  in  his 
work,  the  Nashville  Studio  Club  on 
April  28  opened  a  week’s  exhibition 
of  original  cartoons  by  Joe  Parrish 
staff  cartoonist  of  the  Nashville  Ten 
nessean. 

Verner  C.  Beck,  Ontario,  Cal.,  cor¬ 
respondent,  Los  Angeles  Times,  has 
purchased  the  Coast  Line  Dispatch, 
weekly,  in  the  San  Juan  Capistrano- 
Dana  Point  territory.  He  assumed 
possession  May  1.  'The  former  pub 
lisher  was  William  M.  Maxwell. 

Tom  Dozier,  formerly  with  the 
(Continued  on  page  26) 
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Complete  AC.  Operation. 

Vniform  Frequency  ReMpoiue :  Audio  frequency  trau!«* 
misgion  rhamcteristic  uniform  within  ^  db  from  30  to 
10,000  cycles  (>er  second  at  all  {lercentage  of  modulation. 

Cote  Distortion:  RMS  value  of  distortion  introduced 
by  transmitter  is  less  than  5%  at  100%  modulation: 
less  than  2%  at  average  program  level. 

Dno  Noise  Level:  Approximately  60  db  unweighted 
(70  db  weighted  as  measured  with  a  program  noise 
meter)  below  the  signal  at  100%  modulation. 

bow  Harmonic  Radiation:  On  any  multiple  of  the 
earlier  frequency,  harmonic  radiation  is  at  least  70  db 
below  tbe  carrier  (equivalent  to  .032^). 

High  Fidelity  Performance  which  exceeds  by  a  wide 
margin  the  proposed  tentative  standards  of  the  Federal 
Crmmunications  Commission. 


Western  Electric 

Distributed  by  GRAYBAR  Ehctric  Co. 

RADIO  TELEPHONE  BROADCASTING  EQUIPMENT 


Using  Non-Directional 
Microphone. 

^^Iielher  you  decide  to  build,  buy  or  simply  operate  a  radio  station,  give  your  broad¬ 
casts  the  best  send-off.  You  can  be  sure  of  that  with  Western  Electric  equipment. 

Each  Western  Electric  installation  is  engineered  by  Bell  Telephone  Laboratories  to 
meet  specific  needs.  Each  part  of  the  complex  apparatus  is  built  with  skill  acquired 
through  54years  of  making  Bell  Telephones  and  other  sound  transmission  products. 

More  than  200  stations— including  many  owned  by  leading  publishers — rely  on 
Western  Electric  to  give  their  listeners  highest  quality  transmission.  They’ll  tell 
you  it  pays.  For  full  details:  Graybar  Electric  Go.,  Graybar  Building,  New  York. 
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Atlanta  Constitution,  has  joined  the 
Nashville  Banner  as  copy  reader. 

Riley  McCoy,  former  reporter  and 
desk  man  with  the  Atlanta  Constitu¬ 
tion,  has  joined  the  Nashville  Tennes¬ 
sean  as  reporter  and  desk  man. 

Harry  Taylor  Clew,  for  11  years 
Middletown  representative,  Hartford 
(Conn.)  Courant,  has  joined  the  Mid- 
dletown  (Conn.)  Press  copy  desk  as 
county  editor. 

Liston  Elkins,  city  editor,  Waycross 
(Ga.)  Journal-Herald,  has  been  elect¬ 
ed  president  of  the  Waycross  Rotary 
Club. 

John  Ralston,  Butte  (Mont.)  Post, 
has  joined  the  Sioux  City  (la.)  Jour¬ 
nal  as  commercial  reporter.  He  suc¬ 
ceeds  Lee  O.  Ryan,  who  has  moved 
to  South  Dakoita. 

Joe  Dynan,  formerly  of  the  Kansas 
City  Times,  has  joined  the  San  An¬ 
tonio  Express  staff. 

Kenneth  MacMuUen,  assistant  man¬ 
aging  editor.  Providence  (R.  I.)  News- 
Tribune,  is  back  at  his  desk,  follow¬ 
ing  a  long  illness  of  pneumonia. 

Mark  E.  Petersen,  news  editor.  Salt 
Lake  City  Deseret  News,  has  returned 
following  a  three  months’  eastern 
states  trip  studying  newspaper  con¬ 
ditions  and  methods  in  the  country’s 
largest  cities. 

Carl  Reynolds,  a  reporter.  Salt  Lake 
Tele^am,  has  become  a  photographer 
for  the  Telegram  and  Tribune. 

Arthur  Perry  of  the  Savannah  (Ga.) 
Evening  Press  recently  was  forced  to 
seek  safety  on  a  bridge  railing  when 
he  and  a  companion  were  chased  by  a 
wild  boar  while  taking  pictures  of 
Savannah  river  flood  conditions  near 
that  city. 

J.  Sam  Lewis,  farm  editor,  Lubbock 
(Tex.)  Avalanche- Journal,  was  re¬ 
cently  elected  president  of  the  Men  of 
the  Chiirch  of  the  First  Presbyterian 
Church,  Lubbock. 

M.  E.  Sanders,  Scranton  Times,  was 
paid  an  unusual  honor  at  the  recent 
meeting  of  the  Wyoming  conference 
of  the  Methodist  Church  in  Scranton, 
Pa.,  when  the  presiding  bishop  called 
attention  to  the  newspapennan’s  long 
service  and  invited  him  to  the  plat¬ 
form  for  brief  remarks.  He  has  cov¬ 
ered  the  conferences  for  40  years. 

Lou  Jaffe,  boxing  editor,  Philadel¬ 
phia  Evening  Ledger,  was  tendered  a 
dinner  by  the  Ledger  staff  at  the  Phil¬ 
adelphia  Rifle  Club,  April  30,  to  cele¬ 
brate  his  25th  year  as  a  newspaper 
writer. 

Gene  Lawing  of  the  Charlotte  (N. 
C.)  Observer  sports  staff  has  been 
named  president  of  the  Carolina  Base¬ 
ball  League. 

Don  Cullimore  of  the  Jefferson  City 
(Mo.)  Post-Tribune  editorial  staff  has 
resigned  to  join  the  copy  desk  of  the 
Wichita  (Kw.)  Eagle. 

O.  L.  Brownlee,  editorial  writer, 
Sioux  City  (la.)  Tribune,  was  chair¬ 
man  of  the  committee  which  recently 
drafted  resolutions  for  the  eight-state 
farm  import  conference  in  Sioux  City. 

James  McNeilis,  Pawtuxet  Valley 
correspondent.  Providence  (R.  L) 
News-Tribune,  is  imdergoing  treat¬ 
ment  at  St  Joseph’s  Hospital. 

Bill  Warburton,  Jr.,  of  the  Provi¬ 
dence  (R.  I.)  News-Tribune  staff,  has 
condensed  an  authoritative  history  of 
Rhode  Island  by  the  late  Dr.  Chiles 
Carroll,  State  Director  of  Vocational 
Elducation,  for  serial  publication  in  the 
daily  imder  the  title,  “Your  Planta¬ 
tions.”  The  series  is  by  arrangement 
with  the  copyright  owners,  Lewis 
Historical  Publishing  Co.,  New  York. 
There  will  be  90  chapters  in  the  series. 


Roy  Grimes  has  resigned  from  the 
San  Antonio  Evening  News  rewrite 
staff  to  join  the  Houston  Post  in  a 
similar  capacity. 

George  R.  Kelley,  formerly  oil  edi¬ 
tor,  San  Antonio  Express,  has  rejoined 
the  paper  on  special  edition  work. 

Milton  R.  Randolph,  former  art 
editor,  Columbus  (O.)  Dispatch,  will 
leave  May  1  to  become  editor  of  the 
Daily  Bulletin  of  Martinsville,  Va. 


WEDDING  BELLS 

AMES  A.  BEIST,  of  the  Asheville 
(N.  C.)  Citizen  reportorial  staff  to 
Miss  Ruth  Virginia  Eva,  of  Asheville, 
April  19. 

Richard  Joiner  of  the  South  Bend, 
Ind.,  bureau  of  the  Chicago  Herald  & 
Examiner,  to  Miss  Violet  Long,  April 
25. 

Parke  Brown,  Chicago  Tribune 
political  reporter,  to  Mrs.  Mae  Van 
Warmer,  Springfield,  Ill.,  April  20,  in 
Chicago. 

Charles  W.  Bower,  of  the  Chatta¬ 
nooga  (Tenn.)  Times  advertising  de¬ 
partment,  to  Miss  Mildred  Hummell 
of  Bell  Buckle,  Tenn.,  April  4. 

Paul  Barkley,  of  the  Washington, 
D.  C.,  bureau  of  the  Associated  Press, 
to  Mary  Barrett  Brewer,  Falls  Church, 
Va.,  teacher,  at  Frederick,  Md.,  April 
7. 

Gordon  A.  Gaskill,  of  the  Nash¬ 
ville  Associated  Press  bureau  to  Miss 
Bettye  Bourbon  Milton  of  the  Knox¬ 
ville  Journal  news  staff  at  Knoxville, 
April  12. 


PRESS  ASSOCIATION  NOTES 
LOUIS  ASHLOCK,  formerly  of 
*  the  San  Francisco  Associated 
Press  staff,  has  resigned  to  assmne 
new  duties  as  Recorder  of  the  Rail¬ 
way  Commission  of  the  State  of  Cali 
fomia  in  San  Francisco. 


Electra’s  Discovery  Well,  20  pages, 
tabloid  size. 

San  Antonio  (Tex.)  Express,  April 
24,  Coronation  Section,  marking  the 
crowning  of  the  Queen  of  Texas  and 
the  Court  of  Adventure,  10  pages,  first 
and  last  pages  in  color.  Also,  4  pages 
Want-Ad  Section  in  two  color,  mark¬ 
ing  National  Want-Ad  Week. 

Cedar  Rapids  (la.)  Gazette,  April 
26,  Farm  Srction,  16  pages;  April  12, 
Better  Homes  Show,  12  pages  and 
March  29,  4-page  Easter  Fashion  sec¬ 
tion. 

Charleston  (S.  C.)  News  and 

Courier,  cmd  Evening  Post,  combined 
in  the  publication  of  a  joint  third 
annual  Azalea  Festival  Edition,  dated 
April  14-15.  ’The  joint  edition  had 
54  pages  in  seven  eight-page  sec¬ 
tions. 

Raleigh  (N.  C.)  News  &  Observer, 
April  13,  First  Annual  Agricultural 
Edition,  32-page  tabloid  supplement. 

White  Plains  (N.  Y.)  Reporter, 
April  16,  Refrigeration  Section,  8 
pages. 


MEDILL  ALUMNI  MEET 

William  Allen  White  Speech  Opens 
Annual  Journalism  Week 

“The  opportimity  for  free,  personal 
expression  without  the  assistance  of  a 
large  amount  of  capital  has  disap¬ 
peared  with  the  coming  of  the  machine 
to  the  small-town  newspaper,”  Wil¬ 
liam  Allen  White,  editor  of  the  Em¬ 
poria  (Kan.)  Gazette,  declared  in  an 
address  at  the  annual  reimion  of 
Medill  School  of  Journalism  alumni 
at  Northwestern  University,  Evans¬ 
ton,  ni.,  April  25. 

The  alumni  banquet  marked  the 
opening  of  the  third  anniial  Medill 
Journalism  Week  which  attracted  a 
host  of  prominent  newspapermen  and 
women  to  the  campus.  Thomas  Wil¬ 
helm,  Chicago  American  staff  writer 


and  formerly  manager  of  the 
European  st^  of  International 
Service,  spoke  on  Monday.  His 
ject  was  “Europe,  Strangler  of  Nem. 
papers.”  Robert  Vanderpoel,  Aomt. 
ican  financial  editor,  di^us^ 
nance.  Journalism’s  New  J(4a 
Vauglm  Shoemaker,  Chicago  Dsg, 
News  cartoonist,  spoke  on  ‘“niis  Bug. 
ness  of  Cartooning.” 

Raymond  Clapper,  Washington  col. 
umnist  for  the  Scripps-Howard  nem. 
papers,  opened  the  Tuesday  sessiai. 
speaking  on  “Politicians  I  Have 
Known.”  Other  speakers  on  Tueadiy 
were  Rhea  Seeger,  Chicago  Tribmt  j 
fashion  editor;  Lairy  Holcomb,  NBC 
continuity  editor;  Victor  Watson,  Cki. 
cago  Herald  and  Examiner  managog 
editor  and  Edward  L.  Bemays,  Nn 
York  public  relations  counsellor,  uk) 
discussed  “Molding  Public  Opinioa* 

Phil  Hanna,  Chicago  Journal  of 
Commerce  editor,  talked  on  the  “Bui- 
ness  Outlook”  at  the  Wednesday  meet¬ 
ing.  Other  speakers  that  day  included 
Clem  Lane,  Dciily  News  assistant  city 
editor;  Phil  Maxwell,  Tribune  pro¬ 
motion  editor;  Boyd  Lewis,  United 
Press  central  division  news  manager, 
Charles  Blake,  American  reporter, 
Lyman  Atwell,  head  of  'Tribime  photo¬ 
graphic  department  and  A.  R.  Wil¬ 
liamson,  NBC  press  department  maa- 
ager. 

The  week  was  to  conclude  with  300 
high  school  journalism  students  con¬ 
vening  for  a  two-day  press  conference 
May  1  and  2.  Homer  Guck,  Chicago 
Herald  and  Examiner  chairman  of  the 
board,  was  to  be  the  principal  speake 
at  the  banquet  Saturday  night. 


REPRESENTATIVE  NAMED  I 

Effective  May  1,  1936,  Tenney,  I 

Woodward  and  Company,  Inc.,  have  I 

been  appointed  representatives  for  )  I 
the  Fort  Wayne  (Ind.)  Journal- 
Gazette.  W 


A1  Dopking,  of  the  Jefferson  City, 
Mo.,  bureau  of  the  Associated  Press, 
suffered  a  severe  injury  to  his  left 
eye  when  a  burning  ember  from  a 
picnic  fire  struck  him  recently.  He 
will  be  confined  to  his  home  several 
days,  but  physicians  believe  they  can 
save  the  sight  of  his  eye. 

Bill  Higgenbotham,  of  the  Jeffer¬ 
son  City,  Mo.,  bureau  of  UP,  has  been 
transferred  to  Kansas  City.  He  was 
succeeded  in  Jefferson  City  by  Lee 
Callison. 


SPECIAL  EDITIONS 

CASHVILLE  (Tenn.)  BANNER, 
April  26,  “New  American”  home 
section,  8  pages,  tabloid  size. 


Temple  (Tex.)  Daily  Telegram, 
April  19,  48-page  Texas  centennial 
edition. 


Miami  Daily  News,  April  26,  Build¬ 
ers’  Guide,  36  pages,  tabloid. 

Richmond  (Va.)  Netos-Lcoder,  April 
27,  40-page,  tabloid.  Garden  Week 
souvenir  supplement,  with  colored 
cover. 

Richmond  (Va.)  Times-Dispatch, 
8-page,  April  26,  Air-(3onditioning 
and  Modem  Refrigeration  section, 
with  front  and  back  pages  in  black 
and  red. 

South  Bend  (Ind.)  News-Times, 
April  22,  “Cook  Book”  section,  tabloid 
size.  The  cover  was  in  color. 

Aberdeen  (S.  D.)  News,  April  23, 
Greater  South  Dakota  Edition,  52 
pages,  3  sections,  printed  on  peach 
newsprint. 

International  Falls  (Minn.)  Journal, 
April  23, 1936  Tourist  Edition,  72  pages, 
including  a  48-page  tabloid  section. 

Newark  (N.  J.)  Sunday  Call,  March 
29,  68-page  Souvenir  Edition,  mark¬ 
ing  the  Centennial  of  the  city. 

Wichita  Falls  (Tex.)  Daily  Times, 
April  1,  marking  25th  anniversary  of 
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Knowing  How  ... 

Knowledge  is  Power. 

Power  directed  into  the  proper  channels 
will  build  your  circulation  to  the  coveted 
heights. 

You  learn  by  attending  the  Convention  | 
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agers’  Association  at  Dallas,  Texas,  on  t 
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NEW  ENGLAND,  the  Nation  s  Recreation  Center— 


★ 


X> 


The  New  England  Governors’  Joint  Recre¬ 
ational  Campaign,  directed  by  the  famed  New 
England  Council,  now  is  contacting  millions 
of  possible  vacationers  through  leading  dailies 
(Eastern  cities)  totalling  14,000,000  gross 
circulation. 

That  this  annual  publicity  campaign  produces 
huge  returns,  is  eloquently  attested  by  last 
year’s  nearly  Iwlf-a-billion  left  by  approxim¬ 
ately  1,000,000  tourists,  three-fourths  of  this 
sum  accruing  during  the  warm  weather 
months.  This  “new  money”  is  a  strong  sta¬ 
bilizer  of  general  industry  and  employment, 
as  most  of  it  stays  in  New  England,  greatly 
“boosting”  local  buying  power. 


Will  Receive  Hun¬ 
dreds  of  Millions 
from  Its  Greatest 
“Summer  Industry’’ 


Ad  RaUi 

^  Circu. 

^AlAlNB^PopulAtion  797,422  lation  Itnti  Hum 

I^BaniiiDaily  N«ws . (M)  2S,4»9  .09  .99 

i*^ortJaiid  PrtM-H«rald  EipreM, 

Sunday  TaUgram . (ME)  02«t20  .20  .10 

.  NEW  HAMPSHIRE— PopuUtion  40S.292 

^tZoncard  Monitor-Patriot  (E)  7,ISi  .00  .02 

tt  Kttna  Santinal . (E)  4,200  .020  .020 

*Mancho*ter  Unio*‘-Laad*r 

(MB)  20,0M  .10  .12 

^  vERMONT^Population  209.011  * 

*  BarreTimaa . (§) 

ttBrattla^ro  Roformor . (E)  2.M7  .04  .020 

*Burltngton  Fra*  Praaa....  .(M) 

*Rutland  Harald . (M)  12.900  .00  .00 

MASSACHUSETTS— PopulaUon  4,349,614 

Boston  Eva.  American . (E)  247,017  .SO  .SO 

*Boaton  Sunday  Advartiaar.(S)  S0I,004  •7S  .70 

*Bostonaioba . (M&E)  200.871  .SO  .50 

*BoatonPoat . (M)  200.412  .00  .00 

*BoitoD  Poat . (S)  301,712  .SO  .50 

*Brockton  EnCcrprita-Timaa 

. (E)  21,207  .10  .10 

*Fitchburc  Sen**nal . (E)  11,022  .00  .045 

*QraanOcld  m  .^rdar-Oasatta 

. (E)  6,004  .045  .045 

*HavarhiH  (iazatta . (E)  15,710  .07  .00 

ttHol>uka  Transcript  Telagram 

. .  . (E)  17.512  .08  .005 

*Lawranca  Eagia-Tribuna  (ME)  28,928  .11  .10 

(Lynn  Item . (E)  10,974  .07  .00 

*Lowall  Courar-CItizan  and 

Bvaning  Laadar . (MOcE)  32,3S0  .09  .00 

*Tha  Lowall  Sun . (E)  12,802  .09  .07 

*Naw  Bedford  Standard  Timas 

and  Mercury . (MU)  49,109  .12  .15 

*Naw  Bedford  Sunday  Standard 

Timas . (S)  21,721  .10  .10 

*North  Adams  Transcript. .  (E)  11,100  .00  .05 

•Pittsftaid  Eagle . (E)  19,225  .07  .W 

•Salem  News . (E)  20,020  .09  .07 

•Taunton  Qazatta . (E)  9,220  .065  .045 

•Worcester  Telegram  and  ... 

Evening  Oazatta . (MOsE)  107,741  .28  .35 

•Worcester  Sunday  Tele¬ 
gram . (S)  50,245  .21  .10 

^  RHODE  ISLAND— Population  087,497 

^Pawtucket  Timas . (E)  29,802  .09  .09 

•Providence  Bulletin . (E)  94,200  .22  .32 

•Providence  Journal . (M)  42,090  .12  .12  (B) 

•Providence  Journal . (S)  94.091  .32  .22 

•Providence  Nears-Tribune.  (B)  20,141  .10  .10 

•Westerly  Sun . (EftS)  5,222  .04  .04 

•Woonsocket  Call . (E)  10,450  .00  .00 

CONNECTICUT— Population  1,000,902 
•Bridgeport  Post  Telegram 

. (MU)  50  109  .135  .135 

•Bridgeport  . (S)  33  201  .00  .00 

ttDanbury  News-Times . (E)  9,925  .00  .05 

•Hartford  (Durant . ...(M)  27,471  *10  .10 

•Hartford  Courant . (S)  00,000  .15  .15 

(Hartford  Times . (E)  02,121  .17  .17 

•Middletown  Press . (E)  9,779  .055  .025 

•New  BriUin  Herald . (E)  15,402  .09  .00 

tt New  Haven  Register...  .(EOtS)  01,289  .17  .10 

•New  LondM  Day . (E)  14,073  .00  .00 

•Norwalk  Hour . (E)  7,713  .045  .04 

tNorwich  Bulletin  &  Record 

. (MU).I9,IU  .09  .07 

•Stamford  Advocate . (E)  11,325  .005  .055 

•Watarbury  Republican  and 

American . (MAE)  20,415  .10  ,10 

•Watarbury  Republican  and  _  ^ 

American . (EftS)  24,094(0.10  .10 

(B)  Combination  rate  D«ily  Journal  and  EveniogBuUe- 

tin— 27c. 

(C)  Sold  only  in  combination  with  Saturday  or  Monday 

American. 

tPuWisbers*  Affidavit.  OcL  1,  1924. 

•A.  B.  C.  Publishers*  Statement.  Oct.  I,  1925. 
ttPublishers*  Affidavit.  Oet.  I,  1925. 

(Publishers'  Affidavit  March  I,  1920. 
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Shrewd  national  advertisers  naturally  wish  to  sell  their  products  in  a  community  that 
is  always  “in  the  money”  and  has  such  a  remarkable  offset  to  summer  seasonal  dullness. 
That  is  why  so  many  select  the  55  leading  papers  cited,  for  Summer  linage  display  in 
New  England.  It  means  “summer  saving”  too — for  you 


SAVE  BY  SPENDING  MORE  in  these  NEW  ENGLAND  NEWSPAPERS 


X  o  w 
204M42 


N.  Y.  CIRCULATORS  VOTE  TO  SUPPORT 
NRA  AGE  LIMITS  FOR  BOYS 


that  signature  on  cancellations  be  se-  circulation  managers  held  a  pre^con* 
cured  before  sending  the  cancella-  vention  session  and  discussed  the  phi|4 
tions  to  the  insurance  carrier;  this  a  labor  situation  among  other  probleigt, 
precaution  against  carrier  "racketeer-  Prentiss  Bailey,  publisher,  Utic« 
ing”  by  turning  in  cancellations  and  Daily  Prets  and  Observer-Dupatck 
then  continuing  to  collect.  was  host  at  the  banquet  Tuesday 

Kenneth  L.  Butler,  Schenectady  night. 

Union-Star,  advocating  full  coverage  urc* 

insurance  in  preference  to  travel  and  Irlla  Wc.t.R  rUiluaMt.K5  MEET 

pedestrian  types,  said  85  per  cent  of  Twenty-On*  Executives  AtaocUtsd 
parents  of  claims  are  on  accidents  Publication  Di.cu..  Futurs 

not  covered  by  the  travel  and  pedes-  „  , o- 
trian  insurance,  and  revealed  his  pa-  Publishers  of  the  21  newspapers  as- 
per  has  paid  out  about  $11,000  to  more  .“if. 

than  500  persons,  spread  so  at  least  ThtsWeek  met  at  th, 

one  is  on  every  rout^the  boys  know-  Waldorf-Astoria  Hotel,  New  York 
ing  that  fact  ^d  making  a  sies  point  ^pn  21,  to  di^u^  plans  for  futur, 
of  it.  Sufficient  profit  to  mainUiTthe  development  of  their  ^wspaper  maga- 

insurance  deparlment  without  being  k  •''‘IP? 

a  burden  to  the  circulation  department  ^^^^brated  its  first  birthday  in  Feb- 

budget  has  been  made,  he  said. 

Four  boy  salesmen,  Hugh  Walsh  and  Colonel  FVank  Knov 

Charles  Deitz  as  one  team  Harold  Colonel  Frank  Knox,  Chtcagi 

unaries  ueiu  as  one  te^,  tiaroid  ^  ^  Chandler,  Script* 

Shapiro  and  Joseph  Loudis  as  the  Howard  Newsoaners-  J  David 
other,  all  from  the  Albany  Times-  Philadelphia  Rw^d;’ Jol^  S. 

Union,  were  judg^  by  the  ass^ia-  ci^eland  Plain  Dealer;  ^ 

Uon  as  equaUy  proficient  m  their  dem-  ^  jj.  Ponting,  W.  E.  Scripps,  D. 
onstration,  and  awarded  $5  each  when  ^  j  g  pinneran, 

they  mdicat^  preference  for  the  Howard;  E.  W.  Preston.  Boston  He^ 
money  instead  of  the  cu^  S.  H.  Kauffmann,  Washington  Sts, 

were  James  McKernan;  Karl  H.  T^es-  y-  p  r  H.  Quinn,  Cincinx. 

mg  Syracuse,  se^e^.  New  York  Enquirer;  Mrs.  Ogden  Reid,  How« 

State  Newspa^r  ^bli^ers  ^^la-  ^avis.  Robert  Cresswell,  New  Yor 
tion  and  E  M.  Wa-terbury,  Oswego  Herald  Tribune;  B.  F.  Lawrence,  J.l 
Palladium  Times,  chairman  of  the  Stuart,  Indianapolis  Star;  Clark  Sl> 
state  publishers  committee  on  circu-  Hcuj  Orleans  Item  Tnbune;Ll 

lation.  .  Bowyer,  L.  A.  Webster,  Milwaxdu 

Four  circulation  men  gave  talks  on  journal;  C.  W.  Jones,  George 
their  greatest  achievements  in  1935.  Bickelhaupt,  Minneapolis  Jounu 
^ey  were:  M.  D.  Bohen,  Albany  James  R.  Gray,  John  A.  Brice,  Atlax 
Times-Umon;  J.  A.  Blanchfield,  Am-  Journal;  William  F.  Schmick,  Bolt 
■sterdam  Evening  Recorder;  Frank  „iore  Sun;  W.  W.  Condict,  D 
Roberts,  Rochester  Times-Union  and  Houser,  E.  Lansing  Ray,  St.  La 
the  publishers  in  a  movement  to  re-  “I  recommend  that  each  circulation  T-  Garwood  Gilbert,  Jamestown  Post.  Globe-Democrat;  and  Ted  Deal) 
strict  age  limits,"  at  its  convention  manager  immediately  call  a  meeting  Arthi^  J.  Picard,  representative  of  Dallas  News. 

here  this  week.  of  his  district  men  to  ascertain  the  Division  of  Unemployment  Insur- 

This  was  a  compromise  action,  how-  age  of  each  boy.  Then  the  action  once,  State  Department  of  Labor, 
ever,  after  the  report  of  the  special  should  be  carried  also  to  the  inde-  spoke  on  Unemployment  Insurance.” 
committee  appointed  Tuesday  was  pendent  distributors,  for  'the  public  Mayor  Vincent  R.  Corrou  of  Utica 
tabled  for  further  study.  A  resolution  will  not  understand  that  young  boys  welramed  delegates  in  the  morning 
backing  the  ANPA  in  its  fight  for  employed  by  the  latter  are  not  part  of  session  Tuesday.  Seven  new  mem- 
freedom  of  the  press  was  not  acted  the  newspaper  organization.”  ^rs  were  accepted:  Paul  L.  Boda, 

upon.  Among  the  discussions  on  many  Yoiifccr*  Herald-Statesman;  Harold  EL 

Hot  debate  followed  submission  of  circulation  problems,  H.  H.  Strong,  Carroll,  Binghamton  ^  Sun;  Robert 
the  newspaper  boy  resolution  by  Glens  Falls  Post-Star  and  Times,  Crawford,  Ossining  Citizen- Register; 

Theodore  Wagner,  Utica  Press,  one  of  drew  many  interested  questions  with  Charles  L.  Hearn,  Syracuse  Herald; 
the  committee  members.  Several  his  explanation  of  a  circulation  build-  George  B.  Kullman,  Tarrytown  DaUy 
members  said  it  was  presumptuous  ing  scheme.  News;  Matthew  W.  Pelczynski,  Polish 

to  offer  the  publishers  such  backing  He  said  his  paper  tried,  with  con-  Everybody’s  Daily,  Buffalo,  and  Ger- 
particularly  since  the  resolution  men-  siderable  success,  awarding  theater  Tucker,  Ithaca  Journal. 

tioned  the  age  limits  and  suggested  tickets  to  “junior  carriers”  outside  the  Mr,  Thiesing,  reviewing  efforts  of 


ANPA  Recommendation  Debated  at  Utica  Convention- 
Insurance  as  Circulation  Builder  Discussed — 
Albany  Boys  Win  Contest 


(.special  to  Kditur  i  Pcblisher)  He  declared  the  formation  of  many 

LTTICA,  N.  Y,,  April  29. — After  an  committees  throughout  the  country 
/  energetic  discussion  of  child  la-  among  citizens  who  declare  pity  for 
bor,  the  New  York  State  Circulation  the  young  newsboy  was  "just  another 
Managers’  Association  voted  to  “sup-  insidious  attack  on  the  newspaper  pro¬ 
port  and  continue  to  cooperate  with  fession.” 


fi  mos.  ending  March  31.  1939 
{Publisher’s  Statement) 

ANOTHER  GAIN 

— and  the  great- 
est  c  i  r  c  u  I  a  Uon 
ever  attained  by 
a  BalUnaore  news- 


RALTI.MOKE 


Runday  American  olrculatloo 
la  up.  too  —  to  ZSaVSlT^the 
greatest  In  all  the  South. 


^HEWSPAPER^ 

POSITIONS 

FILLED- 


In1926 


Science  made  great  news 
stories: 

Pernicious  anemia  con¬ 
quered  by  liver  .  .  .  Sugar 
made  from  wood  . . .  North 
Pole  reached  by  air  .  .  . 
Colored  movies  developed 
. . .  Atomic  hydrogen  weld¬ 
ing  invented. 

SCIENCE  SERVICE,  five 
years  old  in  1926,  continues  to 
report  all  developments  in  all 
fields  of  science  with  utmost 
accuracy  and  readability. 

SCIENCE  SERVICE 

2iOI  CoMtlimtion  Avm, 
Wmdklmgtom^  D,  C, 


•  We  are  able  to  prompt¬ 
ly  recommend  capable  men 
and  women  to  fill  nearly 
every  newspaper  post — 
executive  or  staff. 

*  Also  applicants  for  po¬ 
sitions  with  magazines  and 
trade  publications. 

SmtlonMy  SyuammlltaS 
NO  CHARGE  TO  EMPLOYER 


E  &  P  PERSONNEL  SERVICE 
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audit  board  rules 

ON  COLLECTION  AIDS 

ProTid**  for  Describing  “Stimulants” 
^  Makes  Changes  in  Statements 
OB  Premiums — Seven  Adver* 
tisert,  Four  Agencies  Elected 

Members  of  the  board  of  the  Audit 
Bureau  of  Circulations  met  in  New 
York,  April  27,  in  a  session  postponed 
from  the  previous  week  because  of 
^  publishers’  conventions. 

The  following  rule  was  adopted  on 
the  subject  of  collection  stimulants: 

"(a)  If  an  inducement  for  prompt 
payment  is  made  consisting  of  extra 
copies  of  the  publication  or  of  mer- 
diandise,  it  shall  be  described  in  the 
price  paragraph  as  a  collection  stimu¬ 
lant  If  an  inducement  is  made  in  the 
ionn  of  a  cash  discoimt  in  an  amount 
which  reduces  the  price  to  less  than 
the  basic  price  for  the  period  sub¬ 
scribed  for,  it  shall  be  described  in 
the  price  paragraph  as  a  collection 
stimulant 

“(b)  This  rule  shall  apply  whether 
the  collection  stimulant  is  offered  at 
the  time  of  subscribing  or  as  an  in¬ 
ducement  for  prompt  payment  of  a 
subscription  previously  ordered. 

“(c)  Whether  or  not  collection 
stimulants  disqualify  a  subscription 
from  the  classification  of  ‘Net  Paid’ 
shall  be  judged  upon  the  same  basis 
as  that  upon  which  a  subscription 
taken  with  premium  is  judged,  and 


4,400  AT  CLUB  PROGRAM 

An  overflow  crowd  of  4,400  women 
packed  the  Chicago  Civic  Opera  House 
April  24  to  attend  the  Chicago  Herald 
&  Examiner’s  Homemakers  Club  pro¬ 
gram.  More  than  1,000  women  were 
tvumed  away.  The  Chicago  chapter  of 
the  Homemakers  Club  was  organized 
last  February  under  the  direction  of 
Mrs.  Leona  A.  Malek,  the  Herald  and 
Examiner’s  “Prudence  Penny.”  Today 
there  are  nearly  15,000  members. 

10,000  SAW  HOBBY  EXHIBIT 

About  10,000  people  visited  the  Salt 
Lake  Tribune  and  Telegram’s  Hobby 
Handicraft  Exhibition,  held  for  two 
days  this  week  in  the  papers’  own  au¬ 
ditorium  under  the  direction  of  Pro¬ 
motion  Manager  Leroy  D.  Simmons. 
There  were  more  than  1,000  entries. 
Admission  was  free. 

SPELLING  BEE  POPULAR 

The  Montreal  (P.  Q.)  Daily  Star 
recently  concluded  its  first  spelling 
bee  in  which  more  than  5,000  stu¬ 
dents  representing  125  schools  par¬ 
ticipated,  with  the  endorsement  of 
both  Catholic  and  Protestant  school 
boards. 

PRINTING  BOYHOOD  PHOTOS 

Cincinnati  Enquirer  is  printing  single 
column  boyhood  pictures  of  prominent 
business  men  of  the  city.  Joseph  Gar- 
retson,  Jr.,  is  conducting  the  feature. 


DETROIT  TIMES  BANQUET 

“City  of  Champions”  Dinner  Given 
for  Sport*  Leader* 

Sport  champions  who  brought  the 
highest  awards  of  sportdom  to  Detroit 
during  the  past  year  were  feted  Sat¬ 
urday,  April  18,  at  the  City  of  Cham¬ 
pions  Banquet,  held  under  the  auspices 
of  the  Detroit  Times.  More  than  600 
persons  attended  the  affair  at  the 
Masonic  Temple. 

Toastmaster  for  the  occasion  was 
Bud  Shaver,  Detroit  Times  sports’  edi¬ 
tor,  who  introduced  the  long  line  of 
champions.  A.  E.  Dale,  editor-in- 
chief  of  the  Times,  paid  tribute  to  the 
athletic  heroes  and  welcomed  fans 
who  turned  out  to  honor  what  was 
called  “the  greatest  collection  of 
champions  ever  boasted  by  one  city 
at  any  one  time.” 

Among  the  champions  present  were: 
Joe  Louis,  termed  the  Uncrowned 
King  of  the  Heavyweights;  Potsy 
Clark,  coach  of  the  Detroit  Lions 
professional  football  team;  Gar  Wood, 
who  flew  2,800  miles  from  the  Bahamas 
to  attend;  Tom  Haynie,  national  med¬ 
ley  swimming  champion;  Dick  Deg- 
ener,  diver;  George  Dusette,  light 
heavyweight  wrestling  champion;  and 
Miss  Kathleen  Hughes-Hallett,  Mich¬ 
igan  and  mid-west  fencing  champion. 

Souvenir  editions  of  the  Times  car¬ 
rying  pictorial  views  of  events  in  De¬ 
troit  during  the  last  year  and  of  the 
champions,  were  given  to  the  guests. 


SAFETY  DRIVE  EFFECTIVE 

The  Hartford  (Conn.)  Times  in  a 
full  page  advertisement  April  16  used 
a  tabulation  supplied  by  the  Biu'eau 
of  Census.  U.  S.  Department  of  Com¬ 
merce  to  show  the  effectiveness  of  the 
safety  drive  which  is  being  promoted 
by  the  Times  and  many  other  news¬ 
papers  throughout  the  country.  It 
showed  comparative  figures  on  deaths 
in  86  cities  of  over  100,000  population. 
Using  a  slightly  larger  type  the  figures 
for  Hartford  showed  a  drop  from  31 
in  1934  to  21  in  1935  or  from  18  per 
100,000  population  to  12.2. 

TO  HOLD  COMIC  CARNIVAL 

The  Chicago  American’s  third  an¬ 
nual  Carnival  of  Comics  will  be  held 
Saturday,  May  9,  at  the  International 
Amphitheater  at  the  union  stockyards 
in  conjunction  with  the  Exposition 
of  Youth.  Five  hundred  dollars  in 
cash  prizes  will  be  awarded  to  boys 
and  girls  who.  in  the  opinion  of 
judges,  appear  in  costumes  most  ap¬ 
propriate  for  the  comic  characters 
they  represent. 

OPENS  BASEBALL  SCHOOL 

The  Boston  Herald  1936  baseball 
school  for  boys  opened  May  2,  at 
Fenway  Park.  Leading  American  and 
National  League  stars  will  be  instruc¬ 
tors.  Further  sessions  will  be  held 
at  the  National  League  Park  May  9 
and  16  and  at  Fenway  Park  May  23. 
Boys  from  10  to  16  are  eligible. 


if  premiums  have  also  been  given,  the 
values  of  premiums  and  collection 
stimulants  shall  be  added  together  in  , 
establishing  the  amount  necessary  to  I 
be  paid  by  the  subscriber  in  order  I 
to  qualify  the  subscription  as  paid. 

“(d)  The  number  of  subscribers  i 
availing  themselves,  during  any  reg¬ 
ular  publisher’s  statement  period,  of 
collection  inducements  required  to  be 
described  in  accordance  with  para¬ 
graph  (a),  shall  be  reported  in  Para¬ 
graph  28  of  the  statements  submitted 
for  such  period  even  though  the  sub¬ 
scription  order  may  have  originated  i 
in  some  prior  period.”  ; 

This  rule  will  go  into  effect  for  all  I 
periodicals  July  1,  1936,  and  for  | 
newspapers  on  Oct.  1,  1936. 

A  resolution  was  adopted  to  make  I 
only  two  segregations  in  the  pre-  : 
mium  paragraph  of  Bureau  reports  ; 
instead  of  three  as  heretofore.  At  ; 
present  the  nvunber  of  subscriptions  ' 
taken  with  free  premiums  is  segre-  ' 
gated  from  the  number  of  subscrip-  i 
tioos  for  which  the  subscriber  pays  ' 
a  price  larger  than  the  subscription  > 
price.  Begiiuiing  with  the  June  30  i 
publisher’s  statement  on  periodicals  I 
and  the  Sept.  30  publisher’s  state-  i 
ments  on  newspapers,  these  two  ' 
classes  of  subscriptions  will  be 
lumped  in  one  figure.  The  segrega-  ; 
tions  then  will  be  simply  those  taken 
with  premium  and  those  taken  with¬ 
out  premium.  j 

The  following  were  elected:  ' 

Advertisers  —  Canadian  Indusuries,  i 
Ltd.,  Montreal;  Equitable  Life  As-  j 
surance  Society  of  the  United  States,  I 
New  York;  Garlock  Packing  Com-  i 
PMy,  Palmyra,  N.  Y.;  Imperial  Oil  , 
limited,  Toronto,  Can.;  Pioneer  Ice 
Cream  Division,  ’The  Borden  Com-  i 
Pany,  New  York;  The  Toronto  Gen- 
oral  Trusts  Corporation,  Toronto. 

Local  Advertisers  —  Abraham  & 
Straus,  Inc.,  Brooklyn,  N.  Y. 

Advertising  Agencies — G.  M.  Bas- 
ford  Company,  New  York;  Smith  & 
^^™m,  Inc.,  Angeles;  Botsford, 
Constantine  &  Gardner,  Portland, 
Batten,  Barton,  Durstine  &  Os- 
“oon,  Inc.,  additional  service  for  Chi¬ 
cago  oflSce. 

Resignations  —  Pictorial  Review 
Fashion  Book  -  Excella  Quarterly 
Fa^on  Book,  New  York;  Americon 
“aint  &  Oil  Dealer,  St  Louis,  Mo. 


Publishers  Service  Company 


Americas  Foremost  Newspaper 
Promotion  Organization 


MORE 

IRCULATION 


IVliWSPAPERS  through- 
*  ^  out  the  country  report 
increased  reader-interest  and 
unusual  fjains  in  circulation 
through  the  use  of  Publish¬ 
ers  Service  Plans.  Conceived, 
owned  and  ojxTated  by  Amer¬ 
ica’s  foremost  newspjijxT  pro¬ 
motion  orgimi/atitm.  these 
master  promotions  are  digni¬ 
fied,  constructive  and.  best  of 
all.  entail  no  financial  invest¬ 
ment  for  the  newspaper. 


"  .  .  .  A  CLIENTELE  THAT  INCLUDES 
AMERICA'S  FINEST  NEWSPAPERS" 


3,100.000  LINES 

IN  THE  FIRST  SIX 
MONTHS  OF  1935 


Detailed  information  will 
gladly  be  sent  on  request. 


PUBLISHERS  SERVICE 
COMPANY 


75  West  Street 


New  York 


Davenport,  Iowa,  recognized  by  national  advertisers 
everywhere  as  one  of  the  cities  where  business  im* 
provement  has  been  undeniably  outstanding,  is  effec¬ 
tively  covered  by 

THE  DAILY  TIMES 

National  Representatives 
Noee,  Rothenbnrg  &  Jann.  Iiu:. 

10  East  40lh  Street.  N.  Y.  C. 

With  a  combined  circulation  of  over  38,000  and  a  gain 
in  national  advertising  of  14,000  lines  over  last  year, 
the  Daily  Times  promises  to  surpass  all  past  records. 
.\dvertiser8  are  assured  of  complete  coverage  in  a  dis¬ 
trict  where  bnsiness  is  growing  rapidly. 

The  Daily  Times,  a  client  of  Publishers  Service,  an 
organization  with  a  clientele  that  includes  America’s 
finest  newspapers. 
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PRE-BUILT  HOMES  GETTING  STRONG 
PLAY  FROM  DEPARTMENT  STORES 


Model  Homes  Also  Emphasized  by  Big  Firms — All-Steel 
Structure  Displayed  in  Pittsburgh — Macy’s 
Sponsors  Cycle  Train 


By  RICHARD  WEBSTER 

PROFESSOR  MOLEY  told  the  coun-  will  rent  you  one  on  board  for  the 
try’s  manufacturers  the  other  day  ride  ($1.50).  And  breakfast,  lunch 
that  delayed  building  activity  is  one  of  (sedentary  or  box)  and  dinner  can  be 
the  things  that  is  wrong  with  us  and  had  on  a  moderately  priced  diner, 
that  the  administration  is  to  blame  and  Round  trip  ticket,  $2.00 — and  worth 
that  the  manufacturers  are  to  blame,  a  lot  more.  Leave  Grand  Central 
“But  not  the  retailers  of  the  nation!”  7:55.  Arrive  Canaan  11:15.  Leave 
he  might  well  have  added.  Canaan  6:32.  Arrive  Grand  Central 

The  department  stores  are  boosting  9:47.” 
pre-built  homes  and  model  homes.  Three  New  York  stores  are  display- 
inside  the  store  a  model  home  draws  ing  sailboats  made  by  the  Cape  Cod 
traffic  and  promotes  the  sale  of  house-  Shipbuilding  Corp.— Spalding,  Sa^ 
furnishings,  even  if  the  store  does  not  Fifth  Avenue  and  Altman’s.  Chil- 
take  orders  for  the  fabricated  houses,  dren’s  classes  with  sailing  lessons  in 
Outside  the  store  a  suburban  model  the  toy  department  every  Saturday 
house  is  something  like  an  out-of-  morning  is  a  special  feature  at  Saks 
town  branch  for  the  store,  something  Fifth  Avenue.  The  excitement  and 
less  than  that  and  something  much  publicity  over  the  first  trip  of  the 
more  than  an  outdoor  sign  for  the  “Queen  Mary”  will  contribute  to  a 
store.  nautical  vogue  probably.  Woolworth 

Joseph  Home  Company  of  Pitts-  stores  expect  to  sell  about  40,000  10- 
burgh  at  the  end  of  last  month  opened  cent  models  of  the  new  British  liner, 
to  the  public  a  completely  furnished  Amateur  photo^aphy  may  come 
prefabricated  steel  house  in  the  store  back  this  year  vrith  the  bi^cle.  A 
auditorium  on  the  seventh  floor.  Be-  new  “candid”  camera,  made  in  Amer- 
sides  newspaper  advertisements  ica,  weighing  14  ounces,  sells  at  $12.50 
100,000  booklets  will  promote  the  against  $125  for  a  foreign  camera  in  a 
model  home,  which  was  produced  by  competitive  class.  The  Higbee  de- 
National  Houses,  Inc.  partment  store  in  Cleveland  sold  75  of 

In  the  William  Taylor  store,  Cleve-  these  new  cameras  the  first  day  they 
land,  the  same  type  house  will  be  in-  were  put  on  sale, 
stalled  to  open  May  18.  The  Cleve-  *  *  * 

land  Real  &tate  B^d  and  the  Fed-  OTILL  more  newspaper  advertise- 
eral  Housing  Administration  will  co-  ments  with  coupons— two  will 
operate  with  the  store — more  possibili-  show  the  extremes, 
ties  of  promotion!  Macy’s  advertise  Dy-Dee  Dolls, 

Bamberger’s  in  Newark  has  fur-  10-inch  at  2.97,  14-inch  at  4.82  and 
nished  and  decorated  the  “Ideal  Lit-  20-inch  at  7.94;  and  put  in  a  coupon 
tie  Home”  built  at  Short  Hills  under  for  direct  orders, 
the  supervision  of  the  Better  Homes  Abraham  &  Straus  use  a  full  column 
Committee  of  the  Oranges,  Maple-  to  tie  up  with  a  seven-column  not  quite 
wood,  Millbum  and  Short  Hills.  And  full  depth  advertisement  of  Standard 
the  same  store  is  to  equip  and  furnish  Air  Conditioning,  Inc.,  which  lists  56 
a  two-story  model  house  for  the  New-  dealers  in  the  metropolitan  area.  Half 
ark  FHA  Show  to  be  held  in  the  Sus-  the  depth  of  the  A&S  advertisement  is 
sex  Avenue  Armory  from  May  11  to  taken  up  with  the  words:  “Every 
May  19.  model  shown  on  this  page  on  sale  and 

Class  magazines  and  women’s  pe-  on  display  at  Abraham  &  Straxis.’” 
riodicals  are  prominent  in  this  attempt  One  model  (pictured  in  the  maker’s 
to  rouse  interest  in  building.  House  big  copy)  is  described  and  priced. 
and  Garden  has  sponsored  at  Scars-  Then  a  paragraph:  “Incidentally, 
dale,  N.  Y.,  a  display  home  which  com-  A&S  is  itself  the  most  completely  air- 
bines  the  ideals  of  six  experts — archi-  conditioned  store  in  all  New  York, 
tect,  decorator,  contractor,  real  estate  At  the  bottom  of  the  column  is  a  cou- 
man,  domestic  science  teacher  and  pon  turned  (to  get  room  for  signature 
child  training  instructor.  McCall’s,  and  address):  “Please  send  a  repre- 
cooperating  with  the  National  Associa-  sentative.” 
tion  of  Real  Estate  Boards  and  a  New  *  *  • 

Jersey  development  company,  has  rpHE  April  20  issue  of  Domestic 
opened  a  House  of  the  Month  in  Upper  1.  Commerce  (from  the  U.  S.  De- 
Ridgewood.  partment  of  Conunerce)  reprints  from 

No  matter  what  the  source  of  such  Distribution  and  Warehousing  for 
model  home  exhibits,  the  final  result  March  an  article  by  H.  A.  Haring  on 
should  be  more  retail  business— and  “The  Shifting  Map  of  Markets.”  Pri- 
more  newspaper  advertising.  Don’t  marily  interesting  to  national  adver- 
overlook  another  element:  there  are 
several  manufacturers  of  prefabricated 


Users  and  their  sales  managers,  the 
facts  he  presents  about  two  big  changes 
in  the  last  decade  should  be  suggestive 
to  retailers  who  want  to  know  just 
what  their  markets  are — and  to  news¬ 
paper  men  who  are  eager  to  present 
accurately  the  trading  area  of  the  ter¬ 
ritory  their  papers  serve. 

The  same  two  classes  of  Editor  & 
PuBUSHER  readers  will  do  well  to  con¬ 
sult  and  analyze  the  annual  survey  of 
spending  power  which  appeared  in  the 
April  10  issue  of  Sales  Management. 

“The  Ten-Foot  Book  Shelf  of  Retail¬ 
ing”  is  a  select  bibliography  of  this 
topic  prepared  by  the  New  York  Uni¬ 
versity  Journal  of  Retailing  imder  the 
supervision  of  Prof  John  W.  Wingate 
of  the  N.  Y.  U.  School  of  Retailing. 
J.  O.  Dahl’s  Hospitality  Guild  in  Stam¬ 
ford,  Conn.,  continues  to  put  out  re¬ 
markable  little  books  on  the  hotel  and 
restaurant  business.  Two  recent  num¬ 
bers  in  the  series  are  Breakfast  Profits 
and  Profitable  Restaurant  Advertising, 
and  boffi  are  valuable  for  hotels  and 
restaurants  and  for  newspapers  in 
which  restaurants  might  advertise. 


The  rapid  and  varied  expansion  of 
Sears,  Roebuck  &  Co.  has  been 
commented  on  before  in  this  page. 
Now  to  our  surprise  comes  word  of 
an  advertisement  of  Coldspot  refrig¬ 
erators  in  the  London  Daily  Mail.  It 
uses  as  an  attention  getter  the  puflin. 
A  current  issue  of  Retailing  (Home 
Furnishings  Edition)  learnedly  ex¬ 
plains  that  pufiins  “faintly  resemble 
penguins”  and  are  “a  mythical  north¬ 
ern  creature.”  Puffins  are  not  stocked 
in  pet  shops — but  don’t  you  remember 
the  picttires  in  J.  G.  Wood’s  Natural 
History?  Mythical! 


opens  May  2.  Free  invitations  to  So 
children  whose  slipper  size  is 
to  Shirley  Temple’s.  Ten  runn«i*.to 
will  receive  Shirley  Temple  Soiy 
Albums. 

Blocxningdale’s  for  the  third  tunehn 
a  one-day  sale  for  men — “Complsti 
98.14  outfit  all  for  $58.  The  headlint 
as  before  is:  “Come  to  Bloom ingdale’i 
in  your  birthday  suit  (not  forgettii^ 
the  barrel,  of  course)  and  Go 
Fully  Dressed. 

The  Court  House  Furniture  Stott 
of  Terre  Haute  has  been  holding  i 
nine-cent  sale.  With  a  $200  purchsM 
of  furniture  a  three-piece  bedrooa 
suite  valued  at  $75  may  be  purchaied 
for  an  additional  payment  of  niot 
cents.  On  a  $150  purchase  the  buys 
gets  for  an  additional  nine  cents  i 
six-tube  radio  or  a  jacquard  veloit 
suite. 

The  first  U.  S.  store  and  the  50th  in 
the  chain  of  Woodhouse  &  Co.,  Ltd.,  d 
Great  Britain  and  Canada,  has  just 
opened  in  New  York  at  55  West  Mth 
Street,  with  no  interest  charges,  carry¬ 
ing  charges  or  finance  charges  on  in¬ 
stalment  accounts  for  home  furnish¬ 
ings  and  men’s  clothing.  Down  pay¬ 
ments  are  5  per  cent. 

Instalment  selling  in  St.  Louis  on 
two  imusual  lines:  Stix,  Baer  &  Fuller 
advertised  reupholstery  for  “a  few 
pennies  a  day  vdiich  includes  small 
carrying  charges”;  and  Scruggs,  VaU' 
dervoort  &  Barney  sold  94-piece  sets 
of  imported  china  at  $24.95 — tenni, 
$2.50  cash,  $1  a  week  and  75  coiti 
carrying  charge. 


SOME  stimts: 

Macy’s  offers  free  invitations  to 
the  Shirley  Temple  birthday  party  at 
the  Capitol  when  her  new  picture 


NEW  POST  FOR  CUMMINGS 

(Charles  Cummings,  city  editor  oi 
the  Columbus  Ohio  State  Journal  hsi 
been  named  news  editor  succeedinf 
Robert  Harper  who  joined  the  Colum¬ 
bus  Dispatch  in  a  similar  position. 
J.  C.  McConaughy  of  the  lo^  stafl 
succeeds  Cummings. 
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homes — notably  Structo,  Inc.,  of  St. 
Louis  and  Hamischfeger  Corporation 
of  Milwaukee.  A  newspaper  campaign 
on  the  20th  Century  Homes  made  by 
Hamischfeger  will  begin  in  May.  They 
will  cost  from  $3275  to  $4025,  with 
monthly  payments  around  $35. 


Though  the  season  is  backward 
there  are  sure  signs  of  summer 
activity  and  business  on  outdoor  items. 
This  page  has  already  commented  on 
the  comeback  of  the  bicycle.  Chester¬ 
field  cigarettes  are  advertising  that 
there  is  a  growing  vogue  for  the  bi¬ 
cycle — and  that  Chesterfields,  too,  are 
increasing  in  popularity. 

Now  with  a  rough  signboard  at  the 
top  of  a  newspaper  advertisement 
reading  “Bike  to  Nature”  Macy’s 
sponsors  “New  York’s  first  cycle  train, 
Sunday,  April  26th,  to  Canaan,  Conn., 
on  the  N.  Y.,  N.  H.  and  H.  R.  R.  .  .  . 
If  you  haven’t  a  bike,  Ted  Peckham 


INTERTYPE  LOW-SLUG  QUADDING 


at  photoengraving  depth  provides  an 
easy,  quick  and  efficient  method  of 
handling  run-arounds,  illustrated  dis¬ 
play  ads,  etc.,  without  sawing  slugs 
or  bothering  with  base  material. 


INTERTYPE,  Brooklyn,  N.Y. 


rIE  closing  days  of  the  annual  spring  engagement 
of  the  Ringling  Bros,  and  Barnum  &  Bailey  Com¬ 
bined  Circus  in  Madison  Square  Garden,  New 
York,  are  peak  days  in  a  run  that  ranks  with  the  best, 
and  they  bear  witness  to  the  fact  that  the  Big  Show  has 
been  wise  in  restricting  its  display  advertising  to  major 
dailies  and  weeklies,  eliminating  all  mediums  with 
parasitic  aspects. 


Now,  the  press  staff  takes  to  the  road.  Following 
advance  visits  to  Boston  by  Edward  Johnson,  contracting 
press  agent.  Prank  Braden,  story  man,  leaves  New  York 
to  ballyhoo  the  show  into  Boston  Garden.  Roland 
Butler,  general  press  agent,  moves  with  the  show  from 
New  York  to  Boston,  while  Dexter  Fellows  descends  upon 
Brooklyn.  From  Boston,  Braden  goes  to  Washington, 
and,  as  the  Boston  run  ends,  Butler  proceeds  to  Phila¬ 
delphia,  where,  after  the  Washington  date,  Braden  joins 
him.  Fellows  moves  from  Brooklyn  to  Baltimore.  After 
these  dates  the  three  story  men  alternate  the  stands 
until  the  season  closes.  Once  more  the  press  agents 
are  looking  forward  to  happy  reunions  with  newspaper 
friends  in  all  their  towns. 


The  Big  Show  is  on  the  move  again. 
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U  ■— -  1  e lute  IQ  snow  on  vo  woineii,  or  wxicuici 

jpjjial  ^here  reserved  because  they  believe  in  women’s 

interests.  judgment,  or  whether  they  think  that 

i  don  t  ,  .  women  are  pretty  dumb  anyhow  and 

-*  ^tecial  spheres  of  womens  in- _ „„*_u  _ i 

•  ’■  with 


aNPA  members  consider 

MEETING  IN  FALL 

(Continued  from  page  7) 


consists  in  persuading  people  to  talk, 
and  it  is  my  belief  that  men  will 
usually  talk  much  more  freely  to 
women  than  they  will  to  men.  I 
don’t  know  whether  it  is  because  they 
like  to  show  off  to  women,  or  whether 


newspapers; 


won’t  catch  the  real  significance  of 
lo-  —  , ,.  ,  what  they  are  saying.  I  noticed  the 

nowadays  newspapers  pu  ^  other  day  that  Stanley  Baldwin  paid 

(jiild  care  (often  wri  e  ^y^  e^^)^  ^  great  tribute  to  the  discretion  of 

women.  He  said  they  could  be  better 
trusted  with  secrets  than  men.  Maybe 
he  is  right. 

“At  any  rate,  it  seems  to  me  that 
the  hope  for  women  in  journalism 


articles  on  decorating  the 
J^’and  what  not.  But  these  are 
by-products  of  the  essential  news- 
JpCT,  which  is  to  bring  out  day  by 
joTthe  important,  significant,  or  hu- 

Oij  ^  t  .  _  me  iiuut;  lUL  wuiiicii  m  jLruximLiaiti 

jjunly  interesting  appenmgs  jn  the  raising  of  standards.  If 

liave  occuired  m  the  ®  tl'©  opinion  exists  that  almost  any 

nenting  ®  bright  youngster  can  be  a  successful 

newspaperman  the  prejudice  will  be 
against  women.  If  training,  intelli¬ 
gence,  Miergy,  and  capacity  to  write 


j(^ent  and  interpretation 
-^tpnlpy  Walker,  who  cannot  be 
jjjused  of  a  feminist  attitude,  blames 


TRIBUTE  TO  MISS  BOYD 

4,000  Pertoaa  Present  at  Writer’* 
Golden  Jubilee  Celebration 

More  than  4,000  persons,  some  com¬ 
ing  from  such  distant  points  as  San 
Francisco,  New  York  City,  New  Or¬ 
leans,  Houston,  Tex.,  and  Daytona 
Beach,  joined  on  Sunday,  April  26,  to 
pay  tribute  to  Miss  Pattie  Boyd  as  she 
celebrated  her  Golden  Jubilee  of  serv¬ 
ice  as  society  editor  of  the  Knoxville 
(Tenn.)  Journal. 

These  friends  of  Miss  Pattie  greeted 
her  at  a  reception  at  Hotel  Andrew 
Jackson,  which  lasted  from  early 
afternoon  to  6  o’clock. 

Miss  Boyd  led  the  grand  march  un¬ 
der  the  escort  of  Milton  Ochs  of  the 
Chattanooga  (Tenn.)  Times. 

After  a  brief  address  in  which  he 
praised  Miss  Boyd  “for  having  done 
her  work  with  a  full  heart  and  having 
done  it  well  for  half  a  century.’’  Mr. 


women  themselves  tor  me  way  m  increasingly,  that  prejudice  will  Ochs  stepped  to  the  side  of  the  veteran 

whiA  they  have  bron  shunted  mto  ^  women  don’t  then  stand  up  society  editor  and  kissed  her  on  both 

toe  branches  of  j^ahsm  Be-  ^ith  men.  that  will  be  their  own  fault.’’  cheeks, 
cause  they  have  offered  themselves  to 
newspapers  on  the  ground  that 
'woman’s  viewpoint’  ought  to  be 


the 
rep- 

Ksmted  in  the  news.  If  you  ask  me, 
this  attitude  belongs  to  the  era  of 
articles  on  ‘Christmas  in  Many  Lands.’ 

It  is  nonsense.  There  isn’t  any 
wanan’s  angle  on  news.  News  is 
news.  Interpretation  is  interpretation. 
Whether  it  is  good  or  bad,  competent 
at  incompetent,  depends  upon  gifts, 
training,  and  characteristics  which 
bve  nothing  to  do  with  sex. 

"Mr.  Walker  says  that  the  blanket 
indictments  vdiich  are  made  against 
newspaperwomen — emd  he  thinks  that 
by  and  large  and  with  notable  excep¬ 
tions,  these  indictments  are  fair — are 
that  they  are  slovenly,  inaccurate,  that 
fliey  sulk  at  reproof  and  disdain  ad- 
vice,  that  they  don’t  understand  honor 
I  and  fair  play,  are  devoid  of  humor, 
and  lack  versatility.  I  am  inclined 
to  think  that  there  may  be  something 
in  this  indictment.  By  and  large, 
tee  are  very  few  professions  as  yet, 
h  which  women  as  a  whole  are  as 
good  as  men.  I  don’t  know  what  the 
ttoaon  is.  But  I’m  inclined  to  think 
that  one  of  the  chief  reasons  is  that 
competence,  integrity,  and  humor  are 
not  usually  regarded  as  secondary 
Rxual  characteristics  in  women,  as 
attractive,  let  us  say,  as  a  good  per¬ 
manent  wave  or  a  southem  accent. 

"However,  when  women  overcome 
the  original  prejudice,  and  if  they  are 
good  enough  to  stick;  if  they  aren’t 
fired  in  fairly  short  order,  they  often 
prove  themselves  first  rate.  Mr. 
Walker  reviewing  his  years  as  city 
editor  in  New  York,  pays  special 
tribute  to  12  reporters,  and  one  of  them 
8  a  woman.  Miss  Ishbel  Ross,  a 
Scotch-American  girl  whom  he  de¬ 
scribes  as  ‘quiet,  courageous,  dficient, 
)od  always  dependable.’  Miss  Ross 
retired  from  journalism  in  1933  to 
write  novels,  in  which  she  proves 
brraelf  a  pretty  representative  news¬ 
paperman.  In  the  field  of  straight 
reporting  there  have  been  scores  of 
enterprising  and  able  women  through¬ 
out  our  history,  from  the  lady  who 
sat  on  John  Quincy  Adams’  clothes 
wbai  he  was  in  swimming,  in  order 
•o  force  an  interview,  to  Nellie  Bly 
^  went  around  the  world  in  72  days 
■0  1889,  to  Genevieve  Forbes  Harris, 
who  entered  the  United  States  posing 
ss  an  Irish  servant  girl,  in  order  to 
^te  the  inside  story  of  Ellis  Island. 
^  any  account  of  American  jour- 
nali®  must  include  Ida  Tarbell,  who 
in  her  day  was  one  of  the  large-scale 
muA-rakers  of  our  social  system. 

Tn  the  years  in  which  I  was  a 
loreign  correspondent,  I  was  never 
aware  of  any  disadvantage  from  being 
a  woman.  It  seemed  to  me  that  there 
Was  an  advantage  rather  than  other- 
Of  course,  I  cannot  really  judge, 
•^nause  I  have  never  been  a  man.  But 
a  great  deal  of  political  journalism 


STOUT  NAMED  VICE-PRESIDENT 

Charles  H.  Stout,  formerly  assist¬ 
ant  to  the  president  of  the  Matrix 
Contrast  Corporation,  New  York,  has 
been  elected  vice-president  of  that 
organization.  Mr.  Stout  will  continue 
to  make  his  headquarters  in  the  com¬ 
pany’s  executive  offices  in  the  Empire 
State  Building,  New  York.  Lon  S. 
Landers  is  president  of  the  Matrix 
Contrast  Corporation  and  C.  Yew- 
dall  is  secretary-treasurer. 


A  burst  of  applause  greeted  his  ges¬ 
ture. 

Miss  Boyd’s  newspaper  career,  which 
began  in  April,  18^,  was  told  in  last 
week’s  Editor  &  Publisher. 


EDWIN  S.  FRIENDLY  Speaking: 

“How  many  publishers  know  what  is  being  taught 
in  schools  in  their  communities  concerning  advertising 
and  newspapers  in  general?  The  text  book  of  adver¬ 
tising  most  commonly  mentioned  in  connection  with 
school  courses  is,  ‘100,000,000  Guinea  Pigs,’  which 
seems  to  share  popularity  with  ‘Your  Money’s  Worth,’ 
and  ‘Skin  Deep.’ 

“These  are  muck-raking  works  which  viciously  ma¬ 
lign  advertising.  They  come  from  the  brains  behind 
the  famous  Consumers  Research,  which  is  dedicated 
to  the  proposition  that  advertising  is  one  of  the  indus¬ 
tries  which  must  be  smeared. 

“The  presence  of  these  works  in  the  schools  merely 
goes  to  show  what  can  be  done  by  a  militant  minority 
when  the  majority  is  either  complacent  or  asleep  so 
far  as  a  particular  issue  may  be  concerned.  How  many 
publishers  have  made  an  effort  to  offset  these  teachings 
by  insisting  that  schools  adopt  at  least  some  book  that 
is  neutral  on  the  subject  of  advertising  and  journal¬ 
ism?’’ 


"Making  Millions  Read  and  Buy," 
Is  the  Answer!! 

This  monumental  work  by  William  A.  Thomson,  Managing  Direc¬ 
tor  Bureau  of  Advertising,  American  Newspaper  Publishers’  Associa¬ 
tion,  covers  the  subject  of  newspaper  advertising  from  market  anal3rses 
to  technical  processes  of  reproduction. 

The  chapter  on  “The  Art  of  Newspaper  Illustration’’  is  something 
that  should  be  read  by  all  interested  in  advertising. 

This  book  is  a  text  book.  Publishers  of  newspapers  should  place  a 
copy  of  it  in  every  school  room  where  advertising  is  taught. 

260  pages — 25  full  page  illustrations — handsomely  bound  and  printed 
— sells  in  regular  trade  for  $3.00 — special  price  in  lots  of  25  to  news¬ 
papers. 
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CANADIAN  PRESS  MOVES 

The  Canadian  Press  recently  com¬ 
pleted  moving  from  the  Mail  and  Ex¬ 
press  Building,  Toronto,  into  newer 
and  larger  quarters  at  44  Victoria 
Street  where  its  activities  will  be  con¬ 
centrated  on  one  floor. 


What  This 
Country 
Needs  .  .  . 

Is  not  a  new  column  but 
a  column  with  a  new  pur¬ 
pose.  A  column  written 
not  to  favor  one  class  or 
party  .  .  .  written  not  out 
of  desire  to  be  witty  about 
nothing  in  particular  .  .  . 
or  even  cynical  about 
something  which  calls  for 
serious  treatment.  .  .  . 
What  this  country  needs 
is  a  column  which  will 
compel  attention  by  its 
sheer  disinterestedness 
and  sincerity  of  purpose. 

DR.  EDMUND  B.  CHAFFEE 

Distinguished  Presbyterian 
Clergyman 

FATHER  R.  A.  McGOWAN 

Nationally-Known  Catholic 
Economist 

RABBI  EDWARD  L.  ISRAEL 

Eminent  .■luthority  in  the  Social 
Field 

are  attracting  nation-wide 
attention  through  their 
comments  on  current  af¬ 
fairs  from  the  religious 
point  of  view  released 
three  times  a  week  on 
Monday,  Wednesday,  and 
Friday.  .  .  . 

A  COLUMN  WITH  A 
NEW  PURPOSE  .  .  . 

The  answer  to  the  demand 
of  millions  of  readers.  . 
The  answer  to  the  need  of 
wide-awake  editors  who 
know  which  way  the  pen¬ 
dulum  of  reader-interest 
is  swinging. 

Send  for  samples  and 
rates  today  .  ,  .  Rates 
are  lotc. 


N.  C.  J.  C. 

NEWS  SERVICE 

"The  News  Agency  of  the 
Religious  Forces'* 

289  Fourth  Avenue 
New  York  City 
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NEW  MEXICO  PAPER  IS  SUCCESSFUL 
WITH  ONE  MAN  ENGRAVING  PLANT 

Clovis  Daily  Now  Turns  Out  Cuts  in  One  Hour  and  Forty 
Minutes — Fitting  Up  Dark  Room  Car  and  Training 
Four  Carrier  Pigeons 


Bj  JACK  PRICE 


JUDGING  from  the  amount  of  dis¬ 
cussion  devoted  by  editors  and 
publishers  to  the  subject  of  news  pho¬ 
tography  at  the  recent  convention,  we 
are  disposed  to  feel  that  some  real 
progress  in  pictorial  journalism  will 
be  made  in  the  coming  months.  From 
all  indications,  there  will  be  many 
new  photograph  departments  installed 
on  the  smaller  dailies  within  a  short 
time. 

It  is  interesting  to  note  that  down 
in  New  Mexico  there  is  only  one 
newspaper  operating  its  own  photo¬ 
graphic  and  engraving  plant.  This 
paper,  with  a  circulation  of  nearly 
5,000  in  a  town  of  10,000  inhabitants, 
has  reason  to  feel  proud  of  its  achieve¬ 
ments.  The  following  letter  from  Jack 
Hull,  editor  of  the  Evening  News- 
Journal  of  Clovis,  speaks  for  itself: 

“I  read  with  interest  your  copy  in 
Editor  &  Purlisher  in  regard  to  photo 
staffs  and  small  newspapers.  It  fell 
right  in  line  with  our  decision  more 
than  a  year  ago  on  this  subject. 

“At  that  time  we  put  in  a  one-man 
engraving  plant,  operated  by  a  youth 
trained  in  the  plant  of  the  manufac¬ 
turer.  It  took  him  a  few  months  to 
become  really  competent  enough  to 
produce  good  stuff,  but  he  is  now 
doing  splendid  work  and  with  sur¬ 
prising  speed.  We  frequently  put  a 
subject  through  from  taldng  a  picture 
to  finished  engraving  in  one  hour  and 
forty  minutes. 

“Clovis  is  a  town  of  10,000.  Our  cir¬ 
culation  is  around  5,000.  Despite  this 
size,  we  are  the  only  newspaper  in  the 
Southwest  with  its  own  photo  staff 
and  engraving  plant. 

“Our  staff  photo  equipment  includes 
•one  speed  Graphic,  with  Kalart  equip¬ 
ment;  three  Vollendas  with  Mendel¬ 
sohn  equipment;  one  National  Gra- 
flex  and  one  movie  camera.  The  nega¬ 
tives  of  all  are  enlarged.  Two  enlarg- 
•ers.  one  for  miniature  stuff,  handle 
the  job.  We  have  two  dark  rooms, 
■one  for  the  engraving  department 
and  one  for  the  photo  staff. 

“We  are  now  equipping  a  panel  job 
delivery  car  as  a  dark  room  for  road 
work  in  emergencies,  and  we  are 
training  four  carrier  pigeons  for  rush 
stuff.  Even  this  rather  elaborate  set¬ 
up  for  a  small  daily  isn’t  as  expensive 
as  it  might  seem,  and  our  circulation 
increase  is  good  testimony  of  what  it 
is  doing  for  us. 

“And,  believe  me,  it  keeps  the  staff 
on  its  toes  in  constant  effort  to  outdo 
all  other  efforts.  That  alone  is  worth 
something. 

“The  only  obstacle  I  see  in  die  way 
of  any  small  daily  getting  into  the 
photo-engraving  and  pix  game  is  a 
staff  with  no  technical  bent  in  its 
members  ...  in  other  words,  a  bunch 
of  deadheads  who  won’t  expend  any 
special  effort  to  put  this  added  attrac¬ 
tion  into  newspaper  operation. 

“I  am  writing  this  solely  to  back 
you  up  in  your  contention  that  they 
‘have  all  got  to  come  to  it.’  ” 

•  «  • 

CHARLES  R.  MUNSON,  advertis¬ 
ing  manager  of  the  Hannibal 
(Mo.)  Courier-Post,  informs  us  that 
his  paper  has  also  made  progress  in 
pictorial  journalism.  Within  the  past 
year  a  photograph  department  has 
been  installed  with  modest  equip¬ 
ment. 

In  addition  to  the  regular  staff  pho¬ 
tographer,  the  paper  is  supplied  with 
pictures  made  by  various  members  of 


other  departments.  His  own  staff 
equipment  includes  a  4x5  speed  Gra¬ 
phic  camera  fitted  with  a  Kalart  speed 
flash  synchronizer.  This  box  is 
equipped  with  an  F.4.5  lens.  There  are 
two  miniature  cameras  and  enlargers 
for  each  type  of  negative.  The  dbrk 
rooms  are  modem  and  designed  to 
handle  all  the  needs  of  the  depart¬ 
ment. 

The  following  paragraph,  quoted 
from  his  letter,  stresses  the  circula¬ 
tion  value  of  proper  pictorial  cover¬ 
age: 

“Hannibal  is  23,000  population  and 
our  circulation  about  8,000.  We  de¬ 
liver  in  the  city  and  27  surrounding 
towns  the  afternoon  of  publication. 
We  find  that  pictures  of  scenes  and 
events  happening  in  our  trade  terri¬ 
tory  have  created  much  favorable 
comment.” 

•  *  • 

OINCE  pictorial  journalism  has  def- 
intely  proved  its  value  as  a 
prestige  and  circulation  builder,  we 
wonder  why  it  has  made  such  slow 
progress?  While  discussing  the  sub¬ 
ject  with  several  owners  of  small 
dailies,  we  were  informed  that  the 
engraving  difficulties  were  the  onlj’ 
obstacles  to  the  permanent  installa¬ 
tion  of  a  photograph  department  on 
their  respective  papers.  On  the  other 
hand,  we  learn  from  Mr.  Hull  of  the 
Clovis  News-Journal  that  this  matter 
can  easily  be  solved.  There  are  at  least 
three  types  of  one-man  engraving 
units  being  manufactured. 

From  a  Pennsylvania  publisher  we 
learned  that  his  paper  has  a  photo¬ 
graph  department,  but  the  cost  of 
courier  service  for  engraving  has  cur¬ 
tailed  his  pictiUT  production  and  cov¬ 
erage.  Since  there  is  no  engraving 
plant  within  50  miles  of  his  town,  it  is 
necessary  to  send  his  art  to  a  plant 
far  from  his  paper.  Time  lost  in  trans¬ 
port  presen'ts  further  serious  obsta¬ 
cles  to  a  more  liberal  use  of  photo¬ 
graphs. 

It  is  reasonable  to  assume  that  the 
expense  of  maintaining  the  messenger 
service  and  the  resulting  failure  ade¬ 
quately  to  illustrate  the  news  would 
have  been  more  than  offset  had  this 
gentleman  equipped  his  paper  with  an 
engraving  plant.  The  lack  of  engrav¬ 
ing  facilities  in  this  case  has  reduced 
the  effectiveness  of  an  otherwise  ef¬ 
fective  photographic  department. 

*  •  • 

IN  order  to  comply  with  the  demands 
for  an  ortho-chromatic  film  having 
the  same  speed  value  of  plates  used 
for  press  work,  the  manufacturers 
have  succeeded  in  producing  one 
which  should  fill  the  bill.  In  the  past 
year  the  trend  toward  films  has  been 
definite.  Plates  were  used  mostly  for 
outdoor  work  because  of  their  speed 
in  daylight.  They  were  also  easily 
handled  when  printed  wet. 

It  is  quite  evident  that  the  news¬ 
paper  market  is  attracting  the  manu¬ 
facturers  of  photographic  materials. 
Until  very  recently  the  foreign  manu¬ 
facturers  have  practically  had  a  mo¬ 
nopoly  on  speed  plates.  We  have  been 
using  fast  plates  made  in  Belgium, 
Austria,  Germany,  France  and  Eng¬ 
land,  but  very  few  of  American  make. 
From  present  indications  much  of  this 
business  will  be  confined  to  our  own 
coimtry  because  of  the  scientific  de¬ 
velopment  which  permits  the  use  of 
this  speed  emulsion  on  films. 

Camera  men,  especially  those  as¬ 


signed  to  cover  sports,  will  appreciate 
the  convenience  of  working  with  a 
lighter  pack.  What  could  be  more  de¬ 
sirable  than  the  combination  of  a 
lightweight  holder  containing  a  de¬ 
pendable  speed  film  responsive  to  day¬ 
light?  If  the  photographer  is  faced 
with  the  problem  of  the  glare  of  sand 
or  water  or  the  brilliant  summer  sun, 
he  can  compensate  the  speed  of  his 
film  by  closing  the  aperture  of  the 
lens  or  speeding  his  shutter,  or  both. 
The  increased  speed  will  enable  the 
photographer  to  stop  his  lens  down 
and  obtain  a  greater  depth  of  focus. 

The  use  of  speed  ortho  films  will 
also  be  appreciated  by  the  art  depart¬ 
ments,  especially  when  the  pictures 
are  brought  in  close  to  the  deadline. 
Due  to  the  greater  contrasts  offered 
by  the  new  films,  they  will  also  pro¬ 
duce  a  whiter  sky,  which  means  less 
retouching  on  the  print.  If  the  photo 
is  made  imder  a  blue  sky  the  ortho 
films  will  give  the  blue  the  value  of 
white,  while  in  pan  stock  the  blue  sky 
will  appear  muddy  or  even  dark. 

With  the  market  offering  several 
new  accessories  for  the  holding  of  wet 
films  for  printing,  the  operator  will  no 
longer  be  hampered  by  this  nuisance. 
It  is  suggested  that  films  should  be 
fixed  in  a  bath  with  sufficient  fresh 
hardener  in  order  that  they  will  stand 
up  under  the  heat  of  the  enlarging 
lamp  without  melting.  When  the  real 
summer  heat  comes  a  formalin  bath 
will  be  of  great  value  in  hardening 
the  emulsion. 


“SAFETY  SERVICE”  APPEARS 


National  Council  Provides  Free 
Material  for  Campaigns 

In  response  to  requests  from  new’S- 
papers,  the  National  Safety  Council, 
Inc.,  of  Chicago,  has  prepared  and  re¬ 
leased  “Safety  Service,”  a  24-page 
safety-feature  broadside  containing 
material  on  subjects  pertinent  to  the 
educational,  engineering  and  enforce¬ 
ment  phases  of  the  traffic  problem. 

The  service  carries  suggestions  for 
local  campaigns;  articles  by  the  gov¬ 
ernors  of  all  the  states  and  by  the  of¬ 
ficers  of  the  National  Safety  Council; 
features  for  safe-driving  contests;  and 
day-by-day  articles  called  "Safe  and 
Sane  Driving.” 

The  Safety  Council  has  declared  a 
new  war  on  highway  carelessness,  in¬ 
difference  and  selfishness.  All  the 
material  in  the  service  may  be  used 
at  any  time  with  or  without  credit  and 
mats  of  the  illustrations  will  be  sent 
free  on  request. 

LARKIN  TO  COVER  LAN  DON 

Lewis  Larkin,  who  has  been  in  the 
United  Press  division  office  in  Kansas 
City  for  the  past  year,  has  been  as¬ 
signed  to  Topeka  to  cover  Governor 
Alf  Landon  in  his  campaign  for  Presi¬ 
dential  nomination. 

The  Wood 

AUTO  PASTER 

• 

Saves  Your  Webs 

Saves  Your  Time 
Saves  Your  Money 


RESTRAINING  WRIT  GRANTED 

Witconain-News  Win*  Ruliai  ^ 
Newspaper  Guild  Strike 

{Special  to  Editor  &  Publishu) 

Milwaukee,  April  27.— Fedmi 
Judge  F.  A.  Geiger,  for  the  eaiig| 
Wisconsin  district  here,  has  granted) 
temporary  injunction  on  the  petitjn 
of  the  Evening  Wisconsin  Co.  and  tk 
Milwaukee  Publishing  Co.,  publirfiB, 
of  the  Wisconsin-News,  restraininjX 
S.  Clark,  regional  director,  and  mat. 
bers  of  the  regional  national  laborn. 
lations  board  from  holding  a  heaiia 
on  the  complaint  of  the  America 
Newspaper  Guild  against  the  pg^ 
lishers.  A  restraining  order  was  ismi 
by  Judge  Geiger  April  21,  pending  i 
hearing  on  the  petition  for  the  injunc. 
tion,  and  as  a  result  the  schedule 
April  23  hearing  was  held  in  abeyance 

The  complaint  before  the  labor  r^ 
lations  board  grew  out  of  the  Guid 
strike  at  the  Wisconsin-News,  whick 
began  Feb.  17.  It  charged  the  pub. 
lishers  with  violation  of  the  Wagnet 
labor  act,  unfair  practices,  intimidi. 
tion  and  coercion  to  prevent  employe) 
from  joining  the  Guild,  and  that  the 
Wisconsin-News  has  refused  to  bar. 
gain  collectively  with  its  editorial  an- 
ployes  represented  by  the  Guild,  allcg. 
ing  that  the  Guild  represents  mote 
than  a  majority  of  the  editorial  em¬ 
ployes  of  the  Wisconsin-News. 

Similar  procechlings  in  other  labor 
difficulties  instituted  here  under  tin 
Wagner  labor  act  have  also  been  en¬ 
joined  in  the  local  federal  court.  Judge 
Geiger  held  that  the  proposed  lain 
board  hearing  would  be  “an  unwar¬ 
ranted  invasion  of  the  right  of  tk 
newspaper  to  conduct  its  own  bua- 
ness.”  It  is  expected  that  Robert  E, 
Rissman,  regional  labor  board  attor¬ 
ney,  will  take  an  appeal  to  the  fedeni 
circuit  court  of  appeals  from  Judge] 
Geiger’s  decision.  ij 


Want  Actionli 


Grafic.rcd  by  Edmund  Friek,  h' 


Then.  You  Wanta 

SERIES  D  GRAFLEX! 

It's  one  thing  to  snap  a  high  jumper  in  tail* 
.  .  it’s  quite  another  to  get  such  •  picM* 

clearly — with  life-like  sparkle  and  brilliaw 
More  and  more  press  photographers  are  chooM 
the  Series  D  GRAFLEX  for  this  exactiiw  y** 
This  American-made  camera  is  specially 
to  get  superior  pictures  under  difficult  conditio*- 
An  interchangeable  Icnsboard  affords  a  wide  Mg 
of  utility.  Its  revolving  back  facilitates  in^ 
taneous  placement  of  mm  for  either  vertical  a 
horizontal  subjects.  An  automatic 
prevents  the  entraiKe  of  too  much  sky  or  sunlip 
And  25  shutter  speeds  from  1-5  to  1-1000,  inem- 
junction  with  time,  as.sure  a  range  of 
control  to  match  every  subject  Manufactuiw 
in  two  sizes:  3K  x  and  4x5.  At  0“ 
GRAFLEX  dealers'. 


SeiKl  today  for  our  nw  Iw 
catalog  of  GRAFLEX 
GRAPHIC  Cameras  lol 
Accessories  Use 
below  i  f  you  desire  F«sa 
Graflex  Corporation.  Dtft 
EP-4.  Rochester,  N-  i 


FOLMER  GRAFLEX  CORPORATION 
DEPT.  EP-4,  ROCHESTER,  N.  Y. 

Please  send  me  your  new  free  catalog  of 
LEX  and  GRAPHIC  All-Americarwiiade  Csnr 
eras  and  Accessories. 


Name. 


Address  _ 

City _ State 
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•UR  OVN  VORLT) 

"or  Letters 


WE  wonder  what  man  of  note  in  to  that  end  is  given  all  the  force  of 
arts,  letters,  industry,  commerce,  Hearst’s  personal  command, 
even  politics,  has  received  so  much  That  assumption  may  or  may  not  be 
ijiamphical  attention,  principally  hos-  true,  and  there  is  no  purpose  to  quib- 
^as  has  come  to  William  Randolph  ble  about  it  here.  Hearst  on  several 
in  recent  years.  The  flood  was  occasions  has  accepted  public  respon- 
•uanent^  last  week  by  another  “un-  sibility  for  acts  of  his  newspapers  of 
■prized  biography ’’entitled  “Hearst,  which  he  probably  had  no  advance 
Lord  of  San  Simeon,”  by  Oliver  Carl-  knowledge,  nor  detailed  information 
an  and  Ernest  Sutherland  Bates.  Both  after  the  fact.  Even  against  indisput- 
Bt  educators,  without  newspaper  ex-  able  proof  that  his  papers  were  wrong, 
perience,  and  their  book  seems  to  be  the  publisher  has  defended  his  subor- 
J^ther  wave  in  the  counter-attack  dinates  against  public  attack,  and 
of  the  teachers  against  the  publisher’s  maintained  that  their  representations, 
jlurges  of  communistic  influence  in  however  erroneous  in  detail,  were  true 
^tmerican  schools  and  colleges.  in  the  mass. 

Xhis  book  is  readable  and  contains  It  is  a  quality  appreciated  by  news- 
Bveral  sustained  chapters  of  excellent  papermen,  but  it  is  one  by  which  un- 
jiiting.  It  avoids  almost  entirely  the  scrupulous  subordinates  have  often 
otreme  bias  and  angry  bitterness  tha-t  led  W.  R.  Hearst  into  troubles  that  he 
(jetracted  from  another  recent  unau-  did  not  seek. 

Ihorized  biography— “Imperial  Hearst”  With  the  largest  newspaper  organi- 
_and  it  passes,  with  har^y  more  than  zation  in  the  country,  Hearst  has  had 
notion,  phases  that  the  previous  book  plenty  of  difficulty  in  finding  the  right 
wxked  into  chapters.  While  “Imperial  man  for  every  executive  duty,  and 
Hjjrst”  is  the  better  documented  there  is  no  question  that  he  has  em- 
book,  “Lord  of  San  Simeon”  presents  ployed  his  ^are  of  scoundrels  and 
patinent  facts,  hypotheses  and  con-  scatterbrains  side  by  side  with  men  of 
and  draws  fewer  far-fetched  the  highest  integrity  and  ability.  With 
inferences  to  support  a  preconception,  his  ready  assumption  of  full  responsi- 
Retders  of  the  first  put  Ae  book  down  bility  for  all  his  papers  do,  it  is  easy 
with  the  idea  that  not  one  of  Hearst’s  for  a  hostile  biographer  to  charge  him 
acts  since  his  young  manhood  is  with  actions  he  neither  directed  nor 
worthy  of  praise;  Carlson  and  Bates,  sanctioned.  A  less  autocratic  nature 
!  thffliE**  they  admire  him  little,  con-  might  have  admitted  the  fault  and 
[  code  that  he  and  his  newspapers  have  disavowed  it.  Hearst  preferred  to  keep 
many  times  merited  public  gratitude,  his  front  intact,  even  at  the  price  of 
More  sharply  than  any  previous  leaving  on  public  record  statements 
I  laographers,  they  have  drawn  the  which  indict  him  of  personal  guilt  for 
picture  of  the  background  in  which  journalistic  acts  difficult  to  defend. 
William  Randolph  Hearst  was  reared.  While  “Imperial  Hearst”  proclaimed 
They  find  in  his  career  evidences  of  its  intention  to  avoid  references  to 
I  split  personality,  in  which  the  ac-  Hearst’s  personal  life,  “Lord  of  San 
quiative  domineering  nature  of  his  Simeon”  proposes  frank  treatment  of 
1  fathar  gradually  dominated  the  kindly  the  subject,  as  it  affected  the  public 
i  synqathy  that  his  mother  manifested  life,  reputation  and  general  develop- 
j  to  all  throughout  her  life.  One  state-  ment  of  the  subject.  Neither  contrib- 
mmt  that  is  news  to  this  reviewer  is  utes  much  that  has  not  been  widely 
that  the  Son  Francisco  Examiner  was  known  and  gossipped  for  years, 
not  moribund  when  Senator  George  A  well-integrated  book,  “Lord  of 
Hearst  turned  it  over  to  his  son  in  San  Simeon”  is  still  no  more  than  a 
March,  1887,  but  was  in  fact  a  strong,  biographical  sketch  of  a  man  who  re- 
flourislung  Democratic  morning  paper,  mains  enigmatic  after  it,  both  to  au- 
made  so  by  the  acumen  of  Senator  thors  and  readers.  At  the  end,  the 
Hearst  in  employing  the  best  avail-  informed  reader  knows  that  Hearst 
able  talent  and  spending  money  freely  has  had  a  successful  newspaper  ca- 
frcm  the  time  of  his  purchase  of  the  leer,  partly  through  inherited  wealth 
dying  Evening  Examiner  in  October,  and  partly  through  his  own  great  and 
j  1880.  W.  R.  Hearst  made  the  most  of  original  tcdents;  that  his  political  am- 
:  the  strong  take-off.  bitions  failed  for  several  reasons;  that 

Hearst’s  advent  in  New  York  is  he  has  been  extraordinarily  success- 
adequately  treated,  as  is  his  part  in  ful  as  an  operator  of  large  enterprises 
stirring  up  the  war  fires  to  their  blaze  outside  of  joiurnalism;  that  in  recent 
in  1898.  His  political  ambitions  are  years  his  youthful  enthusiasm  for  po- 
delineated  with  a  stern  hand,  and  the  litical  changes  has  been  replaced  by 
psychoanalytical  authors  date  from  his  consciousness  of  his  great  wealth  and 
repeated  disappointments  in  this  field  the  wish  to  protect  his  holdings;  that 
Hearst’s  loss  of  interest  in  idealistic  he  regards  as  communistic  and  de- 
poUtical  opportunism.  ’Thenceforth  testable  modern  phases  of  ideas  he 
they  find  him  a  man  of  business.  Con-  advocated  in  youth;  that  he  has  al- 
^  ceding  that  organized  labor  has  been  ways  liked  the  company  of  beautiful 
uniformly  well  treated  by  the  Hearst  women;  that  he  pays  his  trusted  lieu- 
press.  and  that  many  labor  leaders  tenants  lavishly;  that  his  employes 
and  their  followers  have  regarded  the  (like  millions  of  others)  took  three  10 
Hearst  newspapers  as  friends,  the  au-  per  cent  salary  cuts  during  the  de- 
thors  hold  that  Hearst  got  much  more  pression,  while  his  corporations  con- 
from  the  relationship  than  he  gave.  tinned  to  pay  dividends;  that  his  taste 
The  only  definite  evidence  to  sup-  in  art  and  antiques  is  expert  and  om- 
port  the  thesis  that  Hearst  is  Fascist  nivorous.  Much  of  this  the  informed 
or  anti-labor  comes  in  the  story  of  reader  knew  or  suspected. 

Ihe  1934  strike  on  the  San  Francisco  He  will  not  be  able  to  decide  from 
waterfront.  Hearst  was  in  Europe  any  biography  so  far  printed  of  Hearst 
then,  had  visited  Hitler  in  Germany,  how  the  arch- villain  that  most  of  them 
oud  when  the  general  strike  menaced  depict  has  managed  to  survive,  much 
Sm  Francisco,  the  publisher  cabled  less  prosper  greatly,  through  half  a 
his  newspapers  an  account  of  the  cerrtury  of  American  journalism.  He 
futile  British  general  strike  in  1926.  will  still  be  xmable  to  explain  this  sur- 
^ere  is  no  evidence  that  he  had  any  vival  of  13th  Century  feudalism  in  the 
hulher  part  in  the  leadership  which  industrial  democracy  of  1936.  That 
broke  the  San  Francisco  strike,  but  seems  to  this  reviewer  the  real  story 
activity  of  John  Francis  Neylan  of  William  Randolph  Hearst. — A.  T.  R. 


-  NEWSPAPER  WOMEN  FROLIC 

THE  FIRST  LADY  Roosevelt  Attend*  Front  Page 

_  Bali  Sponsored  by  N,  Y.  Group 

The  annual  Front  Page  Ball,  given 
April  24  at  the  Hotel  Astor  by  the 
New  York  Newspaper  Women’s  Club, 
was  feattored  by  the  appearance  of 
outstanding  personalities  of  the  news¬ 
paper  profession.  The  entertainment 
was  a  decided  break  from  the  prece¬ 
dent  of  former  years,  turning  the  spot¬ 
light  of  publicity  from  the  Broadway 
celebrities  to  the  newspaper  workers. 

’The  “Seventh  Sports  Final,”  as  the 
event  was  called,  presented  two  horse 
races  in  the  grand  ballroom  (with  live 
horses  on  a  treadmill),  and  a  complete 
“oral”  newspaper  as  a  burlesque  skit 
on  the  stage. 

Mrs.  Franklin  D.  Roosevelt  appeared 
as  a  member  of  the  working  press, 
with  her  son,  John,  and  her  son-in- 
law  and  daughter,  Mr.  and  Mrs.  John 
Boettiger. 

Miss  Primella  Wood,  president  of  the 
club,  headed  the  executive  committee. 
Mrs.  Ogden  Reid  was  chairman  of  the 
Mrs.  Franklin  D.  Roosevelt  (center)  reception  committee, 
appears  as  a  member  of  the  working  Publishers  of  New  York  newspapers 
press  and  as  guest  of  honor  at  the  14th  and  officials  of  press  syndicates  and 
Annual  Front  Page  Ball  given  hy  the  their  wives  acted  as  patrons  and  pa- 
Newspaper  Women’s  Club  at  the  Hotel  tronesses  for  the  ball.  They  were  Mr. 
Astor  On  the  left  is  PruneUa  Wood,  Mrs.  Hugh  Baillie,  Mr.  and  Mrs 
pre^dent  of  the  Club ;  and  on  the  right  ^  V.  Connolly,  Mr.  and  Mrs.  Kent 

IS  Mrs.  Ugden  Keid,  chairman  of  the  j  H  wn*  ns  t\ 

reception  committee,  and  vice-president  Coope^Mr.  ^d  Mr^  WiUiam  T  De- 
of  the  New  York  Herald  Tribune.  Wdham  I^ndolph 

■■  Hearst,  Mr.  and  Mrs.  Roy  W.  Howard^ 

The  Immigration  Information  Bu-  and  Mrs.  Charles  B.  McCabe,  Mr. 

reau  has  just  brought  out  a  new  and  Mrs.  George  W.  Markey,  Mr.  and 
publication,  ’The  Morton  Allen  Di-  Joseph  MedUl  Patterson,  Mr. 

rectory,  bearing  the  imprint  of  the  and  Mrs.  Ogden  Reid,  Mr.  and  Mrs. 
Bernard  Publishing  Company  and  David  Stem  and  Mr.  and  Mrs.  Ar- 
selling  for  $10.  The  work  lists  the  thur  Hays  Sulzberger, 
arrivals  of  European  passenger  ships  - 

ASSOCIATED  PRESS  CHANGES 

New  York  begms  with  1890  but  in  ,  o  i  r  i  r 

the  case  of  other  ports,  starts  with  the  formerly  of  the 


it  •  associated  PRESS  CHANGES 

New  York  begms  with  1890  but  in  ,  o  i  r  i  r 

the  case  of  other  ports,  starts  with  the  Mannerly  of  the 

year  1904.  The  book  will  have  par-  employed  in 

ticular  value  for  foreigners  wisffing  New  Yo^  featime  service  of  The 
to  take  out  citizenship  papers  and  as 

a  reference  work  for  newspaper  of  the  Omaha  World-Herald,  has  ]omed 
libraries  New  York  photo  service.  George 

*  *  «  R.  Zielke,  of  LaCrosse  (Wis.)  Tribune, 

TV  TiTF  PFRinniPAiQ  joined  the  Milwaukee  staff  April  20. 

IT  u  H  7  t  V  ^  t  u  Carl  Albracht,  of  the  Erie  Dispatch 

Harold  B.  Hinton,  ATrw  York  Ttmcs  Wash-  tt  u  ^  *.1- 

ington  correspondent,  “To  Keep  America  Out  herald,  hM  become  a  mem^r  of  ffie 
of  War,”  April  Cunent  History.  In  the  same  Pittsburgh  bureau.  E.  L.  Almen  has 
issue.  “The  Reviving  Theatre,”  by  John  K.  been  transferred  from  the  Madison, 
Hutchens,  New  York  Times  drama  critic.  Wis.,  bureau  to  the  Chicago  office. 

Neso  Republic,  April  22nd,  “Journalism  Un-  William  L.  Joyce,  supervisor  of  traf- 
der  Dictatorship,”  a  translation  by  the  Man-  engineering  of  the  Boston  office  of 
Chester  Guardtan  of  instructions  sent  by  the  ,,  .  •  ,  j  t>_  i.  i.  s 

Italian  government  to  all  Italian  newspapers.  Associated  Press,  has  been  trans- 

“Fnai.nH  feJ^ed  to  the  Providence  (R.  I.)  Jour- 


Italian  government  to  all  Italian  newspapers. 

“England  and  Egypt,”  by  Vincent  Sheean, 
April  25th  Saturday  Eveninci  Post. 


nal  and  Evening  Bulletin  AP  bureau. 


Simeon  D.  Fess  wrote  “What  Shall  the  .  Nlcholson,  formerly  with  Ae 

Harvest  Be?”,  an  article  discussing  tthe  basic  Miami,  Fla.,  bureau,  succeeds  him. 
principles  involved  in  the  policies  of  the  Roose-  Robert  Smith  of  the  day  staff  has  been 
velt  administration.  Saturday  Evening  Post,  named  traffic  engineer.  Frank  Nevers, 
The  Post  also  runs  a  short  story  with  an  of  fhg  Boston  Globe  AP  bureau,  has 
Ethiopian  setting.  ‘“-In  Love  and  War.”  transferred  to  the  new  wire, 

by  Gordon  MacCreagh.  ^ 


Ethiopian  setting.  “ — In  Love  and  War,’’ 

by  Gordon  MacCreagh. 

“Bush  Brigades  and  Blackamoors,”  by  Lau¬ 
rence  Stallings,  April  American  Mercury. 

Stanley  Walker  wrote  “Los  Angeles  Shuts 
the  Door.”  lead  article  April  25th  To-Day. 
Don  Wharton’s  “Press  Conferences  Go  Mod¬ 
ern”  is  in  the  same  issue,  also  “Derby  Day,” 
by  Lewis  B.  Funke  of  the  New  York  Times. 

“Jim  Curley  and  Ilis  Gang,”  by  Louis  M. 
Lyons  of  the  Boston  Globe.  Nation  April  29th. 

Senator  A.  II.  Vandenberg  writes  about  the 
Civil  Service  in  the  current  Saturday  Evening 
Post  under  the  title,  “The  Gang’s  -All  Here.” 

.April  Review  of  Reviews  continues  to  dis¬ 
cuss  the  political  temper  of  the  country  as  seen 
hy  prominent  newspaper  editors.  In  an  article 
entitled  “Missouri  to  the  Rockies,”  the  follow¬ 
ing  give  their  opinions:  H.  J.  Haskell,  Kan¬ 
sas  City  Star;  Walter  M.  Harrison,  Daily 
Oklahoman  and  Oklahoma  City  Times;  Wil¬ 
liam  Allen  White,  Emporia  Gacette,  and  James 
E.  Lawrence,  Lincoln  Star. 

Revinv  of  Reviews  also  runs  “Mussolini’s 
Dream  of  Empire,”  by  Hiram  Motherwell  who 
says,  in  substance,  that  the  Ethiopian  campaign 
is  only  practice  and  that  Mussolini’s  real  in¬ 
terest  lies  in  the  Balkans. 

In  the  same  publication  Roger  Shaw  makes 
an  interesting  prediction.  On  his  regular  fea¬ 
ture  page,  “Behind  the  Foreign  News,”  he 
prophesies  that  the  Ukraine  will  be  the  focal 
point  of  the  next  World  War. 


The  Writer’s 
1936  Year  Book 

edited  by  Aron  M.  Matkieu 
on  sale  at  all  newsstands  for  35c 
The  Writer’s  1936  Year  Book  la  a  big 
Illustrated  annual  of  the  writing  pro¬ 
fession  Issued  by  WRITER’S  DIGEST. 
Some  of  the  feature  articles  contained 
this  year  are: 

How  to  Syndicate  Your  Own  Column 
Editorial  Requirements  of  AU  Re¬ 
liable  Fiction  Magazine 
The  Master  Fiction  Plot 
"The  Perfect  Job 

5,000  Original  Detective  Story  Plots 
What  Saturday  Evening  Post  Buys 
Contributors  to  the  Writer’s  1936  Year 
Book  are  aU  able  nationally  known  pro¬ 
fessional  writers.  If  you  are  a  writer, 
discover  this  splendid  annual  of  the  pro¬ 
fession. 

PRICE  3Sc 

mail  order  promptly  filled 

WRITER’S  DIGEST 

22  East  12tb  St.  Cincinnati,  O. 
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ANPA  RESOLUTIONS  DO  NOT  FORCE 
ISSUE  ON  STANDARD  CONTRACT 

Future  Recog^nition  of  Agencies,  Not  Present  List,  Affected  by 
Last  Week's  Action — But  “House  Agencies”  Will  Get 
Short  Shrift — Other  Advertising  Sidelights 
By  ROBERT  S.  MANN 

The  ANPA  resolutions  adopted  last 
week  in  regard  to  recognition  of 
advertising  agencies  do  not  mean  any 
peremptory  demand  that  all  agencies 
adopt  the  standard  advertising  con¬ 
tract  with  its  standard  conditions  gov¬ 
erning  the  purchase  of  space,  it  be¬ 
came  evident  this  week.  Some  agency 
men,  while  expressing  satisfaction 
with  the  aim  of  the  resolutions,  had 
contended  that  the  mere  use  of  a  dif¬ 
ferent  form  of  contract  should  not 
cause  cancellation  of  an  agency’s 
recognition  if  the  agency  is  otherwise 
satisfactory  to  the  newspaper  pub¬ 
lishers. 

Careful  reading  of  the  resolutions 
shows  that  there  is  no  mention  of  can¬ 
cellation  in  the  resolution  dealing  with 
the  standard  order  blank,  and  L.  B. 

Palmer,  general  manager  of  the  ANPA, 
explained  that  it  was  aimed  at  im- 
recognized  agencies  applying  for  rec¬ 
ognition  in  the  future.  Here  is  the 
text  of  this  resolution; 

“Resolved,  that  use  of  the  standard 
form  of  contract  and  the  standard  con¬ 
ditions  shall  be  a  requirement  for  rec¬ 
ognition  as  an  advertising  agency.” 

However,  reading  of  the  report  of 
the  ANPA  Committee  on  Advertising 
Agents  in  connection  with  the  resolu¬ 
tion  indicates  a  determined  drive  to 
get  rid  of  unusual  contract  forms,  each 
of  which  requires  study  when  re¬ 
ceived  in  the  newspaper  office.  The 
recognition  of  agencies  already  on  the 
ANPA  list  may  be  reviewed  at  any 
time,  but  permission  is  obviovisly  the 
present  plan. 

•  •  * 

No  “House  Agencies” 

AS  regards  the  other  ANPA  reso¬ 
lution,  aimed  at  maintaining  the 
independence  of  advertising  agencies, 
the  situation  is  quite  different.  This 
measure  calls  flatly  for  cancellation  of 
recognition  “of  any  agent  not  operat¬ 
ing  as  an  independent  contractor,  or 
not  assiuning  full  and  sole  liability  for 
payment  for  services  rendered  under 
his  contract” 

No  case  is  now  known,  Mr.  Palmer 
said,  of  an  agency  on  the  ANPA  rec¬ 
ognition  list  which  is  not  operating  as 
an  independent  contractor.  A  year 
ago  a  survey  of  the  situation  revealed 
three  agencies  acting  under  the  law 
of  agents  for  disclosed  principals,  but 
all  have  changed  their  methods  of  op¬ 
eration  and  taken  the  status  of  inde¬ 
pendent  contractors,  Mr.  Palmer  ex¬ 
plained. 

As  readers  of  this  paper  will  recall, 
the  depression  brought  a  few  scat¬ 
tered  attempts  by  agents  to  evade  full 
responsibility  for  payment  for  space 
bought,  but  there  are  few  principles 
of  agency  relations  more  firmly  up¬ 
held  by  publishers  than  that  of  deal¬ 
ing  with  the  agency  as  an  independent 
contractor. 

•  *  • 

Not  Quite  a  Precedent 

Re  scattered  complaints  from  wom¬ 
en’s  organizations  about  too  near 
approach  to  nudity  in  advertising  il¬ 
lustrations,  as  recently  mentioned  in 
this  department,  we  find  Gussow, 

Kahn  &  Co.,  New  York  agency,  ap¬ 
propriating  a  bouquet  for  its  maga¬ 
zine  campaign  for  Yolande  silk  imder- 
wear  (Yolande  &  Miskend,  Inc.,  New 
York),  on  the  groimd  that  it  uses 
“fully  clothed”  models.  But  we  can’t 
go  along  on  the  claim  that  this  sets 
any  precedent  What  lor  instance. 


about  the  old  slogan,  “You  must  know 
she  wears  them”? 

•  *  * 

What  People  Are  Buying 

The  battle  of  business  is  a  battle 
in  a  fog — at  least  to  watchers  on 
a  hilltop,  and,  we  suspect,  to  a  great 
many  of  the  generals.  Whether  a  new 
product  or  a  lowered  price,  or  a 
big  advertising  campaign  gains  ground, 
or  is  stopped  dead  by  public  in¬ 
difference,  or  is  actually  pushed  back 
by  more  powerful  or  more  alert  com¬ 
petition — that  can  only  be  guessed  at 
by  outsiders. 

In  Milwaukee  territory,  however, 
the  business  student  can  get  a  good 
view  of  the  effects  of  business  strategy 
upon  the  consumer,  thanks  to  the 
comprehensive  “Consumer  Analysis” 
of  the  Milwaukee  Journal,  now  avail¬ 
able  in  its  13th  annual  edition. 

In  the  great  coffee  battle,  for  in¬ 
stance,  Chase  &  Sanborn  leaped  ahead 
of  Maxwell  House  for  the  first  time, 
taking  17.0  per  cent  of  the  packaged- 
coffee  buyers  against  8.6  per  cent  in 
1935.  Maxwell  House  at  the  same 
time  dropped  from  11.4  per  cent  to 
6.6  per  cent.  Ahead  of  both,  however, 
came  A.  &  P.’s  Eight  O’Clock  with 
25.4  per  cent  of  the  market,  and  Hills 
Bros.,  with  17.8  per  cent.  ’These  four 
took  two-thirds  of  the  market,  which 
incidentally,  has  expanded  to  87.0  per 
cent  of  the  families  in  Greater  Mil¬ 
waukee  as  more  and  more  buyers 
turned  away  from  bulk  coffees. 

Despite  Milwaukee’s  reputation,  the 
survey  reports  that  the  coffee  drinkers 
outnumber  the  beer  drinkers.  ’The 
brewers  did  fairly  well,  however; 
families  buying  bottled  beer  increased 
from  49  per  cent  in  1935  to  61.5  per 
cent  in  1936,  and  at  the  same  time  7 
per  cent  of  families  began  buying 
canned  beer,  not  hitherto  available. 
MUler  led  the  bottled  beer  list,  with 
41.7  per  cent  of  the  bottled-beer  users, 
while  the  better-known  nationally 
Blatz,  Schlitz,  and  Pabst  ranked  sec¬ 
ond,  third  and  fifth  with  12.4  per  cent, 
8.3  per  cent  and  6.6  per  cent  respec¬ 
tively.  In  canned  b^r  it  was  Pabst. 
Schlitz,  and  Blatz,  with  respective 
percentages  of  74.3,  19.3  and  6.4. 

Similar  tables  in  the  booklet  show 
buying  preferences  in  a  himdred  lines, 
of  whidi  something  more  than  half 
are  grocery  products.  Housewives,  it 
is  shown,  have  been  swinging  away 
from  soap  Bakes  and  chips  to  granu- 
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Per  capita  food  expendi¬ 
tures  in  Rhode  Island,  as 
revealed  by  the  Census 
of  American  Business  are 
48.2  per  cent  above 
national  average. 

PROVIDENCE 

iJOURNAL-BULLETINl 


lated  soap  or  beads,  with  Rinso  lead¬ 
ing  Oxydol  and  Super  Suds  in  the 
latter  division  but  by  a  reduced 
margin.  .  .  Families  using  electrical 
refrigeration  increased  from  2  per  cent 
in  1929  to  26  per  cent  in  1936. . .  Candy 
bars  have  declined  in  popularity,  pos¬ 
sibly  because  of  competition  of  other 
sweets  ...  or  maybe  liquors. . .  Brands 
of  razor  blades  have  increased  from 
43  in  1931  to  151  in  1936,  but  142  of 
them  fall  below  1  per  cent  of  users, 
and  the  142  together  account  for  only 
11.2  per  cent.  .  .  Gillette  continues  to 
sell  more  than  half  the  shavers,  and 
with  the  Gillette-made  AutoStrop  and 
Probak  takes  more  than  two- thirds. . . 
Brushless  shaving  creams  have  ad¬ 
vanced  at  the  expense  of  old-style 
shaving  creams  .  .  .  and  tooth  powders 
have  shot  far  ahead  of  tooth  pastes 
in  the  last  two  years.  .  . 

Such  is  the  story  that  might  be 
told  some  day  for  the  whole  nation. 
The  Journal  uses  a  plan  of  mailing 
questionnaires  to  housewives,  checking 
them  with  her  personally  when  she 
brings  them  to  the  office,  and  reward¬ 
ing  her  with  a  shopping  bag  filled 
with  full-sized  and  sample  packages 
of  well-known  products. 

“EHRET’S  EXTRA”  BACK 

“Elhret’s  Extra”,  pre-prohibition  draft 
beer,  will  be  on  sale  again  about  June 
15  by  George  Ehret  Brewery,  Inc., 
Brooklyn.  Before  prohibition  sales  of 
Elhret’s  Brew  in  the  New  York  area 
were  over  1,000,000  barrels  annually. 
Newspaper  and  outdoor  advertising 
will  be  used.  The  accoimt  is  handled 
by  Ferry-Hanly  Company,  New  York. 

HAS  FESTIVAL  ACCOUNT 

'The  City  of  Providence  (R.  I.)  has 
retained  George  W.  Danielson,  adver¬ 
tising  consultant,  to  handle  the  ad¬ 
vertising  of  its  Fashion  Festival  in 
June,  an  event  in  its  Tercentenary 
program. 


289s237 

was  the  average  net  paid  dally  cir 
culatlon  of  The  Baltimore  Sun  (Morn¬ 
ing  and  Evening  Issue)  for  the  month 

MARCH,  1936 

This  represents  A  GAIN  OF  11,357 
OVER  MARCH.  1935  ...  The  Sunday 
Sun  circulation  averaged  203,414 
per  Sunday  for  March,  1936 — a  gain 
of  5,786  over  March,  1935. 

Everything  in  Baltimnre 
Revolve*  Around 

THE  aSSb  SUN 

Morning  Evening  Sunday 
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ouNG  Ideas! 


Are  keyed  to  the  tempo 
of  todayl  That’s  why  pro¬ 
gressive  Philadelphians 
have  made  the  Philadel¬ 
phia  Record  America's 
fastest  growing  standard 
size  morning  newspaper  I 
The  “young  ideas”  of 
this  great  market  can 
make  your  advertising 
profits  grow  just  as  rapid¬ 
ly  I 

Over  the  past  eight  years, 
the  Record  gained  31% 
in  total  advertising  line¬ 
age.  Other  Philadelphia 
papers  lost  42%.  Proof 
that  advertising  dollars  go 
where  results  are  greatest  I 

PHILADELPHIA 

RECORD 


AMONG  ADVERTISING  FOLK 

Sage  &  Mullims,  recently 
Seattle  agency,  has  added  to  its  sw 
Clifford  C.  Hiddleston,  account  execa. 
tive,  and  Miss  Marjorie  McPhersor 
production  manager.  Miss  McPham 
was  formerly  in  advertising  age^ 
work  in  San  Francisco  and  Mr.  Hii 
dleston  was  formerly  in  the  advertidu 
departmerrt  of  the  International  ^ 
Co.  at  St.  Louis. 


Walter  S.  Haynes,  formerly  adve. 
tising  manager  for  Fortnum  & 
and  B.  Altman  &  Company,  has  joinec 
Kenyon  &  Eckhardt,  Inc.,  New  York 
agency,  as  a  member  of  the  copy  stag 
Hazel  Meyer,  former  associate  etfi- 
tor,  advertising  manager  and  featutt 
writer  for  the  Port  Washington  (Ll) 
Times-Post,  has  resigned  to  become  i 
copywriter  with  A.  M.  Sneider  &  Co. 
New  York. 


Emerson  Brewer  has  resigned 
advertising  manager  for  Shenlev 
Products. 

Huntington  Sharp  has  joined  the 
photographic  editorial  staff  of  Nm 
Week.  Mr.  Sharp  was  formerly  in  tie 
i-esearch  department  of  Geyer,  C«r. 
nell  &  Newell,  Inc.,  and  previous  widi 
Simmons-Boardman  Publishing  Cop. 

Earl  J.  Opal  has  been  made  sala 
manager  of  Standard  Air  Conditkmi^ 
Inc.,  a  division  of  American  Radiator 
&  Standard  Sanitary  Corporation.  He 
was  merchandising  manager  for  the 
past  four  years  of  the  Air  Conditko- 
ing  Department  of  General  Electiic 
Company. 


Old  John  PnbUc 


doesn't  like  to 
strain  his  eyes 


No  matter  how  important 
your  columns  may  seem 
to  you,  they  are  only  important 
to  him  when  he  gets  their  pur¬ 
port  easily — as  a  pleasure 
rather  than  a  duty. 


John  never  says,  “My  eyes 
hurt.”  But  when  they  do  he 
has  a  potent  means  of  letti^ 
the  fact  be  known.  He  simply 
ceases  to  be  “your”  puWic. 
Don’t  send  him  an  oculist,  1^ 
serve  him  with  a  paper  in  wluch 
every  element  of  production 
including  stereotyping,  works 
together  for  clarity  and  easy, 
attractive  reading. 


rely  on  Certified  Mats 
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STANDARD  OF  INDIANA 
STARTS  HUGE  DRIVE  i 

1,600  Dailies  and  Weeklies  Will  Be 
U««d  Promoting  Gas  Sales  and 
“World’s  Greatest  Road 
Test” 

(Special  la  ICoiTOs  &  Publisher) 

Chicago,  April  29 — Standard  Oil 
Company  of  Indiana  is  appealing  di¬ 
rectly  to  the  motorists’  t^ift  instinct 
in  launching  a  smashing  advertising 
campaign  in  approximately  1,600  daily 
and  weekly  newspapers,  inviting  300,- 
000  midwest  automobile  drivers  to 
take  part  in  the  “world’s  greatest 
road  test”  to  "leam  the  truth  about 
gasoline  mileage.” 

The  big  drive  will  get  under  way 
Hay  1  with  full-page  copy  appearing 
in  color  in  61  metropolitan  newspa¬ 
pers  and  black  and  white  ads  of  some¬ 
what  smaller  size  in  600  dailies.  The 
advertising  program  also  includes 
about  1,000  weeklies,  28  farm  papers, 
outdoor  posters  and  station  banners. 

No  radio  will  be  used  in  this  unusual 
spring  and  sununer  gasoline  advertis¬ 
ing  campaign. 

Details  of  the  plan,  as  outlined  here 
today  by  Standard  Oil  officials,  indi- 
ate  the  company  has  taken  cogni¬ 
zance  of  the  fact  that  motorists  have 
been  subjected  to  conflicting  and  often 
otravagant  claims  about  gasoline 
mileage.  By  making  it  worthwhile 
for  motorists  to  tabulate  and  turn  into 
the  Standard  Oil  Company  the  “day- 
b]r-day”  facts  about  their  driving 
hidtits,  it  is  expected  that  valuable 
information  concerning  gas  mileage 
will  be  secured. 

Special  record  books  and  identifica- 
tk»  emblems  are  being  provided  the 
latter  to  be  attached  to  the  license 
plates  of  cars  participating  in  the 
road  test  to  designate  them  as  “re¬ 
search  test  cars.”  Drivers  of  auto¬ 
mobiles  entering  this  test  will  not  be 
required  to  use  Standard  Oil  prod¬ 
ucts  exclusively,  but  will  be  requested 
to  make  an  accurate  record  of  what¬ 
ever  brand  of  gasoline  and  motor  oil 
they  use  during  the  65-day  test  period. 

A.  N.  Steele,  Standard  Oil  adver- 
tismg  manager,  in  outlining  the  cam¬ 
paign,  pointed  out  the  program  is 
unique  in  that  it  is  “advertising  with¬ 
out  a  claim  in  it.”  The  company  is 
using  the  most  extensive  and  inten¬ 
se  schedule  of  newspaper  advertis¬ 
ing  in  its  history,  he  said,  to  inform 
the  motoring  public  of  the  road  test. 
Frequent  insertions  will  follow  the 
<^)ening  advertisement,  reporting  the 
progress  of  the  test  Later  ads  are 
promised  to  be  of  an  entertaining 
nature. 

“We  are  endeavoring  to  be  con¬ 
structive  and  not  controversial  in  this 
campaign,”  said  Mr.  Steele.  “We  are 
asking  motorists  to  make  their  own 
tats  and  leam  the  truth  about  gaso¬ 
line  mileage.” 

The  idea  was  pre-tested  in  Chicago 
before  the  company  decided  upon 
launching  the  program  throughout  its 
t^tory.  Complete  arrangements 
Mve  been  made  for  tabulating  the 
data  turned  in  to  the  company  by 
test  car”  drivers.  Ellectric  tabulat¬ 
ing  machines  will  be  used  in  this 
work. 

An  extensive  series  of  dealer  meet¬ 
ings  have  been  held  throughout  the 
inarketing  territory.  The  entire  ad¬ 
verting  program  heis  been  prepared 
snd  is  being  placed  through  the  Chi- 
cago  oflBce  of  McCann-Erickson,  Inc. 

C.  L.  MOON  JOINS  ROESLER 
C.  L.  Moon,  formerly  national  repre- 
ntative  for  the  New  York  Evening 
Fost  and  New  York  World-Telegram, 
nns  been  appointed  eastern  represen- 
tntiye  of  the  George  Roesler  radio 
•t*tion  representative  organization. 


ANA  PLANS  THREE  MEETINGS  ] 

Informal  Spring  Sessions  for  East, 
Middle  West  and  Far  West 

The  Association  of  National  Adver¬ 
tisers  will  hold  three  regional  meet¬ 
ings  this  spring.  The  first,  designed 
for  eastern  members,  will  be  held  at 
Buckwood  Inn,  Shawnee  -  on  -  Dela¬ 
ware,  Pa.,  May  21,  22  and  23.  The  mid- 
western  regional  meeting  will  be  held  ^ 
at  French  Lick  Springs,  Ind.,  June  4,  | 
5  and  G.  A  meeting  for  members  on  ‘ 
the  Pacific  Coast  will  be  held,  prob-  ' 
ably  in  California,  some  time  in  June.  1 
All  of  these  meetings  will  be  closed  to  ^ 
all  but  members  of  the  Association.  * 
The  annual  meeting  of  the  Associa-  * 
tion  will  be  held  at  White  Sulphur  ' 
Springs,  West  Va.,  on  Oct.  8,  9,  10  and  ‘ 
11.  As  has  been  its  custom,  the  ANA  ' 
will  invite  guests  to  that  meeting  from 
among  publishers,  advertising  agents 
and  others.  ’ 

YOUNGGREEN  HEADS  A.  D.  S. 

Elected  by  Advertiting  Fraternity  to 
Succeed  P.  A.  Smith 

Charles  C.  Younggreen,  executive 
vice-president,  Reincke-Ellis-Young-  ' 
green  &  Finn,  Chicago  agency,  has  just 
been  elected  president  for  1936  of 
Alpha  Delta  Sigma,  national  collegiate 
advertising  fraternity.  He  succeeds 
Paoli  A.  Smith,  president.  Sparrow 
Advertising  Agency,  Birmingham, 
Ala.  Other  officers  elected  at  the  same 
time  were: 

Vice-presidents:  Marshall  Adami,  sales  pro¬ 
motion  manager,  American  Radiator  Co.,  New 
York;  James  W.  Petty,  Jr.,  advertising  man¬ 
ager,  Davison-Paxon  Cb.,  department  store, 
Atlanta,  Ga.;  A.  G,  Norment,  advertising  di¬ 
rector,  Fort  Worth  (Tex.)  Press,  and  John 
Cuddy,  managing  director,  Californians,  Inc., 
San  Francisco:  secretary-treasure,  Arthur  Hal- 
1am,  Wisconsin  Theatre  Enterprises,  Inc., 
Evansville,  Wis. 

“QUEEN  MARY”  COPY 

An  eight-page  “Queen  Mary”  sec¬ 
tion  to  appear  in  seven  newspapers 
May  31,  just  before  the  new  British 
liner  reaches  New  York,  is  being  ar¬ 
ranged  by  the  Ray  McCarthy  Organi¬ 
zation,  New  York  agency.  A  dozen 
advertisers  are  cooperating,  including 
Cunard  White  Star  Line,  Socony- 
Vacuum,  Gulf  Refining,  Horton’s  Ice 
Cream,  Buick  Motor,  Greyhound  Bus 
Lines,  McCallum’s  Scotch  whisky.  Old 
Gold  cigarettes,  Nippon  Yusen  Kaisha 
Line,  Conti  soap  products.  The  So- 
cony- Vacuum  (Company,  through  J. 
Stirling  Getchell  agency,  recently  used 
trans-Atlantic  radio  transmission  to 
bring  a  picture  of  the  ship  putting  to 
sea  for  tests,  and  spread  the  photo 
over  six  columns  in  an  advertisement 
based  on  the  use  of  Mobiloil  lubri¬ 
cants  in  the  vessel. 

NEW  FRIGIDAIRE  CAMPAIGN 

Frigidaire  Corporation  has  laimched 
an  advertising  and  selling  campaign 
for  its  water-cooling  equipment,  to 
which  it  has  added  a  small  and  cheap¬ 
er  unit  for  business  and  professional 
men  and  home  owners. 

United  States  News,  Fortune,  Time, 
Business  Week,  News-Week,  Literary 
Digest,  Nation’s  Business,  Textile 
World,  National  Safety  News,  Factory 
Management  and  Maintenance,  Build¬ 
ing  and  Building  Management  and 
American  Business  received  copy, 
placed  by  Lord  &  Thomas,  Chicago. 

NEW  “TOUCH  UP  TAPE” 

A  simple  method  for  refinishing 
scuffed  or  scratched  surfaces  on  au¬ 
tomobile  bodies  and  fenders  has  been 
developed  by  the  Evans- Walton  Com¬ 
pany  of  Detroit.  It  is  known  as  “Touch 
Up  Tape”  and  is  a  practical  applica¬ 
tion  of  a  special  decalcomania  or 
transfer.  National  publications  and 
local  newspapers  will  be  used  in  a 
merchandising  and  advertising  cam¬ 
paign.  Grace  &  Bement,  Inc.,  Detroit, 
is  the  agency. 


10-CENT  CIGARETTE  TO  : 
BE  ADVERTISER 

Twenty  Grand  Account  Placed  with 
McCann  Erickson  by  Axton- 
Fisher — Spud  to  Young 
&  Rubicam  Agency 

Appointment  of  McCann-Erickson, 
Inc.,  New  York,  to  handle  “Twenty 
Grand”  cigarettes,  made  by  Axton- 
Fisher  Tobacco  Company,  Louisville, 
foreshadows  an  advertising  campaign, 
probably  in  small  space,  for  one  of  the 
10-cent  brands  of  cigarettes  which  be¬ 
came  important  in  the  tobacco  mar¬ 
ket  during  the  depression.  At  the 
time  statisticians  worked  out  tables  to 
show  how  the  10-centers  could  be  sold 
at  that  price  only  by  saving  money 
which  other  cigarettes  spent  on  ad¬ 
vertising.  Apparently  the  evidence 
now  indicates  that  advertising  will  be 
an  investment  rather  than  an  expense. 

Axton-Fisher’s  Spud  cigarette,  which 
achieved  an  outstanding  position  by 
capitalizing  on  menthol- cooling  and 
good  advertising,  has  been  placed  with 
Young  &  Rubicam,  Inc.,  New  York. 
This  account  was  recently  resigned  by 
Kenyon  &  Eckhardt,  Inc.,  which  had 
served  it  dxiring  its  growth. 

OLDE  EGREMONT  APPOINTS 

Olde  Egremont,  Inc.,  of  South  Egre- 
mont.  Mass.,  has  approved  plans  for 
the  promotion  of  its  hotel  and  real 
estate  properties.  These  include  the 
Olde  Egremont  Tavern,  Egremont  Inn, 
Jug  End  Barn  at  South  Egremont,  and 
the  Berkshire  Inn  and  Oakwood  at 
Great  Barrington.  Craven  &  Hedrick, 
New  York,  is  the  agency. 

BREINIG  BROTHERS  TO  BRUCK 

A.  R.  De  Vos,  president  of  Breinig 
Brothers,  Hoboken,  N.  J.,  manufac¬ 
turer  of  paints,  varnishes  and  enamels, 
annoimced  the  appointment  of  the 
Franklin  Bruck  Advertising  Corpora¬ 
tion.  The  accoimt  will  continue  xm- 
der  the  personal  supervision  of  Ray¬ 
mond  Spector,  associate  counsel  of  the 
agency. 

BIGGER  SPACE  FOR  CRABMEAT 

Through  its  New  York  office,  Maxon, 
Inc.,  is  to  release  a  new  advertising 
campaign  for  Japan  Canned  Crab 
Packers  and  Exporters  Association. 
The  campaign  will  extend  from  May 
imtil  August.  Newspapers  and  trade 
papers  will  be  used.  Total  linage  and 
number  of  insertions  will  be  greater 
than  last  year’s. 

HAS  CANDY  ACCOUNT 

The  Alvin  Austin  Advertising 
Agency,  New  York  City,  has  been 
appointed  director  of  sales  promotion, 
advertising  and  publicity  for  the 
Harrwid  Candy  Corporation,  manu¬ 
facturers  of  Choo-Froot  candy. 


BUYERS  for 
NEWSPAPER 
PROPERTIES 

•  Individuals  or  groups 
contemplating  the  purchase 
of  a  newspaper  may  confi¬ 
dentially  discuss  their 
aims  with  us. 

•  If  we  do  not  have  in¬ 
formation  on  properties 
that  do  interest  you,  per¬ 
haps  we  can  locate  some¬ 
thing  that  will  meet  your 
financial  requirements. 

NEWSPAPER  APPRAISAL 
CORPORATION 

L.  Parker  Likely,  Pres. 

1707  Tim«»  Bldg. 

New  York  N.  Y. 


’d  like  you 
to  know  move 
about  us 


We'  D  like  you  to  know 
more  about  us,  and  we  believe 
that  you'd  be  interested. 

We  kept  that  in  mind  while 
making  up  our  General  Foods 
Annual  Report  for  1935.  We 
tried  to  keep  it  clear,  compact, 
and  interesting,  remembering 
that  its  purpose  was  to  take  the 
general  public  behind  the 
scenes,  as  well  as  to  keep  our 
employees  and  our  63,000 
stockholders  informed. 

In  this  report  is  included  a 
special  message  to  the  public, 
telling  them  how  several  food 
companies  by  banding  together 
have  been  able  to  render  better 


Our  report  is  now  ready  for 
distribution,  and  we  will  gladly 
mail  you  a  copy  upon  request. 
Write  Dept.  34. 


GENERAL 

FOODS 

2  50  Park  Avenue 
New'  York  City 
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NEWS  STORIES  IN  CLASSIFIED  ADS 
STRESSED  IN  PROMOTION  COPY 


EDITORS  ELECT  ANDREWS 


Want  Ad  Week  Material  Called  Worthy  of  Study  and 
Remembrance — Buffalo  Daily  Prints  Four  and  One-Half 
Page  Professional  Directory 


Again,  National 

has  come  and  gone,  but  later  in 
the  spring  this  year  than  previously. 
Few  will  disagree  that  a  week  late  in 
April  is  far  better  for  the  campaign 
than  a  period  during  the  blustery  win¬ 
ter  months  when  outdoor  business  is 
quite  naturally  at  a  low  ebb. 

Various  special  campaigns  involving 
used  cars,  real  estate,  and  merchandise 
further  indicate  that  greater  benefits 
are  to  be  derived  from  citing  the  values 
of  want  advertising  at  a  season  when 
the  public’s  attention  is  more  auto¬ 
matically  directed  to  a  spring  increase 
in  classified  advertising  volume. 


By  L.  PARKER  LIKELY 

Want  Ad  Week  red  used  also  on  the  front  and  back 
pages. 

The  first  page  contained  special  an- 
noimcement  classified  display  ads 
from  various  types  of  stores.  The  sec¬ 
tion  heading  was  “San  Antonio  Greets 
The  World  (red)  during  National 
Want  Ad  Week  (blue).”  The  back 
page  was  a  promotion  ad  stressing  “A 
Complete  Want  Ad  Service”  by  means 
of  24-hour  publishing  of  the  Express 
and  Evening  News  combination.  This 
was  illustrated  by  two  clocks  on  which 
were  shown  the  time  and  name  of  each 
edition  of  the  papers. 


What  U  .  .  .  NEWS? 

ONE  of  the  ads  prepared  and  copy¬ 
righted  by  the  Association  of 
Newspaper  Classified  Advertismg 
Managers  for  use  during  Want  Ad 
Week  is  worthy  of  careful  study  and 
remembrance  by  every  classified 
worker.  Its  theme  can  be  put  to  such 
effectual  use  in  solicitations  that  it  is 
here  reprinted: 

“What  Is  This  Thing  Called  News? 
“The  European  situation?  Undoubt¬ 
edly!  The  political  question?  Cer¬ 
tainly!  Floo^,  tornadoes,  fires,  crime? 
Unfortunates,  yes!  Births,  weddings, 
divorces,  obituaries?  Most  assuredly! 

“Headliners — all  of  them!  But,  what 
of  the  news — the  intimate  news — about 
people  you  really  know — the  news 
that  appears  in  your  newspaper  with¬ 
out  benefit  of  headlines? 

“Aren’t  you  interested  in  knovring 
that  Jim  Wliite,  that  pleasant  attendant 
in  the  comer  service  station,  has  saved 
his  money,  and  now  wants  to  buy  a 
station  of  his  own  .  .  .  and  that  the 
manly  little  form  of  Sonny,  in  the  next 
block,  is  being  wracked  by  his  first 
big  sorrow,  the  disappearance  of  his 
and  that  the  Browns 


Business  Directory 

There  was  no  excuse  on  April  14 
for  any  reader  of  the  Buffalo 
Courier-Express  being  unable  to  lo¬ 
cate  abrasives,  bait,  caskets,  canned 
eggs,  herbs,  organ  builders,  ready  cut 
houses,  stevedores,  wiping  cloths,  and 
hundreds  of  other  goods  and  services 
more  commonly  used. 

No  tighter  could  four  and  one-half 
pages  of  agate  be  jammed  than  in  the 
“Courier-Express  Classified  Business 
and  Professional  Directory”  which 
gave  names,  addresses  and  telephones 
of  manufactiuring,  business  and  pro¬ 
fessional  interests  of  Buffalo,  Lacka¬ 
wanna,  Kenmore,  Tonawanda  and 
North  Tonawanda  and  vicinity. 

Cut-off  rules  were  used  only  to  sep¬ 
arate  classifications,  the  two,  three, 
and  four- line  listings  being  set  with¬ 
out  rules  or  white  space  between. 
Each  line  after  the  first  of  each  listing 
was  indented  one  em. 

The  ads  were  reproduced  in  a  96- 
page  directory  which  also  contained 
interesting  information  concerning  the 
city  of  Buffalo.  Phillip  D.  Cra\rtord 
is  classified  advertising  manager  of 
the  Courier-Express. 


Dodgeville  Chronicle  Publisher  Heads 
Wisconsin  Press  Association 

{Special  to  Editos  &  Puslishss) 
MiLWAxnax,  April  27 — L.  R.  Kessler, 
Dodgeville  Chronicle,  was  elected 
president,  Wisconsin  Press  Association, 
at  the  annual  convention  held  in  Mil¬ 
waukee,  April  23-25.  He  succeeds 
Frank  E.  Andrews,  Bloomer  Advance. 
Others  elected  were:  Adlai  S.  Horn, 
Cedarburg  News,  first  vice-president; 
W.  J.  McHale,  Chilton  Times,  second 
vice-president;  Mark  Bell,  Ladysmith 
News,  third  vice-president,  and  O.  R. 
Kuzrok,  East  Troy  News,  secretary- 
treasurer.  Mr.  Kuzrok  succeeds 
George  W.  Greene,  Waupun  Leader  & 
News,  who  declined  re-election.  Har¬ 
old  M.  Kuypers,  De  Pere  Journal- 
Democrat,  was  named  director-at- 
large,  to  succeed  Mr.  Kuzrok.  Ninety 
publishers  of  Wisconsin  weeklies  at¬ 
tended  the  three  day  convention  and 
total  registration  was  170,  including 
wives  and  guests. 

William  F.  Canfield,  Madison,  was 
named  business  manager  of  the  asso¬ 
ciation  in  place  of  Bruce  McCoy,  re¬ 
signed. 

Maintenance  of  the  freedom  of  the 
press  as  a  means  toward  greater  com¬ 
mon  welfare  was  voted  at  the  closing 
session  in  the  following  resolution: 

“Freedom  of  the  press  should  be 
maintained  believing  that  the  free¬ 
dom  of  expression  makes  for  a  greater 
common  welfare.” 


PROMOTION  STAFF  ENLARGED 

Promotion  department  of  the  Jiuh. 
anapolis  Star  has  been  enlarged.  John 
W.  Hillman,  copy  reader,  and  Walter 
F.  Morse,  reporter,  have  been  tram, 
ferred  to  promotion,  which  is  directed 
by  Elarl  Mushlitz,  assistant  managing 
editor.  Edward  Throm  was  tran»! 
ferred  from  the  market  desk  to  the 
city  staff,  with  Maurice  King  of  the 
copy  desk  succeeding  him.  Joseph  R. 
Thomas  went  to  the  copy  desk  froQ 
the  city  staff  and  Everett  Sentman, 
formerly  of  Chicago,  who  had  been 
free-lancing,  was  hired  for  the  copy 
desk. 
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DAILY  LOSES  LIBEL  SUIT 

After  an  hour’s  deliberation  a  C!<m- 
mon  Pleas  Covnt  jury  on  April  17 
awarded  a  $6,000  libel  suit  verdict  to 
Robert  K.  Boyer,  a  Mt.  Lebanon  Town- 
ship  commissioner  against  the  Pitti- 
burgh  (Pa.)  Sun-Telegraph.  The 
plaintiff  charged  that  a  story  appear¬ 
ing  Nov.  14,  1934,  relating  to  his  testi¬ 
mony  in  the  Federal  vote  fraud  trials 
against  Senator  James  A.  Coyne,  were 
false,  malicious,  defamatory  and  li¬ 
belous  and  injured  his  reputation.  He 
also  stated  that  the  daily  neglected  to 
retract  the  statements. 


ENTERS  MORNING  FIELD 

Hie  Pittsburg  (Cal.)  Daily  Inde¬ 
pendent,  recentiy  purchased  by  Ted 
Bishop  and  J.  Paul  Moore,  changed 
from  the  evening  to  morning  fQld 
recently. 


Repetition 


pup  ‘Spot’ 

axe  foi^g  ahead,  and  want  to  teade  p  EPETITION  was  the  keynote  of 
in  their  five-room  frame  on  an  eight-  X\,  ^  recent  full  page  promotion  ad 
room  brick  ...  and  that  the  Snutl«  published  by  the  St.  Louis  Post¬ 
axe  taking  a  500-mile  trip  and  will  Dispatch. 

take  two  passengers  .  .  .  and  Aat  the  Down  each  margin  was  a  strip  of  a 
recently  widowed  Mrs.  Jones  helps^  to  dozen  comic  faces  indicating  pleasure 
meet  expenses  by  acceptirig  paying  qjj  part  of  readers  of  the  paper’s 


Tleading  Editor  and 
Publisher  is  just  like 
sitting  at  the  fireside 
of  the  big  shots  in  Mews 
paperdom.  .  « 


guests  in  her  home  .  .  .  and  that  the 
neighborhood  grocer  wants  to  buy 
additional  equipment  for  his  expand¬ 
ing  business? 

“News?  Without  question — and  in 
YOUR  newspaper,  too!  You  won’t  find 
it  displayed  imder  screaming  head¬ 
lines,  nor  under  photographic  illustra¬ 
tions — you’ll  find  it  where  more  human 
interest,  more  sorrow,  more  hope, 
more  tragedy  is  gathered  together  than 
on  any  front  page — ^you’ll  find  it  in  the 
want  ad  section  of  your  newspaper. 
Day  in  and  day  out,  month  after  month 
and  year  after  year,  the  throbbing 


want  ad  section. 

Accurately  spaced  from  top  to  bot¬ 
tom  were  twelve  identical  42-point 
lines,  “I  Saw  Your  Want  Ad  in  the 
Post-Dispatch  Today!” 

But,  in  comparatively  small  tyjie 
right  beneath  each  of  the  large  lines 
were  other  quotes: 

“I  always  read  Post-Dispatch  want 
ads  to  find  work.” 

“I  always  read  Post-Dispatch  want 
ads  to  find  an  apartment.” 

“I  always  read  Post-Dispatch  want 
ads  to  swap  or  exchange  anything.” 

“I  always  read  Post-Dispatch  want 


pulse  of  YOUR  community  is  porteayed  gjg  igam  who  wants  to  buy  any- 
there  —  interestingly  —  thoroughly  —  thing.” 


I\o  advertising  man,  prom¬ 
inent  or  promising  neglects  a 
study  of  the  daily  press.  In 
formulating  plans  and  poli¬ 
cies  months  ahead  of  their 
release,  1  like  to  know  not 
only  what  the  papers  have 
done  editorially,  and  what 
they  are  doing,  hut  what  they 
tvill  do. 

“Reading  EDITOR  &  PUB¬ 
LISHER  is  just  like  sitting  at 
the  fireside  of  the  hig  shots 
in  Newspaperdom.” 


vividly!” 

Some  of  those  hard-sheiled,  non¬ 
advertising  but  logical  classified  pros¬ 
pects  will  surely  absorb  the  highlights 
of  the  vast  reader-interest  that  exists 
perpetually  on  the  other  side  of  the 
fence,  after  having  the  above  para¬ 
graphs  driven  home  to  them. 


An  so  on! 


Color  Section 

1''HE  ad  quoted  above  was  repro¬ 
duced  in  a  four-column  top  center 
space  on  the  first  page  of  an  eight- 
page  classified  section  by  the  San  An¬ 
tonio  Express  on  Wednesday  of  Want 
Ad  We^.  ’The  entire  section  was 
printed  in  blue  and  red  ink,  blue  hav¬ 
ing  been  substituted  for  black  with 


TAX  APPEAL  REJECTED 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  April  27.— The 
U.  S.  Board  of  Tax  Appeals  has  re¬ 
jected  the  contention  made  by  Fre¬ 
mont  C.  Peck,  publisher  of  the  Brook¬ 
lyn  Times,  that  his  $5,500  gift  to  Symes 
Foundation,  Staten  Island,  N.  Y.,  is 
deductible  from  income  tax  return  on 
the  basis  of  a  charitable  contribution. 
The  board  found  Symes  Foundation 
was  created  to  clear  title  by  litigation 
to  lands  on  Staten  Island  claimed  un¬ 
der  grant  to  Lancaster  Symes  by 
Queen  Anne  of  Ei^land  in  1708,  and  , 
that  the  beneficiaries  from  such  land  ' 
as  might  be  cleared  were  indefinite. 


Charles  0.  Younegreen,  Executive 
Vice-President,  KEINCKE- ELLIS- 
YOUNGGKEEN  &  FINN,  INO. 
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Editor  &  Publisher's  coverage,  read¬ 
er  interest  and  influence  is  with  the 
top-ranking  natioiwl  advertisers  and 
agencies — the  men  who  decide  how 
much  in  newspapers  and  what 
markets. 


To  get  the  most  from  your  promo¬ 
tional  dollar  use  us  regularly. 
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MRS.  Z.  H.  DEMING  DIES 
IN  NEW  YORK  HOTEL 


(^bitiiarp 


Pabluker  of  Warren  (O.)  Tribune 
Chronicle  Succumb*  to  Heart 
Attack — Started  Career 
a*  Society  Editor 

jirs.  Zell  Hart  Deming,  president 
and  general  manager  of  Ae  Warren 
(0.)  Tribune  Chronicle,  died  suddenly 
of  a  heart  ailment  Sunday,  April  26, 
at  the  Waldorf-Astoria  Hotel,  New 
York.  She  had  been  ill  for  several 
days  in  her  room. 

Mrs.  Deming  had  been  in  New  York 
ftf  a  week  attending  the  annual  meet¬ 
ings  of  the  American  Newspaper  Pub¬ 
lishers  Association  and  the  AP. 

Bom  in  Warren,  O.,  Zell  Pattie 
Smith  went  through  school  there,  and 
soon  after  being  graduated  from  high 
school  married  Frank  Hart.  After  a 
brief  residence  in  Chicago,  Mrs.  Hart 
returned  home,  widowed,  with  her  in¬ 
fant  daughter.  Later  she  married  Wil¬ 
liam  C.  Deming,  publisher  of  the 
Wyoming  State  Tribune,  in  Cheyenne, 
and  lived  there  a  short  while. 

On  her  return  to  Warren,  she  en¬ 
tered  the  employ  of  the  Warren 
Tribune  as  society  reporter.  With  her 
characteristic  energy  it  was  not  long 
before  Mrs.  Deming  became  a  stock¬ 
holder  in  the  organization,  its  secretary 
and  treasurer.  And  as  the  Tribune 
grew  she  became  president  and  gen¬ 
eral  manager  of  the  company. 

Throughout  the  more  ^an  30  years 
of  her  connection  with  the  Tribune 
Mrs.  Deming  maintained  a  keen  inter¬ 
est  in  its  every  department  In  1924 
the  Tribune  purchased  the  Warren 
Dady  Chronicle,  lineal  descendant  of 
the  Trump  of  Fame,  established  in  1812 
and  having  changed  its  name  to  West¬ 
ern  Reserve  in  1816.  This  was  the  first 
newspaper  on  the  Western  Reserve 
and  the  second  in  Ohio. 

Successful  as  she  was  in  the  news¬ 
paper  held  Mrs.  Denning’s  interests 
were  by  no  means  limited  to  business. 
A  homemaker  and  a  fine  housekeeper, 
she  also  delighted  in  her  garden  and 
only  two  years  ago  gave  up  her  prac¬ 
tice  of  working  hours  at  a  time  among 
her  flowers.  She  loved  beauty  in  any 
fonn,  was  a  world  traveler,  student  of 
the  histories  of  the  many  coimtries 
which  she  visited,  and  keenly  inter¬ 
ested  in  art  and  literature.  She  knew 
the  art  galleries  of  the  world  and  had 
a  modest  collection  of  rare  paintings. 
Ifcr  library  was  one  of  the  finest  and 
most  extensive  in  Warren. 

Before  the  latter  day  organization 
of  public  charities  Mrs.  Deming  was 
very  active  in  social  work.  A  mem- 
W  for  years  of  the  probate  court’s 
visiting  committee  to  the  cotmty’s 
charitable  and  correctional  institu- 
tioos,  she  knew  these  places,  from  jail 
to  county  home,  as  well  as  she  did  her 
own  home.  Her  interest  in  the  Tnim- 
huU  County  Humane  Society,  of  which 
she  was  one  of  the  foimders,  persisted 
to  the  end  of  her  life  and  she  never 
relinquished  the  secretaryship. 

Besides  her  former  husband,  Mr. 
Deming,  and  a  daughter,  Mrs.  Gris¬ 
wold  Hurlbert,  she  is  survived  by  a 
grandchild,  Zell  Hurlbert. 


Frank  a.  beach,  vice-president, 
Middletown  (Conn.)  Press,  died 
April  28.  He  was  also  president  of 
the  Lyman  G  unsight  Cori>oration  of 
Middlefleld,  Conn.,  and  a  trustee  of 
Wesleyan  University. 

Isaac  Lightenberg,  associated  with 
the  circulation  department  of  the 
New  York  Times  since  1919,  died 
April  21.  He  was  76  years  old. 

Francis  J.  McCormick,  Jr.,  35,  for¬ 
mer  newspaper  political  writer  died 
April  28  at  his  home  in  Brooklyn,  fol¬ 
lowing  a  three-year  illness.  He  be¬ 
came  owner  of  a  blue  print  business 
after  having  worked  on  the  New  York 
World,  Evening  Journal,  Brooklyn 
Citizen  and  the  Times-Union. 

Dr.  James  M.  Kieran,  72,  President 
Emeritus  of  Hunter  College,  New 
York,  father  of  John  F.,  Leo  A.,  and 
James  M.  Kieran,  members  of  the 
editorial  staff  of  the  New  York  Times, 
died  April  24  in  New  York. 

Andrew  J.  Dipboye,  89,  editor,  An¬ 
derson  (Ind.)  Herald  in  the  latter 
years  of  the  nineteenth  century,  died 
in  Columbus,  Ind.,  April  25. 

E.  M.  Kellogg,  78,  at  one  time  editor 
of  the  Macon  (Ga.)  Telegraph  and 
connected  with  the  Birmingham  News 
and  Age-Herald  for  nine  years  previ¬ 
ous  to  his  retirement  in  1934,  died 
April  26  after  a  short  illness  at  his 
home  in  Fairhope,  Ala.  He  was  one 
of  the  first  to  join  the  International 
Typographical  Union  when  it  was 
ch^tered  in  Savannah,  Ga.,  in  1886. 

Mrs.  Narcisso  Gener  Gonzales, 
widow  of  the  first  editor  and  co- 
foimder  of  the  Columbia  (S.  C.)  State, 
died  suddenly  at  her  home  in  Colum¬ 
bia  recently.  Her  husband  was  shot 
to  death  more  than  30  years  ago  dur¬ 
ing  a  heated  political  campaign.  His 
brother,  William  E.  Gonzales,  is  pres¬ 
ent  editor  of  the  State. 

James  W.  Le  Gallez,  60,  of  the 
Philadelphia  Inquirer  advertising  staff 
for  10  years,  died  April  26  in  Moimt 
Sinai  Hospital.  He  was  formerly  na¬ 
tional  advertising  manager  of  the 
Philadelphia  North  American. 

Henry  J.  Brockmeyer,  75,  city  editor 
of  the  New  York  Post  from  1914  to 
1923  and  at  other  times  connected 
with  the  Telegram,  Sun  and  World 
in  New  York  and  with  papers  in  St. 
Louis,  Mo.,  died  recently  at  New  Brit¬ 
ain,  Conn.  Upon  leaving  active 
newspaper  work  he  went  with  the 
International  Arbitration  Association 
of  New  York  and  later  was  with 
News-Week  magazine. 

Oliver  M.  Gardner,  70,  former  own¬ 
er,  New  London  (Conn.)  Globe  and 
North  Adams  (Ma^.)  Herald,  died  at 
his  home  in  Bozrah,  Conn.,  April  23, 
after  a  short  illness. 

Ernest  Tomowske,  48,  head  of  the 
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Tomowske  Advertising  Agency,  Spo¬ 
kane,  died  suddenly  from  a  heart 
attack  recently  in  his  home.  Prior  to 
founding  his  advertising  agency  in 
1919  he  had  been  for  12  years  with 
the  Spokane  (Wash.)  Spokesman-Re¬ 
view. 

Robert  A.  Barry,  62,  publisher,  Gil- 
lett  (Ark.)  Record  died  there  April  23 
following  a  stroke  of  paralysis.  He 
formerly  was  employed  by  the  Stutt¬ 
gart  (Ark.)  Leader  and  Free  Press. 

William  F.  Clark,  69,  former  New 
York  City  and  New  Haven,  Conn., 
newspaper  man,  died  April  25  at  New 
Haven  after  a  brief  illness  of  pneu¬ 
monia.  Born  in  New  Haven,  he 
started  his  career  with  the  old  New 
Haven  News  and  later  joined  the  New 
York  Herald,  for  which  paper  he  cov¬ 
ered  national  political  conventions  and 
other  political  news.  He  left  news¬ 
paper  work  in  1907. 

L.  L.  Ollre,  56,  circulation  manager 
for  the  Gonzales  (Tex.)  Daily  In¬ 
quirer,  and  an  employe  of  the  paper 
for  nearly  50  years,  died  recently. 

Harold  C.  Austin,  45,  a  former  pub¬ 
lisher  and  also  one-time  president, 
Oakland,  Cal.,  Advertising  Club,  died 
April  26. 

Alson  Elverton  Barnhart,  90,  one 
of  the  original  members  of  the  Chicago 
Arm  of  Barnhart  Brothers  &  Spindler, 
tyi)e  foimders,  died  April  22  in  Chi¬ 
cago.  In  1911,  the  Ann  was  sold  to 
the  American  Type  Founders  and  Mr. 
Barnhart  retired. 

William  N.  Shiber,  manager  of  the 
telegraph  department  of  the  New 
York  American  and  the  N.  Y.  Journal 
since  1896,  died  April  28  at  his  home 
in  New  York. 

Amos  W.  Parrish,  84,  founder  and 
editor  of  the  American  Horseman, 
died  April  26  in  Cleveland,  O.  His 
son,  Amos  W.  Parrish,  Jr.,  is  president 
of  Amos  Parrish  &  Co.,  advertising 
agency  in  Cleveland. 

Thomas  Gaffney  Taafe,  assistant 
professor  of  English  at  New  York  City 
College  and  former  newspaper  man, 
died  April  29  in  Yonkers,  N.  Y.  From 
1890  to  1898  he  was  connected  period¬ 
ically  with  the  New  York  Sun,  Jewel¬ 
ers  Journal,  Catholic  Review  and 
Freeman’s  Journal. 
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ENCED  man — in  46  ttataa— have 
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Horace  Evans  Heilman,  50,  for  20 
years  an  artist  on  the  Philadelphia 
Evening  Ledger  and  previously  em¬ 
ployed  in  the  art  departments  of 
other  Philadelphia  newspapers,  died 
April  15  at  his  home  from  a  heart 
attack. 

Colonel  Theodore  Townsend,  81, 
founder  of  the  Milford  (Del.)  Chron¬ 
icle  and  dean  of  publishers  on  the 
Delaware  peninsula,  died  at  his  home 
following  an  illness  of  six  moirths. 
One  of  the  leaders  in  the  town’s  de¬ 
velopment,  he  founded  the  Chronicle 
with  Julius  E.  Scott  in  1878. 

Harry  W.  Anderson,  former  manag¬ 
ing  editor  of  the  Toronto  (Ont) 
Globe  and  present  member  of  a  gov¬ 
ernment  commission,  died  in  Toronto, 
April  29.  He  was  M  years  old. 
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FINLEY  PETER  DUNNE, 
‘MR.  DOOLEV,  DIES 


Noted  Homoriet  and  Creator  of 
World'Famed  Character  Succumbs 
to  Throat  Ailment — Had  Not 
Written  for  Many  Years 


Finley  Peter  Dunne,  69,  humorist 
and  creator  of  the  world-famed  “Mr. 
Dooley,”  died  April  24  at  the  Hotel 
Delmonico,  New  York.  The  cause  of 
death  was  cancer  of  the  throat  for 
which  he  had  come  east  from  Holly¬ 
wood  five  months  ago  for  medical 
treatment. 

For  years  “Mr.  Dooley”  had  been 
silent.  The  pungent  wit  which  brought 
fame  and  fortune  to  his  creator,  and 
a  reputation  as  one  of  the  most  bril¬ 
liant  men  of  the  era  of  the  war  with 
Spain,  had  not  been  imleashed  for 
the  public  for  nearly  a  score  of  years. 
Mr.  Dunne’s  memoirs,  however,  were 
in  the  making,  and  he  had  hoped  to 
have  them  ready  for  publication  this 


ley’s  quips  as  to  whether  Dunne  or 
MoGarry  was  responsible  for  diem. 

Before  leaving  Chicago  for  residence 
in  New  Yorit  in  1902  Mr.  Dunne  had 
already  put  the  sayings  of  Dooley  into 
book  form.  He  was  author  of  “Ms 
Dooley  in  Peace  and  in  War,”  “Mr. 
Dooley  in  the  Hearts  of  His  Country- 
m«i,”  “Mr.  Dooley,  Philosopher,”  “Mr. 
Dooley’s  Opinions,”  “Observations  by 
Mr.  Dooley”  and  “Dissertations  by 
Mr.  Dooley.” 

One  of  ^e  recognitions  accorded  to 
him  was  membership  in  the  National 
Institute  of  Arts  and  Letters.  Payne 
Whitney  testified  to  his  regard  for  the 
author  by  leaving  him  a  bequest  of 
$500,000  when  he  died  in  1927. 

He  is  survived  by  his  widow,  Mrs. 
Margaret  Abbott  Dunne,  three  sons, 
Finley,  Peter,  Philip,  and  David  Leon¬ 
ard;  and  a  daughter,  Margaret.  Two 
of  his  sons  are  writers. 


PHOTO  WINNERS  DISPLAYED 


Finley  Dvmne’s  newspaper  career 
began  in  1885  and  took  him  from  cub 
reporter  to  editor-in-chief  of  a  Chi¬ 
cago  paper.  The  climax  was  reached 
with  the  creation  of  the  Dooley 
sketches.  He  was  city  editor  of  the 
Chicago  Times  in  1891  and  1892,  with 
Evening  Post  and  Times-Herald  staffs 
from  1892  to  1897,  and  editor-in-chief 
of  the  Journal  from  1897  to  1900. 

Just  prior  to  the  Spanish-American 
war  “Mr.  Dooley”  made  his  appear¬ 
ance.  and  with  the  opening  of  hos¬ 
tilities  his  renown  spread  rapidly.  A 
typical  passage  of  the  character,  con. 
ceming  the  wartime  fatalities  was: 

“Up  to  this  time  th’  on’y  hero  kilt 
on  th’  Spanish  side  was  a  jackass  that 
poked  an  ear  above  th’  batteries  at 
Matzoonas  fr  to  hear  what  was  goin’ 
on.  ‘Behold,’  says  Samson,  ‘th’  inso- 
lince  iv  th’  foe,’  he  says.  ‘For-rm  in 
line  iv  battle,  and  hur-rl  death  an’  de- 
sfiiruction  at  yon  Castilian  gin’raL’ 
‘Wait,’  says  an  office,  “it  looks  like  th’ 
secrety  iv - '  ‘HuA!’  says  die  com¬ 

mander.  ‘It  can’t  be  an  American 
jackass  or  he’d  speak,’  he  says.  ‘Fire 
on  him!’  Shot  after  shot  fell  ’roimd  th’ 
intrepid  ass.” 

Mr.  Dunne  was  bom  in  Chicago  July 
10,  1867,  four  years  before  the  big  fire. 
After  receiving  his  early  education  in 
the  Chicago  schools,  he  made  a  tour 
around  the  world  as  a  baseball  expert 
with  Pop  Anson’s  baseball  club  in  the 
late  eighties. 

It  is  believed  that  the  original  of  Mr. 
Dooley  was  Jim  McGarry,  whose  sa¬ 
loon  on  the  east  side  Deerbom 
street,  in  Chicago,  was  a  rendezvous 
for  reporters,  politicians  and  public 
officials  about  the  time  of  the  Colum¬ 
bian  Ehcposition.  McGarry  was  noted 
for  his  quick  wit  and  there  has  been 
some  controversy  about  some  of  Doo- 


MARCH  ROTO  LINAGE  UP 

Local  newspaper  rotogravure  adver¬ 
tising  linage  continued  to  nose  out 
national  roto  copy,  according  to  March 
linage  figures  released  this  week  by 
Kimberly-Clark  Corporation.  Local 
rotogravime  increased  24.5  per  cent, 
or  75,537  lines,  while  national  showed 
a  gain  of  93,9^  lines,  or  23  per  cent. 
Total  rotogravure  linage  increased 
169,475  lines,  or  23.6  per  cent  for 
March.  In  the  local  field,  newspapers 
placed  383,880  lines  as  against  308,343 
for  the  same  pieriod  last  year.  Na¬ 
tional  roto  linage  totaled  502,246  as 
compared  with  408,308.  In  total  vol¬ 
ume,  March  roto  copy  in  newspapers 
aggregated  886,126,  compared  with 
716,651  a  year  ago. 


BLACK  AND  COLOR 


E.  &  P.  Prise  News  Pictures  Shown 
at  National  Press  Club 

(Special  to  FIbitos  &  Publishes) 
Wasuincton,  D.  C.,  April  29— Him- 
dreds  of  persons  have  examined  a  dis¬ 
play  at  'the  National  Press  Club  of  the 
prize  winning  pictures  selected  in  the 
First  Annual  News  Picture  Contest 
conducted  by  Editor  &  Publisher. 

President  Roosevelt,  a  member  of 
the  chib,  will  view  the  display  when 
he  comes  to  the  Press  Club  May  9 
to  speak  at  the  annual  Foimders’  Day 
Dinner.  Ihe  President  and  one  of  his 
sons  are  the  subjects  of  one  of  the 
prize  winning  photographs.  The  pic¬ 
ture  won  third  award  in  the  static  spot 
news  class.  It  was  made  by  Frank 
Gebman  of  Acme  News  Pictures,  and 
shows  the  President  offering  a  cigar¬ 
ette  to  his  son,  who  smilingly  accepts. 

■nie  five  prize  winners  in  each  of 
the  four  classes  are  prominently  shown 
in  the  main  loimge  of  the  club.  Put  in 
place  Tuesday  morning,  they  were 
viewed  by  an  almost  continuous  line 
of  Washington  news  men  and  club 
members  throughout  the  day  and  on 
succeding  days.  The  exhibition  will 
continue  through  May  9. 


Supplies  and  Equipment 


SAVE  A  MINUTE 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 


New  England  Newspaper  Supply  Co. 


Worcester,  Mass.,  U.  S.  A. 


Cable  Address  NENSCO— Worcester 


Rebuilt  PressesI 


SCO'TT  Modem  High  Speed  Steel  I 
Cylinder  Roller  Bearing  Unit  Presses 
in  various  capacities,  with  substruc¬ 
tures  and  reels  or  floor  fed. 


SCOTT  24  and  32  page  presses. 
HOB  and  GOSS  32  page  presses. 
HOE  40  page  implex  Press. 

HOE  “Super  Speed”  Unit  Octuple 
with  substructure  and  reels. 

DUPLEX  “Super  Dutsr”  Unit  Oc¬ 
tuple  Press. 

HOE  Universal  Unit  (Pancoast) 
16-Couple  Color  Press. 

Available  for  early  delivery 

WALTER  SCOTT  A  COflIPANY 


MiU.  omaa  a  FMtMT . Plsliiadd.  N.  J. 

N«r  Ywk  OShw . SSO  Wm*  41m  Stimt  | 

Chicac.  Oaec . 1330  Mauadnock  Black 


HOE  MONARCH 


ROLLER-BEARING 


MATRIX  ROLLER 


HEAVY  DUTY  MACHINE,  OPERATED  FROM 


EITHER  END  AT  FAST  OR  SLOW  SPEEDS 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 


SITUATIONS  (Cash  with  Ordar) 

1  Tima  —  .50  par  liaa 

3  Timas  —  .40  oar  liaa 
ALL  OTHER  CLASSIFICATIONS 

tCaab  witk  Order) 

1  Time  —  .7S  per  line 

4  Timca  —  .60  per  line 
Count  aix  worda  to  the  line 

White  apace  charted  at  aame  rate  per  Ua, 
per  inaertion  aa  earned  by  frequency  «( 
inaertion.  Minimum  space,  three  Ihua. 
The  Editor  A  Publisher  reserves  the  right  tt 
classify,  edit  or  reject  any  copy. 


Public  Notice 
Newspaper  Pnbllahefi 
1  have  an  oriKintI  idea  which  should  ia 
crease  your  retail  advertising  tremeBi. 
ously  with  or  without  my  services.  1 
am  a  New  York  newspaper  advertiiiat 
man  with  10  yeara’  National  and  retail 
experience.  Box  583,  Editor  &  PnblUhsr. 


Appraising 

Certified  apiwaUals  of  newspaper  propartiti 
made  on  a  per  diem  fee  basis.  Inqairiw 
promptly  answered. 

NEWSPAPER  APPRAISAL  CORP. 
1707  Times  Bldg. _  New  York 


Newspaper  Brokers 


PLAN  “RURAL”  GRAVURE 

Papers  of  incorporation  have  been 
filed  in  Madison,  Wis.,  for  Rural 
Gravure  Service,  Inc.,  who  are  to 
prepare  rotogravure  sections  for  rural 
newspapers.  Complete  plans  have  not 
been  formtUated,  but  headquarters 
will  probably  be  in  Madison,  Charles 
A.  Halbert,  one  of  the  incorporators, 
said.  Other  incorporators  are  How¬ 
ard  F.  Weiss  and  A.  W.  Shorger. 


Avallahle  desirsble  daily  newspapers  in  Nnr 
It  Interested  in  the  purchase  of  s  Pssile 
Coast  newspaper — daily  or  weekly— 
write  M.  O,  Moore,  Beverly  Hills.  C^f. 
Buying,  selUng,  mergers,  dailies  and  week- 
lies.  No  listing  charge.  Intsllitaat, 
energetic,  confidential.  Feighner  &  Ms- 
poles,  Nashville.  Mich.,  or  111  Old  Rivw 
Road,  Wilkes-Barre,  Pa. 

California 

Sallies  and  Weeklies 
F.  I.  DREXLER,  Mill  Valley.  Califoials 


New  England  Opportunity.  Two  Ut|t 
weeklies  issued  from  one  well  equipped 

£Iant.  Large,  exclusive  fertile  field. 

urge  circulation.  Initial  payment  $20,- 
000.  J.  B.  Shale.  Times  Building,  Msv 
York. 


Newapaperi  sold,  bought,  appraised,  meiftd, 
consolidated.  Confidential. 
NEWSPAPER  APPRAISAL  CORP. 

L.  Parker  Likely,  Pres. 

1707  Times  Bldg. _ New  York 


Newspapers  Wanted 


“Editorial-Advertising  man,  33,  want!  to 
invest  $1,000.  in  Pacific  Coast  weekly. 
Partnership  or  lease.  584,  Editor  t 
Publisher. 


Wanted  best  weekly  $10,000  down  pi^ 
ment  will  bny.  State  grots,  paid  eit- 
cnlation,  snbscr.  and  adv.  rate,  equip¬ 
ment,  population,  competition,  prim. 
Send  recent  iasue.  568,  Editor  ft  Pub¬ 
lisher. 


$40,000  Cash  down  payment  for  exeluaivs 
daily  in  city  20,000  op.  Must  be  rnakini 
profit.  Location  immaterial.  All  ooiM 
pondence  confidential.  Box  574,  Editor 

ft  Publisher. _ 

$7,600  down  for  51%  or  more,  bemin 
weekly,  daily,  N.  B.,  N.  Y..  N.  J.,  fist- 
em  Age  34.  Box  515,  Editor  ft 

Publiaher. 


Circulation  Promotion 


Morrison  Plan 

Newspaperdoni’ s  Leading  Oireulstion  Boilden 
“That  Plan  That  Pays  and  Proves  It" 
Write  the  John  F.  Morrison  Oompaay, 
4th  fir..  Shops  Bldg.,  Des  Moines,  lewa. 


Bonded  Oampalgna  Sneeeed — Hudson  Be 
Priest  ft  Associates  World’s  Record  0i» 
cnlation  Builders,  246  Fifth  Ave.,  N.Y.O. 


For  good  newspapors  this  27-year-old  iaiti- 
tution  continues  to  add  sound,  sabstaa- 
tial  circulation  on.  a  self-financing  plan. 
THE  CHARLES  PARTLOWE  CO.,  Oeel- 
dental  Bldg.,  Indianapolis. _ 


A  FEW  FEATURES 


MICROMETER 

IMPRESSION 

ADJUSTMENT 


WORM  GEAR 
DRIVE  RUNS 
IN  OIL  BATH 


PATENTED  SLIP  GEAR  ALL  PUSH  BUTTON 
ASSURES  BETTER  ELECTRIC  CONTROL 
MATS 


SEND  FOR  DETAILS 


R.  HOE  &.  CO.,  INC. 


GENERAL  OFFICES 

910  E.  138TH  STREET,  (AT  EAST  RIVER)  NEW  YORK  CITY 


Syndicate  Features 


Wanted: — Papers  who  believe  that  s  siasn 
syndicate  can  create  new  reader  intereit 
features.  Write  for  specimens.  Five 
“Knock-outs”  ready  to  go.  O-P  Syndi¬ 
cate,  781  Chronicle  Building,  Houston, 
Texas. 


Special  Editiona 


16  years  serrieo  to  publishers.  Highest  ree- 
ommendations  given  by  those  I  bsvt 
served. 

0.  L.  LEAOH 

1218  Westmoreland  Park  Norfolk,  Va. 


Dnplahel  Addreaaing 
Save#  the  cost  of  making  plates.  _ 
OENTDRT,  186  W.  46th  St.,  N.  T-  0- 


Photo-Lithngrapliint 


No  Cnte  Nooded.  Illustrate  Advertiaiug 
erature,  reproduce  letters,  bnllctina, 
Lowest  prices,  $1.50  per  100;  20e  a44r 
tionsl  lOO’l.  Passantlno,  250  W.  49ta, 
Irf>-5-7644. 
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Hdp  Wanted 


Situations  Wantad 


•  Experienced  eubecription  Mlicitor  circulation  Slanager  or  Aeeietant,  large  or 


TTir*"  e‘‘y 

ration  Prefer  experience  in  selling 
"^nee  policy  in  connection.  Name 
worked  on  and  kind  of  policy 
^  State  salary  expected  or  conunis- 
•Tr  or  both.  Excellent  opportunity, 
grits  fully  to  Box  562,  care  of  Editor 

t  Psblisher. _ _  _ _ 


Situations  Wanted 


Tt  P  Personnel  Serrlce”  at  the  end  of 
*  ^  *a  Ikis  classiAcation  signifitt  that  full 
^UMtiou,  including  photo  and  references, 

CTria  oar 


small  paper,,  20  yrs.  experience.  Thor¬ 
oughly  familiar  with  every  phase  of  work 
such  as.  Running  Campaigns,  Contests 
for  Subscriptions.  Home  delivery.  Street 
Sales,  Offlce  detail.  Expert  on  A.  B.  0. 
546,  E  &  P  Personnel  Service. 

Circnlstlon  Manager — age  SI,  married,  clean 
cnt  and  aggressive,  desires  change. 
Over  10  years  with  present  paper  han¬ 
dling  over  50,000  circulation.  Specialiaea 
in  carrier  promotion.  Record  with  pres¬ 
ent  employer  will  testify  as  to  ability  to 
get  results  on  a  sound,  economic  basis. 
Excellent  references.  Will  go  anywhere. 
Box  579,  E  A  P  Personnel  Service. 


A  Vital  Publishing  Need  _ ,  _ _ 

1*  ^^‘/“‘rvftal  i^^Tncre^Ing  fpaS"and  Circulation  Blanager— Age  ^5  Desires 

position  in  New  Jersey  or  metropolitan 
area.  20  years’  experience  circulation 


^rity  is  vital  in  increasing  space  and 
I^Blstion  sales.  I  can  organise  and  di- 
^  (  promotion  that  will  bring  you — 

Skiing  presentations  for  advertisers, 

^IfBlly  planned  advertising  campaigns 
larTOur  newspaper.  Research  and  sta- 
facts  on  markets,  linage,  circu- 

^  ideas.  Copy  and  layout  service.  _ 

griw  training  instruction.  Timely  pro-  classified  Advertising  Manager.  Now  em- 


and  delivery  work  on  New  York  news¬ 
papers.  Thoroughly  understands  outside. 
Would  also  make  fine  ass’t  manager  or 
delivery  manager.  585,  E  &  P  Personnel 
^rvice.  _ 


aarioni  publicity  and  special  activities 
Ja  Chicago  Blvd., 

Dttroit.  Mich.  _ _ 

^ptsHt.  Officer  Manager.  Thoroughly 
^(onpetent  executive  age  41.  Previously 
15  jresrs  with  one  newspaper  as  auditor 
olSce  ma.isger  for  a  large  metropoli- 


ployed  as  assistant  Classified  manager  on 
one  of  America's  largest  newspapers  with 
classified  leadership.  Complete  practical 
knowledge  of  each  department  of  classi¬ 
fied,  15  years’  continuous  service.  For 
full  information  write  565,  E  &  P  Per¬ 
sonnel  Service. 


ui  daily.  Familiar  with  aU  new-spaper  ^nd  collection  manager:  Age  35,  raar- 

rmiine.  Box  589,  Editor  &  Publisher  - 


— I'd  recommend  this  man  to 
piUitkers  wanting  dynamic  action  in 
5,  advertising  department.  _  I’ve 
ntebed  him  work.  He’s  34,  physically 
uk  mentally  active  .  .  .  knows  how  to 
ut  fifteen  years  of  valuable  experience 
li  idministrative,  sales  and  advertising 
Twk.  He’s  the  sort  of  a  chap  you 
Btk  for  and  seldom  find  available. 
Woa’t  remain  where  he  is  because  he 
nail  a  greater  opportunity  to  capitalize 
kU  abilities.  Wants  to  take  charge  of 
idftrtising  department  on  paper  of  25,- 
OOO  to  50,000.  Remuneration  not  im¬ 
portant  if  there  is  a  chance  to  grow  with 
Dtvipaper.  Any  location.  If  you’d  like 
te  meet  him,  drop  a  line  to  578,  Editor 
k  Publisher. _ , 


Tied,  twelve  continuous  years  experience 
as  credit  and  collection  manager,  ten 
years  with  present  well  known  daily, 
with  very  successful  record.  Well  in¬ 
formed  in  all  phases  of  newspaper  busi¬ 
ness  management.  Now  that  business  is 
on  the  upgrade,  I  desire  to  increase  my 
earning  power,  and  am  prepared  to  take 
on  greater  responsibilities.  Am  qualified 
for  business  manager  of  average  size  daily, 
or  responsible  credit  and  collection  posi¬ 
tion  with  any  size  publication.  590,  E  & 

P  Personnel  Service. _ 

Cub  reporter,  age  28,  now  employed  in 

New  York,  desires  opportunity  with 

paper.  University  Journalism  School 
graduate,  single.  Have  also  done  fea¬ 
tures.  Salary  $18.  567,  E  &  P  Per- 

sonnel  Service. _ 

Rfotiiing  executive,  Z'f"  DispUy  or  Classified  Ad.  Mgr.,  young,  17 

—  ..  ..  -  years’  experience,  familiar  all  branches 

newspaper  adv.  now  employed,  worked 

on  large  and  small  papers  with  out¬ 
standing  men  and  managers,  met  success. 
Want  a  live-wirel  My  record  will  in- 

_  _  terest  you.  Investigate!  What  can  you 

HmtUlBi  Manager:  A  man  with  eleven  offer!  564.  E  &  P  Personnel  Service, 

visri’  thorough  experience  coupled  with  !  r'A-o-rwi-rm  ADf^Tcm  j 

oM  of  the  finest  records  for  linage  LAYOUT  ARTIST  and 

laiis  in  the  entire  mid-west  where  he  COPYWRITER.  10  years  experience 

a  DOW  advertising  director  of  pronainent 
oodiiUD-size  daily.  He  balancea  hia  ex- 
porioBee  and  record  with  youth,  sen- 
tibb  eathnsiasm,  ability  to  think  clearly 
uU  act  accordingly  as  well  as  complete 
reliability.  He  will  supply  you  with 

itorfiag  references  and  ample  proof  of _ 

ka  ability  as  a  personal  producer  and  Editor,  assistant  editor,  available  for  trade 


|ita(ttilng  Manager  and  Solicitor  will 
boast  your  linage.  Several  years’  ex- 
pwieeee  in  merchandising,  layout,  copy 

lafi  contract  selling,  promotional  work _ 

u4  national  accounts.  References.  Good  Eleven  years  with  same  firm  on  three 


vith  metropolitan  daily,  loves  action 
kimolf  and  knows  how  to  get  it  out  of 
atkon.  Writes  forceful  promotion  copy, 
vorlu  in  harmony  with  men  and  manage- 
noat.  Moderate  salary.  Best  refer- 
DOia.  555,  E  &  P  Personnel  Service. 


with  rated  newspapers  and  department 
stores.  Newspaper  promotion  a  specialty. 
Extensive  experience  in  preparing  adver¬ 
tising  for  every  type  of  business  and 
merchandise.  Originality  and  punch. 
Excellent  background  and  references. 
Age  29.  558,  E  A  P  Personnel  Service. 


u  axeeutive  whose  men  are  producers. 
>41,  E  &  P  Personnel  Service. 


journal.  Thoroughly  trained  in  every 
phase  of  business  journalism.  11  years’ 
experience.  Single,  ambitious,  good 
habits,  excellent  references,  28.  Pre¬ 
fer  New  York  City.  544,  E  &  P  Per¬ 
sonnel  Service. 


bnith  and  personality.  L.  A.  Jones, 
UH  E.  Broadway,  Logansport,  Indians. 


papers,  street,  telegraph  and  city  desks 
and  make-up.  Can  produce  crisp,  inter¬ 
esting  paper.  Now  employed.  Seek 
news  or  managing  editorship  or  other 
desk  job  with  chance  to  advance.  582, 
E  A  P  Personnel  Service. 


editorial,  feature  copy,  pho- 
Mgr^er,  reporting.  Correspondent’s 
iwtion  in  Latin  America  especially  de- 

lirsi  Fair  conversational  and  excellent _ _ _ 

tiding  or  translating  knowledge  of  ExecutlTe— 15  years’  experience  as  business 


^nish.  Win  go  anywhere.  Five  years 
i>  Canal  Zone  and  Republic  of  Panama, 
fiieellent  references.  Richard  R.  Mur- 
nj,  c/o  Murray  A  Flood,  Engrs.,  369 
Wxingtop  Avenue,  New  York  City,  N.  Y. 


pifi-;-0onimercial,  newspaper,  16  years’ 
^Mtinnons  experience,  skilled  in  pen  and 
iak,  retouching,  display  art,  also  A-1 
bk*t(i|papher,  36  years  old,  married,  in- 
•aatripns.  dependable,  find  character, 
■aber,  excellent  references,  desires  future, 
rsasonable.  586,  E  A  P  Personnel 
wrice. 


and  advertising  manager  one  location, 
desires  permanent  connection  with  live 
daily  where  unlimited  advancement  pos¬ 
sible.  Protestant,  married,  39  years  old. 
Thorough  knowledge  and  practical  experi¬ 
ence.  University  graduate.  Excellent 
record,  highest  references.  548,  E  A  P 
Personnel  Service. 


_ Situationa  Wantad _ 

Experienced  and  capable  editorial  writer 
wants  a  job.  Would  be  particularly  valu¬ 
able  to  a  newspaper  that  needs  a  man  for 
financial  editor  and  general  editorial 
writer.  Mature  man  of  good  habits  and 
in  good  health.  Long  experience  in  nearly 
every  phase  of  newspaper  work.  571, 
Editor  A  Publisher. _ 

Fifteen  years’  successful  experience  news¬ 
paper  and  agency  work,  thorough  train¬ 
ing,  constant  study,  qualify  me  for  re¬ 
sponsible  position  with  Agency,  Radio, 
Newspaper,  other  firm.  Married.  38,  de¬ 
pendable,  aggressive,  capable.  Excellent 
executive ;  productive  director.  577, 

E  A  P  Personnel  Service. _ 

Free  Services  not  offered,  but  you’ll  get 
your  money’s  worth  of  B.8.  in  Journal¬ 
ism.  Experienced  as  daily  correspondent, 
college  editor,  publicist.  Extensive  print- 
shop  work.  Responsibility  established  as 
president  student  journalism  society  and 
present  national  fraternity  chapter. 
Advertising  minor.  543,  E  A  P  Per- 
sonnel  Service. _ 

General  Manager:  My  specialty  is  keeping 
daily  newspaper  costs  down  in  a  rising 
market,  and  my  situation  is  this:  have 
been  in  present  position  as  advertising 
manager  and  general-manager’s  assistant 
for  seven  years.  I  have  every  assurance 
that  I  can  continue  in  this  capacity,  but 
possibilities  for  advancement  are  decid¬ 
edly  limited.  1  prefer  change  to  position 
with  full  responsibility  to  make  organiza¬ 
tion  profitable.  Now  in  city  of  30,000 
with  large  territory.  I  know  newspaper 
work,  having  started  in  printing,  followed 
by  reporting,  editorial  writing  and  of 
course  al^  phases  of  advertising  .  .  .  know 
production  costs  and  how  to  keep  them 
down  .  .  .  have  a  history  that  will  bear 
your  closest  scrutiny  and  a  record  of 
advertising  production  of  which  I  am 
proud.  University  graduate,  age  34, 
good  mixer,  no  bad  habits,  a  born  leader 
of  personnel,  money  to  invest,  interview 
could  be  arranged.  Would  consider  an 
advertising  manager’s  position  with  op¬ 
portunity.  May  I  have  the  privilege  of 
making  you  money!  Box  553.  Editor 
A  Publisher. _ 

Hire  an  asset — not  a  liability.  Newspaper¬ 
man  20  years,  news,  desks,  advertising, 
circulation,  general  business  management, 
large,  small  dailies.  Know  business  from 
carrier  to  publisher.  No  failures,  not  a 
has-been.  Married,  38,  well  educated.  Go 
anywhere.  What  have  you!  575,  E  A  P 
Personnel  Service. _ 

Managing  editor  suburban  newspaper,  seek¬ 
ing  larger  opportunity,  offers  12  years’ 
big  city  experience  as  telegraph,  state, 
city  editor;  columnist,  reporter,  major 
“bests,"  press  relations  director  city’s 
Centennial.  Will  consider  any  editorial 
position.  542,  E  A  P  Personnel  Ser¬ 
vice. 

Managing  Editor  —  Complete  experience 
Record  will  prove  more  than  an  ad  full 
of  words.  560,  Editor  A  Publisher. 

Managing,  news,  or  telegraph  editing  job 
wanted  by  man,  29,  with  six  years’  ex¬ 
perience.  Now  employed  aa  copy  reader 
and  swing  man  on  world  famous  daily. 
Experienced  all  beats,  big  and  small  city 
fields.  Prefer  afternoon  paper  in  smaller 
city.  568,  E  A  P  Personnel  Service. 

Newsman,  employed  800,000  community, 
wants  position  smaller  city.  Career,  start¬ 
ing  as  printer’s  devil,  includes  reporting, 
city,  news  editor  smaller  mid-West  dailies, 
courts,  business,  city  hall  runs  Minne¬ 
apolis  Tribune,  Sunday  editor  St.  Paul 
Pioneer  Press,  political  editor  Milwaukee 
Journal,  editorial  paragrapher-columnist 
Chicago  Daily  News.  Under  same  editor 
three  large  dailies  15  years.  Consider 
any  Job  at  going  salary  your  locality. 
Box  551,  Editor  A  Publisher. 


P«tlMS  Manner — Unemployed  because  of 
htrger.  Middle-aged,  married.  Fifteen 
JW  experience.  Capable.  References. 

^  587’  Editor  A  Publisher. _ 

Blan,  27,  married,  seven  years’ 
Wnence  with  newsboy  and  mail  circu- 
j*»n  small  Southern  daily,  desires  posi- 
i™  larger  daily  South  or  Southwest  but 
™1  consider  any  other  locality  where 
«»ortnnity  of  permanency  presents  it- 
*«•  SaUry  open.  540,  E  A  P  Per- 
"•••l  Service. 


ptslatton  Manager:  Can  build  organization 
I*  ,  aa  eeonomical  basis,  thoroughly 
"■mar  with  all  branches  of  circulation; 
“•Wlent  past  record  for  building  and  col- 
■ntons.  Best  references  from  past 
gyyers.  545,  E  A  P  Personnel 
.cwviee. 

pfi^Mloii  Manner — Employed  in  city  of 
•vO.000  on  daily  and  Sunday  newspaper, 
“home  delivery  manager.  Thorough 
^"••age  of  all  phases  of  circulation. 
*?*•••«  daily  5,000  and  Sunday  6,000 
year,  soundly  and  eeo- 
«ieslly.  Promotion  written  with 
j^jjallty  and  effectiveness.  Ago  38. 
**™ad.  549,  E  A  P  Personnel  Service. 


ENLIST  OUR  AID 

When  seeking  a  position,  whether 
editorial  ADTERTIBINf} 

CIRCiniATIOK  UANAGEMEKT 

MAGAZINE  RADIO  or  FTTBLICITT 

Utilise  These  Services 

1,  Three  3S-word  ’’situation”  ads  in  EDI¬ 
TOR  A  PTTBUBHER. 

3.  A  3-month  snbsoriptlon,  or  extension,  te 
EDITOR  A  PUBLISHER. 

3.  Re^tratiea  with  E  A  P  Pemonnal  Ber- 

vice  for  six  months. 

4.  Preparation  by  ns  of  100  photo-lithe  bnl- 

leting  about  your  quaUfioationa  with 
your  aaapahot  included  thereon.  These 
we  send  to  those  needing  a  man  of  your 
abilities. 

DRAFT  aa  ad  new  if  yen  seek  a  connection, 
and  send  it  to  ns  with  $5.00  check  or 
money  order  te  cover  all  the  above  serv- 
ioea.  A  registratioB  blank  will  than  be 
seat  yen.  A  belew-average  plaoemont 
fee  will  be  charged  when  and  if  a  posi¬ 
tion  is  seound  through  our  sorTioes, 

E  &  P  PERSONNEL  SERVICE 

another  QIITOR  A  PUBLUiBER  sarvtoe. 
1708  Times  Bldg.,  Times  Square,  X.  T.  O. 
NOTE:  After  yon  regieter,  notify  us  prompts 
ly  of  any  change  of  address. 


_ Sitwtiona  Wanted _ 

Young  Man,  University  graduate,  married, 
six  years’  office  detail,  accomplished  short 
story  writer,  accurate  news-gatherer, 
colorful  writer,  seeks  connection  with 
daily  or  magazine  in  repertorial,  sports, 
feature  writing.  Go  anywhere,  prefer 
Missouri,  Oklahoma,  Texas.  Now  re¬ 
siding  Texas.  Salary  no  ehject  for  op¬ 
portunity.  Excellent  references.  556, 
E  A  P  Personnel  Service. 

Young  woman,  25,  three  years’  editorial 
and  advertising  experience  in  New  York; 
reporting,  feature  writing,  copy  editing, 
make-up ;  rewrite ;  stenography  and  typ¬ 
ing;  seeks  opportunity  with  newspaper, 
magazine  or  trade  journal.  University  of 
Wisconsin.  Journalism  graduate.  580, 
E  A  P  Personnel  Service. 

_ Cameras  &  Photo  Supplies 

For  Sale,  Miniature  camera:  Contax,  FI. 5 
Sonnar  lens,  Everready  case.  Like  new. 
$200.00.  Henry  Herbert,  483  Fifth 
Avenue,  N.  Y.  C. 

_ Newspaper  Machinist _ 

Moving,  erecting,  dismantling — pressroom 
and  stereotype  equipment.  Call  BE 
3-5967.  H.  Ammon  A  Co.,  95  Cliff  St., 
N.  Y.  C. 

Mechanical  Equipment  for  Sale 

Installation  May  15  of  rotary  press  makes 
available  our  Goss  Comet  eight  page 
newspaper  press  complete  with  motor 
and  chases.  Cash  offers  only.  Daily 
News,  Wyandotte,  Mich, _ 

32-Page  Goss  Straightline  web  newspaper 
press,  2  plates  wide,  4  decks  high,  22% 
in.  cut-off.  With  25  H.P.  Direct  Current 
Motor  Equipment.  Fine  outfit  at  re¬ 
markable  saving.  Thos.  W.  Hall  Com- 
pany,  Stamford,  Conn. _ 

Linotype — Intertype  Machines — Models  1,  3, 
5,  8,  9,  20,  K — Intertype  A.  Machines 
thoroughly  rebuilt  by  experts.  Terms. 
Hoffmann  Machinery,  413  Lafayette  St., 
New  York. 

Printing  Machinery  Wanted 


Linotype,  Intertype,  Monotype,  Ludlow  ma 
chines  and  equipment.  Bought,  sold,  ex 
changed.  Rebuilt  machines  guaranteed 
M.  R.  Alexander,  174  Lafayette,  N.  Y.  0. 


Photo-Engraving  Equipment  for  Sale 

Engraving  Department  Equipment,  all  stand¬ 
ard  brands,  new  and  trade-in.  Esti¬ 
mates  furnished.  E.  T.  Sullebarger  Co., 
116  John  St.,  New  York  City. _ 

Photo-engraving  equipment  for  sale,  complete 
plant  or  any  part.  Miles  Machine  Co., 
18  E.  16th  St.,  N,  Y. _ 

Newspaper  Supplies 

Stereotnie  and  Pressroom  Supplies — Electric 
Matrix  Scorching  Machines.  American 
Publishers  Supply,  Box  131,  West  Lynn. 
Mass. 


Newspaper  Director  or  Advertising  Man¬ 
ager.  Fifteen  years’  experience.  Per¬ 
sonable.  Thorough  knowledge  of  pro¬ 
motion  and  selling.  Unusual  record  of 
achievement.  Excellent  organizer  and 
systemizer.  Intimate  knowledge  of  Ad¬ 
vertising,  Editorial,  and  Executive  re¬ 
quirements.  References  from  sources  of 
unquestioned  reliability.  566,  E  A  P 
Personnel  Service. _ 

Photographer-Reporter,  single,  25,  own 
camera  and  car,  desires  change.  Ex¬ 
perienced  five  years  on  largest  ship  news 
syndicate.  Action  photos,  reporting, 
publicity  pictures.  Excellent  references. 
Now  employed.  Require  one  week  notice. 
576.  E  A  P  Personnel  Service. 

This  paper  knows  of  extremely  high  class 
editor,  available  for  medium  or  small  city 
daily.  Record  will  stand  microscope. 
Will  bet  on  this  man.  Address:  Sham- 
okin  Herald,  Shamokin.  Pa. _ 

Versatile,  dependable,  editor,  writer,  38, 
family,  9  years  three  dailies  small  city 
and  metropolitan,  rewrite,  features,  city 
editor;  8  years  managing  editor  group  of 
14  national  magazines ;  excellent  record 
invites  investigation,  interview;  seeks 
real  opportunity  in  live  city.  569, 
E  A  P  Personnel  Service. 

Young  man  of  Ideas— -college  and  travel  in 
fifty  countries.  Two  years  in  advertising 
in  aU  departments,  including  copy  for 
national  accounts.  Desires  ivriting  posi¬ 
tion  in  advertisiag  or  publishing  field. 
Will  leave  present  position  for  good  op¬ 
portunity.  Mlary  reasonable.  525,  E  A  P 
Personnel  Service. 


Of  Interest  Only  to  a 

Newspaper  Owner 


The  general  manager  of  an 
eastern  newspaper  is  looking  for 
a  larger  field. 

To  the  owner  or  owners  of  a 
substantial  property  who  wish  to 
place  the  burden  of  operation  on 
a  younger  pair  of  seasoned 
shoulders,  we  can  unhesitatingly 
recommend  this  man. 

We  can  either  place  you  in 
direct  touch  with  him,  or  we  will 
tell  you  more  about  him  if  you 
are  interested. 


Paber,  Suter  &  Palmer 

Newapapnr  Fropmrti^n 
350  MxcUsoa  Ave.  New  York  City 
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women’s  slick  magazines,  selling  at 
five  times  the  price.  Were  it  not  for 
the  fiction  writers,  certain  periodicals 
printed  for  women  only  would  be  sad 
affairs.  The  reading  eye  would  slip 
off  of  almost  every  editorial  page  onto 
the  colored  advertising.  While  freely 
acknowledging  some  excellent  work  by  competency  to  combat  this  diseMt^kl 
big  circulating  and  well-promoted  continues  to  spread  because  of  ' 
women’s  magazines,  I  am  at  the  same  ignorance  on  the  subject, 
time  not  prepared  to  admit  that  worn-  many  doctors  have  not  been  edi 
en’s  pages  in  all  newspapers  are  a  to  recognize  early  symptoms  ami  tjH 


“That  syphilis  is  ‘one  absolutdyi 
trollable  disease’;  that  the  cauat 
mode  of  spread  is  known;  the 
nosis  by  blood  tests  is  reliable^,, 
that  tried  methods  of  treatmenli 
effective; 

“That  despite  the  medical  wmMlI 

4l.:_  j-  ^^•1 


Yes,  Pope  Pius  on  April  20,  bitterly 
condemned  vile  movies  as  “a  real 
insult  to  all  that  is  beautiful,  delicate 
and  honorable  in  souls,  particularly 
yoimg  souls,’’  and  His  Holiness  added 
that  “if  motion  picture  press  criticism 
had  from  the  beginning  fulfilled  its 
duties  according  to  virtue,  truth  and 
justice”  the  movie  would  not  be  in  its 
present  low  state.  And  Shop  Talk, 
April  18,  made  exactly  the  same  ob¬ 
servations,  with  especial  reference  to 
failing  press  criticism  of  the  screen, 
though  of  course  in  less  graceful 
language.  The  coincidence  is  re¬ 
marked  here  today  because  no  less 
than  a  dozen  far-scattered  readers 
have  sent  letters  beginning:  “Oh,  say, 
have  you  seen  .  .  .  clipping  enclosed.” 


T  1  j  1.  in  1  •  i  complete  washout.  There  are  some  cause  of  lack  of  facilities  for  fret  tr^ 

the  Hawaiian  Islands.  Fake  pictures  ^i^ch  I’d  stack  against  any  magazine  ment  of  millions  of  sufferers  who  haa 

were  us^  showing  Ae  ship  and  also  up-to-date  feminine  appeal.  The 
a  porteait  of  Dr.  Thorkel  Gellisson,  ^hen  such  newspaper 

^entist,  who  made  the  discovery,  pages  will  be  truly  appreciated  by  na- 
The  pictures  had  certam  earmarks  of  advertisers,  with  space,  espe¬ 

cially  when  carrying  four  colors,  held 
at  a  premium. 


the  gallery  about  them,  and  the  story 
was  not  entirely  free  of  suspicious  cir¬ 
cumstances,  but  the  fake  was  eagerly 

Ufted  by  Honolulu  Ntppix  Fiji,  Japa-  .  NEWSPAPER  friend  sends  to  me  for  free  treatment  on  a  mass  s«k 
nese  daily  printed  in  ^gh^,^but  g  remarkable  political  platform,  “Providing,  also  at  public  expi^ 


not  the  money  to  buy  the  cure. 

“Here  are  some  of  the  thingg 
health  officers  proposed: 

“Compulsory  examination  of  ths  _ 
tire  population  to  search  out  tht  ]| 
per  cent  said  to  be  infected; 

“Providing,  at  public  expense, 


Hawaii  Hochi,  another  Japanese  daily 
of  Honolulu  printed  in  EInglish,  dis¬ 
covered  and  exposed  the  fake  and  the 
editor  wrote  a  stinging  rebuke  of  that 
sort  of  journalism. 


HELADLINE  history,  insofar  as  it 
is  known,  was  made  when 


A  SCHEDULED  entertainment  fea¬ 
ture  of  the  recent  meeting  of  the 
Editor’s  Society  at  Washington  was  a 
6  p.  m.  cocktail  hour  at  the  home  of 
Eugene  Meyer,  publisher  of  Woshing- 
ton  Post,  but  on  the  morning  of  the 
appointed  day  the  delegates  received 
notices  that  Mrs.  Eleanor  Medill  Pat¬ 
terson,  publisher  of  Washington  Herald, 
was  serving  cocktails  at  5  p.  m.  Not 
all  of  the  delegates  who  started  for 
Mr.  Meyer’s  party,  via  Mrs.  Patter¬ 
son’s,  reached  their  destination. 
“Scoop  the  Post,”  is  Mrs.  Patterson’s 
motto.  By  the  way,  her  proudest 
boast  is  her  brother’s  success  with 
New  York  Daily  News,  1,600,000  daily; 
2,900,000  Sunday. 


Parker  Mize,  telegraph  editor  of  Des 
Moines  (la.)  Tribune,  found  it  neces¬ 
sary,  the  other  day,  to  use  h  14-letter 
word  in  a  one-column  display  head 
for  page  one.  This  is  what  he  wrote: 


I  \  •  *  1  *  1  Contlnned 

Disequilib  -  — 

^  llM 

rium _ ^That’s 

What  Has  Us 


The  death  of  Finley  Peter  Dunne 
reminds  us  of  the  astonishing 
paucity  of  press  humor  in  the  present 
day.  I  can  think  of  only  two  or  three 
persons  who  rank  as  out-and-out 
newspaper  humorists,  especially  in 
the  dialect  field.  Mr.  Hinnissy  and  Mr. 
Dooley  have  so  long  been  out  of  print 
that  young  people  of  this  day  Imow 
them  only  by  hearsay.  Persons  in 
middle-age  remember  them  as  the 
rage  of  the  nation,  the  big  laugh  of 
the  Sunday  press.  The  most  popular 
newspaper  hxunorist  since  that  time 
was  Will  Rogers.  No  one  has  been 
able  to  step  into  his  shoes.  No  one 
ever  succeeded  Bill  Nye,  Eugene 
Field,  or  any  other  authentic  newspa¬ 
per  hvunorist.  Such  matter  cannot  be 
imitated.  Artists  can  easily  imitate 
comic  characters,  and  several  of  the 
day’s  most  popular  strips  are  being 
ghosted,  but  no  one  has  attempted  to 
write  a  synthetic  column  of  humor 
and  keep  it  up  after  the  retirement 
or  death  of  ^e  originator.  It’s  a 
wonder  more  people  do  not  attempt 
hvunorous  writing,  since  the  financial 
stakes  are  so  amazingly  high.  The 
man  or  woman  capable  of  tiuning 
out  a  half  dozen  really  fimny  short 
yams  per  week,  fit  to  attract  a  na¬ 
tional  newspaper  audience,  can  sell 
a  million-dollar  contract  with  the 
greatest  of  ease.  But  there  seems  not 
to  be  a  funny  person  in  a  million. 
Hiose  who  are  amusing  in  conversa¬ 
tion  usually  can’t  write. 


Professors  Fall  From 
Stratosphere  to  An¬ 
alyze  Faults. 

Managing  Editor  Basil  Walters 
thought  it  a  good  head,  and  after  ob¬ 
taining  a  gentlemen’s  agreement  from 
members  of  the  desk  that  such  freaks 
would  not  become  a  habit,  let  it  run. 


published  recently  by  Russell  Stoll- 
ings,  candidate  for  ^eriff  of  Logan 
County,  W.  V.,  famed  for  its  Hatfield 
and  McCoy  feudism.  Here  it  is: 

“To  the  citizens  and  all  other  voters 
of  Logan  County,  I,  Russell  Stollings, 
being  a  member  of  one  of  the  oldest 
families  in  Logan  Coimty,  rise  and 
extend  my  honest  hand  in  a  good  old 
warm  friendly  handshake. 

“Yes,  I  am  a  candidate  for  High 
Sheriff  on  the  Democratic  ticket  in 
our  good  county,  and  all  it  takes  to 
make  me  sheriff  is  an  (X)  mark  be¬ 
side  my  name  on  the  b^lot.  I  am 
telhng  this  so  some  well  paid  and 
crooked  poll  clerk  won’t  steal  the  vote 
you  cast  for  me. 

“Where  I  live  out  on  Harts  creek, 
can  easily  be  seen  the  need  of  a  good 
man  like  myself  in  the  sheriffs  office. 
At  the  present  time,  all  you  hear 
about  is  the  New  Deal,  and  the  new 
song  wheels  go  roimd  and  round  hi 
ho.  Now  I  stand  for  a  BIG  AND  BE^T- 
TER  DEIAL.  Years  ago  out  our  way, 
we  could  pull  big  deals  often  and 
many  times  involving  forty  (40)  or 
fifty  (50)  gallons  at  a  good  price.  Now 
we  feel  lucky  if  we  sell  a  gallon  a 
week.”  *  * 


better  laboratory  service  and  inf( 
tion  for  private  physicians; 
“Educational  publicity.” 


PITTSBURGH  has  a  weekly 
called  Bulletin  Index,  whi<^  ii 


-shdl : 


^^HE  Public  Health  Service  has  just 


IT  is  understood  that  at  least  a  score 
of  Japanese  newspapermen  who. 


for  years,  have  been  engaged  in  per¬ 
fectly  innocent  and  honest  translation 
of  published  news  into  English  and 
French  for  the  guidance  of  foreign  cor¬ 
respondents  and  business  men  sojourn¬ 
ing  in  Japan,  are  under  arrest  by  the 
Metropolitan  Police  Board  for  “espi¬ 
onage  of  the  worst  nature.”  Ever 
since  the  Army’s  ruthless  blood  pvirge 
“incident,”  when  news  readers  of  Eu¬ 
rope  and  the  United  States  learned 
more  through  their  home  press  of 
what  was  going  on  in  Japan  than  the 
Japanese  themselves  were  permitted 
to  know,  the  police  have  strained  to 
cut  off  all  possible  sources  of  informa¬ 
tion  which  coiild  contribute  to  foreign 
intelligence.  The  Police  Board  re¬ 
cently  asked  the  Government  for  a 
million  yen  appropriation  with  which 
to  fight  “spies.”  The  police  ban  on 
aerial  photographs,  of  munitions 
plants,  factories,  airports  and  public 
bvdldings,  is  so  rigid  that  dealers  are 
now  afraid  even  to  offer  foreign  post 
cards  that  might  be  seen  in  every  other 
coimtry,  even  Germany  and  I^y. 


completed  at  Washington  an  an¬ 
nual  conference  of  Feder^  and  State 
public  health  officers,  one  session  of 
which  was  devoted  to  a  symposium  on 
the  important  subject  of  syidiilis.  A 
striking  fact  in  this  connection  is  that 
a  number  of  metropolitan  newspapers 


almost  complete  swipe  of  the 
cmd  method  of  Time,  though  of 
limited  to  local  interest.  Candor  k 
its  middle  name.  In  the  cxirrent  ian 
we  are  told  that  Walker  and  Do^ 
a  leading  Pittsburgh  advertiikl| 
agency,  demanded  the  right  to 
a  story  about  a  local  candy  coi 
inside  politics  and  that  when  the 
refused,  the  agency  withdrew  the 
vertising  copy  of  the  candy  outfit 
all  other  accounts  handled  by  Wi 
and  Downing,  whether  they  had 
connection  with  the  candy  coni 
not.  What  did  the  Bulletin  Indei 
Why,  exploded  the  B.OJil. 
on  page  one,  and  printed  the 
man’s  business  troubles  at 
inside  pages.  It  will  be  in  ___ 
see  who  wins  out  in  that  battle. 
of  editors  known  to  me  have,  00  oe» 
sion,  wanted  to  publish  the  trudi  abod 
some  brazen  advertising  agency 
has  interfered  with  editorial  nudtBi 
but  have  always  been  talked  oat  d 
such  direct  action  by  the  bodnai 
office.  Still,  I  think,  the  average  ed^ 
tor  believes  in  his  heart  that 
would  be  much  less  interference  fra 
such  sources  if  one  or  two  aga^ 
scalps  were  conspicuously  draped  om 
their  sanctum  door.  If  Fra^  Hdl 
Fraysur,  editor  of  the  Pittabu^ 


sty  I 


lengthi 


for  the  first  time  us^  the  name  of  the  weekly  in  question,  gets  his  b 


back  from  Walker  and  Downing  I 
hope  he  will  let  me  knew,  so  I 
pass  along  the  glad  word  to  scoraeof 
the  craft  who  have  powerful  nofisci 
about  advertising  agency  editing  d 
news  copy, 


^^NEW  version  of  the  origin  of  Ihi 


disea.se  in  editorial  discvissions  and 
news  reports.  It  was  fresh  proof  that 
newspaper  editors  generally  recognize 
that  the  control  of  syphilis  is  impor¬ 
tant  No  newspaper  would  refer  to 
smallpox  as  an  “eruptive  disease.”  Yet 
it  is  just  as  indefinite  to  refer  to  syphi¬ 
lis  as  a  “social  disease”  and  this  gen¬ 
eral  practice,  still  followed  by  the 
major  news  associations  and  newspa¬ 
pers  in  general,  interposes  a  real  h^- 
dicap  to  efforts  of  health  authorities  telly,  and  published  by  Funk  and  Wig* 
in  securing  the  public  support  they  nails  Co.  It  appears  in  the  topic  "Si- 
should  have.  tates  of  the  Realm”  and  is  as  follooc 

Washington  Daily  News  carried  an  “The  three  estates  of  the  British  niii 
editorial  on  the  subject,  in  part  as  are  the  clergy,  nobility,  and  coimnoBg 
follows:  “State  heal^  officers,  at  an  or,  in  parliamentary  langiiage,  tbt 
annual  conference  in  Washington,  de-  lords  spiritual,  the  lords  temporal,  ni 


familiar  term  “Fourth  Estata^  k 
offered  in  the  New  Standard  Encyd^ 
pedia,  edited  by  Dr.  Frank  H.  Vka* 


Year  by  year  the  members  of  the 
American  Society  of  Newspaper 


The  most  exciting  April  1  hoax  that 
has  come  to  our  notice  appeared 
on  page  one  of  the  early  editions  (ex¬ 
ploded  in  a  late  edition)  of  the  Hono¬ 
lulu  Star-Bulletin.  The  story  was  all 
about  the  alleged  finding  in  a  little 
used  sandstone  quarry  near  Waima- 
ludo,  of  the  remains  of  a  Viking  long- 
ship,  indicating  that  “Norsemen  may 
have  been  the  first  white  men  to  visit 


Editors  leams  anew  from  some  wom¬ 
an’s  magazine  writer  or  editor,  how 
utterly  useless,  out-of-date,  stupid, 
silly,  nonsensical,  vapid  and  inappro¬ 
priate  is  the  newspaper  woman’s  page. 
And  yet  I  know  plenty  of  good  women 
who  think  that  certain  newspaper 
pages,  written  and  edited  by  women 
for  feminine  readers,  are  quite  all 
right,  indeed  just  as  interesting  and 
important  as  some  of  the  high  colored. 


voted  a  full  day  to  discussion  of  the 
dread,  widespread  disease  of  syphilis. 
Here  are  some  of  the  things  the  health 
officers  said: 

“That  an  estimated  12,000,000  Ameri¬ 
can  men,  women  and  children  suffer 
this  affliction; 

“That  an  estimated  3,000,000  new 
cases  a  year  should  be  given  treat¬ 
ment,  but  that  only  about  1,000,000 
cases  actually  do  receive  treatment; 

“That,  in  the  opinion  of  Siugeon 
General  Parran,  new  head  of  the  U.  S. 
Public  Health  ^rvice,  the  control  and 
eradication  of  this  disease  would  con¬ 
stitute  a  more  important  contribution 
to  society  than  discovery  of  a  method 
of  immunizing  against  infantile  pa¬ 
ralysis; 


the  commons.  The  term  “fourfii 
tate”  has  been  applied  jocularly  if 
various  times  to  t^  mob,  hacknv* 
coachmen,  the  Times  newspaper,  iw 
eventually  to  the  press  as  a 
Carlyle  (1841)  attributes  this  appBci- 
tion  ‘foiurth  estate’  to  Burke,  butBuAi 
did  not  use  it  It  was  employed  by 
Macaulay  in  the  Edinburgh  hevia^l 
essay  on  ‘Hallam’s  Constitutional  Bii- 
topr’  (1828).  The  phrase  antediiii| 
this,  however,  fcx:  it  was  applied  by 
Lord  Falkland  to  the  army  in  an  ad¬ 
dress  before  the  British  ParliuiiWlj 
the  closing  years  of  the  Common' 

(1660):  ‘You  have  been  a  long  li®*^whe 
talking  of  the  three  estates;  thtfc  k 
fourth  which,  if  not  well  lodtad  tagbdd 
will  turn  us  all  out  of  doors.'^ 
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